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Holmes & Edwards sterlin 


MADE ONLY @Y 


Tee 


INTERNATIONAL 


. 
SATURDAY EVENING POST, LIFE, LOOK, and NEW YORKER are heading for the stands 
this minute with full-page news of the richest gift certificate you ve ever offered! 
It's Holmes & Edwards’ ‘Silver Sampler” .. . 4 demi-tasse spoons in a velvety 
soft hoot sos on h a diflerent pattern si) she (ati ¢ hoose-it-herself Display it on 


your counter, or out front, See the greatest sales bait in town pull in customers 


} 


fast! Get 3 “Silver Samplers” with every o2-piece order... 2 extras to move sets 


on hand. Time's short... hurry! See your salesman. or write. wire. phone today' 


- 


Holmes & Edwards is supporting Operation Cherub 


¢ inlaid silverplate 


SILVER COMPANY. MERIOEN. CONN 





Right in the heart of the European diamond market we have our own offices constantly 


combing the markets to bring you the best values in fancy cut diamonds availabie. 


That is why hard to find diamonds are always in stock at William Levine with 


prices that defy competition. Marquises, emeraid cuts, pear shapes, triangular cuts 
and heart shapes...ali colors every quality in the sizes you want, to be 


shipped to you ori memo at once. Phone, wire, or write... 


WILLIAM LEVINE COMPANY 


Importers... Cutters 
29 EAST MADISON STREET + CHICAGO 2. ILLINOIS « PHONE: ANoover 3-7447 
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MERCHANDISING AND PROMOTION — Soren 
Typical of the beautiful pieces in 
Watches Do More Vhen Tell Time ..... ener renens this year's Diamonds U. S. A. Awards 
Assert Your Authority in Your Windows (for creative excellence in jewelry 
Diamonds U.S.A. Awards ...... my tp | design) is the ring on our cover from 
Getting Along With Hard to Sell Customers np Sn eee Tilden-Thurber of Providence. It fea- 
Uses Unusuel Jewelry to Create Excitement. . es ss a strend of — —— 
Watch Window Brings in Busin cp these sr ger oe 
ng on .. pe eeeee ! num, channel-set with baguette dio- 
Time On His Hand By LAR Pea monds. For other award - winning 

Team Up With Youth for Soles ......... MES phe SL tgaiargee Oa pieces see page 62. 

Operation Cherub—Will You Benefit? .. 
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LANSFORD F. KING, Editor 
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Table Top Fashions and Home Accessories ...... Aa . JAY HANNAH, Art Editor 

Chi Gl d Gittw GEORGE BAKER, Washington Bureou 
a eres pee eerennees RAY M. STROUPE, Washington Bureau 

NEIL R. REGEIMBAL, Washington Bureau 

Notional Press Bidg., Washington, D. C 


TECHNICAL PAUL WOOTON, Washington Member of 
the Editorial Board 
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Werkshop Questions ond Answers, x te . DR. FREDERICK H. POUGH, Gem Consultant 
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ROBERT WATSON, Production Monager 


Speaking of the Jewelry Trade .... :a bee dee 4 | A. ¥. ANSEL, Reader Service Monager 
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, Reseorc anager 
Briefly—The News in Brief “ee oat | 
News , , New York 
Coming Rests: a RAYMOND V. LAWRENCE 

MADELINE LOVE 

Manufacturers News ARTHUR J. TUVERI 
Editorial JOHN W. WYATT 
100 E. 42nd St.. New York 17, N. Y 
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TO HAMILTON: THE DISTINGUISHED “DIAMONDS U.S.A.” AWARD FOR DESIGN EXCELLENCE 


These are the magnificent Hamiltons that earned the 1955 Diamonds U.S. A. Award. 


This honor is another example of Hamilton’s continuing design leadership. 





The most beautiful watches in the world are made by 


Harmiton Watch Company, Lancaster, Penneyivania 
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10 HATCH BIGGER SALES... 


For bigger sales, feature all three in your advertising 
and store displays: (1) the name of your store, (2) famous 
brands advertised in LIFE, (3) material that shows the 
products are advertised in LIFE. Used together, they 


represent the most powerful sales combination in history. 





MORE PEOPLE READ LIFE EVERY WEEK THAN ANY OTHER MAGAZINE 
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The world’s largest manufacturers of rings and 
ring findings 






















the amazing, new 
diamond settings 


that perform a 





diamond -enlarging 


miracle! 


12 MELEE, INGENIOUSLY SURROUND 
THE CENTER DIAMOND TO CREATE 
THE ILLUSION OF FOUR TIMES 
THE ACTUAL WEIGHT AND 
ABOUT TWICE THE SPREAD! 


Now ... the crowning achievement of dec- 
ades of development in the highly precise 
craft of creating settings that glorify dia- 
monds ...Spectaculight! Here is a setting 
that works magic, one that is so effective, 
so truly spectacular, that it brings excited 
enthusiasm wherever shown. Far more 
than a mere cluster, more than an illusion, 
Spectaculight is a thrilling accomplishment 
in the K & B art of making the most of 
everything desirable in a diamond. SE TILING 

5 HOR = 

ie THE EFFECT O! 


‘g- = Mounting No. BP Wed. Ring No. vou edt ) 
oe ; of 4,47 
Liiamond WY, dge! 
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Cee THIS SIZE - 


P : ” a 
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195/4706 i, ere 45/4706 


Available YE 54 
in a wide 


f tee. «+ complete, ready-to-run 


newspaper mats for retailers! 





styles including 
lock sets. 







It’s shocked millions of women 


into wanting a new watch! 


Tits i Elgin's dramatic “ring test” in which 
an Elgin “Petite” slips through a ring. Mil- 
lions of women have seen it. Millions have 


tried it themselves. 


And suddenly, millions of women have dis- 


covered their own watch is out of style! 


Then after hearing they can own the world’s 


smallest watch from just $3%°9.75-——they’re sold! 


And Elgin is keeping the sales pressure high. 
From September to Christmas, the “ring test”’ 
will be veen On 1g & in magazines and news 
papers —303,500,000 times ! 


No wonder Elgin “Petites” promise your 
biggest (Christmas ever in women’s watches! 


Watch “Person to Person” with Edward R. Murrow-—-CBS-TV , Friday, 10:30 P.M. (EST) 


Eigin supports the Jewelry Industry's “Operation Cherub” 


For what’s new in the watch business, watch 


wrteerte 


Eigin National Watch Company « Elgin, Iilinois 


ELGIN 
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PLAIN, CHANNELED and 
AZURCD RING BLANKS 


06. line of ring blanks includes a complete 
assortment of shapes and styles designed to meet 
every requirement and all your varied needs. 


You will find plain blanks in all shapes and 
widths, rim rings for wide ornamental bands, 
channeled and azured rings for any size diamonds. 


When using our line, it will be apparent to 
you that production has been carried forward to 
the point where a minimum of labor is requir- 
ed to turn out the finished piece. For recogniz- 
ed quality, the Baker PLATINUM settings and 
findings are the choice of the industry. 


We present our entire line, the largest avail- 
able, in 10% Iridium-Platinum, Jewelry Palladi- 
um and Gold. Our settings, findings and ring 
blanks are all die-struck. 





PRECIOUS 
METALS 





113 ASTOR STREET, NEWARK 5, NEW JERSEY 
NEW YORK + SAN FRANCISCO + CHICAGO «+ LOS ANGELES 
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“QUALITY WAICHES FOR EXECUTIVES 
NEED NOT BE EXPENSIVE 
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ADVERTISED IN 


LIFE 
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BRISTOL SEAMLESS RING COMPANY 
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if you think 






josephine had 






napoleon 






ona string... 







meet the girl under 20 













She has everyone on a string... 
. her mom and dad who come thru with watches and jewelry at the drop of a hint 
. her beau who's all tied up in knots over her, brings her bracelets, necklaces, charms, and, 
if it’s the right boy, a diamond engagement ring 
. her friends (the most gifted crowd in town) whom she has going ’round in circles from 
Christmas to birthdays to graduations to bridal showers then back to Christmas again. 
She names it! She gets it! 


More girls marry at the age of 18 and 19 than at any other age and her family and friends go all out 
buying her silverware, china and glassware...then there’s the $4 billion of her own money which 


she spends as she likes ...and she likes to fill her hope chest. 





So if you play your cards right...you can have the young lady under 20 on a string... for a lifetime. 


Place your story where 21% million girls wil) see it, read it and ask for it... 


Put your story in a gem of a magazine... 


LA seventeen 
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JUST OUT AND ALREADY A 


. i NEW “1956” AQUAMATIC SELF-WIND 
WATERPROOF” WATCHES WITH Datarinrtonchentnil CROWNS 











VMiIAIL COUPON TODAY 


CROTON NIVADA GRENCHEN 
404 Fourth Avenue, New York, N. Y. 





| »¢ ys b r rae as resto is visones case saiioned 






Please send me the following: 
[) Norseman [} FirstLord [) Guardsman 








CROTON 
NIVADA GRENCHEN 


404 Fourth Avenue, New York, N. Y. 














Address... 
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VAICHED WEDDING KING SETS 





for everlasting loveliness 


eat roOucn hi rye - ity aaleh S/ parat 5 lela elalelele: 
froryr prammary YA Relennale rings begins on the 
drawina board of designer Fred Barel. inter 
nationally renowned for his unique creativeness 
m there to craftsmen who prt rpre Belilematian 
CEsiqns carefully arid painstakingly by 

nce 1o a mirror finish polish ale hi pare 
accentuates all the beauty and 


; 


originality that is truly the Barel Brida! 


Rew temcu Or Fist tists of RARE RRID AT ‘catehiaalie 
Wedd nq King AAL Dintmaatelia ot pe ople who 


Sold directly to the Retaiile: desire beauty and quality above all else 


by the Manufacture: 


The Bare! Trademark , stamped cm the 


: shank of every fina, assuring you ehMne MeO) taltilal 

| j 
Mat: availabt tre Vvpon reques! ee 
E Mand Carved Or ginal 


24-Hour Service on all Special Orders 


BRIDAL RING COMPANY. ING. . 
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THE ONLY IDENT WITH UNBREAKABLE 
CRYSTAL FOR PICTURE PROTECTION! 


What a natural gift item — Puoro-Vue! This proven J-B ident is perfect for Sp Stortina eae Reta FTA 9088 


Xmas, birthdays, servicemen and women ... for every gift-giving occasion. ee 
Has five outstanding attractions — smart styling, rich appearance, fine crafts- See 
manship, quality features and extra value for the money! 


— 


_—— . — % 
x ad ._- * ; f , 


2. = 


a - F 
a - . 
‘ “a a Pn 2 


cn 


#1001 — Yellow only. $11.50 #1083 — Stainless steel - #1002 —Yellow only. $10.50 
#1080 — Stainless steel Sterling plaque... $8.50 #1081 — Stainless steel — 
Sterling plaque....$8.50 Ali Photo-Vue prices are Retail FTI Sterling plaque....$7.95 


“One size band fits ali size wrists” 
Add of subtract links in 


trouble and o sales lost 


"U.S. Patent $2,249 


J-B Sells Only Through Authorized Wholesa/ers 


" gtr" JACOBY - BENDER, INC. Northern Bivd. & 62nd St. Woodside 77,0. 
a Please dropship this order immediately and bill through 


pent 
‘ FREE! PHOTO-VUE ities tae 
GIFT DISPLAY PHOTO-VUE IDENTS 


All you pay for is the merchandise! #1001 #1002 #1080 
12 fast-selling Photo-Vue styles g1061 #10862 $1083 
] men’s —5 ladies’! #1020 #102) #1022 
1040 1041 
Your Cost -» « » $30.00 ° | i de 
Your Selling Price . $112.36 isplay Assortment 
Your Protit . 362.35 aa es 


AODESS 


JACOBY BENDER, INC.. NORTHERN BLVD. & 62nd ST., WOODSIDE 77, WN. Y. IMDIVIDUAL 5 MAmE 








ring up a 
merrier 
Christmas 


tune Btwn 





Here is the most exciting Christmas gift idea in 
many a year. A Waterman C/F* Gift Set consisting 
of the original Cartridge-Filled fountain pen and 
Waterman's new, exclusive “Convertible.” 
Everybody knows about the wonderful Waterman 
C/F and how it revolutionized the fountain pen 
industry. Now people are talking about the Water- 
man “Convertible,” the fluid-lead pencil which can 
be converted in seconds into a ball point pen, 


WATERMAN PEN COMPANY, INC. Seymour, Conn. 
















Waterman's C/p Gift Sets 


These two great writing instruments are now gift 
packaged together for your Christmas trade. Excit- 
ing to give and exciting to receive, they will heip 
you set new sales highs. 

Available in matching colors of Onyx Black, Teal 
Blue and Burning Sand, the complete sets—C/F pen, 
Convertible and handsome box—are priced from 
$13.75 to $22.50**. 

Order now for full Christmas stock. 


* patent applied for 
**plus tax 
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| Write for Free Illustrations 


ZB | of Various Styles 
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KARAT REFINERS & SMELTERS ., _ WELERS 
cous 60 ® FOR HALF A CENTURY PALLADIUM 


Send us your Sweeps, Filings and Scrap 





Jonaepn 8. Coonez & Son tc 


25 West 47th S#. © Phone JUDSON 2-3095 © New York 19, N. Y. 
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A motion picture filmed in 
Kodachrome by RKO-Pathe all about... 






















‘The Gold Filled Story”. . . is a fascinating 
30-minute film for conventions, meetings or 





sé 



















FOR YOUR retail sales-training. 

a CONVENTIONS In brilliant, full color... produced by RKO with 
RKO sets, RKO actors and direction . . . it gives 
the Gold Filled story from ore to finished products. 

FOR YOUR This film covers every phase of Gold Filled .. . 
SALES its historical background . . . manufacturing the 
CONFERENCES raw stock .. . fashioning of end products... 
a complete fashion sequence . . . and sure-fire 
FOR YOUR retail selling techniques. 
RETAIL 
SALES- Please send me information as to how I may borrow ‘The 
Gold Filled Story.” 
SA es TRAINING SS SE Se) ees ot ee 





This film is available free. If He p y/ iediaeiiabincnsinnitedieenipiibisnnsin esi idladatidliiaiatonioes 
you would like further in- Av fs) - NAME rirTLe 
. , 


formation about it, just 
send the coupon. free 








ADDRESS 
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LIKE 38,000,000 READERS OF LIFE 


. - who will ene 0 series and DAVE GARROWAY’S 
se negeaia PS ce 2,000,000 
Ss Sea TELEVISION VIEWERS 
just before Christmas. will hear about and be shown 


Gold Filled from coast-to-coast 
... in 52 major markets — your 
markets. Again this series will 

> be timed for the Christmas 
buying season. 





14,000,000 MORE 


IN THE 
SATURDAY EVENING POST 
will read about Gold 
YOU CAN CASH IN ON THIS weiss tae eee 
How? Simple! This larger-than-ever Gold that gets to the heart 
Filled advertising campaign is making mil- of America. 


lions Gold Filled conscious. 
Make sure your clerks know Gold Filled* 
... identify Gold Filled . . . sell Gold Filled. 
It’s a golden opportunity for you to trade 
up one out of every two Christmas sales. 





*Be sure you arrange to have them see 
“The Gold Filled Story”’. 





Gold Filled Manutacturers Association, Attleboro, Mass. 


COOK, DUNBAR, SMITH CO. « £. NM. COOK PLATE CO. + GENERAL PLATE DIVISION ~- METALS AND CONTROLS + HORTON ANGELL CO. « IMPROVED SEAMLESS WIRE CO. 
LEACH & GARNER CO. « D. E. MAKEPEACE DIVISION — UNION PLATE & WIRE CO. « 1. STERN & CO. INC. +» STANDARD METALS CORP. + A. 1. WALL CO. « 4. A. WILSON CO. INC 
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For Distinguished Verformance... 


manent ; oe tees 
THe Moser GuTsranowe TACTICAL FIOMTie SQUADRON 
ier 4 


Se se! BAIR Ei te OPT OF S.A ORO 
Severe Tar NY 


— 9 
...A DISTINGUISHED METAL—OS [py ING Sy] Der 


The massive cup above, is presented Lp through the ages Sterling Silver has been the symbol of quality 
each year to the outstanding tactical 
unit of the New York Air National 

j P , ; i A» sé : ** : sd 
Guard, Measuring 24/2 across and sterling” is commonly used today to denote character of superior 
13'4 high, it was designed by 


and the object of universal regard and respect. So much so that the word 


fward Incentives, Inc., New York quality and genuineness and performances of outstanding merit. 


City, and fabricated by Graff. , Sa or : 
raf So it is natural that trophies and awards to honor distinguished 

Washbourne & Dunn, Silversmiths of 

Englewood, N. J., from 2 circles of individuals and performances are usually made of Sterling Silver— 

Handy & Harman Sterling Silver 

the Sterling that facilitates spinning 


and deep-drawing value, beauty and prestige. 


HANDY & HARMAN 


St FULTON STeaeet * REV FORR FE, RN. fF. 


UPTOWN BRANCH—I15 WEST 46th STREET, NEW YORK 36,N. Y. 
Duality precious metals since 1867 


* PROVIDENCE, R. ft. * TORONTO, CANADA, 


the metal that stands alone in its combination of intrinsic 


BRIDGEPORT, CONN. * CHICAGO, ILL. * LOS ANGELES, CALIF. 
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hat keep giving 


BUSINESS 
ALL YEAR 
ROUND 


Is there one line of quality jewelry that has 
everything to please every customer at every 
gift occasion of the year? 


The answer is yes. The Forstner line is so 
magnificently broad in scope that it makes 
gift business, and regular business, easy to 
do on a consistently high level. 


Here is an overwhelming variety in jewelry 
... important or casual... gay or conservative 
...modest or more expensive. Here is con- 
vincing proof of Forstner’s unique value to 
the jeweler. 


It pays to concentrate on the Forstner line. 
For only Forstner gives you so great a selling 
opportunity! See for yourself. Ask your au- 
thorized Forstner wholesaler to “put on the 
big Forstner Show.” 


JEWELRY'S NAME FOR QUALITY 





FORSTNER, INC., IRVINGTON 11, NEW JERSEY 





comet TOAD SALES 


WITH THE FABULOUS, NEW 


PEX ENGINEERING and 
MERCHANDISING TRIUMPH 


Every man who owns a watch, every customer who sees it in your store 

is a number one prospect for this newest Apex beauty. Whether or not he 
needs a new band, you can be sure he will want a LEATHER ‘n’ GOLDEN 
watchband, Seeing is believing, send for sample assortment today. 


Patented Universalok* ends, fit every man’s watch 
from %" to 4"... snap en in a jiffy .. . stay 
securely locked. 
GENUINE LIZARD 


Only Quedra-Flex** gives 4-way super-flexibility if °¥ y ws Autlatle ta 
for Contour Fit . . . super-comfortable because it ‘ 
4 FASHION-RIGHT COLORS 


meves as the wrist moves. 
IN YELLOW GOLD FILLED 


FRAMES 


1/20-12K yellow gold-filled top. Springs, rivets, frames. backs are 
ali stainless steel . . . Your guarantee of foolproof performance, 


lasting satisfaction. Fully guaranteed. 


RETAIL PRICE +12”° 


You rhoatable Permanent, attractive point-of-purchase display veviuane Gone 


vnit containing 12 assorted LEATHER ‘n’ GOLDEN bands furnished 
FREE with minimum order of 12 pieces. 


PEX ACCESSORIES CO., INC. 


Greenwich, Conn. 
Canedian Distributors ...H. ZINSSTAG, LTD., 410 St. Peter S?t.. Montreal, Canada 
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ONLY A GENUINE 


valile, 


rololt| mem -1 = 





SO BEAUTIFUL 


MANUFACTURED EXCLUSIVELY BY 


0 JC if Cine 


201 N. ISTH STREET, PHILADELPHIA 30, PA 


For Christmas, for all year ‘round, America’s finest stores feature Opalite: Pins, in Sterling or Gold-Pilled; Pendants and 
Earrings in Sterling, Gold-Pilled, 10 Kt & 14 Kt, White or Yellow Gold. Distributed by leading wholesalers everywhere 
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Feature Lock Patent He. 7,507,348 and others. 


FEATURE LOCK NEWSPAPER LINEAGE 
.-- totals 78.3% of all interlocking 
diamond ring advertising used! 


Audit Bureay of Circulation 
reports, during the month of 
June, jewelers used an over- 
whelming amount of newspo- 
per advertising promoting 
FEATURE LOCK/FEATURE 
GLO Interlocking Diamond 
rings. This is conclusive evi- 
dence of the jeweler’s confi- 
dence in FEATURE LOCK 
saleability! 








BIG FEATURE LOCK NATIONAL 
ADVERTISING pre-sells for you! 
52,027,928 READERS! 


FEATURE LOCK goes all out! 
The greatest campaign in our 
history! Concentrating our BIG 
national budget on the heart 
of your bridal ring market! * 
Mass magazines, movie, ro- 
mance magazines! Plus partic- 
ipation in “Operation Cherub” 
— the Jewelry Industry's great 
Christmas Gift promotion! 
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FEATURE LOCK TV FILMS BLANKET ALL MAJOR 


SELLING AREAS! FEATURE LOCK now comes into millions of homes 
all over Americal FEATURE LOCK /FEATURE GLO on one of the nation’s top- 
rated Hollywood Drama Series, is another powerful selling force that promotes 
MORE DIAMOND RING SALES for MORE JEWELERS all over the country! 


More morkets added daily. 


Feature Lock Distributor Today! 
INY * 130 WEST 46TH STREET, NEW YORK 36, N. Y. 
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4 DIAMOND 
REFLECTORS 
MAKE THE 

DIFFERENCE! 


Pas A DIAMON 
eG: * THIS SIZE 

| “2 | is made to look aimost 
perie TWICE 
Piso) THE SIZE! 
rs 7 ’ 

ihe J Certified end 

La sind Proven by 

s. / AMERICAN TESTING 

. ~ 

LABORATORIES INC. 
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THE MOST MODERN MERCHANT IN TOWN! 





When you show Christmas customers today’s excitingly modern Swiss 
jeweled-lever watches, you're showing your most modern merchandise 


— the most wanted, too! 


You have an advantage! For now, people are Christmas shopping for 


the newest, the latest, the most modern. 


Certainly everyone wants a self-winding watch. It’s the nearest thing 
to perpetual motion! And with its anti-magnetic, water- and shock- 
resistant features — also originated by The Watchmakers of Switzerland 


— the self-winder performs timekeeping miracles, 


People in business and people at play are a greatly growing market 
for the modern Swiss watch that not only tells the time accurately — 
but does a specific timing job as well. Watches like the exciting chrono- 
graph... the ingenious alarm watch... the amazing calendar watch, 

What’s more, your customers today are alert to every new fashion 
including the newest fashions in time. Here again, the Swiss excel. 
Your modern Swiss watches are easier to service, too. With technical 
bulletins available to you plus genuine Swiss watch parts, you'll be 
able to handle all repair work quickly and profitably! 

Put your most modern merchandise up front to spark Christmas sales 
and build year-long customer trafic! Remember — everyone wants a 


modern Swiss watch! Let them know that at Christmas time... 


“For the gifts you'll give with pride —let your jeweler be your guide” 
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The WATCHMAKERS OF SWITZERLAND 
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As Advertised 
Timmer 
Better Homes, 


Successful Farming, 
True Story 
and Electricity 
on the Farm 
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~ Guarantee In Mixers! 


) 2 New Hamilton Beach Mixers and the New 
5-Year Guarantee Featured in this Full-Color Gift Ad! 
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Here’s a combination you can’t beat for buy appeal! This new display features everything in mixers, in- 
From Nov. 10 right up to Christmas, just when cluding 2 all-new models. The beautifully styled 
everyone is thinking of little else—this full-page, new food mixer—the only mixer designed for full- 
full-color gift ad will be working for you! coverage mixing without a spatula—gives you a 
What a powerful, convincing story it tells! It says big selling edge. And so does the new Mixette, the 
give with confidence, these mixers are guaranteed one portable that fits her hand, her kitchen and her 
4 years longer than all others. It wins confidence by purse. Start early, and make the most of this profit- 
spelling out the guarantee. And it shows the Mixing able combination. 

Center—tells prospects to look for it in your store. 
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Here's Your Tie-In! 
... The New 


Zo METI rion beac 





mixing center Mixing Center! 


Flashes attention to the guar- 
antee and the most complete 4 
selection in mixers! | 






Sturdy cardboard, designed to 
sell any combination of mixers 
from either side. Takes only 141% 
x 40% inches of counter space. 
Only 29 inches high. 













Feature this display 


HAM LT0 | BEAC and make the 5-year 


Hamilton Beach Co., guarantee work for youl 


Div. of Scovill Mtg., Co., Racine, Wis. 
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hen you sell QUALITY, you eliminate the 
rebound transactions of dissatisfied customers. Dependable products 


stay sold. Imitations are only imitations, 


Whiting & Davis jewelry has been good since 1876 —a seventy-nine 


year old insurance of doing business with pleasure and profit. 


WHITING & DAVIS COMPANY, INC., Plainville, Massachusetts 


HAND IN HAND WITH FASHION—SINCE 185876 
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clehitla- we 


you sell 


Milelas 
watches! 


INC ABLOXC 


PROTECTS THE VITAL PARTS (¢ 


AGAINST DAMAGE 


INCABLOC MAINTAINS THE ACCURACY OF A WATCH 


INCABLOC EXTENDS THE LIFE OF A WATCH 
. n ~ 
AND JUST AS IMPORTANT INCABLOC PROTECTS ‘\ 
-IT REDUCES RETURNS AND ERVI' . 


Yot BECAUSI 


¢ 


ING: Dt RING TH 


KEEPS 


Sf) WHY 
FOR YO! 
GREA | fF R. 


IN LIFE 


COMPANION 


WOMAN 8S DAY, MADEMOISELLE 


FROM EVERYDAY SHOCKS 


GUARANTEE PERIOD TO 


YOUR CUSTOMERS SATISFIED 


NOT LI 


lr INCABLOM WORK Ff 


‘ IDENTIFY YOUR STORE ViTt 


MORE 


SATURDAY 
COLLIER 5S, NEW YORK TIMES MAGAZINI 
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1 INC ABLOSC 


POWERFUL ADVERTISING CAMPAIGN 


ESQUIRE 


NAI & EBONY 


INC ABLO 


promotional 


EVENING POST; WOMANS HOMI 


COSMOPOL! 


( selline 


material. 
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IT’S YOUR MOVE... 


Now’s the time to order your supply of 14K and Sterling Silver 
charms for Holiday selling. Hundreds to select from. Illustrated are 
our latest additions of 14K charms. Prices are shown Keystone, 
each, plus tax. Order NOW through your wholesaler. 








Booties on Disc 
(Cultured Pear!) od Ps 
$14.40 ba : $6.00 


<> CARL=ART Mc. provivence 3, nnove istann 


New York Office: Mannie Levine Chicago Office: Howard 0 Seebeck Los Angeles Office: Norman R Gustafson 
| West 34th W., Mew Yor, 8. Y 10 South Wabesh, Chicago, Ill 3646 Mt. Vernon Drive, Los Angeles 8, Collf 
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The new 


“Stack-Pak’”’ 


contains 12 watchbands, each individually 


cased in its own Presentation plastic tray. 
* Compact, space saving, eye-catching! 
© A sales proven success | 


® Designed for your more discriminating 


customer! 


Merchgndised for 
EXTRA PROFITABLE MARK-UP! 


in Stainless Steel 
E5116 Cost 1.90 
Suggested Retail 4.95 
Your PROFIT 3.05 


14 Kt. Rolled Gold Plate* 
F5116 in 1/30 

Cost 3.90 

Suggested Retail 8.95 


Your PROFIT 5.05 


"INOVAN process applies a 
heavy layer of 14K gold through 
high pressure and heat, to a 
supporting and solid base of 
stainless steel proof oqains! 
green rust, will couse wo in 
flammation withstands cli 
motic< conditions 
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KIEFER ADJUST-A-SIZE WATCH BANDS — 


custom fits any wrist in seconds. 


. THE INTER-CHANGEABLE LINK constructon, 


precision engineered is simplicity itself. 
Flick... it's out! Presto .. . it snaps back in! 


THE STREAMLINED STYLING offers an unbroken 


sweep of smart design on the wrist, open or closed! 


Mr. Jeweler: 

Ask your wholesaler about our Special Introductory 
Assortment and ask him to show you the other exciting styles 
in Kiefer Continental and De Luxe Watch Bands, 

for men and women. 


Newspaper Ad Mats and attractive Counter Display available FREE! 


Mieter Sales Ofelarisig lilsiae 1OD) Weet End Avenues, New York 7i. NM VW 
& 












“With 
GIRARD PERREGAUX 


watches, 
the full price is the only 
price on the market!” 

















says DURWARD HOWES 


president B. D. Howes and Son, Fine Jewelers 
with stores in Los Angeles * Pasadena * Santa Barbara ° Beverly Hills 







“The best thing about GP’s price protection system 





is that it’s so simple. It works so effectively and 
easily that in all the years I’ve handled GP, I’ve 


never worried about losing a customer because 








another dealer was underselling me. 






“We sell GP to customers from every income 
group. But we get particularly fast sales with the 
many GP’s priced between $49.50 and $100. Most 
people regard GP as one of the world’s fine 
watches, and they’re surprised and delighted to 
find that the majority are popular-priced. 


“We're proud of every GP we show, and we 
think GP should be proud of the fair way they 


treat the consumer and the dealer alike.” 


GIRARD PERREGAUX 


FINE WATCHES SINCE 179! 
610 FIFTH AVENUE + NEW YORK 20, NEW YORK 
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YOU COULD OWN A FORTUNE in precious jewelry...and still be 


proud to wear the timelessly beautiful ‘ reations by Krementz. In the 


artistry of their designs... in their rich color and lustre... (achieved 
with a 14 Kt. gold ON erlay thirty times as thick as the gold in ordinary 
costume jewelry] ... Krementz pieces are everything a collector of 
fine jewelry could wish. Naturally, these designs cost a little more. 
But most emphatically Krementz jewelry is worth more: in quality, 
beauty, and the spec ial pride you will feel in wearing it...or giving it. 
Di cine Laily “iinadicts Ress itll to 300, ee sad oleh edd conden 
with simulated pearls. Necklace $19.50 Earrings $12.50 


Below Beautiful “‘Riossom lime’, L4Ki white gold werley, with brilliant 


Austrian crvyetale. Nex blace $270.00 Earrings $19.50 


In fine leatherette gilt cases Prices subject fo Pederal | am. 


FINE QUALITY JEWELRY BINCE 1866 ¢ AVAILABLE WHEREVER FINE JEWELRY 18 801 


Appearing in VOGUE 





RE ner RETR om omer 





This new side-locking bracelet clasp Gold — Sterling — 1/20 12K — Nickel 


. ‘ vn | . AL 
has found instant favor with the trade. The No, 190 Length %" — Width % 
. th Xe — Width %,' 
side lock has a uniform snap action entirely Ne. 3! Length idth %2 
: 3 No. 132 Length "i — Width %.” 
independent from the wrap-around. It is 
No. 133 Length “4” — Widih %” 


secure, but easy opening, always with the 
same tension. No necessity for careful form- 


ing when being attached. Made with a full 





riveted joint. 





FINDINGS— 
B. A. BALLOU & CO. INC., 61 PECK ST., PROVIDENCE 2,R. lI. 
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it happened in... 


KANSAS CITY, 





MISSOURI 


\ 


\ 
\ 


A bird in the hand is worth more 
.. +? the old adage is even truer 
when you're talking about cash on 
the line! Ross-Beck, wholesale 
jewelers, was to be sold to satisfy 
the creditors (a partner had died ). 
We were called by the Attorney of 
the Jewelers’ Board of Trade. Our 
Mr. Frieze flew to Kansas City, and 
with usual Gordon Brothers des- 
patch, left our cash offer for the 
entire stock. While considering 
it, they received an offer 10% 
higher than ours. We _ were 
phoned, asked if we wished to 
change our bid. Since we always 
make the highest possible offer in 
the first place, we had just about 
made up our minds that we hadn’t 
bought the Ross-Beck stock. We 
were not unduly surprised, how- 
ever, to be called again and told 
the stock was ours if we wanted to 
buy it. The rosy offer had not 
materialized in the necessary cash 
when it actually came to doing 
business, while a Gordon Brothers 
cash offer means cash at the mo- 
ment of making the transaction! 















Stories from our 52 years’ experience with truths of just as great significance today. 



































G ~ CI E N --- the newest look in time 












We’re truly sorry...but there just won’t be 
enough time to make additional new Gruen 
Continental and Cosmopolitan watches to 
fill demand between now and Christmas... 












Never in our most optimistic estimates did we expect anything 
comparable to the past few weeks! For the moment, our 






supply of the most exciting new watches in America. . . The 
Newest Look in Time... is completely SOLD OUT! 







The smart and different appeal of the new Gruen Watches as 





shown in Life Magazine and on television has had a tremen- 






dously enthusiastic reception from jewelers and consumers. 










And now that we know what to expect ... we promise you in 


1956 all the new Gruen Continentals and Cosmopolitans you 






can sell-—plus thrilling new concepts in watch design that will 







be just as advanced, just as exciting as the ones you've seen so 
. from GRUEN ... The Newest Look in Time! 








far... 


Gruen Watch Ce., Time Hill, Cincinnati 6, Ohie 
GRUEN THE PRECISION WATCH’—OFFICIAL WATCH OF TRANS WORLD AIRLINES 
PRECISION’ ._.THE MOST IMPORTANT TRADE-MARK IN WATCH MAKING. 
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advertising appears 
in many national 
magazines. 


One of the first 


LO) years ago. 


/ 





1934 


PROFIT FROM Yang —A. beso TRADITION 
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Orange Blossom ads 








consistently advertised 
longer than any 
other ring line ; 


If you were to search old library files, you'd find many ring 










> 


brands that were once advertised and are now forgotten. 






Even many of those brands seen today will be gone tomorrow. 






Yet, out of this flux emerges the historical strength of 





one ring line — Orange Blossom. First to be nationally 






advertised. Most consistently advertised through the 






years. For generations, building a quality reputation. 






No other ring line can offer such a solid foundation 
of acceptance — and assurance of future promotion in behalf 






of its dealers. This successful history naturally makes 






each dealer franchise both profitable and coveted. Can you 





afford to settle for less? 
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a new concept in 
bonus merchandising 


It is natural that Traub be the first to offer a Dealer 

Participation Plan, It is most liberal, placing em- 

phasis where it belongs — on the individual advertis- 

ing and merchandising problems of each dealer. 
: Ask about it. 
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MOIMT70 RING CREATIONS 
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MCGRAW AVENUE DETROIT 8. MICHIGAN 
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UNUSUAL OPPORTUNITY 





WATCH STYLING 





EXPERIENCE: 


CAPABLE: 


ENERGETIC: 


EARNINGS: 


OPPORTUNITY: 


> PRODUCTION SCHEDULING 


> ORGANIZATIONAL 





Young enough to have fresh ideas—old enough to be sure they 


are practical—experienced enough to make them work. 


To be able to hold his own in fast company—ability to think 
things out clearly —adept at inspiring confidence and 


guiding department heads. 


To add worthwhile contributions to the many achievements of 
our company— 

ability to interpret the preferences of the consumer— 
cooperate completely with needs of our sales and advertising 


departments. 
Compensation will be completely satisfactory to the right man. 


Having my own gradual retirement in mind, will gladly work with 


and guide the right man in the many phases of this department. 


Since the objectives are set, would appreciate only those with 


qualifications mentioned reply directly to... 


Joseph Kane, Vice President 
BULOVA WATCH COMPANY 
Bulova Park, Flushing 70, New York 


note: Consideration can only be given to replies by letter which will be treated with the greatest confidence. 
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featuring the exclusive 


ultrasonic process 


ASSURING no cleaning or 


oiling necessary for 3 years. 


NOW ... Enicar — one of the world’s foremost 
watches —- inaugurates a powerful new watch 
selling apy featuring the miracle of mod- 
ern watch production... the exclusive ULTRA- 
SONIC PROCESS which assures no cleaning or 
oiling necessary for 3 years. 


Think of what this means to watch buyers! 
Here is the black-and-white proof of the superi- 
ority of Enicar watches. Here is the assurance 
that makes Enicar the greatest watch value you 
can offer your customers. 


ENICAR WATCH CORP., 


Following this outstanding LIFE ad, a complete 
national advertising campaign will pre-sell 
watch buyers everywhere. To further help you 
sell, Enicar will provide an entire array of dra- 
matic merchandising aids counter cards, 
displays, mailing pieces, tags, etc. 


Never before has any company offered as pow- 
erful a watch selling idea as Enicar! Make sure 
you take full advantage of it. Steck a complete 
selection of Enicar watches now! 


11S WEST 45TH STREET, NEW YORK 36, N.Y. 


Represented and distributed in all major cities of the world 














GENUINE 
NATURAL PEARLS 





C 11~$20 


“+teeegecee* 


| GENUINE NATURAL PEARLS 


Lo fluces: 


Strung on dainty 
14K gold chains. 





C 35+$75 


$100 


Nationally Advertised 


a 
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ed Cte col 


Watch her happiness grow as you give additional pearls 
- Fe on each memorable date... 


Every birthday, graduation...every day of celebration 
~~. means a new link in the chain of love between you. 
PEARLS ' Continue to give these genuine natural Anniversary 
Pearls —each a bright, lustrous gem from the depths 
FOR ADDITIONS of the sea...each the very same quality prized by 
x royalty for centuries! You need never again be 
concerned about choosing a gift for the prin- 
cess of your heart. 


Each lovely necklace individually pockaged — | 
/ in handsome gift box. Pir 


ALL PRICES KEYSTONE 
DISTRIBUTED THROUGH WHOLESALE JEWELERS 





AUTOMA D (f cy * =... the best for your purpose 
Cc H A | N S eee a ~~, i? in Style-Quality-Price 


law 9} 
STERLING and GOLD FILLED * 
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10K 14K Sag - 4 
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ARMBRUST CHAINS 


The latest in original chains designed 












specifically for setting colorful stones or 
plastics. A practical way to give your spring 


line positive sales appeal. 


A great variety of styles and sizes to 


choose from. Call or Write for Samples. 


35 year of manufaduring af 
Quality Chains 






ARMBRUST CHAIN COMPANY 


735 ALLENS AVE, PROVIDENCE, ®. i. 1 WEST 347TH ST., NEW YORK CiTY 
Telephone Stuart 1.3300 Telephone Wisconsin 7.109! 


Sold only to MANUFACTURERS 
of Jewelry and Allied Trades 
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selling millions of your customers 


47 West 34th Street, New York 1, Dept 


IN FASHION JEWELRY. 


‘s leading fashion magazines. It will pay you 
E 
Coro INC... 


KNOWN NA 


THE BEST 
further information write 


ge color ads in the count 
RO 


One of a series of advertisements that is telling and 
in ful 
stock CO 
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DISHWASHER 


An ideal credit item—sells on sight! 
A natural for your over-the-counter or gift traffic! 


it's sensational! Bound to be a hit with your customers! The 
amazing, new faucet-type Gerity Dishwasher is the appliance 
that scrapes, washes and rinses in one simple motion! No com- 
plicated plumbing or electrical wiring—so easy to install 
anyone can mount one in a jiffy. Terrific appeal because this 
wonderful time-and-work-saver washes dishes hygienically 
clean in less time than it takes to pre- 
pare them for expensive electric washers 
—yet the price is only about a tenth 
of such machines, Nationally adver- / 
tised, the dishwasher carries a full 7 
factory warranty —so once sold, it stays 
sold! Write for details. 


Can be installed RETAIL pgs 
on most sinks Weine for fell a 


in a jiffy! 









PATENTS PENDING 


SCRAPES, WASHES, RINSES DISHES IN ONE OPERATION! 





' ae Re ee GERITY- MICHIGAN 
-_ CORPORATION 
DISHWASHER DIVISION 
Push-button Suda! A touch of the Clear Rinse! Piping hot faucet- No Wiping—Stack to Dry! ADRIAN, MICHIGAN 
finger combines rich, sudsy water fresh water flows from brush. You use extra-hot water thot's WEST COAST. 
with brush action for extra You get dishes really clean in always fresh and clear. Dishes 2350 E. 36th St., 
cleanliness. half the time! dry bright without wiping. LOS ANGELES, CALIF. 
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For the One Line with All the Right Answers 


Feature THE NATIONALLY RECOGNIZED 


BIG VALUE LINE. .. BIG VOLUME LINE 
CORNELL 7...17...21 and 25 JEWEL WATCHES 
Available with Your Own Name on Dials 


TO COMPETE PROFITABLY WITH 
D NON-JEWELRY PRICE CUTTERS 


the Only Line of Watches 


Unbelievably Low Priced! 
Beautiful Slim Styling © 
Unbreakable Mainsprings 
Unbreakable Crystals 
Incabloe Shock-Protected 
Many Waterproof Models 
Anti-Magnetic 


Choice of Attractive 
Luminous Dials 


Positive One Year Guarantee 


Including Waterproof 
25 Jewel Automatics 


* 
” 
* 
* 
* 
* 
* 
ss 
* 
* 


FREE ...“‘Powerhouse” Mats, Ready to 
Run, Ready to Sell! If you're looking for real 
money-making volume, if you want to offer 


your customers real repeat-producing 
value ...look to Cornell! 


SHRIRO WATCH, INC. 


L176 Zeltiaus A "2 248 . ’ 
c } Aaelete Sale . C+? fé 


400 Ontario Street 
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TH 
ESE 2 TAYLOR ADS IN FULL COLOR ON FACING PAGES 
GO TO WORK FOR YOU 


in Collier’s Dee. 


(on sale Nov. 23) 











for Men - from $10 to $35 
1 ) for Men - from $1.19 to $6.95 
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This full page palladium advertisement 


‘rT issues of 
, ‘olor in the December issues « 
appears in « oe fg 
HOLIDAY HARPER'S BAZAAR. ‘ 
‘rT ady ertising also 
addition, palladium consumer a | 
appears regularly in CHARM. mADEAOUS: 
SELLE, SEVENTEEN and BRIDE’S. 


and 

















Heart touches heart at Christmas 


‘+ With jewelry of palladium 





Christmas ‘4 time of joy! Cive gilts \ modern Precious metal palla. P ant an ins, ‘eming free hookles on “The wh 
that Bive the heart a lift jewelry of dium is « lovely “ter of platinum 8 Precious Wetals tek for a Copy at y) 
Palladium SO white ‘ul reflect. all 4 diamond's @ny soars displaying this an. th “wiile ay) 
You'll find 7] Pleasing Variety of palla fire it its mirror like brilliance “es dis ect 
diam gifts. All offering lasting een) Se “rong, too! P 
ment permanent value 


Ring s, bras elet. 


brooec hes. 
lor w omen 


earrings 


For then 
nal emblems. to 


rings, cuff links 
mention a few 


frater 


alladium hold. youg 
Fems securely, 
Visit your fa 
day. Rememb 
jewelry you site 


Vortec jewelry store to 


© in the 


when the jewelry 


you give is palladium 








Fraternal lrome & Rune |) palladium om 
bole say ; diamond Hise | nlye 4) 
wwe bed 


10 diamond Shrine, $108 LL 
highsl, Griails | 


: 
' (ape oll 
Classic; Deuble ‘ow diamond bracelet p | 
designed in Palladium by SPI Siw 
Popular, “are of Americs” Linde stas 
sapphire with diamonds “Mister tiw 4 
“Mies” S190. By John Ciovaennett; 


Neitloom; Splendor ina 
Palladion bot cave hy Jack t 





diamond and pearl 


utecthner des ww 
PLATINI M METAI« DIVISION 






* THE INTERNATION i. NiCKBY COMPANY. Ine 
. 


Types va je ee wis © | 
table al | 
" hoping you hae the mott profitable Chrittrmaa business 
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» OF Wall “Mreet, New York 
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Dramatic! Exciting! Completely 
new and different! The 
ultimate in that 

“sophisticated ltook’’ 
customers are demanding 
Finest-quality imported 

simulated biack diamonds 

prong set and 
intricately cut 

round, square, emerald, 

and pear-shaped 
combined with 
lustrous, steel-gray 
satin-finish 


“pearls”. 


Assortment 6 neck 
laces, 6 earrings 


Matching bracelets 
... button earrings 


exotic 
is the word for 


DIAMOND 


rhinestone jewelry 





ma a 
¢ 


bob henfieid, inc. 


promotion jewelers 
6486 Huron Rd e Cleveland 15, Ohio 


Also available in Toperz, Rose, Emeraid, Sapphire, and Clear Rhinestones 
with complementary shades of satin-finish “peeris’ 
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RONSON’S © 





illuminated 


SHOWS SALES-TESTED SELECTION OF RONSON LIGHTERS 


in less than one square foot of counter space! 


Make customers stop... look ... buy. Catch their eye with this new illuminated lighter 
sales center that turns a single square foot of counter space into the brightest sales 
area in your store. Illuminated, mirror-backed, limed maple cabinet shows as 
many as 15 pocket lighters and 5 table lighters in pilferproof security, 


Here’s how you get this 
NEW RONSON D-12 COUNTER CABINET—LIGHTER ASSORTMENT 














Total retail value of merchandise shown. . $116.55 You sell D-12 assortment for.......$116.55 

You poy of your regular discount......... 69.93 

Cabinet ($18.00 Value) costs you......... .9.00 Plus free merchandise 11 TAS 
Total Cost......$ 78.93 Total selling price...... $131.50 


Ronson will off-set cost by including Your cost for D-12 deal...78.93 
r = eee . 





lincluding cabinet) 


two popular Ronson Pocket Lighters 
with retail value of............ Sere $ 14.95 YOUR PROFIT (percent Profit 40%) $52.57 


maker of the world’s greatest lighters and electric shavers 
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EVERY WEEK 


Here is only @ small 
portion of Longines-Witt- 
naver $ national mage~ 
sine campaign — the 
largest and most con- 
sistent in the industry. 

Every week, through- 
out the Fall and Christ- 
mas selling season, 
Longines-Wittnaver ad- 
vertisements appect in 
LIFE, SATURDAY EVE- 
NING POST, LOOK, TIME, 
NEWSWEEK, sports it- 
LUSTRATED, VOGUE and 
HARPER'S BAZAAR. 

But that is not all. Add 
Television, Radio and a 
tremendous sports pro- 
gram. Add a large com 
paign in the Sunday 
Supplements of 115 lead- 
ing newspaper. Allsigns 
point to the biggest Lon- 
gines-Wittnaver Falland 
Holiday sales of all time! 


SINCE L866 






hs You il expect ty went 


helore you leap Buy the 
i can allord a Longines 
e finest watch in all the 
ngines you want costs 
make, it would still be 
ou know, for instances 

today will be actually 


from now ’ Given rea 


VARKER tf 


sonable cure, af certitw 


‘Sere 28 Gop Mepas 
~ (NGKS y ) 
For Accuracy Frou Governuvent OF 
t SERVATORIES 


Pht | 7 
| \ 


he W 7 
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e TI 
wre is 
re i a Longines watch lores i 
: ery pate 


fh le gan bA AO 


diar 9 
nonds, S450 rignt. Pre 4 


AWARDS 


Wortp Over 








Phat is <epibe tangible 


tion which 


trom ‘? 
Writti' | / / 
iriritivs is pri 
less 


for every need 


ler eve;ry PURE pede Your | Lit tiie ewelet will 
bie honored ta hye , ytrti choo ‘ scott ‘ ji fi : 
| ; f 


most honored watch 


ra. the world « 
Watches tllustrated—lett 
14k gold | 


Starlight 


¢ 
20h round 
and @ haguette 


iM tison kK 4h gold = / 1) 


Tonyines- P)ittnauer Wyk Company 
bi 
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® DESPITE THE fact that working 
with explosives is considered highly 
the 
is three times the ac- 


dangerous work, accident rate 
in retail stores 
cident rate among workers in plants 
producing explosives! 

The Retail Memo, published by The 
Philadelphia Inquirer, which gives us 
this information, goes on to say that 
the retail accident rate is almost three 
that of 


mobile plants, It is 


times steel mills and auto- 


more than twice 
that of ship-building plants. 
Why Retail Memo savs it 


1s bene ause indus- 


is this? 


these “dangerous 


tries have sound = safety programs 


stores do not. Proper 


the 
hal/, claims the publication. 


while retail 


study could cut accident rate in 


few places where 


®* ONE OF THE 
hour glasses are still being turned out 
today is the litth shop of Greenhill 


& Rogers on Lexington Avenue in 


New York. 
The partners, Joe and Samuel. are 


primarily concerned with antique 


watches and clocks. But a few vears 


ago, they made an hour glass and put 


it in their window as a novelty. So 


many people came in and asked to 


buy it that they began making them 
on a larger scale. 
loe and Samuel now turn out about 


200 glasses a ranging in size 


year. 


from 8 to 14 inches in heieht. Thes 


keep their advertising to a minimum 


hecause of the limited production 
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Speaking OF THE JEWELRY TRADE 


facilities in their tiny establishment, 
Making the hour glasses is entirely 
a hand operation and calls for con- 


Both 


bowls must be identical in size or else 


siderable skill in glass blowing. 


their periods for emptying will vary 
Only a fine quality fine silica sand can 
be used—and it must be washed at 
least seven times and filtered through 


a silk 


grains that will flow evenly. 


screen to obtain equal-sized 
Vost of the firm's hour glasses ar 
sold lo 


produc ers: 


decorators and theatrical 
CBS. for instance, recently 
bought Six for use on its TV shows 
The rest of the output is snapped up 


bv collectors and lovers of the unusual 


°* THE CURIOUS youngster who 
peered into the barrel of a Civil War 
cannon outside the courthouse’ in 
Findlay, Ohio, really got an eveful 


“There's some sparkles in there,” 
he cried out to his grandfather. 

Grandpa took a look for himself, 
then quickly reached into the old gun. 
S600 
heen 


jewelry 


lev il 


Inside was worth of 
that had 


jeweler, 


stolen from a 


The experts are right after all. vou 


never can tell when a micht be 


loaded 


© DESPITE the 


profession, jewelry designers generally 


glamor of their 


live a normal, placid sort of existence 
But not Wendy Neuberger. a 27-vear- 
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old jewelry designer from New York, 

Wendy just irom a 
15,000-mile hiteh-hiking jaunt through 
North Africa. She left 


returned with one 


has returned 
Lurope and 
S1OO0) 


with and 


cent re“ eived yt} proposals al 


marriage along the way, 
(Can other gals do the same thing? 
Wendy thinks so, if they 


advice: just keep fri saying 


follow here 


°* INCIDENTAL INFORMATION, 
the Ford Motor Co. recently queried 
13600 of its 
whether they preferred a pocket or a 
oiit, 
Wrist watches came out on Lop by a 
better b-to-] L110 te 250. 


45-veal employ eee oon 


wrist watch as their honorary 


than ratio 
©* WHEN Jacobitti Jewelrs 
lord Vi. Newark. New 
its “Mystery 


ly, no one imagined that it would prove 


“6h Bran. 
lerse y. set up 
Voment™ contest recent. 


to be too much of a mystery for their 


likine 
im ITC, 


lt was to be the usual ly pe of 
contest, with customers guessing the 
exact time a watch in the window 
would stop. The firm planned to 


award the watch to the customer who 


made the closest i Uess 


Melore the winner could he deter. 
mined, a real mvsters developed. 
Someone smashed the window and 


made off with the watch. The question 
now is not when the watch stopped, 


hut where if stopped ! 











































we 
. NUMBER PRICK UDPRSCRKIPTION NUMBER PRICE DESCRIPTION 
511-68 $70.00 Square in emblem 1700-10W 68.00 Tesselated border, checkered floor 
1700-LOWHE 110.00 Diamond center 
r are Cee Bins line top 1714-1 70.00 White side embiem, Diack enamei 
511-7we 66.00 Biack enamel top top 
. 511L-7W016 §=150.00 iiamond center 1714-1025 230.00 [Diamond center 
511-7wHe 110.00 lnamond center 1714-110 125.00 Diamond center 
517-1 115.00 Very heavy, bine line top 1714-7 58.00 Biack enamel top 
. Ee) 65.00 Penrsylania Past Master ring 1715W-i 52.00 Black enamel top. flush ray 
1459-1025 210.00 iijamond ring, white PM and = 1734W-1 56.00 Black enamel top 
Hat and Gavel 1734W-1H8 100.00 Iilameond center 
° *1459-1 56.00 Mounting only 1766 36.00 Wiush ray, black enamel top 
(keystone) 
All rings are 14K yellow gold with 


white gold top embiems, 
Side emblems are gavel and trowe! 
* * Not illustrated, 





A perfect tribute to former 
Masonic leaders are these 14K 
yellow gold rings with white 
gold top emblems. They are 
of superb quality and superior 
workmanship in the typical 
Wefferling Berry manner. 


Wefferling Berry is known for the 
high quality of its emblematic 
jewelry and for its extensive selec- 
tion. We manufacture the finest 
Masonic, Shrine, Scottish Rite, 
Knights of Columbus, Elk, Moose 
and other lodge and fraternal 
jewelry. 







Write Dept. CKI! for our 
latest 40-pege catalog of 
fine emblematic jewelry 





Actual size illustration reproduced from our latest catalog. 


Wreerertine derry 2 co. | Sine Enlomate fe 


wMenmeeeen Am E@rnmicaw’n™ oem eocitievrtTy 8 ROGE STREET. NEWARK 6B, N. J. 


hi 
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®* NEED AN EXCUSE to soothe your 
conscience when you slip away for an 
afternoon? If so, you'll be interested 
in the new ruling by Air Force chief 
of Staff General Thomas D. White. 
White all his chair- 
bound generals to get away from their 
desks at least a half day each week to 
stretch their muscles and relax! 


has ordered 


® ONE OF THE most remarkable 
women in the world lives in the tiny, 
unheard-of settlement of Coober Pedy. 
in the stark, wasteland of 
southwest Australia. 

Here, in a region where the fierce 
summer heat 120 degrees 
Fahrenheit, lives Mrs. Ethel Wilson. 
a 55-year-old widow who is grand- 
mother to 22 youngsters. 

To escape the blistering heat and 
the ferocious flies of this lonely region 
Ethel lives in an underground house. 
A kerosene-burning refrigerator pre- 
serves her food supply and a windmill 
provides her lighting. 

Ethel came to this remote area 24 


barren 


reaches 


years ago with her husband in thei: 
wanderings in search of gold. Ethel 


‘fe 











| Grace 


Ge ENuINE 
Perris 








Pts 











though of a diflerent 
kind—-when she uncovered a rich vein 
of opal in Coober Pedy. Her discovery 
was the beginning of the Coober Pedy 
field which today provides about 95 
per cent of Australia’s opal production. 

Ethel, now the established buyer for 
the field, tests and cuts all the opal 
brought in by the miners. She also 
runs the general store and the 
olhee, Lach week she jumps in 
old army truck and makes a 20-hour 
jaunt the Adelaide. 
There, she hops an airplane to Sidney 


struck paydirt 


post 
her 


across desert to 
and sells the opal she has collected in 
(Coober Pedy. 

In a few hours, she is on her way 
back, the same way, to take up het 
duties as storekeeper and postmistress. 
lt is no wonder Ethel has earned the 
title of “Empress of the Opal Fields”! 


® SINCE HIS recent encounter with 
a woman who came into his store to 
buy a greeting card, Martin Lieber. 


man has his own ideas about the 
“weaker” sex. 
The woman entered his store at 


1557 Wilcox Blvd., Los Angeles, and 


ai 
SOwWel Pn. 


~f 


& ede 
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made her way to the greeting card 
rack, Suddenly, she turned away, 
with the remark: 

“There's nothing here worth look- 
ing at.” 

Lieberman shrugged his shoulders 
nonchalantly and turned back to re- 
pairing a customer's watch, 

The woman, enraged by his uncon. 
cern, snatched the watch from Lieber- 
man’s hand and threw it on the floor. 


When he tried to reason with the 
angry customer, she socked him on 


the nose and stalked out! 


* TWO BRITISH scientists have built 
an atomic clock that is said to measure 
time accurately to 1/10,000 of a sec- 
ond. The new clock will be valuable 
mainly in precision electronics, 


®* HARRY WINSTON, a man who 
needs no introduction in a jewelry 
publication, was recently introduced 
to millions of families in a story in 
The American Weekly. 

By the time he was 20, says the 
story, Harry had built up a capital of 
$75,000, Then a dishonest employee 
walked off with every dime and dia- 
mond Harry had to his name, Un- 
daunted by this blow, Harry bid a mil. 
lion dollars (just a million more than 
he had) for the jewelry in a large 
estate. Harry added another $200,000 
in return for six months’ time to pay. 
The deal worked, Harry made $125.. 
000 profit and was back on his way 
up the ladder, 

Quite a fellow, that Harry Winston, 


* IT WAS BOUND to happen sooner 
or later——but Elgin still was a bit 
surprised by the reaction of an indie. 
nant woman in Providence. 

She'd been watching the Edward 
R. Murrow “Person to Person” show 
sponsored by Elgin and was intrigued 
by the commercial in which a tiny 
Kigin Petite is slipped through a 
wedding ring to show its diminutive 
size. 

“While watching your program | 
tried the test.” she wrote. “Now my 
watch is stuck in my ring—and | 
can't use either. What do you recom- 
mend?” 

A hurried Elgin 
executives was called, They pondered 
the problem and decided on a solution, 
The advice they air-mailed to the 
your local 


conference of 


troubled woman: see 


jew eler' 
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Watches do more than tell time 


® Automatically strikes hours and half-hours © Minute 
repeater © Chronograph split second © Perpetual calendar 


® Shows moon phases ® These are but a few of the features of 


this $10,000 Patek Phillipe © Its price limits its market, but its 


performance has universal appeal © It epitomizes the fascination 
which the unusual mechanical features of “everyday” watches hold 


for the average customer-——features they will buy. 





FOR NOVEMBER. 


by Jerry Gewirtz—JC-K /Fashion Consultant 


@ Watch manufacturers have recognized the sales value of timepieces which have 
an intimate relationship to apparel designs. Thus, in addition to watches created for 
special purposes, designers have come up with styles that are irresistible——just in time 
lor the jeweler’s holiday merchandising. 

This year, ladies’ watches are tailored to complement the slim, unadorned 
silhouette in dresses, The new watches are highly feminine, yet simple enough to 
harmonize with the straight, severe line and with the lavish fabrics and accessories 
used for decorative accent. 

The compelling new look in ladies’ fashions is an unbroken line that needs 
dramatic adornment. The new timepieces provide that necessary drama; the goid 
bracelet watch, the glittering diamond-set evening timepiece, the colored spinel 
crystals, the animated faces, the bezels enhanced by scallops and engravings all serve 


to accent the unadorned silhouette. 


Despite its simplicity, women’s ready-to-wear is elegant this winter because 


of the lines, the rich fabrics and the jewel tone colors, Watch designers, aware of 
these trends, have used yellow gold throughout thei collections, to couple with 
browns and beiges for day, with black and gold-touched fabries for night. Many of 
the new watches come with interchangeable colored bands and colored dials which 
harmonize with dress or suit fabrics. 

Still another factor is the Eastern influence, found everywhere in apparel, which 
has a counterpart in watch design in the enameling on bands of motifs reminiscent 


of the Orient. 


Features Meet Needs of Modern Living 


It wasn't guesswork that produced the saleable new watches, but a knowledge 
of the changing pattern of living in America, The new ladies’ timepieces are an 
answer to the great increase in the number of suburban dwellers and to America’s 
20 million working women. 

Ladies’ sports and self-winds are as chameleon-like as the women whose wrists 
they grace. The working gal who must look smart, but also be on time, finds the 
new self-winds both attractive and functional. The housewife who rushes through 
her morning's work, discovers that her water-resistant watch meets the challenge of 
the housework and is also a smart companion at the club tea in the afternoon. 

Men's watches are also fashioned to relate to this year’s men’s silhouette. The 
single-breasted suit, dark fabrics, tapered trousers, smaller hat and narrow tie all 
invite a rich, custom look in jewelry. The new watches provide this needed look of 
richness through such styles as applied gold and diamond dials, bold square and 
round faces and elegant suede bands for day and night. The peach, helio, lime and 
tan shades that appear in fall and winter shirts are used to color many of the 
men's dials, 

Among the many special-function watches are calendar types, with the date 
aperture magnified for easier reading, calendar watches coupled with moon-phase 
devices, wrist alarms and watches with special dials to record starting time and 
arrival time, 

Yes, watches do more than tell time this year. They answer all of the cus 
tomers needs, perform practical functions yet retain their quality of being fine 
prec es of jewelry, 

Following is a round up of some of the new Limepieces that merit the jeweler s 
attention because of their fashion immediacy and their outstanding mechanical 


innovations. 
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Fashion Talk Makes Sales Conversation 


© Ladies watches are elegant and feminine to 
relieve the unadorned, straight silhouette 
® Colored cry stals, animated taces enliven all 
important black, complement bright jewel tones 
© Yellow gold is used importantly to dramatize the 
thread of gold that ornaments dress up fabrics 
® The Oriental influence, prevalent in new apparel, 
is matched dD) enameling in bands, reminiscent of the East 
© Selj-winds, water-resistants are more decorative 


fo answer the needs of the working gal the suburbantte 


Watches Continued: 


|. “La Marquise,” the bracelet watch by Marshall, and distributed through 
C. Diamond Co., is in the design idiom that stamps it as 1955. The baked 
enamel bracelet, colored with black, red, yellow and blue, is Oriental in 
feeling. The very narrow bracelet watch retails for $110 in I8K gold and for 


$56 in rolled gold plate. A very delicate case encloses the 3%-ligne movement, 


2. A yellow gold case with an interesting hexagonal shape, elegant im ite very 
simplicity, is the highlight of this ladies’ Girard Perregaux, distributed by 
Jean R. Graef. Retail price of the watch is $150, FTI 

3. “Golden Cascade” is Waltham Watch Co.'s anewer to the importance of 
gold tones for 1955. The 17-jewel timepiece with I4K gold case and bracelet 
has an elegantly applied dial, It retaile for $230, FTI 

1. Croton’s “Sea Nymph” is the anewer to the problems of the working gal 
or the suburbanite whose needs « hange with the time of the day or night The 
petite, self-wind ladies’ water-resistant watch is right for work or play. The 
1OK gold filled watch with leather strap retails at $69.50, FTI 

5. Le Coultre’s “Lady Tess” is an elegant, highly-styled demi-bracelet watch 
in 14K gold which features a new, smaller movement. It retails for $130, FTI, 
6. In a vear of elewance. the “Nancy” by Cyma Watch Co. is a suitable ac 
cessory for one of the new black satin gowns or the more lavish brocade 
models, The 14K gold, square case is set with 24 diamonds. With a black 
suede strap for $295, PTL. 

7. Simplicity is the keynote of the 18K gold sell-wind, water-resistant Aude 
mars, Piquet that is ultra-thin with an I8K gold rotor inside on a ball bearing 
support. The 2l-jewel timepiece with eweep-second hand has a gold applied 
dial, $620, retail 

8. The Universal Geneve “Polarouter. sani to be completely impervious 
to climatic conditions (tested on ice, under pressure at 86 degrees below zero 
and oven tested at 140 degrees Fahrenheit) has a stainless steel “global” pro 
tected case, white dial, sweep-second hand. Retaile at $115, FTI 

9. Special purpose watches, such as the wrist alarm, continue to rate consumer 
favor. The Benrus “Alarmer,” 17-jewel wrist alarm, with chrome top, steel 
back and leather strap looks right with men's apparel that stresses the natural 
look, and works right with a ring to remind ef the time. Price is $49.50. 
10), The VMedans “Hudson” model remains a lop favorite im the Louis \isen 

stein line, offering special features for jewelry store merchandising at $12.95, 
retail Highlights are water and shock-resistant cas luminous dial sweep 

second hand and unbreakable crystal 

It, Maintaining an uncluttered, «lim look with ite hidden crown feature, the 
Wyler Watch Corp.'s new automatic “Dynawind” is water-resistant, contains 
the Incaflex balance wheel and mainepring. Shock resistant, stainless steel 
case and raised numeral dial 

12. Superbly elegant as the mens appare| if compliments thie new Favre 

Leuba watch is one of a series of ultrathin modele. It is an officially certified 
chronometer, with an 8K gold case and numerals. Price ie $375, retail 

13. Hallmark of Gruen’s “Newest Look in Tim: theme ia the eleek, unclut 

tered, contemporary styling of thie “Chatham” model in the Continental line 

l7-jewel movement with 14K gold case and numerale and hands in matching 
gold. Priced at $175. 

14. Tissot bows to the style significance of colored shirts and introduces a line 
of square sell-winds that come in a choice of colored dials, including pink, 


light blue, charcoal, pineapple yellow, et 





The Custom Look le The Accent for The Costume 


© Liegant men's watches add sparlde to the still 
slim, conservative silhouette for men. 

© Applied gold and diamond dials create a bright 
punctuation mark jor dark suit jabries 
bhiale are colored to complement aay shirt tones 
in peach, helio, lime, tan 
Calendar type watches soar in importance, with 
date aperlures magnified for easiel reading, 
Special purpose watches of all fypes are 


leatured 


Watches Continued: 


15. Cued to apparel color and Oriental in flavor, the Zodias “Fantasy” bangle 
watch comes with the signs of the Zodiac motif in gold with enamel! back 

| ‘ne 
yround of burgundy, royale blue, printemps green. Price in 14K gold ia $225, 


retail: in gold filled for $100 


16. The rose-toned cultured pearls, individually hand-set, in the “Marvin 
watch provide a bright contrast to the many black costumes in this years 
fashion lineup. The 17-jewel, 14K gold timepiece, from Hollandia Watch, is 


S/ yf retail 


17, Anewering the needs of fashion and function is the new Mido “Destinee, 
a combination of utility and beauty. The self-wind is of 14K gold, and is 
ornamented with 26 diamonds. The shock-resistant, dust-proof, anti-magnetic 


watch, with an unbreakable mainepring, retails for $359. 


if. A white sapphire eryetal or one tinged with a light shade of blue adds 
brilliance fand tashion signiheance } to the “Rebecca,” a new Lady Elgin 


in 14K vellow or white gold, that retails for $100 


19. Delicacy in design ie keynoted in the Hamilton Watch “Viscountess,” 
which ¢ mploye a 24K V id hour glass motif on the sterling silver dial to form 
a semi-circle around the dot markers. The same motif on the end pieces 
creates a feeling of balance and harmony. In 14K gold, ladies’ watch retails 


at $79.50, FTI, and $85, FTI, with matching expansion bracelet 


20. Omega coordinates the colore of watch eryetale to the new colors in its 
new “Sapphette” line Yellow gold models with sapphire blue neridot green, 
pastel rose or white sapphette crystals; white gold models with diamond or 
sapphire blue crystals. Floral-epray design enhanced by eight diamonds. $375 


in white gold 


1. Longines Gold Award watches employ the newly-developed Longines self 
“ inding rie haniem whi h ne illates in A full f ine le. yet the wate T i ultra 
thin (slo, in 14K gold with 18K gold applied numerals and markers for $195. 


22. Elegantly slim ae the 1955 men’s silhouette, the ultra-thin Ulvese Nardin 


watch for men ie featured as a thin-asa-coin number. Retail 22 


243. The Mare Nicolet, distributed by Winton Watch, has the trim elegance that 
complements the current natural silhouette for men, with an added quality 


look im the gold applied heures on the dial 14K gold bor $125 retail 


24. Color and elegance highlight this Lucien Piccard men’s watch that sparkles 
with 39 Oriental sapphires and 13 baguette diamonds that mark the dial. The 
l7-jewel watch Keystones at $600 


29, Style features in the I7-jewel, water-resistant, 1OK gold filled steel-hack 


sandoz are the ultra-thin case, cut-gold-leaf, $71.50. retail 


26. The face of the ' lrigons” by Juvenia Watch Agen y is animated by the 
hands of the watch which are available in a series of different colora which 
as they turn, a sequence of patterns. The yellow, gold plated watch 


retails for $75 


27, Rowing to the style signiheance of charcoal tones in men’s suite, Seth 


Thomas uses a jet black face with raised gold numerals and hour markers 


in ites “Helmeman,” self-winding, shock and water-resistant watch. $59.50, FTI. 


28. Rolex dramatizes the epecial function of its “Datejust” by placing a mag 
nied bubble over the date aperture. The 18K gold-cased timepiece has a 
fluted design around the dial, gold stick numerals, a self-winding, shock-absorb 


ing. 2) pc we i movement Phe wate h kevsetones for $550. 
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by Virginia Dixon 


AUTHORITY 


In Your Windows 


® This business of selling watches has become, for the jeweler, a much more compli- 

cated business than it used to be. The jeweler still has, however, a number of trumps in 
his hand which will pay off if he plays his cards with a little extra imagination! In the 
first place, he can make use of really artful and eye-catching displays of his watches which 
is not the custom with most of his competition. Display, because it can give the mer- 
chandise emotional appeal, can frequently overcome a great deal of the most price-con- 
scious sales resistance, 

The jeweler has more of a sales story to tell simply because he is a jeweler. He has 
a more comprehensive and more up to date line of merchandise. The dramatic new 
timepieces which are coming out with all kinds of exciting new features, which people 
will be hearing and talking about, will be available only in the jewelry stores, As a 
watch-maker, the jeweler can speak more authoritatively about his watch merchandise 
than anyone else. He can back up his guarantee with the know-how of watch repairing 
and servicing which no one else can do. The great majority of watch sales are made for 
gifts. The jewelers name on the gift box lends immeasureably to the distinction of the 
gift and the prestige of the giver. Fashion is also a strong stimulant to the sale of 
watches. If a watch is being replaced not because it no longer runs, but because of the 
out of date styling of the case, the customer wants the assurance that only the jeweler can 
give, that the watch he is purchasing is the most up-to-date model available. 

These are the facts which can be made the basis for a whole series of effective and 
dramatic window displays. You have a sales story to tell in your windows, but it must 
be done with imagination and style. The design of your displays must be as up to date 
as the merchandise itself, Get away from the conservative, stereotyped row-on-row-ol- 
watch-boxes type of display. This does not tell your new sales story. Use simple, but 
modern props and fixtures. Do not depend on old style step elevations, but devise new 
ways to present your merchandise in the window and in show cases inside the store, 
Show some of your watches in your own or the manufacturer's display boxes, if you 
wish, but do take some of them out of their velvet nests and let people see them with 
some air around them as watches are seen in use. The display box does show the watch 
as it appears when presented as a gift, but very often the good lines and design of your 


(Continued on page 94) 
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Diamonds U.SA. Awards 


Diamonds L.S.A. Awards for creative excellence in diamond jewelery design were 
presented on October 19 at a luncheon in New York City attended by representatives 
of the national magazines, press services and networks, 

The Award winners were: Raymond Abrahams, William Chalson & Co., Mare 
Koven, Marianne Ostier, Lucien Piccard Watch Corp., Seaman Schepps and J. KR. 
Woods & Sons, all of New York City; Hamilton Watch Co., Lancaster, Pa., Ralph 
\ Diggs Division of Hamilton Watch Co.., Stamford, Conn.: Schiffman’s, Greens- 
boro, North Carolina; Schimpff Studio, Bloomington, [ilinois; J. bE. Caldwell & Co., 
Philadelphia; Tilden-Thurber, Providence; Coleman Adler & Sons, New Orleans; 
Granat Bros, and Shreve Co., both of San Francisco; Henry Birks & Son, Lid., 
Montreal: and Carol J. Feldsted, Vancouver, B. C.. for designs executed by Alex 


Osborne of New York City. 
Designs in sketch form were submitted anonymously last April to a Selection 











® Upposile VPage f forget-me-nol hou er is the mot jo this ring by J. R. Wood 


& Sons. Curling tendrils of platinum form graceful swirl around the pear-shaped diamond petals 


* Below Left——Each of the 18 winners of this year’s Diamonds U.S.A. Awards was 


presented with a plaque bearing this bronze bas-relief figure created by sculptor Ralph Menconi. 


® Below Right—This arabesque of platinum vines budding with diamond brilliants is as 


soft as fabric. Designed by Carol J. Felsted of Vancouver and executed by Alex Osborne of New York. 




















CONTINUED 








Committee whose members were: Virginia Pope, noted fashion reporter; Raymond 
Loewy, one of the world’s outstanding industrial designers; Pierre Matisse, director 
of the Pierre Matisse Galleries in New York City and son of the famous French 


painter, Henri Matisse; Don Loper, leading Hollywood fashion designer; and Irene 
Dunne, motion picture star famous as one of the best-dressed women of screen and 
society. 

Entries were made in three price categories: Group A, pieces retailing at $2,000 
or less; Group B, pieces priced between $2,000 and $10,000; and Group C, pieces 
priced over $10,000, The Awards were presented for finished pieces produced in 
accordance with the designs chosen by the Selection Committee. 

The 34 pieces selected constitute a collection that is notable for freshness of 
approach to jewelry design. Trends include multiple-purpose jewelry, use of yellow 
gold for settings and an emphasis on daytime jewelry. Several pieces in the Awards 
Collection show a departure from the traditional white gold or platinum seitings 


for diamonds. Diamond watches, accessory rings and lapel pins are important in the 
new collection. Each winner received a plaque bearing a bronze bas-relief figure 
created by the American sculptor Ralph Menconi. 
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® Opposite Page This shimmering diamond eal clip jrom (Coleman Adler A Sons of Veu 


Orleans features a cluster of brilliant-cut diamonds with a pear-shaped frame of graduated baguettes. 


® Below Left—“The Enchantress” from Hamilton Watch Co. is a unique bracelet watch of 


diamonds and platinum that is perfect for evening wear by the time-conscious lady of fashion. 


a Below Right Lucien Piccard iW ate h Corp. Oo] Ven Y ork designed this delicate lime piece e. 


a dainty Palladium wrist watch surrounded with diamonds, with a bracelet of diamonds and pearls, 


* Bottom Left——“‘La Belle Fontaine” from Raymond Abrahams of New York is reminiscent o/ 


the fountains of Versailles. Pin has 19 pear-shaped diamond drops and 62 droplets of round diamonds. 


© Bottom Right—The design of this ring from Schiffman’s of Greensboro, North Carolina, 


points toward the finger tip. Square cut emeralds combined with baguette and marquise-cut diamonds, 




















* Above—This new wrist watch from Ralph W, Biggs divi 
sion of Hamilton Watch Co, sparkles with diamonds in panels 


Ol brilliants and baguettes. 


* Upper Right--This charming circlet pin of diamonds 
and emeralds is from J, E, Caldwell of Philadelphia. 

© Middle Right——This ingenious convertible necklace 

of diamonds by William Chalson & Co., New York, changes 
over to clip and earrings with surprising ease. The 
chain-links have small round diamonds for added sparkle. 

© Lower Right-—The “Fire Concerto” by Birks oj 

Vontreal features a highly-flexible setting of three 


strands of diamonds caught with a rosette of pear- 


shapes with baguette streamers tipped with pear-shaped 


diamonds. 


(please turn to page 70) 
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creator of 


Artcarved 





proudly announces that it has received a 


DIAMONDS U.S.A. AWARD 
FOR EXCELLENCE OF DESIGN 









This award is further recognition of 
the superb styling and superior 
craftsmanship that has made 
Artcarved “‘the first name in fine 


rings” for over 105 years. 





Customers will be looking for the Jewelry 
Industry Council’s sign of the Cherub this 
Christmas. Be sure you tie in with this great promotion. 


J.R. WOOD & SONS, INC. 
216 East 45th Street, New York 17,N Y. 
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No other gift expresses you so well 


Your discernment is emphasized by the 


brilliance and radiant beauty of a diamond. 


Your depth of feeling is indicated by the 


incomparable prestige of this gem. 


Your sound judgment is confirmed, for a 
diamond has inherent worth as enduring as 


time itself, rewardiess of its size or price, 


Your stature in the community is attested 
when you give a diamond, the most sought 


after gift in the world, 


This vear. let a diamond make memorable that 
special anniversary, or important birthday, a debut, 


the birth of a child, or any significant event. 


e @ @ 


Vy caret | caveat / carats 5 carats 
$700 te $455 $545 te $1150 $1775 te $3700 $7100 te $5500 


Cott. cutting and clarity, 6 well a6 carat weight, contripute tw & diamonds yveiue A 
trweted jeweler is your best adviser Prices shown quoted by :epresentative jewelers for 
top erede unmounted diamonds, july, 1995 Add tes FLaceptionatly fine stones ase higher 


De Beers Consolidated Mines itd 























Addressed to men, selling for you, this new 
advertising is promoting the diamond gift 
tradition. Running in addition to the na- 
ional advertising promoting the engage- 
ment diamond tradition, it’s aimed at the 
big market for diamond sales among 
people beyond marriage age. Strongly com- 


petitive, it defines the basic reasons why a 





Promoting your 
gift diamonds 





New man-to-man 


diamond advertising wn Time, 





The New Yorker, Town and Country 


diamond gift is more significant and effec- 
tive than any other obtainable at a compa- 
rable price. It includes a reminder listing 
of gift occasions, gives important informa- 
tion on diamond sizes and prices. Tie in 
with this new advertising... use this 
approach-to-men in your own selling .. . 


promote diamond gifts to increase sales. 


The advertisement shown opposite 


appears wm 


' The New Yorker, December 3 


‘Time, November 7 


‘ Town and Country, December 


Advertising promoting the Engagement Diamond Tradition is working for 


you in leading national weeklies . . 


. Life, Look, The Saturday Evening Post. 


De Beers Consolidated Mines, Ltd. 





Diamonds L).S.A. Awards (continued / 


* Left—This diamond ring by Granat Bros. of 
San Francisco whirls its gems in sparkling spirals 
round the vortex of a large pear-shaped diamond, 

© Below Left—This ring from Mare Koven of 
Vew York features marquise-cut diamonds of dif.- 
ferent sizes set at varying angles. 

© Below Cente 1 decorative diamond dog with 
a baguette diamond leash forms a fashionable 
lapel pin from Shreve & Co. of San Francisco. 


© KRelow Richt—This “Hearts Entwined F orever”’ 


platinum pin from Marianne Ostier of New York 


tells a love story in diamonds. 
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eart 


THE NEWEST DIAMOND SHAPE 
FOR INCREASED DIAMOND SALES 


Now ...our wonderful heart-shaped baby has a name 





all its own. And effective immediately, it will 
be nationally known and advertised as ETERNAL HEART. 


Already, this enchantingly shaped diamond has won 

the acclaim of fashion authorities from Coast to Coast... 

has captured the hearts of all who saw it. Now, we're 

planning even bigger things for ETERNAL HEART to help 

you capture more diamond sales faster ... to make you 2 


the outstanding diamond dealer in your community. 


See ETERNAL HEART Diamonds at our new, ultra-modern 
headquarters. Or call or write any of our offices 


for complete information and advertising aids. 


ey BAUMGOLD BROS. Inc..,, 520 Fifth Avenue, New York 36, N. Y. 


fi 
i! 
Ay NEW YORK « CHICAGO « DALLAS « LOS ANGELES « TORONTO * MONTREAL *« VANCOUVER * LONDON « ANTWERP « TEL AVIV 








* A recent trend in the utilization of 
the 
those which for long have been known 


less expensive jewelry stones, 
as “semi-precious,” has been a vogue 
for “baroques,” polished irregularly- 
shaped nuggets mounted as bracelets 
and necklaces, earrings and brooches. 

The stones that have been used in 
baroque jewelry are of two sorts, Some 
are flawed and fractured bits of the 
stones that are usually clear and used 
in facetted shapes, like tourmaline, 
and citrine 


beryl, amethyst (topaz 


quartz). One or two manufacturers, 


and many amateur designers, have 
used broken bits of these minerals in 
wire-wrapped settings, without further 
finishing, taking care only to trim the 


pieces to the desired size and to re- 
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aroque Stones 


by Dr. Frederick H. Pough—Gem Consultant to JC-K 


move loose splinters of stained Cor: 
ners. Since, as a rule, the flawed bits 
of gemstones are worth only a few 
cents, their final cost in stone-set 
jewels cannot be high. 

The polished baroques represent a 
considerable advance over these crude 
pieces in both beauty and in cost. The 
raw material is the same, it is pur- 
chased by the pound and its price 
depends upon the gemstone and the 
quality. As with facetted 


rines, the value depends upon the depth 


aquaina- 


of color; and deep blue aquamarine 
rough for baroques is about as scarce 
as stones for facetting. Tourmaline, 
both red and green, is relatively abun- 
dant, and costs appreciably less than 


good beryl chips. Amethyst and topaz 


the 
deep purple stones are not much, if 


quartz are abundant, and very 
any, more expensive than the pale 
material, This is explained by the 
supply picture, as with all gemstones 
there is always a relationship between 
the types of occurrences and the cost 


Rio 


Grande do Sul amethyst are abundant 


of suitable rough. Crusts of 
but there is a very high percentage of 
small and flawed crystals in compari- 
son to the facetting grade. Hence, 
material for baroques is easily ob- 
tainable without commanding such a 
premium in relation to other amethysts 
as the larger facetted Rio Grande do 
Sul stones do, 

Baroque rough is sold by the pound 


(Continued on page 95) 
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ane nationally recognized 
authorities in merchandising 


cutters and importers 





DIAMOND PHOTOGRAPHS COURTESY DE BEERS CONSOLIDATED MINES LTO 
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GETTING ALONG 


.. With hard to sell customers 


* “Well, perhaps | ought to think about it...” mur. 
mured the little old lady with a shade of hesitation, Then 
her voice trailed off, 

The jeweler waited, There was an instant of silence. 
Then he put the water-resistant wrist watch back into 
its case as she apologetically added, “| think I'll come 
back later.” and turned and left the store. 

Recognize the scene? You should, because it’s played 
day in and day out, no matter what the season, in just 
about every jewelry shop all over the States. The char- 
acters and the merchandise change, of course, but the 
situation is constant: the sale is sewed up, except for the 
wrapping of the package and the counting out of change. 
Then the customer pauses, “thinks” for a second-—and 
whatever was almost sold is right back on the shelf. 

Discouraging? Naturally—-even if the purchase only 
adds up to an $1.95 expansion wrist watch band—if you 
take the time to figure out just how much that really 
comes to by multiplying the amount by the number of 
lost sales daily. 

Interested in saving some of them? Of course. Then 
try this little formula, which obviously won't work ten 
times out of ten (no sales scheme will) but is bound to 
upgrade your overall average. Here's the way it works: 

First-—When the customer walks in and asks to see an 
item, assume that naturally she intends to buy it, even 
though the request is tagged with the usual, “I am only 
looking.” 

Second—Always give her a choice between something 


ana something else 


Now let’s get back to the little old lady, who walked 
into the store and asked to see “a wrist watch for my 
daughter.” It is brought out (as above). She looks at 
it and pauses (once more as above) but then the flow of 
the scene moves into a different channel, for the sales- 
man doesn't wait through this small deciding silence. 
Instead he breaks it at once, by placing a second wrist 
watch case right next to the first, remarking as he does 
so, “Or how about something just a little daintier?” 

Instantly a change takes place in the mind of the 
customer, She is no longer thinking, “Do I want to buy 
a wrist watch or don’t 1?” Instead her thoughts have 
been gently coaxed to this: “Do I want one kind of 
timepiece or another?”-—And the chance of a sale shifts 
from 50 per cent (perhaps it will be made, but then 
perhaps it won't) to a possible 100 per cent—She’s going 
to buy a watch. It’s just a question of which type she 
likes the best. 

And how did the salesman accomplish this “miracle” 7 
Merely by assuming exactly the same thing: That she 
was going to make a purchase. All she wanted was a 
chance to make a proper choice. 

Perhaps you're thinking, “Fine—if the little old lady 
comes into the store and says the proper words. But 
supposing she doesn’t enter on cue, and remarks in- 
stead, ‘! want a nurses’ waterproof wristwatch. ” 

The answer to that one is equally easy, if you follow 
your formula: There she stands, silent, while she stares 
at the timepiece that you have placed before her. But 


(Continued on page 98) 
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Raymond Abrahams 


55] Fifth Avenue, New York, 17, N. Y 
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For prompt attention please address all inquiries Dept. K-35. 
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Many a jeweler has thrown up his hands in disgust 
during his end-of-the-year inventory. Yet, inven- 
tory can be easy. This article offers an 8-step plan 
to help you avoid its headaches! 


INVENTORY 


aR 


EASY: 


by Paul Lockwood 


* Medical men have not yet traced the cause of ulcers 
to inventory worries, but most jewelers are convinced 
that it is only a matter of time until they do. 

This dreaded end-of-the-year chore requires hours of 
counting, listing, extending, totaling and summarizing. 
But even then the jeweler is not finished, There are still 
worries over shortages, overages and accuracy; he hopes 
he is using the best valuation method and he frets about 
the figures required for his income tax returns. 

Fortunately, many of these inventory headaches can 
be avoided, If the jeweler will follow a few simple sug- 
gestions, his task will be made easier, quicker and more 
accurate, 

First, he should make a map of his store, including the 
sales floor, windows, ledges, shelves, repair department 
and stockroom, The map need not be a draftsman’s 
masterpiece, but it must include every counter, shelf 
and out-of-the-way spot where merchandise is displayed 
or stored, 

Second, he should number each section of the map. 
This will help in assigning employees, checking out 
forms to the sections and in spot-checking from time to 
time. It also makes it easier to discover exactly where 
an error has occurred, and then only this section of the 
store need be re-counted, 
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Third, the jeweler should organize his stock for easy 
counting. This will reduce the number of over-time hours 
required by employees, ensure a more accurate valuation 
and make it easier to concentrate on the counting and 
listing. This grouping of similar items will allow the 
use of ditto marks which lessens the chance for error, 
It also prov ides an opportunity to check over the line 
for any missing sizes or types, to make sure that all 
stock of the same type is priced the same and to see if 
the selling price is correct for present market conditions. 

Fourth, he should select, assign and instruct employees 
on their inventory duties, Shortages can be spotted 
quicker if the personnel are shifted to a different depart- 
ment for the inventory. But other factors, like knowledge 
of the merchandise, attention to detail and physical 
strength, must also be considered in assigning employees. 
Counting and listing teams can be selected with a view 
toward their working in harmony. 

The instructions should include a time schedule of 
the hours when the counting will take place, and shouid 
also let employees know what procedure will be required 
to sell any stock after or during the count. Employees 
should also clearly understand what information is 
wanted, such as size, type, brand, stock number, quantity 


and price. (Continued on page 100) 
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fine jewelry < 
A superb assortment of beautifully : 
crafted platinum and 14K gold jewelry . r 
that serves as your storehouse for fine B ' 
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AFFE & SON: Ine. 


Makers of Fine Diamond Jewelry 


b4 WEST 48 STREET, NEW YORK 36, N, Y 
Felix Levy, President — Wm. J. Ober, Sec.-Treas. 














by David Markstein 


... uses unusual jewelry to 


CREATE EXCITEMENT 


* “We had to teach our salespeople not only how to sell 
it, but what it was,” says Henry Hausmann, owner of 
Hausmann’s, Inc., 730 Canal St., New Orleans, in speak 
ing of the “Free Form” jewelry he recently began tea- 
turing in his store, 

Realizing that the jewelry was so new that its story 
would have to be sold to the salespeople before they 
could sell to customers, Hausmann’s organized informal 
classes in the store. The sales representative who intro- 
duced the line acted as instructor, 

The free form jewelry featured at Hausmann’s is a 
new concept of stone cutting and mounting developed by 
Allan Adler, silver and goldsmith of California, Dis. 
satished with traditional methods, Adler worked out a 
technique which allowed maximum freedom in shaping 
vem stones-—following the natural contour of the uncut 
stone, though giving it many facets, With the shape of 
the stone changed so completely, a new type mounting 
was needed, Adler created one which supported the 
stone in as few places as possible, thus giving a “sculp- 
tured” look to the finished product, No attempt was 
made to gain symmetry, for no two of the free form 
designs are alike, Topaz, amethyst, aquamarine and 
green beryl are the most frequently used stones, and the 
price of a ring ranges between $150 and $450. 

The original designs of Adler's free form jewelry are 
responsible for one of its most important sales advantages 

its “talked-about” feature-—-aceording to Hausmann’s. 
When a person in the New Orleans area admires a 
friend's free form ring, for example, and asks where it 


came from—the anewer is bound to be Hausmann 's. 
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“We re being talked about—and favorably. No 
jeweler needs to be told what a sales advantage that lag 
says Mr. Hausmann, 

In addition to producing important profits of its own, 
free form jewelry also generates a worthwhile flow of 
store trafhe, the firm reports, 

“Much of this trafic consists of new business—in- 
cluding a great many people who thought that because 
we were an old, established store we would be set in ou 
wavs,’ Mr, Hausmann states. “Our display of merchan- 
dise as modern as free form jewelry showed them other- 
wise.” 

Hausmann s find that the appeal of the new type 
jewelry is not limited to any special group. To illustrate, 
Vir. Hausmann tells of the time when two customers 
quite dissimilar in appearance and position—-entered his 
store. One was a society leader of the city. dressed in 
fashionable and expensive clothes. The other was a 
poultry farmer from the suburbs dressed in overalls. 
Yet, they had one thing in common-—both purchased 
free form rings at roughly the same price 

It is this widespread appeal which has prompted 
Hausmann s to use a “shotgun” type of advertising in 
its free form merchandising to reach the widest possible 
audience. “That ruled out direct mail, which we use for 
specialized appeals.” Mr. Hausmann declares. “We have 
found that the most widespread of all—-the newspaper 
is the best method of advertising free form jewelry.” 

Hausmann’s emphasizes that one of the most impor- 


(Continued on page 105) 
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Selected and Serviced by Leading Wholesalers 


This handsome 
set features a 
brilliant 


stone mounted 


rhine- 


on genuine onyx 
in @ rhodium 


finished Sterling 
Silver setting. 


Set retails 


for $14.00 


RIPLEY & GOWEN CO., INC.—Attleboro, Mass. 








1407 3408 


Medium tite book locket and chain, beautifully hand engraved and 
engine furned 
1406-1407 


1408 


1/20-i2K Yellow G.F 
Two-tone 1/20-12K G.>F 


H. F. BARROWS CO. 


NORTH ATTLEBORO, MASS. 


4.00 ec 
4.25 ec 
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PITMAN & KEELER 


104 COUNTY STREET, ATTLEBORO, MASS. 
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lrons and Russell's 


he ae ee ee, 


Iilustrated: Blue Lodge 
stone ring in 10K yellow 
old with Masonic 


imbiem, Trowel and 
Level encrusted. 


No. R-726 
Genuine onyx 
$32.25 each Keystone 
Synthetic Rub 
or Blue Spine 
$36.75 each Keystone 


IRONS & RUSSELL CO. 
PROVIDENCE + RHODE ISLAND 


Emblems since 1861 
through your Wholesaler 








Your Wholesaler will be 
showing you the Profit Pack 
age Put-up for $peedy $ales 
of BDA Birthstone Rings for 
Toddlers, Teens and Ladies. 


Order the Profit Package Put-up from 
our BDA Wholesaler. 
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Remembrance Bracelets * 


in a wide variety 





of chain designs 
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A JC-K aid to selling fine JEWELRY 
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by 
DESIGNS 
TECHNIQUE 


These highly-styled 


ee ee ee ee eo oe eo ee eH ee ee eo oe oe 


designs——for pins, 


earrings, brooches 


and a watch— 


have the graceful, 
yet bold lines 
of contemporary 


fashion. 
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Original creations designed exclusively for THE JEWELERS’ CIRCULAR-KEYSTONE 


Many precious jewelry sales can be made by capitaliz- 
ing on the customer's interest in design. By becoming 
familiar with these designs you will be able to sketch sug- 
gestions that will impress your prospects, You need not be 
an artist to do this; a pad of tracing paper and some 


80 


practice should give you the necessary confidence, Cut out 
and save these pages. They can be kept in a filing folder 
for quick reference or they can be shown to those “hard- 
to-please” customers, They can even be framed and dis- 


played in your store. 


Tue JeweLers’ CIRCULAR-KEYSTONE 
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IMPORTERS AND CUTTERS OF 


DIAMONDS 


608 FIFTH AVENUE 


NEW YQORR 20, M. TY. 
London: 32/34 Holborn Viaduct 





mounted or 
unmounted 
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STAR SAPPHIRES 
RUBIES 
STAR RUBIES 


EMERALDS 
CAT’S EYES 
PEARLS 


Py We have a large stock of 
Precious Stones, mounted 
and unmounted from which 
to make your selection 
Let us cooperate with 
you on your special calis. 


i 














Watch Repair Window . . . Brings in Business . .. by Violet E. Osler 


Tikalals 


ib 
| 
i 
| 


Windows 


* Two or three times a year, the sidewalk in front of Higgs Jewelers, Chula Vista, Calli- 
fornia, is crowded with people. The explanation is simple: they are attracted by the un- 
usual and eye-catching window display set up to stimulate the store’s watch repair business. 

The display has done a consistently good job of attracting both crowds and business 
since it was first used shortly after the store opened in 1949, according to Mr. and Mrs. 
Richard Higgs. 

The highly-successful window is arranged by Mr. M. Borlin, the firm’s watchmaker, 
who for many years taught watch repairing to G.l.s in Adult Evening Schools in the 

(Please turn to page 102) 
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can be supplied for all 
styles and mountings 











memorandum selections 
sent upon request 


CENSOR BROS. & ROSENBLUM 


Diamond Importers & Manufacturers 
71 West 47th Street New York City 


JUdson 2-4184-5 






































ELINE ON AIS NANA by vesesser see 


© Having time on his hands has been good business fo: 
Leonard Willoughby. 

Willoughby owns The Time Shop in Glendale, Calit, 
He believes his is the most specialized shop of its kind 
in the country, handling only a very limited line of 
cigarette lighters in addition to clocks and watches. 

Properly exploited, the clock business—in which The 
Time Shop specializes even more than watches-—has 
given Willoughby a secure retail and repair volume and 
also a highly respected position in his trading area. 

To start with, it might be well to go back and explain 
that Willoughby is an old time watchmaker who, instead 
of shuddering at the thought of a clock driven by an 


electric motor, saw the possibilities of this device and 
decided it had a bright future. Since the thirties, 
Willoughby has studied in detail the principals and 
operating details of every electric clock device ever 
manufactured, 

He has been especially active in studying and design- 
ing commercial applications for electric clocks, This, 
gradually, has led him to a position where he does more 
architectural clock work than anyone in the West. 
Probably the outstanding single job Willoughby has done 
has been the installation of two clocks, each with a 12. 
foot face, one at each of the approaches to San 


(Please turn to page 108) 


This California store has 
built a reputation as a 
specialist in time; clocks 
and watches. It features 

an extensive selection of 
electric and key wound 
models in all styles and 
makes. The store's owner, 
Leonard Willoughby (below), 


is a veteran horologist. 





Cultured Pearl Creations 
as featured in the 


SATURDAY EVENING POST 
Sensational Cherub Promotion 


Exceptionally styled and specially priced . . . these Imperial Caltured 
Pearl creations are being advertised to over 15,000,000 prospective 
customers, Pre-sold in the Saturday Evening Post Cherub Promotion, 
they are sure to become one of your leading Christmas gift sellers. 


Imperial Cultured Pearl Pin and Earring set... that reflects the finest 
in jewelry craftsmanship and design. Styled in yellow 12 K gold filled 
and set with 18 matched cultured pearls. In gift case. $20.00° Retail. 


Imperial Cultured Pearl Bracelet... yellow 12 K gold filled chain. 
Smartly styled with uniquely designed Cherub charm, set with glowing 
cultured pearl, In gift case. $15.00* Retail. 


Imperial Cultured Pearl Necklace . . . gracefully graduated, finely 
matched and enhanced with smart white gold clasp set with 2 sparkling 

- diamonds and cultured pearl. (See enlarged illustration.) In gift case. 
$50.00* Retail. 


*Plas Pederal Puctioe Tax 


Free Advertising Mats Acailable 


Imperial Pearl Syndicate 


New York Chicago Detroit Loe Angeles 
607 Fifth Ave. 5 N. Wabash 914 Michigan Theatre Bldg. 607 Hill St. 
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“—— fy. Silver 
resident 
LE 
St. Paul, a 
Minnesota 


pee pital 4-7131 


433 Wabasha Street at Seve 
niet Door to Adem Hes 


Saint Paul 2, Minnesota 
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A. H- Pond CO->,» Inc. 
120 E.- washington St. 
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Syracus® Qa, Ne ts 


Gentlemen: 


our jewelry S 


and we are proud t 
authorized Keepsa 


of our grand opening we 
in our city as 4 Keepsake jJewe 


par with the oldest, most est 


area ! 


ler put us ° 
plished stores 


‘s consistent national aavertising 
f diamond ring sales coming 


has kept ® steady flow ° 
into our sto na every wee ¢ the year- 
in our opinion, 


e* sales helps @ 
newspaper mat ser- 
1evision, movies; 
thought —— pro- 


Keepsake 


Displays» 
vice, rvice, t® 

dad on one 
na ring sale fo 


all these ar 


yiding ® good 
eepsake is an 


We say, without question, that K 
absolute must for ® new store ! 
sincerely, 
RONALD JEWELERS INC. 










Ronald Fr. Silver 
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for a new store!”—Ronald Silver 


One Year with Keepsake Franchise Puts St. Paul Jeweler 
on Sales Par with Older, Established Stores 


Vice president Raymond Mosio finds chat 
consistent Keepsake national advertising 
brings many pre-sold customers like the above 
couple to Ronald Jewelers. 


Major portion of Ronald Jewelers’ window is 
decunad «0 eye-catching “‘bride’’ displays, neon 
sign and large selection of Keepsake Diamond 
Rings that prominently wwe: » the store as 


pac Keepsake headquarters. 





4 ~  World’s Finest Quality ° “i eeeeen aoe { 
- , : : : 4 a? a - os > ino - —e ’ ro ~ 
Diamond Rings, Offers You Oe ay ee ee ne lend ey 
These Valuable Sales Aids , — .... _ pee atl § Name of 


@® NATIONAL ADVERTISING: In 15 leading magazines, on network TV, and in Yellow Page Tele- 
phone Directories, ‘‘dealer-localized’’ advertising works directly for the jeweler with a Keepsake 
tranchise. 


@ SALES HELPS: Newspaper mats, point-of-sale displays, radio and TV spots, full-color movie 
playlets, outdoor posters, bus cards, literature for mail or counter and special promotion features. 


@ QUALITY OF PRODUCT: Guaranteed perfect Keepsake quality makes more sales-—-more easily. 


@ PROVEN SALEABILITY: Keepsake consistently outsells all other diamond rings and sells 
faster, especially in the higher-price ranges. 


X Steve Allen Contest 


..+ Mow creating more store traffic for Keepsake 
jewelers! Steve Allen, popular star of “Tonight,” 
delivers the sparkling Keepsake commercials 
every Friday night over NBC-TV. 


e 10 for details concerning the availability - 
W of a profitable Keepsake Franchise in | 
your area. Steve Allen 
A. H. POND CO. INC., Syracuse 2, N. Y. Star of NBC's “Tonight” 
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In every community there is a reservoir of potentially top 
sales personnel: teen-agers. They come to work with energy, 
enthusiasm and zest. “These girls,” says one retailer using 


them, “are the best thing that ever happened to my business.” 


team up with... 


YOUTH for SALES 


by Ernest W. Fair 


* Many retailers overlook a vast potential of top sales personnel: the 
teen-age youngsters of their communities. Enthusiasm, energy and a 
zest for the job are attributes they bring to any jewelry store; and 
they have the ability to make your store the headquarters for young 
people’s merchandise needs in your area, 

“These girls are the best thing that ever happened to my business 
in many ways,” declares one retailer using them. “But their greatest 
value is in the freshness and sparkle they bring to the store. By mid- 
afternoon the older folks on the staff are getting tired and weary 
and their sales enthusiasm is declining accordingly. Not so with these 
girls; they are as bright and full of pep as ever.” 

The problems of using this readily available source of personnel 
have “scared off’ many jewelers. Some use them full-time; others part- 
time after school hours, From the experiences of those retailers who 
are enthusiastic about teaming up with youth in their stores, here are 
some suggestions. 

Use senior high school girls after their classes. These are usually the 
rush periods in most stores. Best procedure is to work closely with 
the school principal; have his staff select those girls with high scholastic 
honors who will be a definite asset to the store. Working closely with 
the school on such a program also builds goodwill for the store within 
the whole community. 

Most such girls have had bits of training through their four years 
of high school that enables them to adapt themselves to stere routine 
and business systems easily. With proper encouragement by store 
personnel they become good salespeople quicker than one might expect; 
and they start fresh without preconceived or misconceived notions of 
selling. 

(Please turn to page 111) 
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Write for latest catalog and point 
of sale aids. 











will you benefit from operation 


CHERUB 


* As the JIC’s “Operation Cherub” approaches the 
starting line in the industry's race for Christmas busi- 
ness, it gives every indication of being unquestionably 
the most successful industry-wide promotion ever pre- 
sented to the retail jewelry trade. 

Although five weeks remain until the main national 
push of the promotion (the 14-page section in the 
December 3 issue of Saturday Evening Post), more 
jewelers have paid to participate in it than in any other 
single industry promotion. Although thousands of 
jewelers will have evidenced their confidence in this 
drive by means of actually purchasing participating 
kite (minimum kit $12.50), it is expected that the final 
month will see even more jewelers availing themselves 
of the national and local interest that will be created by 
the many facets of this promotion, 


“Operation Cherub” is supported not only by the 


2 .«* 
“lb Jove * 


JIC, the ANRJA and the NJA, but also by the specific 
contributions made by manufacturers and by the im- 
pressive advertising support of advertisers whose copy 
is being tied-in with the theme-——‘A Gift From the 
Jeweler Is a Gift of Love.” 

Orders are still being accepted for the kits, which 
are priced at $12.50, $25, $50 and $100, The minimum 
kit contains an Idea Book, window display suggestions, 
window display material, material for salespeople and 
two china cherubs, Additional cherubs may be purchased 
by jewelers who order the initial kit. Because of the 
necessity of determining a specific number in placing 
its orders for the china cherubs, the JIC has warned 
jewelers that they should get their orders in early in 
order to be assured of shipment before the necessarily 
limited supply is exhausted, Send remittance and orders, 
or inquiries, to the JIC, Room 901, 608 Fifth Ave., 
New York 20, New York. 


* A dozen Cherubs arranged as shown here make your 
merchandise displays look like stage settings. The idea 


® Narrow, colorful Christmas ribbons running from 
Cherubs to merchandise make an eye-catching display 


is easily adaptable to other display ideas. that is easily arranged. 
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show them the stars... 


‘LINDE’ 
STARS 








Problem shoppers become satisfied 
buyers when you show them 
Linpe Stars. [These magnificent 
man-made star sapphires and star 
rubies are the pertect answer tor 
the undecided customer. 

| here are | INDE Stars for every 
taste and every por ketbook Let 
them lead the way to extra | loliday 
profits lor you. 




















LINDE 
ADVERTISING 


will help you sel] the Stars. Send 
tor this colorful display card, tea 


turing | IND St its 425 seen in | he 
New Yorker Ir . vyouil ror the 
asking 


DISTRIBUTED BY 


MAX DURAFFOURG GEM COMPANY 
576 Fitth Avenue 
New York 36, N. Y. 
GEORGI 


CHARLES F WINSON., Gens 
580 Fitth Avenue 
New York 46 \ ," 


HOUSTON 


+44 South Hill Sereet 


I os 
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Tell Your Customers 
THE STORY 
OF THE STARS 


Now. in the ( hristmas SCUuson, 
the facts and fables that surround 


the Stars take On arn cven vreater 


significance. They help make 


( lear to your customers the abso 


lute rightness Of the stars for 


Christmas giving. Don't miss the 


Op 


can offer 


portunity that only the Stars 


tell the sfory--turn 


intrigued shoppers into proud 


Owners, Apprec iated gift-givers 


* 


In numberless legends, the star 
stone is connected with Christmas 
and with the mysterious star of 
Bethlehem. lhe three that 
form the star traditionally represent 


lines 


faith, hope and destiny. 


*K The only difference between Liner 


trade miatk 


Stars and natural stars 16 thy i pri e 
| INDI Stars are iche riti< i] with natu 
ral srurs « he mike ally physi ally opt 


cally and in thy formation of the 


Stal I hey are ret vlass uf Parte itthi 


tations 


LInp! Stars made from a very 
fine aluminum oxide powder — ex 
actly the same powder you would 


stu© 


arc 


have if vou took a nmatutl 7 


sapphire and crushed it 


I here is ne hocus pen Lis about the 


star in a LiInpE gem — no tricks 


The star is caused by the same deli 
cate arrangement of rutile inclusions 


l he 


star is as much a part of the vem as 


as exists in the natural vem 


is the yems very color 


[he following characteristics are in 

trinsic in both Linpe Stars and 

natural star ems 

lhe hut 
f louded. I he gern color is muflled 


gem is not transparent 


lhe star is pure white rot the color 


of the germ 


lhe star can be seen looking at it from 
the side as well as the top 
lhe star moves with the source of light 


[he star in an extremely high 
cabox hon is ke +4 mobile 


\ star will be seen tor every light that 


trikes the gem According to the 
light conditions the Mat will lace 
ity the depths of the stone and 


then 9 appeat again a bright A 
ever it 8 an ¢ ternal hive tar caught 
forever in the fore 
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ie | DIAMOND MERCHANTS 
tite Wholesale Jewelers 
728 SANSOM STREET 
PHILADELPHIA, PA. 

Phone: Walnut 2 12464 


PRICES KEYSTONE. 


1155-1—~Plat, 
choker, 124 dias. 
$4400.00 


1155-27 — Dia, 
cluster earrings, 
2 centers abt. 3 ct. 


-26—Whi 

1155-12 dia. and cult. 

| large, 3 small digs. peor! earrings 
$140.00 $360.00 


1155-28 — Plat, 
B large full cut dias. 
$220.00 


1155-17 — Plat, 
clip, 4 marq,, 37 rd., 
and 26 beg. dics. 


$3000.00 1155-29 Plat. 


pendant, peor 
shape dia, 1,62 ct. 
$1600.00 


1155-3—Plot. 
3.65 ct. 
$4000.00 


- 
pee 


4.17. 
abt. 2 ct. 
$1050.00 





We are prepared 


to buy YOU com- 
f 
plete inventory © 


any por am. 


1158 lot. 
2 centers, 3.50 ct. 
$4100.00 


2 centers, 14 bags. 


1 large. 14 om. dias. | lerge, 22 sm. dias. 
$820.00 $600.00 


$300.00 
22 PES SS ES ee Fe Rs we eS 
1155-23-—Piat. watch attach., 102rd.,2 bag. dias. 
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1155-24—Plat. watch attach, 38 diag. $540.00 
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1155-25-—Plot. watch attech., 119 dias. $1490.00 
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1155-33-—White gold 1155-34— White gold | he s 
1.04 et. 37 et. - A > >. 
$1050.00 — : " 
me i 
al 






1155-32— Plat. 
91 et. 
$800.00 


1155-31 —Piot. 
1.86 ct. 
$2150.00 












1155-36-—Plat. 
24 dias. 
$540.00 





1155-35 — Plat. 
50 rd., | peor 
shape, | marq. dias. 
$2700.00 





1155-41 Plot. 

wedding ring, 

18 marq,. dias. 
$3100.00 


















Plat 
wedding ring, 30 


1155-45 


tapered bag. dias 
$1550.00 
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«16 dias 
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1155-46 Plat 1155-49 Yellow gold 1155-50 Plat 

oa a wedding ring Le a 
10 diag 5 large dias 20 vd. dias 
$360.00 $220.00 $450.00 





5-43—Yellow gold 
opal, 13 dias. 
$380.00 





1155-42-~ White gold 
brooch— 53 dias. 
$900.00 
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DIAMOND MERCHANTS 
1155-51—~Yel.. gold 52—Yel. gold ie tr Rhee Wholesale Jewelers 
ons ring, center ao 
swine ring, 7 dias mans rind, > dias 2 P 
$140.00 abt. 1.50 ct. $870.00 150 of $950.00 728 SANSOM STREET 
a a PHILADELPHIA, PA, 
> : 
: P PAA } Phone: Walnut 2 12464 
& * ” a >. 
ne a 
« = 
~ 
ALL PRICES KEYSTONE 
SA White gold A 96 White gold 
stor sapph. ring abt rmg ant 3175 ms cotseye abt. Od 
94 ct $1400.00 $7700.00 $4 0 








~~, 





Assert Your Authority 


‘from page G61) 


watches can be better observed and compared when they 


are shown out of the boxes and in more imaginative 


ways, Such fixtures need not by any means be expen- 


sive. They can more often than sot be easy-to-build 


used a few times 
giving 
Do 


ignore the selections of new and modern display 


unite which can be made in the store. 


and replaced with diflerent designs, thus your 


windows greater variety of appearance. not, of 


Course. 
units which are available from some of the display 
houses, but choose these for versatility and good design. 

The sketches of the 


ways which can be devised for a more modern presenta- 


accompany ing illustrate a few 


tion of watch merchandise, 

Miniature ladders serve as supports for a selection of 
watches in Sketch A, 
and additional ones 


mens and ladies’ wrist b abric- 
covered frames also hold watches, 

boxes are laid on the window floor, The ladders can 
easily be made from lengths of narrow wooden molding 
with the rungs spaced to hold the watch straps taut, The 
ladders should be painted with glossy enamel paint and 
might 


same color or each ladder 


They will probably need support 


may be made all the 
be a different color, 
at both top and bottom or you may find it practical to 


hang them from the window ceiling with wires so that 


A —¢ | faim ray 
r 


(): SCAR 


. a CPT MITRE 
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oy oem CUTTERS 


the bottom of each ladder will just touch the floor. The 
weight of the watches will keep them hanging straight. 


The ladder 


be shown closer to eye-level than low elevations permit, 


units permit a wide selection of watches to 


in a simple fashion which will not distract attention 
irom the watches themselves. 

Watches are featured as gifts in Sketch B with circu- 
lar panels hung from the window ceiling with fine wire 
or narrow ribbons. Strap watches are suspended from 
around the edge of each dise and a gift-wrapped pack- 
age rests in the center. Cut-out or modeled hands near 


the copy card emphasize the gift idea—the man’s hand 


holding a ladies’ watch and the ladies’ hand supporting 


a mans watch, with a gift package placed between the 


two hands on the circular floor pad. The circular panels 
will need to be made of beaver board or masonite—some 
material stiff enough to keep its shape when suspended 
and to support the watches wired to the edges. Panels 
may be covered with fabric or 
lor the display featuring the fashion angle 
take the 


watches displayed on graduated cylinder elevations on 


paper, 

Sketch 
cut-out figures center background with 
The cut-out figures 
can sketch 


photograph may be 


either side and in the foreground. 


may be drawings if you have an artist who 


them for you, or a magazine 


enlarged by photostat, mounted on heavy cardboard 


and cut-out. If you wish, it may be possible to have the 
photostat done in sepia or some other tint to carry out 
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THe JEWELERS’ CIRCULAR-KEYSTONE 





ihe window color scheme, Copy is lettered on a paper 
ribbon tacked against the background. 

\ montage of blow-ups of railroad timetables, radio 
and T\ programs, theater tickets and calendar appoint- 
ment pages, forms a background emphasizing the “On 
Time” theme in Sketch D. Upright triangular units dis- 
play watches in the center of the window with other 
watches in boxes on elevations and the window floor. 
The triangular units can be made from scored and 
folded lengths of heavy cardboard covered with decora 
tive paper or fabric. Pins or thin brads driven at an 
angle through the bottom of the cardboard into the 
supporting elevation will hold them at the desired 


angle. 


Baroque Stones 


(from page i2) 


or the kilogram (2.2 lbs.). The wholesale selling price 
ranges from $4 or $5 a pound to as much as $12 or $15 
a pound. Amethyst and citrine are cheapest, tourmaline 
is probably next, while the cost of beryl ranges widely 
because of the tremendous importance of color. Large 
and badly shaped pieces of the minerals, which involve 
more fragmenting before they can be used, are obviously 
cheaper than smalier ones already correct in size. How- 


ever. this characteristic varies from stone to stone, too. 


for beryl! is normally in massive crystals that must be 
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broken up, while amethyst occurs in clusters of crystal 
points that are broken apart as a matter of course. Tour. 
maline grows into elongated crystals that are easily split 
into short fragments, all of which will be about the same 
diameter and comparable in size, 

From a very small beginning soon after the war, trade 
in pound lots of rough stones has now become one of the 
most important aspects of the Brazilian rough stone im 
ports. There has never been anything like this business 
in Indian stones, though we are now beginning to see i 
develop as wholesalers look further aheld for supplies 
For this, the amateur lapidary has been largely respon 
sible. His intergst in cheap and easily-worked stones 
stimulated the specimen dealers, whose supplies are 
always inadequate, to enlarge their stock with this mate 
rial. It has had a significant effect on the Brazilian 
supply situation and has completely altered the purchas 
ing habits of American importers. 

Some years ago, in a wartime review olf the Brazilian 
gem situation published in this magazine, mention was 
made of the contrast between the requirements of the 
current American buyers and tie former German buyers 
lp to that time (1943), the Germans had been the more 
desirable customers because they would take all of the 
production, good and mediocre alike. This demand made 
possible the operation of mines in which remarkable 
quality stones were uncommon; for their acceptance of 


poor quality stones which the cheaper German labor 
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could fashion into beads and use up in similar ways went 
lar toward paying the costs of the mining. American 
buyers of the 1943 period, with their arbitrary insis- 
tance on top quality or nothing, and their rejection of 
the pound material type of rough, did little to build good 
will or encourage the mining of marginal deposits. Since 
it was essential that quartz veins be exploited for that 
strategic wartime mineral at the time, the situation was 
not considered particularly unfortunate by either coun- 
try, and there remained plenty of work for unemployed 
gem miners. 

Today the demand for all qualities by both countries 
has raised the level of mining activity along with the 
price, The wartime accumulation of unsold baroque 
rough has been absorbed, and today most of what is 
conceivably usable is carefully collected and most can 
be sold at good prices. In spite of the current high 
level of activity, there has been a very real shortage 
of good quality aquamarine these days. Such a picture 
can change very rapidly at any time, the result perhaps 
of a single discovery. A large aquamarine crystal was 
found last spring and received considerable publicity; 
stones of this find are now coming on the market and 
prove to be of good quality; not the deepest known, but 
very nice and as blue as anything that has been on the 
market in several years. Until this supply is exhausted, 
fair aquamarines should not be too difficult to find, and 
then, almost overnight, we will return to last year’s 
situation. This is one of the reasons why it is difficult 
to quote prices that will have any lasting validity. Should 
any of this crystal be flawed enough to be suitable only 
for baroques, it will prove most acceptable to the market. 

Today the most important use for this material has 
shifted from the simple wrapping of broken fragments 
to the finishing of polished, irregularly shaped stones, 
the baroques of which we speak. For many years we 
have had an occasional stone of this type, each carefully 
ground down and polished by the Idar cutters. Their 
appeal was less that their cost, so few were used. Now, 
the vogue for the baroques has been created by a revolu- 
tion in polishing procedures that has brought their cost 
down to a fraction of the Idar-cut stones. Baroques are 
now polished by tumbling, a method that was first 
employed on a large scale by Edward R. Swoboda of 
Los Angeles. Since then increased production and 
competition has reduced their cost still further and 
dealers offer stones that have been tumbled, tumble 
stones to order, or sell tumblers for those who wish to 
polish their own stones. Custom tumbling is not ex- 
pensive, the price is only a few dollars per pound, The 
polish that is obtained varies from producer to producer, 
each of whom develops his own “secret weapons,” but 
also depends somewhat on the stones being polished. It is 
not completely a matter of indifference, for results differ. 

Tumble polishing is a tedious process, but is inex- 
pensive because no personal attention is required once 
the tumbler has been filled and set in motion. The tumb- 
lers are large, several gallon, many-sided containers 
which are mounted horizontally and rotated slowly after 
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receiving a charge of gemstone fragments, water and an 
abrasive powder. The machine is set to turning noisily, 


and left undisturbed for days. As the barrel turns, the 


stones keep catching and falling from the many flat 
sides. In time they wear each other away, smoothing 
their sides until they are as smooth as if they had been 
individually ground and polished. The cost per stone is, 
obviously, relatively low. There are many tricks that are 
developed by experience, cutters vary the water content 
and the abrasive grade, while some may find that the 
addition of a little acid hastens the polish. Some stones 
polish more easily than others, some take a higher polish. 
It does not appear to matter too much if the lot is as- 
sorted stones or all one species. 

Tumblers for doing this work are manufactured by 
half a dozen different suppliers and are advertised in 
some of the amateur journals. They are not at all ex- 
pensive, for they are, after all, very simple contrivances. 
A number of people have built their own, and one device 
that is said to work very well consists of nothing more 
complicated than an old automobile tire hanging from a 
slowly rotating bar, which keeps the tire turning slowly 
with its load of gem gravels and abrasive. 

Once polished, the baroques are handled in several 
ways. Some manufacturers wrap the stones in wire, like 
the broken fragments mentioned previously. Some cement 
small tips into a cap, and suspend a series from the 
chain of a bracelet. Some drill them, and run a rivet 
through a hole in order to suspend them. Swoboda often 





grooves his, and wraps a single loop of golden wire 
tightly round the stone. The latter system is probably 
about as secure as the more expensive drilling, and 
drilled stones tend to wear off metal around the drill 
hole, to become unattractively blackened where the wire 
goes through. For opaque stones this is a trivial objection, 
but for the transparent ones, it is a very real drawback. 

Many of the stones used in baroques are opaque stones. 
A whole new field of gem mining and utilization has 
been opened by the rise of the baroque, and, as would 
be expected, it is dominated by the varieties of quartz. 
Much of this material is so common and so low in value 
that it would not be used in jewelry at all if one had to 
depend upon the ordinary lapidary for its preparation. 
Lapidaries seem to feel that many of these beautiful 
substances are not worth their time, and either do a 
sloppy job or refuse to touch them at all, Thus, quartz 
impregnated chrysocolla, a by-product of copper mining 
in Arizona, has only now become an important jewelry 
stone and few professional lapidaries are familiar with 
it. Snowflake obsidian and epidote in the form “unakite” 
are others, and there is a broad range of other common 
stones that need only crushing to size and tumble polish. 
ing before making an appearance as stones of the new 
jewelry. 

If they are any less well-known than the stones of 
convention, and they are, it must be admitted, it is 
hecause the jeweler has not studied enough mineralogy 
along with his gemology. A mineralogist can instantly 
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spot the stones that are to be seen among the baroques, 
but the jeweler, who is accustomed only to the stones of 
tradition, will find himself at something of a loss when 
he attempts to identify most of the stones that ornament 
a modern baroque bracelet. Since this is the case, it 
would seem worthwhile to examine some of the less well- 
known stones that are beginning to play a part in the 
trade, both in the baroques and in ordinary cabochons 
in the mens jewelry that is growing in popularity as the 
public knowledge of the stones increases. Additional 
varieties are brought into the market by the acceptance 
of the mahogany obsidians and unakites. Next month 
some of these uncommon common stones will be de- 


scribed, 


Hard To Sell Customers 
‘from page 74) 


before she gets a chance to turn on her heel and leave. 
you add two more, They're also watches that are designed 
for nurses, and the tags on them specify that they’re 
waterproof too. But something new has been added, and 
you point this out to her. “The one | showed you first 
has a chrome top, But perhaps you'd like all steel—or 
a yellow top?” 

Carry the supposition still further if you like: She 


save she wants a wristwatch. She specifies “waterproof,” 
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And she further designates that the chrome suits her 
just fine. Very good, For if she knows exactly what 
she does want, you really have a sale, for her intention, 
in most cases, was a purchase from the time she crossed 
your threshold. But there’s no reason why you can't 
try to double it by saying, at that “you can hear a pin 
drop” point, while she inspects the case, “How about 
an all-steel expansion band to match?” ' 
With a little practice, you can build the system up 
to encompass every situation, by varying the choices that 
you give the customers: “Shall | wrap it up or send it?” 
“Is this a charge or cash?” “Do you want the package 
delivered on Friday or next Monday?” 
The basic reason why you're bound to find it so suc- 
cessful so often——whether the item involved is a pocket 
watch, a silver bracelet, or an expensive wedding ring 
et al-—is always the same: Most people (as you're prob- 
ably well aware of already) find it difficult to make a 
decision which involves the parting of money from their 
pockets. “Break the silence” makes this painless—not 
only for your customer, but also for yourself. 
It is known, in selling circles, as the “automatic 
close,” and has the effect of placing her in a position 
where its easier to say “yes” instead of “no.” Thus, 
the burden of the sale is no longer on your back. The 
buyer has assumed it. She’s the one who must commit 


herself to a decision. And although no law can compel 


each a Choice Gift for any 
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solely by herself. And strange as it may seem, according 


to the observations of buying habits that have been 


made in this regard all over the country, such a course 


of action is against human nature. 


Unusual Window Displays Capture 
‘Moods’ and ‘Feelings’ 

Operating on the theory that “windows are the store's 
hand shake with the public,” Hess-Culbertson Jewelry 
Co., 826 Olive St., St. Louis, Missouri, has launched a 
new program of highly unusual attention-getting window 
displays. 

In charge of the program is Rod Knop, window dis- 
play manager, who is getting away from tradition in 
jewelry window merchandising on the basis of a number 
of experiments. In a few short months, he has sharply 
increased the selling efhiciency of the 14 windows in the 
Hess-Culbertson store. 

Knop believes in “capturing moods” with various 
pieces of jewelry. He does not emphasis the merchandise 
as much as he does the factors which lead up to its 
purchase and the happiness a gift of jewelry can bring. 
Knop has found that when window displays stress these 
“feelings ——rather than the usual quality and price 


appeals they carry considerable interest even for 
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her not to turn back now. the move must be initiated 


THAT ORIENTAL TOUCH 





customers who have no immediate plans for buying 
jewelry, 

Typical of the esoteric window themes which are 
being used by Hess-Culbertson is the “pink cloud series,” 
shown here, which appeared in the firm's windows during 
February and which caused a great deal of comment, 
Knops first step was to get away from the usual light 
backgrounds and large quantities of merchandise which 
had previously been the theme of Hess-Culbertson’s 
windows. Instead, he draped the back and sides of the 
windows with black velvet, which completely “vanishes” 
from a visual standpoint—thus concentrating interest 
on the material and merchandise exhibited, 

In this series, the St. Louis display manager features 


a slogan “Planning Your Pink Cloud” in the center of 
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Unusual Window... 


each unit, Odd-shaped cut outs of artboard were finished 
in baby pink with white letters. A thick “cloud” of 
angel's hair picked up the theme as the centerpiece of 
the display, Contrasted against the jet black back- 
grounds, the pink clouds in the windows were visible for 
long distances along the crowded downtown St. Louis 
street, 

The “pink cloud” series was broken down into indi- 
vidual themes for greater effect. The first window, for 
example, featured infant sterling gifts, fine hollowware 
and flatware accessories. It was labeled with a pink 
scroll sign reading “Hess-Culbertson will plan with you.” 
A second window, featuring costume jewelry, had the 
slogan “Hese-Culbertson will be happy to plan your 
costume jewelry.” A third window, made up of expensive, 
precious-metal pieces of jewelry, had as its slogan “Hess- 
Culbertson will help you plan your golden moments.” 
The fourth window, devoted to diamonds and watches, 
had as its slogan “Hess-Culbertson will help plan your 
precious moments,” The theory was that every window 
represented the ultimate moment in everyone's dream; 
the store utilized this dream by pointing out that it 
would be happy to help customers make it a reality. 
Hess-Culbertson’s has found that the idea has encouraged 
people to come in and ask questions about time pay- 
ments, prices, etc, 





Inventory Can Be Easy 
(from page 76) 


Fifth, the jeweler should stop all shipments during the 
count, otherwise the final stock valuation will be thrown 
out of line. This also provides an opportunity to bring 
the book inventory up-to-date with all receiving records. 
Stock that has been delivered but not paid for should be 
inventoried and charged as an invoice payable. 

Sixth, he should use a standard inventory valuation. 
Some jewelers take their inventory at cost or market, 
whichever is lower, Others use the retail selling price as 
a basis; they total the inventory at retail then subtract 
the markup received from the total retail valuation. The 
latter method makes counting and listing both quicker 
and easier, but it may result in an inaccurate cost of 
inventory reported in the profit and loss statement. 

One danger that should be avoided is the confusion 
which often results when using a combination method of 
valuation. For instance, some jewelers list their small 
items at retail and use the purchase cost or market price 
on the big ticket items. When using this method, it is 
best to mark each listing sheet with a “cost” or a “retail” 
heading to avoid confusion when the sheets are sum- 
marized later. 

Seventh, the jeweler should provide a control on his 
checking sheets, such as setting up a system of serial 


ANNIVERSARIES * WEDDINGS - GRADUATIONS>~ BIRTHDAYS 
Suggest an attractive locket or charm bracelet for that 
memorable occasion, Many beautiful designs in 
chains and charms in sterling,gold filled 

gold are available. 


3 


Tenn dE | go 
ee 


oo 


ae 


art 
= 








CIRCULAR- KEYSTONE 





THe JEWELERS’ 

















numbers, These numbers should be listed on the floo: 
plan for easy checking. Then, if one checking sheet is 
missing when the inventory is finished, it is an easy 
matter to re-check the appropriate section of the store. 

Another type of control is to make a duplic ate listing 
of all merchandise. This enables the personnel to make 
a double check while the bookkeepers are extending and 
totaling the original tally sheets. Spot checking of actual 
counts is still another valuable control. Counting and 
checking one showcase against the employee checking 
sheet will keep the employees on their toes and cut down 
on the number of errors. 

Kighth, he should review the results of the inventory. 
One spot that needs review is the “outs” that were not 
noticed in the normal operation, Another is an excessive 
count of any item or items. Many jewelers make lists 
during the review of all the odds and ends of stock they 
want liquidated, During the year they can make periodic 
checks of these items to make sure the liquidation is 
taking place. Another value of listing odds and ends is 
to reduce the valuation to a more moderate figure to 
keep the actual profit in line with what is reasonable for 
income tax purposes, 

There is no certainty that the jeweler can avoid stirring 
up an inventory ulcer merely by following these sug- 
gestions, but they will eliminate a good many of the 


traditional end-of-the-year worries for him. 


Charity? Not For Him! 


® The 9-year-old boy was looking for a birthday gift for 


his dad when he walked into Timm’s Jewelry Co., 3 Broad 
St.. N.W., Atlanta. Several minutes later, the youngster’s 
eye fell on a gold watch band. 

“How much is this.” he asked the salesman 

“It's $12,” came the reply. “How much money do you 
have?” 

Ihe boy looked distraught. “I've only saved $9,” he 
said, holding out a fistful of not-so-new, crinkled dollar 


bills. 


Smiling to himself, the salesman was struck by a feeling 
of charity. “You deserve it for saving that much for your 


lather,” he said to the boy. “Take the band for $9.” 


“You mean | can have that $12 band for only $9." asked 


the youngster, unbelievingly 


“Yes,” replied the salesman. 


The boy thought it over, then started for the door 


“| don't want it.” he said. “there must be 


~<omething 


wrong with it,” 


W rite us a note about your unusual business experience 
(Literary style is unimportant). $5 will be paid for each 
story published. Address JC-K Editorial Dept., Chestnut 
& 56th *ts., Philadelphia 39, Pa. No manuscripts returned: 
all become property of JC-K. Jeweler’s name and town 
will be used in story unless request is made to omit it. 
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Size Isn’t Everything, San Antonio 
Jeweler Explains in Novel Ad 


A candid tack in the direction of advertising the 
comparative value of diamonds was taken by the Bell 
Jewelry Company, 513 E, Houston St., San Antonio, in 
a large newspaper advertisement. 

“Who's right and who's wrong when it comes to pur- 
chasing a diamond?” Bell's asked in large type, then 
proceeded to answer its own question. 

Under illustrations of three identical-appearing rings, 
each labeled “1/3 carat,” Bell's showed prices of $100, 
$150 and $210, explaining that stones of equal size 
could differ widely in other respects, adding up to quite 
different values. 


‘Free Coffee’ Promotion Pays Off 
For Illinois Merchants 


Capitalizing on the fact that the residents of Rock- 
ford, Illinois, really like their coffee, the town’s mer- 
chants recently promoted a special day in which free 
coffee was served at all participating stores. 

To publicize the day, a huge replica of a coflee pot, 
mounted on a truck, was driven through the city streets 


‘Continued on page 133) 
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Watch Windows Bring in Business 
(from page 82) 


San Diego area and is recognized as an authority in the 
field. Featured in the display is a reproduction of 
Norman Rockwell's famous painting “The Watchmaker.” 
A complete selection of delicate tools and minute watch 
parts is exhibited. Each piece rests on a white card 
which bears an explanation so that passers-by can 
readily identify each tool and part used in repairing a 
watch, 

Men, who are generally mechanically-minded, are 
immediately attracted to the repairing tools—which 
include such pieces as a Swiss jeweling tool, a brass vice 
for delicate parts, a milling tool for re-cutting tips, 
large and small main spring winders, hand-made taps 
and drills made from Swiss screw plates. Also displayed 
are the largest and smallest screw drivers used by watch- 
makers, a watch hand remover and other interesting 
small tools. Thirty-one items in all are exhibited in the 
window. 

The eye of milady, on the other hand, is usually 
attracted to the tiny unset jewels which are described as 
being accurate to 5/100,000 of an inch. She is also made 
“repair conscious” by the new and old mainsprings 
placed on a card explaining that “after years of wear a 
mainspring becomes ‘set’—-having lost its elasticity.” 


Most of the passers-by show an interest in the tiny 
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jewel screws, each with perfect threads and polished 
heads, and in the tiny box holding 1000 watch screws. 
A rusted watch that is beyond repair is also an excellent 
eye-catcher, though the “star” of the display is the com- 


pletely disassembled watch movement on a large white 


card in the center of the window. 

Other cards posted throughout the display ask such 
questions as: “Do you know that some parts of your 
watch are so small that 10,000 of them would not fill a 
thimble?” “Do you know that a cracked or broken 
crystal should be replaced immediately so that no dust 
can get into the case?” “Do you know that some screws 
in your watch are smaller than the dot of an “i” in your 
newspaper?” “Has your watch been cleaned, oiled and 
inspected in the past 10 or 12 months?” 

A prominently-placed card offers this interesting in- 
formation: a watch beats—5 times per second, 300 times 
per minute, 1800 times per hour, 432,000 times per day 
and 157,680,000 times per year. 

“The attention of the potential customer is directed 
toward the fact that a watch is a delicate and valuable 
instrument with a need for careful treatment and con. 
stant checks on its condition. It is surprising how many 
have never given this a thought,” says Mr. Higgs. 

The Higgs store does a thorough job of cleaning and 
repairing—and offers a one-year guarantee on each 
watch. The firm recommends to its customers that their 


watches be cleaned at least once a vear. and the 


occasional use of the watch repair window display is an 
excellent method of reminding them of this need. 

The window is valuable as a means of enlightening 
customers about their watches and in bringing in new 
business. But it also does such a good job of impressing 
customers with the complicated workings of a watch, 
that few of them ever think of saying “Ouch!” when 


they receive the bill for the repair of their watch, 





New Address for JC-K 


The executive, editorial, circulation, and production 
offices of Tue Jewe ters’ CircULAR-KEYSTONE moved to 
the Chilton Company's main office and printing plant, 
located at Chestnut and 56th Sts., Philadelphia 39, 
Pennsylvania, on September 22nd, Henceforth, all cor. 
respondence with these departments should be sent to 


this address. 


The New York Advertising sales ofhee will remain at 
the present location, 100 East 42nd Street, New York 17, 
N. Y., but cuts and engravings will be sent directly to 


the Philadelphia address. 


The move is part of a larger consolidation plan in 
which editorial, circulation, and production operations 
of all Chilton publications are to be centralized in the 
new Chilton building in Philadelphia, 
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A glamorous Christmas tree with base arrangement of gift pack- 

ages proved an excellent decoretive prop for the 1954 season at 

Michaels, Providence, R. |. This dainty tree was positioned just 

inside the full glass front, where it could be clearly seen by 
passers-by. 


‘Mixed-Up’ Displays Increase 
Jeweler’s Watch Sales 


Developing a variation in the standard watch display 
methods——-which adds the elements of surprise, humor 
and impulse appeal—has helped Klein & Son, jewelers 
of Montgomery, Alabama, build its watch volume during 
1955. 

The variation, developed by watch department execu- 
tive Cal Shwarts, consists of “getting the watch inventory 
out of the watch department” and into a variety of cases 
throughout the store. Instead of displaying men’s and 
ladies’ watches only in regular cases, Klein & Son distrib- 
utes them throughout every display case in the various 
departments. 

Customers, surprised at finding watches among the 
patterns in the sterling flatware case, have generally 
responded favorably to the idea. Women’s sport watches 
are usually mixed-in with costume jewelry; shock- 
resistant and anti-magnetic “heavy duty” watches are 
placed in the leathergoods section, etc. 

“What we are doing is simply displaying watches in 
what, at first glance, seems like an incongruous situation,” 
explains Mr. Shwarts. “Our experience has been that 
unless a customer comes into the store specifically in 
search of a watch as a gift, or for himself, he isn’t likely 
to pay much attention to the watch department. We main- 
tain an exceptionally large watch display at all times, 
but there is no point in doing so unless it attracts at- 
tention from the customers.” 


Klein's watch displays are rotated regularly from 
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Create Excitement For example, in the costume jewelry case, the firm dis- 
plays ladies’ sport watches in a moderate price range. 

(from page 78) Small display cards, individually written with pen and 
tant factors is a strong window display. In this respect, ink, describe the watch to make certain the customer 
its windows on Canal Street, one of New Orleans’ busiest realizes it is actually a timepiece not a faney bracelet. 
thoroughfares, are invaluable. 

“This merchandise sells visually because of its un- 
usual shape, its beauty and its modern design, which 
some call an art form,” Mr. Hausmann points out, “If 
passers-by can see the jewelry in our windows, they will 
buy it.” 

As a final sales point, Hausmann’s salespeople are 
instructed to suggest free form jewelry to each customer 


who comes in looking for “something,” but has nothing 


particular in mind, 





The usual sport watch in this section features satin 


‘Mixed Up’ Displays .. . 


wristbands. cloisonne trim around the watch or artificial 


place to place; through the past few months the results stones, 

have been excellent. By June of 1955, the three-month. In the silver department, rugged men’s watches are 
old display idea had produced enough sales to bring shown, primarily with leather bands, square and odd. 
figures a few percentage points over 1954, which was a shaped models—to provide an effective contrast with 
profitable watch sales year, the flatware. 

In making up his “incongruous” watch displays, “The swift turnover we have accomplished in this 
jeweler Shwarts is careful to gauge the type of watch avenue of approach to the market actually covers almost 
shown in its “foreign location” with the type of customer all varieties of watches, but is particularly marked for 
most likely to be examining merchandise in the case. the sale of lower-priced sport watches,” says Mr. Shwarts. 
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Fife 


The Name That Means 


TROUBLE-FREE, "NO-RETURN” SALES 


To Jewelry Buyers and Retailers 


FOR YOUR GREATEST PROTECTION AND PROFITS, “Cuff. 
master” is a recognized trademarked name—the patent-protected 
cuff link back by Niash, the finest cuff link action ever made. 


Pat. Design 
156.535. Pol 
Construction 
2477.08 
(tafringers 


will be 
prosecuted) 


The superiority of “Cuffmaster” is widely appreciated by keen 


pao 4vailable in all metals, Get 
buyers. They demand it because of its convenient cuff-link ac- 


to know Niash “Cuffmasters” 


tion, its durability of construction, its popularity with custom- VON! 
ers. In “Cuffmaster” there’s EXCLUSIVE, SMART DESIGN 
ALWAYS! and no breaking or plating leaks. If you are not familiar with 


_ : “Cuffmaster,” ask your man 
These big “Cuffmaster” talking points are used again and again 


by retail sales people in stores the country-over to sell their 
quality cuff link lines. 


ufacturers. Or write us for 
information and for names 
of manufacturers who can 
Prac ‘tic tally every type of cuff links her buy from your tmant- provide “Cullmasters” on 
facturing sources can be made with “Cuffmaster” actions. their cuff link jewelry. 


REFINING CO., INC. 


CUFF LINK ACTIONS e PRECIOUS METAL ALLOYS AND SOLDERS 
116 Nessau Street, New York 38, N. Y. 
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with raised 
hard enamel letters 










A 
SMOOTH 


—— SHAVE ) 
Football Charms 


Gisher 


Selling football charms in 
team lots is fine business, in 
Gold Filled, Sterling, or | 
Karat Gold. Fisher service | 
offers 4 sizes. Orders for 
special engraving can be O77 
handled easily. Catalog } 
available. Sold through 

Tie Side wholesalers. J. M. Fisher a 
Company, Attleboro, Mass 

























© A man walked into the Zimmerman jewelry store on 
Main St., Turlock, Cal, and returned an electric shaver 
that he had taken out on approval a week before. He left 
in a huff, telling Hazel Cross, who was behind the counter, 
that he wasn't interested in buying the shaver and he 
didn't want to try another model. 

Somewhat puzzled by the man’s abrupt manner, Hazel 
took the instrument to the back room of the store to clean 
it prior to returning it to the manufacturer for a replace- 
ment. 

After considerable difficulty, she succeeded in inserting 
the small cleaning brush into the head and as she did so, 
a substance she describes as “soft, mushy gook” oozed out. 
Later consultation with the store's owner, C. Russell 


Zimmerman, confirmed the surprising fact that the man 








had attempted to use the shaver after lathering his face 





with shaving cream 


Write us a note about your unusual business experience 
(literary style is unimportant), $5 will be paid for each 
story published, Address JC-K Editorial Dept., Chestnut 
& 56th Sts., Philadelphia 39, Pa. No manuscripts returned; 
all become property of JC-K. Jewelers name and town 





“What are you worrying about... 
it’s a Flex-Let Band! Ain't it?”’ will be used in story unless request is made to omit it. 
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Dollar Items Draw New Customers 
To Higher Priced Departments 


Introduction of a $1 table at Bauman’s jewelry store, 
J 

Dothan, Ala.. has not only created goodwill but has 

brought new customers into the more conventionally 


priced departments, as the merchant anticipated. 
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A year after renovating his store, Bauman set up a 
daily two-dozen selection display under a sign, “Any 
item on this table $1.00." Entrance into the china and 
glasswares section adjoins this table. Bauman has found 
that the dollar table pulls traffic into the entire store, 
as well as into the china and glassware section. 


Detroit Jeweler Boosts Sales By 
Custom-Designing Watches 


The appeal of custom-designed watches has meant 
increased sales for J. H. Garlick and Sons, 1250 Wash- 
ington Blvd., Detroit, since the firm undertook the 
production of individual watch designs last year. 

The brothers, James and Richard, select a variety of 
cases, into which they place good movements, making 
up only one of most styles and guaranteeing each watch 
with the Garlick name. Their jewelry manufacturing 
department has no trouble producing the off-beat time- 
pieces. 

For example: as an experiment, Garlick’s fitted a 
Swiss movement into a round silver case, the size of a 
25 cent piece. A circular expansion band was attached 
at right angles on either side with a cog-shaped con- 
nection that concealed the ferrule, 

The watch was sold a few hours after it was displayed. 
Similarly, odd shapes, sizes, colored faces and variations 
of numerals, hands and winding knobs have helped 
develop watches that sold quickly, 

Garlick’s continuously produces specially designed 
watches in sufficient volume to make up half of the 
stores watch inventory. The proprietors point out, 
“Naturally, there is really nothing new in this sort of 
service, the point we make clear to our customers, but 
many of them are intrigued by the idea and are eager 
to experiment with designing a watch that will serve as 


an excellent conversation piece.” 
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4. We will not take your sale unless my part- 








RUNNING A 
SUCCESSFUL SALE| 
IS AN ART 





by Manny 
Silverman 





BE CAREFUL OF 
So Called SALES COMPANIES WHO 
ARE MERELY BOOKING AGENTS 


SILVERMAN SALES ENTERPRISES IS A FULLY 
ORGANIZED SALES ORGANIZATION INCLUDING 
THE FOLLOWING: 


|. Complete advertising service—mats, en 
gravings and complete layouts for news- 
paper, radio and direct mail campaign. 
(Formulated & prepared in our home of- 
fice, our own copy men, art men & lay- 
out men.] 


2. Complete merchandising service (WHEN 
& IF NEEDED)}—merchandise from the 
world's largest and best known suppliers 
at prices way below what you normally 
pay. Standard Watches, Diamonds, Sil- 
ver & Specials strictly on memo—you pay 
for what's been sold—return the balance. 


3. All Silverman Sales supervisors are bonded 
—they work only for Silverman Sales. 


ner or myself, see your store at our ex- 
pense. 


5. You only continue to pay us our commis 
sion after first 15 selling days, if you have 
left in the bank at least $ for $ for your 
merchandise AFTER all sales expenses, 


WRITE! WIRE! CALL! 
SILVERMAN SALES ENTERPRISES 


580 Fifth Avenue, New York 36, N. Y. 
Telephone: Plaza 7.4693 
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@ Write for booklet ~~ tells the 
“inside story” of stopwatches, 
IMustrates patented spare parts compartment. Shows what 
to look for in a timer. Complete, thorough, interesting. 
Must reading for users of stopwatches. 
@ Brand new Clebar catalog . . . Wustrotes and describes more 
then o sore of stopwatches ond chronographs for every 
timing purpose. Write for your copy today | 


CLEBAR WATCH AGENCY: 521 Fifth Ave., N.Y 
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A NEW DESIGN SERVICE 


> Provides jewelers each month with three 
hotographic sheets strikingly illustrating the 
atest ideas in modern jewelry designs. 
> — various items, such os earrings, 
clips, watches, necklaces, etc., this monthly ser- 
vice provides jewelers with the most modern 
design ideas with which he can sell more pre- 
cious jewelry. 
> Released monthly on a yearly subscription 
bosis, this new design service is available at 
$3.00 per mor’ 

Write tod aclosing $3.00 for the latest 


issue and su. _ription form. 


DESIGNS TECHNIQUE 
62 W. 47th St., New York 36, N. Y. 





Time On His Hands 


(From page BA) 


Francisco's famous Bay Bridge. He has also done more 
clocks in banks, public buildings, towers and billboards 
than any other person in California. 

As a retail jeweler primarily (he is current president 
of the California Horologists Association), Willoughby 
has found industrial clocks to be a profitable and 
prestige-getting adjunct to his regular business, Almost 
without fail, he can arrange to do outside industrial 
work at hours when he can most easily get away from his 
store, 

Getting into the industrial clock business is relatively 
painless for any qualified horologist. Willoughby’s ad- 
vertising in this field costs a total of $45 a year—for a 
listing as a supplier with the local architectural trade 
association. The rest is almost entirely a matter of satis- 
factory work and word of mouth. 

This is not to say that Willoughby specializes in 
electric clocks at the expense of conventional clocks and 
watches. On the contrary, the firm also does one of the 
biggest volumes in the metropolitan Los Angeles area 
in repairing watches and clocks and is known as a 
specialist in the more difficult jobs—chronometers, 
chronographs, grandfather clocks, hall clocks, etc. One 
of the firm’s regular contracts is to repair chronometers 
for the U. 5S. Government. Specifications here call for 
adjustments with 3/10 of a second over a 24 hour period. 

Businesswise, two factors have probably been upper- 
most in establishing this rather unique jewelry firm: 

1) Operating as a factory service agency in their 
area for clock manufacturers, including Seth Thomas, 
Westclox, General Electric, Ingraham, Norge and West- 
inghouse (the latter two in appliance timing devices). 
These factory-agency deals have served to give the firm 
both traffic of potential customers and recognition as 
unquestionably skilled craftsmen. 

2) An outstanding stock of clocks of every type. 
Stocking almost an entire store with clocks as Willoughby 
has done, has made The Time Shop an interesting place 
for prospective customers to browse and one in which 
they can buy the timepieces they want to treasure most 
with complete confidence. 


Retailer Ad Promotion Features 
Newsboy Photographs 


Retailers of Maplewood, Missouri, recently carried 
out a very interesting newspaper advertising promotion. 
Each merchant subscribed to a 4 by 5 inch ad, in the 
corner of which was a photograph of a newsboy carrier 
in town who was identified by name. This pictorial 
appeal created a great deal of reader interest, Merchants 
liked the idea so much that they subscribed to five full 
pages of this type advertising. Demand for extra copies 
by carriers, their families and friends, was also tre- 


mendous. 
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Students Turn to the Typewriter, 
So Jeweler Turns to Students 


The American student, bent on making his schoolwork 
neat, legible and permanent, represents the best market 
lor the sale of portable typewriters. So says the manager 
of the Lee Jewelry Co., Aurora, Colorado, who has been 
successfully selling portables for more than two years. 

In stating that the student has replaced the business- 
man as the best potential customer, Leo Weisberg, 
manager at Lee's, remarks, “Most students, even down in 
the junior high school grades, are eager to own a port- 
able machine. And their parents are fully in favor of the 
idea.” 

“Even the school councils are promoting the value 
of the typewriter,” Weisberg continued. “They find it 
eliminates long hours of tedious longhand and presents 
more clarity in preparing compositions, themes and 
notes. 

To gather his share of portable typewriter sales, 
Weisberg starts advertising the machines during the 
summer and continues throughout the entire school term, 
He gives the equipment the same stature as other jewelry 
store merchandise, There is no “cut-rate” pricing. The 
various models are given adequate display space—-and 
each salesman knows the features of each machine. 

To heip the students, who often earn the money for 
the portables through after-school employment, Weisberg 


allows budget payments spaced over a nine-month period. 
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Gibson 


leads the 


bridal procession 


Beautifully designed and thoughtfully 
edited to store precious moments, 
these handsome albums are lithographed 
in color on fine bond papers and 
bound in washable simulated 
leather, padded rayon moire 
and rich genuine leather. 


For every important occasion, 
Gibson is first choice 
for a treasured 


lifetime record. 
Wa M, 


) 4 ye Cleon AND COMPANY 


PUBLISHERS © NORWALK, CONNECTICUT 


“It's highly satis. 


Is he satished with sales volume? 


factory, Weisberg exclaims. 


Alabama Customers Enthusiastic 
For Glass-Silver Combination 


A fashionably set table with mediocre stemware is 
like a bride without a smile. The basic ingredients are 
there, but everyone knows something is wrong and 
wonders why. 

Too often, the “why” can be explained by the local 
jeweler. “Folks just don’t apply the serious thoughts to 
buying stemware that they do to purchasing silverware,” 
one jeweler will say. “By the time we want to sell stem- 
ware, the customer is likely to be tired from looking at 
silverware and eager to go home,” 

But in Montgomery, Ala., the story is different, The 
Elebash Jewelry Company, | Court Square, has taken 
the “disinterest-in-glassware’” problem to heart. 

The company has placed stemware in such a lime. 
light that it can be coupled directly with the flatware 
selling process, 

The method is this: a case area, containing several! 
dozen attractively displayed stemware patterns bas 
been placed directly behind the silverware counters. This 
enables the sales staff to match immediately selected 
silverware with its glassware counterpart, 

The most popular aspect of the arrangement is the 


(Continued on Page 135) 
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... today’s fashion is 





@ Today fashion dictates gold jewelry .. . and for 
over 50 years leading jewelers have profitably sup- 
plied their most discriminating customers from the 
Schuler collection of distinctively different diamond 


and precious stone gold jewelry. 


SCMULeEnN & CQ. INE 
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A KBE 


COMPLETE SELECTION 





of 


BETTER JADE JEWELRY 


Imported directly trom 
Hong Kong and mounted 


in our factory 


ART-CRAFT JEWELRY CO. 


| West 47th St New York 19, N. Y. 

















.. giving them the sro 


® A lady entered Madelaine Jewelers, 41 Greenwich Ave.. 
(creenwich. (_onn.. carrying a cardboard box from w hike hy 


emanated excited, fluttering sounds. 


She said that she knew that people asked the help of a 
jeweler when they had to have rings cut off their fingers. 
A shy, retiring type, the lady said that she knew that her 
request was @ little unusual, but would they mind remoy 
ing the band from her pet canary’s leg 
successtulls 


Madelaine’s performed this tricky chor 


Write us a note about your unusual business experience 
(literary style is unimportant). $5 will be paid for each 
story published, Address JC-K Editorial Dept., Chestnut 
& 56th Sts., Philadelphia 39, Pa. No manuscripts returned; 
all become property of JC-K. Jeweler’s name and town 
will be used in story unless request is made to omit it. 


Jeweler Installs Walls with Holes 
And Fills Store with Customers 

A method of display gaining popularity because it is 
so versatile for the retail jeweler forms the background 
for easier sales in the store recently opened by Henry 
Wilson, at 58 Washington ave., Endicott, N. Y. It is 
perforated panel board, 

Widely used in the hardware business, “Henry's” 
was one of the first jewelry stores to use the multi-holed 
composite walling. Philip Klein, store manager, reports 
it is meeting with good response. “Store trafic and con- 
sumer action are very gratifying,” he says. 

The panel board is used throughout the entire store 
and in the windows. It has two main advantages. It 
provides floor-to-ceiling display space and it highlights 
all merchandise. 

One other feature of the new store, formerly located 
at 3 Washington ave., is recessed show windows, which 
allow street traffic a complete view of the interior. And 
with most of the merchandise in sight—-via the panel 
“Henry's” is drawing much attention. 


boards 
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Team Up With Youth For Sales 


(From page 88) 


Choose most serious youngsters. The junior sales ladies 
who will be most successful your store are naturally 
those with a serious viewpoint. The girls whose sole 
interests are in the opposite sex or social life will add 
little to your sales chart regardless of their popularity. 

One problem in use of teen-age girls as salespeople 
is the attraction of too many youngsters to the store who 
cannot purchase merchandise, Choosing the more serious 
youngsters avoids this problem. 

Check first with employment officials. There are rules 
and regulations connected with employment of teen-age 
youngsters which vary from one state to another. Most 
apply to full-time employment, however, and do not 
affect part-time workers, 

Retailers with experience have found the best pro- 
cedure to work with high school officials on the whole 
project and have these individuals clear all such local 
or state employment angles. 

Give each girl individual guidance. Adding such a 
young lady to the staff and putting her in the store on 
her own is a sure way to have the program fail in itself. 
Experience shows best results are obtained through 
putting the young lady under the wing of an experienced 
salesperson from the very start. Compensations in easing 


the job of this individual, doing away with long store 
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2248 Retail: $19.50 
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4766 Reiail: $10.00 


hours, ete., will make the individual enthusiastic about 
the program, 

Build merchandise background first. All of us know 
that one of the most important assets in selling is infor- 
mation about the merchandise we have to sell, Most 
retailers find that the best way to do this in breaking in 
these youngsters is to use every available spare moment 
in the store for such instruction rather than conducting 
“classes.” Following this program gives each new sales- 
lady a closer understanding of all merchandise and 
avoids loss of detail in memory by attempting to crowd 
in too much information at one time. 

Get parental consent first. Top level personalities will 
come from families which may express some concern 
about their daughter working in a store at such an early 
age. Usually they have no objection to her earning extra 
money. Working with the school first and then with each 
individual parent assures cooperation from the young 
lady's home. It also creates a closer customer contact all 
through the relatives of the girl. 

Select the girl with friends. The more ability ou 
young lady has to make friendships within her own age 
groups, the more ability she will have to bring these 
friends and their parents into the store. The girl with 
little or no school activities and only a single friend or 
so may be acceptable on other counts but this restriction 
holds back her ability to add customers to the store 
roster, 


Offer her incentives. Lothusiasm alone will carry these 








CLOCKS FROM HOWARD MILLER 
DESIGNED BY GEORGE NELSON 


HOWARD MILLER CLOCK CO 


ZEELAND, MICH 


2202 Retail: 425.00 





11} 











RARE 
OPPORTUNITY! 


One of the industry's outstanding 
salesmen is now in a position to rep- 
resent an additional quality line. 
This man covers the territory from 
Denver west and maintains an office 
and showroom in Los Angeles. He 
is a veteran in the jewelry field and 
is well known and respected by 
wholesalers and retailers alike. 


If you are a manufacturer of a 
quality product and need top repre- 
sentation on the West Coast it will 
be well worth your while to contact 
this man now. 


Address replies to: 


Box “D., 1503,” Care 
Jewelers’ Circular-Keystone 
Chestnut & Séth Sts., Philadelphia 39, Pa. 








ARLE 


[HE WORLD'S LARGEST AND FINEST 
SELECTION OF TROPHIES 
i AND AWARDS 


GENUINE PEDRARA ONYX 
BLACK & GOLD ITALIAN MARBLE 
FINE WALNUT WOODS 


“MARBLETTE” — THE GEM 
OF PLASTICS 


“RICH-GLO” FIGURES 


ARLEN'S NEW, 
ECONOMICAL “OSCARS” 


Write for new, copyrighted ‘Trophy 
Selection Guides” with your im- 
print, —- @ streamlined selling aid 
to increase trophy orders and to 
reduce customer time in ‘select. 
ing” trophies. 


wet 





young people through their first few weeks of experience 
but after that they can easily settle into a rut which de- 
creases their value to the store. Incentives to build for a 
future career should never be forgotten; the more one 
tells these young ladies about the possibilities open to 
them in the jewelry business, the longer their enthusiasm 
will hold up. A small raise now and then... a pat on 
the back when she has done a particularly good job .. . 
all are small things but of immense importance to her 
because this is her first business experience. 

Use her to sell younger customers. Experience has 
shown that older customers resent being waited on by 
teen-age girls: they expect the services of the older and 
more familiar personnel of the store staff. Younger 
people would rather have her take care of their needs 
than older sales people. One big asset she possesses is 
this appeal to younger people who come into the store. 


Reserve her efforts primarily for them. 


Subtle Reminder to Husbands Serves 
To Increase Diamond Sales 
Basil Boyd, head of Boyd Jewelry Company, Lincoln, 
Neb., relieved the grim, high-pressure level which Christ- 
mas shopping often reaches with a small sign in the 
corner of a window: “If you owe her a diamond, 
Christmas is just as good a time as any.’ 


Boyd guessed correctly that he could not only remind 


husbands who might have erred, or simply wanted to 
add another diamond to their wife's ring or present a 
special piece of jewelry, that such a gift was in order 
but that Christmas, in addition to birthdays and an- 
niversaries, was an appropriate time for the grand 
gesture, 

The Lincoln jeweler first used the reminder last 
Christmas season and found it sufhiciently successful to 


warrant repetition, 
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St. Joseph of Copertino 
Flying Medallion 


designed by 


C. Paul Jennewein 





This medallion, not limited to a single creed, and made fam- 
ous during World War II as a special guardian of air travel- 
ers, is available again for the first time since 1946. 

Comes in dime, quarter and dollar sizes in bronze, sterling 
silver, gold plate and 14Kt. gold. 

S.S. medallion and 14Kt. gold medallion on S.S. and 14Kt. 
gold Horseshoe key chains. 

S.S. medallion and 14Kt. gold medallion on S.S. and 14Kt. 


gold Clips 





@ Write for price list @ 


AIRBORNE MEDALLION CO. 


153 East 70th St. New York 21, N. Y. BU. 8-2718 














Coming to the Jewelry Show in Providence? 
Why not make your reservations with us? 
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NARRAGANSETT 


Providence 2, Rhode Iisiand Phone GAspee 1-6320 


TRADITIONALLY FAMOUS for fine foods 
and an exceptionally well-stocked wine cellar 

























FoR NOVEMBER, 19565 



















no investment 


Can you top this? No stock to 
carry... only a few inches of 
counter space for a display... 
AND YOU'RE in a MONEY. 
MAKING RING BUSINESS! 


Only with College Seal’s fast 
delivery service can you ring 
up consistent profitable sales 
and be sure that your cus 
tomers will get what they 
want, when they want it! 
Show our beautifully illus- 
trated catalogue to students 
and alumni. Rings available 
for any accredited 4 year col- 
lege in the United States. 


No Die Charge! No Minimum Quantity! 
Send for counter display card, 

FREE! selling catalogue, complete seiling 
information. 

Also avellable—14K College seals and chorms 








COLLEGE SEAL & CRESI 





Dept. J1155 
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Lejt-—Alstater Watch Corp., 16 West 16th 
‘t., New York, introduces this new Alsta 25- 
jewel self-winding watch, Escape wheel pro- 
tection. Water-resistant, lifetime mainspring, 
concealed crown, incabloc. $67.50. 


Right-—This place setting is the new “Tara” 
sterling pattern from Reed & Barton, Taunton, 
Mass. Delicate flower garlands form border. 
Design carried on both front and back. 
Six-piece setting for $34.75, retail. 


Lejt—-This attractive place setting is the 
new “Starfire” sterling pattern from Lunt 
Silversmiths of Rogers, Lunt & Bowlen Co., 
Greenfield, Mass. Trim, graceful lines 


with finely-carved flower and scroll design. 


Right——This is the new “Georgian Castle” tea 
and coffee service from International Silver 

Co. Silverplate. Authentic George | design. 
live-piece set S100: four-piece set $92.50: 

three-piece set $65. Also single pieces. 


Left-—General Products Co., 5013 Forest 
Hill Avenue, Richmond 25, Virginia, intro- 
duces this new “Displayette” for displaying 
medals, antique pocket watches, etc. Walnut, 
mahogany or white maple. For $4.95. 


Right--The new “Leisure” stainless steel 
flatware from Carvel Hall is made of Carv- 
alloy: will not tarnish or stain. Permanent 
high lustre. Double grade rolled for bal- 


ance and strength. 16-piece set, $29.95. 


They're new... theyre 
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Lejt—This new “Lady Sunbeam Shavemaster” 
electric shaver from Sunbeam Corp. is no 
larger than a compact. Has one shaving edge 
for legs and a second for underarms. With 
gift case for $14.95, retail. 


Right—The new “Minicord III” camera from 
Austria is no larger than a pack of king- 
sized cigarettes. F/2 lens, ground glass reflex 
focusing, simplified controls. Through 
Minicord Sales, 110 5. Dearborn St., Chicago. 


Left—This new Ernest Borel 8-day clock is 
part of the “Cocktail” series from Borel 
Watch Co., 1002 Walnut St... Kansas City, 
Missouri. Lively-faced dial changes its 


design with every tick. $71.50, retail. 


Right—This is the new full-chrome food mixer 
from Hamilton Beach Co., Racine, Wisconsin. 
Has Mixguide, Bowl Control, Magic Beaters, 
one hand operation and easy portability. With 


two stainless steel bowls. For $49.95. 


Left—-The new “Payer-Lux” electric shaver 
from Austria has a second shaving head for 
cutting hair, shaving legs and trimming mus- 
taches. One-year guarantee. $24.95. Louis 
Aisenstein & Bros., 16 FE, 40th St., New York. 


Right—-This is Emerson's new transitor pocket 
radio which features automatic volume control, 
full-vision dial and enclosed Ferriloop 

antenna. In six colors, Lifetime transitors, 

6 in. long by 3' in. high. Weighs only 1 Ib. 
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Left—This attractive cuff link and tie- 

slide set has been introduced by Squire, Inc., 
Taunton, Mass. In sterling silver. Star- 
like designs are hand engraved. Has two- 
tone finish. For $15, retail. 


Right-——This ladies’ watch bracelet is the new 
“Diamond Look” (style No. 296) from Flex- 
Let’s “Fashions for Watches” line. Imported 
rhinestones hand set in sterling. Rhinestone- 
covered center catch. Safety chain. $14.95. 


Left—This delicately-styled bracelet has 
been introduced by Church & Co., 2 Garden 
St., Newark, New Jersey. In 14K white gold. 
Each link is set with a diamond, Priced 

at $300, Keystone. 


Right—This new bridal ensemble from Kaspar 
and Esh, 126 West 46th St., New York, is 
designed to match the firms “Add-A-Link” 
diamond bracelets and watch attachments. In 
14 or 18K white gold, 2-tone gold or platinum. 


Lejt—This new ladies’ watchband from 
Forstner Corp., Irvington, New Jersey, can 
be adjusted to fit any wrist. Also made 
with ring ends. In stainless steel for $6, 

in gold filled for $9, Keystone. 


Right-—This ladies’ Eastern Star ring has 
been introduced by Stern Manufacturing Co., 
401 Mulberry St., Newark, New Jersey. 1OK 
gold. Star set off by five white spinels or 
five 2-point diamonds. Through wholesalers. 


They re new... they re 
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Left—Cossman Gemstones, 7011 Sunset Blvd., 
Hollywood 28, California, introduces this 
novel “Gemstone” jewelry in necklaces, 
earrings, bracelets and cuff link and tie- 

bar sets. Semi-precious natural stones. 


Right—This attractive pair of cuff links 

(No. 3H3277) is one of the five sets in the new 
“Precious Stone” series introduced by Anson, 
Inc. Stone is genuine brown agate. Priced 

to retail for $10. 


Left—Interamerican Importing Co., 3 Sho- 
shone Road, Peoria, Ill, introduces this 
“Champagne” ensemble in hand-wrought sterling 
silver. Detachable pendant can be used as a 
pin. Necklace $40, earrings $40, Keystone. 


Right—This striking Palladium flower pin 
features a center diamond of 1.80 carats and 
155 others in round, baguette and marquise 
cuts. From Erwin Pearl, 10 W. 47th St.., 

New York. $4,950, Keystone. 


Le{t—-This new Shrine lapel pin introduced 
by Wefferling, Berry & Co., 8 Rose St., 
Newark, New Jersey, is made of platinum. 
Has 4 baguettes and 12 round diamonds. 
Priced at $270, Keystone. 


Right--This diamond ring is part of the new 
“Cupid’s Bow” series introduced by Traub Man- 
ufacturing Co., 1934 McGraw Avenue, Detroit. 
Features tapered baguettes in reverse direc- 
tion. Said to make center stone look larger. 


yours to profit by. 
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acy re new... . 


Left-—Oneida, Ltd., introduces this new 3- 
piece “Campbell Kids” silverware set in its 
1861 Rogers silverplate line. In “Proposal,” 
“Enchantment” and “Brookwood” patterns. Cup 
has smooth rolled edge. For $3.50, retail. 


Right-——This new charm bracelet is one of 15 
models in the “Niagara” line by Aurel Jewelry 
Manufacturing Co., 125 West 45th St., New 
York. 14K gold. Decorative links alternate 
with loops. Various prices up to $36, Keystone. 


Lejft-—-Lucien Piccard Corp., 37 West 47th 
St.. New York, introduces this new Palladium 
cuff link and tie bar set. Each piece is 

set with genuine Oriental sapphires. Cuff 
links $130 and tie bar $85, Keystone. 


Right—-Airguide Instrument Co., 2210 Wabansia 
Ave., Chicago, introduces this new “Catalina” 
model barometer-thermometer combination. 
Polished brass case with walnut spindel. Black 
and white dial. 15 in. high. $15, retail. 


Left—Kirk’s, Ltd., 65 West Broadway, New 
York, introduces this new steak set of hand- 
forged Sheffield stainless steel. Indian 

Natural Stag handles. Hand-honed blades have 
serrated tips. In leatherette box for $17. 


Right—-This new Blanepain R 52 calibre 
ladies’ diamond watch from Switzerland is said 
to be the smallest, round, mass-produced move- 
ment in the world. Through Allen V. Tornek 
Co., 75 W. 45th St., New York. $550, FTI. 
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New Pattern! New Price! New Deal! 
, 4 












WALLACE CUSTOM STAINLESS 
















Special Introductory Price of 
*1995 16 piece Starter Set 


LIMITED TIME ONLY—REGULAR PRICE $25.95 





Latest Wallace 120th Anniversary Special! Introducing Circe, the newest 
pattern in the Wallace Custom Line. Here is stainless tableware finer than 
the finest import. This handsome new design is extra-heavy in weight, fully 
graded, perfectly balanced, with satin-smooth finish. Designed for modern 
living. Priced for profit. Packaged for sales. Made by Wallace to meet 





your customers’ demands tor—the best quality stainless, at the best price 


WALLACE Custom Stainless Line includes: 


New! Special Gift Package 


Each 16 piece Starter Set in Circe, Sonnet, or Ballet comes in 





the handsome white and goid gift package shown obove 
This starter set consists of : 

4 teaspoons 4 dinner forks 

4 cream soup spoons 4 hoilow handle dinner knives 


Your Wallace Custom Line is not complete without CIRCE! 


STOCK IT! PROMOTE IT! SELLIT! & | 
SONNET — introductory price 16 piece Starter Set $19.95 


Take advantage of these promotional aids: regular price $22.95 





1. Direct Mail pieces 2. Displays 
3. Special Advertising Allowance 


Call your Wallace Jobber or your Wallace Representative Today! 


WA q tq a C 2 BALLETintroductory price 16 piece Starter Set $19.95 


regular price $25.95 








the greatest name in American tableware since 1835... Wallingford, Conn. 
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plus two new hit items 
pace new Carvel Hall line 


THEY LOVED US IN CHICAGO—Even our most 
ardent imitators (of which there are quite a few) were 
excited when they saw the new Carvel Hall line. 
You could almost see the buyers mentally calculating 
their increased volume and profits. It figures, too. 
Carvel Hall's new, imported Colonial Chests lend 
new prestige, new sales luster to the line. Sales- 
minded buyers stopped dead in their tracks when 
they tow the new Knife Sharpeners and Constella- 
tion Sets. And so will you. Get the complete story 
today. See your Carvel Hall distributor or write 
us direct, 


CHAS, D. BRIDDELL, INC., CRISFIELD, MD. 


KNIFE SHARPENER 
The only electric sharpener 
by a quality cutlery maker 


fp 


SET NO. 6163-—Mat. Carver, slicer, fork in Classic 
with new Colonial Chest, $37.50 retail. 

SET NO. 5166-6 Steck Knives, Classic Handles with 
new Colonial Chest, $33.50 retail. 

SEY NO. 7700—New Knife Sharpener, UL Approved, 
fully gvarenteed in smort Black-copper, $14.95. 
SET NO. 5746—6-9¢. Constellation Set in Bilack- 
copper with Tray-Pak, $9.95. Also in Ivory. 
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‘a 
BLEND 

of OLD and 
NEW 


® After 33 years of building up a successful business, jeweler 
Carl Greve is right back where he started! 

What put him there was the recent expansion of his store at 
731 5S. W. Morrison St., Portland, Oregon. To make room for an 
enlarged china, crystal and silver department, Carl purchased 
the store next door and knocked out the wall in between. This 
small adjoining shop was the location of Carl's first store 
established 33 years ago when he gave up his job with a jewelry 
firm to strike out on his own. 

In its rexsodeling of the new addition, the Greve firm was 
anxious to maintain the prestige-building appearance of its 
main section and thus called upon architect Frank Roehr to inte- 
grate the two stores. He did an excellent job of bringing the new 
addition into harmony with the main store by following the 
original plans and by using identical building materials. He 
continued the Vermont marble front, extended the aluminum 


(Continued on page 131) 


Remodeling Harmonizes an Old Store and Its New Addition: by Mabel C. Olson 





the biggest 
Christmas in 
jewelry history! 


Backed up by a whole section of jewel- 
ry advertising in the Dec. 3 Saturday 
Evening Post--“Operation Cherub”* 
will make this your biggest Christmas 
ever! Be sure you use all the material 
in your cherub display kit. Follow 
through with advertising and displays 
for local excitement. Make the cherub 
the sign that your store is gift head- 


quarters this Christmas 


° Sponsored by Jie ANRBJIA and NIA 


" bayerite 
1 hee satura : 


post 


the heart of America 
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Left-——“Minuet” design has rim band in new 
Syracuse Blue color accented by flowing 
spray of white leaves framed in platinum 
lines; 5-pe setting retails for $17.95. 

Made by Syracuse China, Syracuse, N. Y. 


Right--New “Honesty” design in bone china 
is on-glaze color print of leaves from the 
money plant, done on “Savoy” coupe shape; 
o-piece place setting retails for $15.75. 

From Josiah Wedgwood & Sons, Inc., N. Y. 


Le{t-—New, this coaster or ash tray in 
hand-decorated, imported china with rim 

of sterling silver; 3 7/8” in size, it 

comes in 4 colors, retails at $10 for four. 
From Hunt-Hallmark Co., Inc., of New York. 


Right—-F or the holidays—this “Holly” set 

in fine white china decorated with leaves 

and holly berries; the set including pit- 

cher and 6 cups retails for $25. Made by 
Edward Marshall Boehm, Inc., Trenton, N. J. 


Left—“Wild Strawberry” pattern in Peter 
Terriss china, retail at $19.95 for 16 pe. 
starter set; guaranteed against breakage 
for a year, this china is oven-to-table. 

By Shenango China, Inc., New Castle, Pa. 


Right—“Montmery” pattern of blue forget- 
me-nots reflects charm of French country- 
side where it was introduced in 1880; the 
5-piece place setting retails for $13.35. 
From Haviland & Co., Inc., of New York. 


Table top fashions .. . 
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Left—Salad or dessert plates and dessert 
bowls match the “Modern Primitives” pat- 


terns of tumblers; hand-blown bowls may be 


retailed at 95¢ each; the plates for $1. 
By Fostoria Glass Co., Moundsville, W. Va. 


Right-—Fashioned in heavy cast pewter by 
Meeuws, of Holland, is this candlestick 

of classic design; stick is 8” in height 

and it may be retailed at $20 for a pair. 


From A. J. Van Dugteren & Sons, Inc., N. Y. 


Lejft—From series of 6 richly-colored fruit 
designs in Schumann china 7” plates with 
gold line, $1.25 each, retail; matching 11” 
bowl and 12” platter, $3.95 each retail. 


From Geo. Borgfeldt Corp., of New York. 


Right—Gracefully bird-like in feeling is 
this new “Flight” ash tray, done in fawn 
brown with platinum trim, also white o1 
fern green with gold trim; it retails for 

$4.95. By Lenox, Inc., of Trenton, N. J. 


Le{t—Three new designs in handblown and 
hand-decorated crystal stemwear by Seneca 
are: Left to right, “Bellaire,” to retail 

at $2 each; “Helga,” $1; “Nassau,” $2.50. 
Sold by the B. C. Sammis Co., of New York. 


Right——“Colonel in Gray” pattern in Spode 
bone china is done in soft gray and may 

be retailed for $19.20 for a five-piece 

place setting. Recently added to stock by 
Copeland & Thompson, Inc., of New York. 


and home accessories. 
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China 
Glass & 


Giftwares 


by MADELINE LOVE 


HE vital importance of the teen-age girl in the 

marketing of home fashions has never been recog- 

nized more keenly than now, For some years, cer- 
tain manufacturers of china, glass and silver have con- 
ducted active campaigns to interest the school girl in 
their wares, and a limited number of stores—notably 
jewelry stores—-have developed ideas for bringing girls 
to the point of selecting their favorite patterns. They 
have realized that the early years are the crucial years 
in the awakening of good taste and have laid before 
the young American girl tableware which represents the 
best in quality and design, and given her a change to 
iearn about them and how to use them, 


Probably the most popular of such campaigns is the 


contest, and Lenox, Inc., has just concluded one called 
the “Creative Table Setting Contest” which the firm plans 


to make an annual event. It was directed specifically 
toward home economics students in their junior or senior 
year in high school, or in college, and more than 105,000 
girls from all 48 states were interested enough to ask 
lor contest kits, 

Contestants were asked to create a table setting by 
coordinating Lenox china with sterling silver and glass- 
ware patterns, and they were provided with kits contain- 
ing illustrations of 16 patterns in all three types of 
tableware, The girls chose swatches of cloth for the 
proper linens, and illustrated their taste in decorative 
arrangements with drawings. In addition, they were 
asked to answer easy questions which required them to 
learn something about the characteristics of fine china 
and earthenware, The first prize went to a high school 
junior in Louisville, Ky., who was given 12 place settings 
of her choice in Lenox, glassware, and sterling. The 
runner-up, a college girl from Weston, Mass., won eight 


lace settings. 
Pr 


RS. HELEN SPRACKLING, table-setting authority 
and author of “Setting Your Table,” who has writ- 


nat oa . 


ten on the subject for Jewecers’ CimcuLar-KeysTone, 
was director of the contest. She is shown here with the 
judges who included (left to right): Margaret Kim- 
brough, daughter of author Emily Kimbrough; indus- 
trial designer Paul McCobb; Sigana Earle, home-making 
editor of Seventeen magazine; Patricia Roberts, author 
of “The Book of Table Arrangements”: and Betty 
Furness, TV star. 


ty oa % 


AMES k. DUNCAN III, president of the Duncan & 

Miller Glass Co., which has just been bought out by 
the United States Glass Co. of Tifhin, O., will serve as 
vice president of the Duncan & Miller division of L. 5. 
Glass. Charles W. Carlson, president of the Tiffin con- 
cern, has announced plans for extending the D. & M. 
operations and a number of new items are scheduled for 
production in time for the Pittsburgh Show in January. 
The transfer of personnel and material from Washington, 
Pa., to Tiffin is being completed. All of the glassware 
will be manufactured at Tiffin but it is planned to keep 
the general operations separate, including, it is under- 
stood, the individual showrooms now existing in New 


York. 


REDERICK HAVILAND, vice president of Haviland 

& Co., Inc., recently returned from a visit to the 
factory in Limoges, France, with first samples of a new 
hody and glaze developed within the past two years. 
Lighter in weight and with a greater translucency, the 
new body will be included in the firm's forthcoming 
lines, together with a new, high-lustre glaze. The glaze is 
already being used in much of the current output of 


the factory. 
. Nt % oe 


HE new Wedgwood bone china dinnerware pattern 

“Honesty” has just been awarded a gold medal at 
the California State Fair held in Sacramento, one of 
only five such medals given to representatives of foreign 
countries. Displayed in the United Kingdom exhibit, 
which included textiles, clothing, household articles and 
tableware the design is made up of leaves from the money 
plant more familiarly known as “Honesty.” It was 
created by Alan Price, a member of the Wedgwood 


design staff in New York. 


#® aaa i 


ATES of the winter and spring markets held under 

the management of George F. Little are: Wash- 
ington Gift Show January & to 11 at the Hotel Willard; 
New York Lamp Show, January 22 to 27 at the New 
Yorker Hotel and the New York Trade Show Building; 
New York Home Furnishing Accessories Show, January 
22 to 27 at the New York Trade Show Building; Chicago 
Gift Show, February 5 to 15 at the LaSalle Hotel and 
Palmer House; New York Gift Show, February 26 to 
March 2 in the New Yorker Hotel and the Trade Show 
Building; Boston Gift Show, March 5 to 9 in the Statler 
Hotel; Philadelphia Gift Show, March 18 to 21 in the 
Hotel Benjamin Franklin; New York Stationery Show, 


(Please turn to page 128) 
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snr beauty from the Continent 





related in modern grace 





the purely decorative and the utilitarian 











All from . 
A. J. VAN DUGTEREN « SONS, INC. 


210 Fifth Avenue New York 10, N., Y, 
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NATIONALLY ADVERTISED May 20 to 25 in the Hotel New Yorker. 

a * A newcomer on this list is the Home Furnishing 
}: R A N @ () N | A § H | N A Accessories Show in January, running concurrently with 
the Lamp Show. It will be located on the second and 
third floors of the Trade Show Building and will offer 
buyers and store owners a comprehensive coverage of 









One of Europe's aa 






home fashions related to the lamp field——-pictures, mir- 






rors, clocks, wall plaques, and the like. 








6 boson Jackson Vitrified China Co. of New York, has 


announced the winners in its nationwide competition 








to find the best slogaw on “Why consumers and retail 
sales personnel prefer Royal Jackson china and Val 
St. Lambert crystal.” The grand prize for consumers, 
a two-week European air trip for two persons, was won 
by Mrs. L. O. Katsoff, of Chapel Hill, N. C., who ob- 


tained her entry form from Savitt Jewelers, New Haven, 















Conn, The grand prize for sales personnel was won by 
Mrs. Hattie Mason, of the Croyden China Co., Chicago, 
who was awarded a peink coat. Other prizes were 
awarded to winters in lesser degrees. 


"VIGNETTE" .. » » iMnevation in color 


ON FRANCONMIA'S COUPE SHAPE 






A border of assymetrically balanced philodendron leaves in delicate 







biues, soft grey-blues and mere giints of pale yellow accented by a | 2S 

Platinum bend . . . on pure white translucent chino. &-pe. Place | ay Ha er 

Setting with 104/" dinner plote: $9.96 Retail, | Nese IN@TIVE new group of lamps and lighting fix- 
| 


tures from Scandinavia was introduced September 
29 by Georg Jensen,-Ine., of New York, with a press 





(Slightly higher South & West) 





* INQUIRE about our new illustrated l6-page booklet, "The 
Komance of Vine China,” available for point-of-sale distribution. 





breakfast at the store. Among the large selection of 







lamps from Orno of Finland was a pair of table lamps 


HERMAN C., KUPPER, INC. 39-41 West 23rd St. | called “His” and “Hers,” one in smoke glass the other 


New York 10, N. Y. ; 
in frosted glass, designed with pinch-waisted bases. And 









in a series of Danish lamps from Louis Poulsen & Co., an 





outstanding fixture was a 15'%-in. frosted glass globe 






| suspended from the ceiling by a brass shaft and piano 
| wire. Swedish “Ribbon” lamps by Gullberg diffuse light 


| through two layers of linen or plastic ribbon mounted 
sin ' 0 on wire; also from Sweden was an Orrefors cut crystal 
ce // chandelier. constructed in sections fitted to form an 
THE P FINE ENGLISH 5 
ellipse. 


DINNERWARE “8 
OBERT S. HOLT, who has been a member of the 


board of Bryce Bros., Mt. Pleasant, Pa., glass manu- 





















facturers, for the past two years, has ‘been elected to the 


Fine English Earthenware 





presidency of the company. He succeeds Carl C. Kohl, 
ENGLAND who died last spring. Robert L. Britt, formerly con- 
troller, has been elected treasurer and re-elected as vice 
English Bone China COPCLANCS Coma | presidents are: Thomas L. Cort, Kevin A. Cort and 
| William P. Morrison. 

* s a 


R D. MERCHANT, for 19 years a sales representa- 


® tive for Syracuse China and more recently a field 








Lowestoft Stone China 





sales manager for the firm, has been appointed to the 
Made in England by W.T. CopaLanp & Sons, Ltp. new post of West Coast manager. He will make his head- 
quarters in the Los Angeles area. 


| XHIBITORS at the California Gift Show, to be held 
COPELAND & THOMPSON, INC. | January 22 to 27 in Los Angeles, will be hosts at a 


206 FIFTH AVENUE, NEW YORK 10, N. Y. _ breakfast for buyers during the Show at the Biltmore 
_ Hotel Bowl. Bob Greenberg, of Greenberg & Behm, is 


chairman of the breakfast committee. 


IMPORTED AND DISTRIBUTED AT WHOLESALE BY 
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The Show management has announced that due to a 
continuing increase in the number of exhibitors, an 
additional floor has been contracted for at the Alexandria 


Hotel. 


C ARL, W. GUSTKEY has been re-elected president and 
general manager of the Imperial Glass Corp., Bell- 
aire, O. Others chosen as ofhcers and board members: 
are: J. T. Ball, vice president and plant manager; George 
W. Boyd, secretary-treasurer; J. E. Green, board chair- 
man; C. N. Koch, chairman of the executive committee: 
K. q. Cooper, Joseph . Flaherty, W. M. Allen. John ea 
McConnell, W. H. Holmwood and H. E. Gustkey. 


ILLIAM M. BECKLER, general sales manager fo 

the Libbey Glass division of Owens-Illinois, has 
announced a series of changes in the sales organization. 
Tableware sales have been consolidated into two depart 
ments—the household trade department, serving retail 
stores, with Lamson Rheinfrank as manager; and the 
institutional trade department, serving hotels and restau- 
rants, with Charles J. Zihlman as manager, Three 
regional sales offices have been established: New York. 
with John M. McCullough as eastern manager; Chicago. 
with T. R. Harbaugh as midwest manager, and Los 


Angeles, with John V. Higgins as western manager. 











PAUL A. STRAUB & CO., Ine. 


Fetablished 1915 


If Kast 26th Street (Near Sth Avenue) 
Los Angeles Showroom: Brack Shops, 527 W. Seventh Street 





Free TV Schedules Pay Dividends In 
Good Will and Extra Volume 


Searching out unusual ways of serving the public is 
a policy at Judd-Weitz Jewelry Co., 402 W. Central Ave., 
Albuquerque, New Mexico, which has consistently paid 
dividends in good will and extra volume. 


An example of the firm’s service is the weekly tele- 
vision schedule it prints and distributes for the con- 
venience of area residents, Thousands of the schedules 
are handed out, free of charge, each week by sales people 


in the store. 


The schedule is a multi-fold sheet which lists all TV 
programs on Albuquerque stations for the forthcoming 
week. They are printed up according to seasonal demand 

which varies from 1,000 to 2,000 a week. The covet 
points out that the sheet is “Prepared as a public service 
by the Judd-Weitz Jewelry Co.” and includes the firm's 
telephone number and address, An illustration of a well- 
known diamond ring line is used at the bottom of the 
cover page, 

“There is scarcely any day in the week when we do 
not receive appreciative thanks from TV listeners who 
have dropped into the store to get a program,” says Max 
Judd, head of the store. “In offering the schedules we 
are taking advantage of the fact that the viewer can 


determine the time and channel for every program six 
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OPEN STOCK 
DINNERWARE 
by 
LORENZ 
HUTSCHENREUTHER 
SELB 


Fetablished 1856 


The Almond blossom 
Pattern No. 30933 


Available mn open stock 
5 piece settings 
94 and 64 Piece Sets 


New Vork 10. N. ¥. 
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Who was the first English bone china company to 
offer an entirely new coupe shape? Royal Doulton. 
Who was the first to design fine dinnerware in line 
with American style trends? Royal Doulton. And 
who brings you the heaviest national advertising 
program in the English china field? Royal Doulton, 
with a-powerful Fall schedule in HOUSE & GARDEN, 
HOUSE BEAUTIFUL, THE NEW YORKER, BRIDE'S MAGA- 
ZINE, LIVING FOR YOUNG HOMEMAKERS, AMERICAN 
HOME, and SEVENTEEN. 

News? Why, it’s the talk of the trade! 


Ropal Doulton 


'- FtG 











Sone MINA AND FINE DINNERWARE PIGUuURINES 






CraRracree 2uG . 5 CHAMPIONE * CHILDREN'S Wart 


DOULTON & CO. INC. 11 EAST 26th STREET, NEW YORK 10, N.Y, 












“BRETTON WOODS" 






























created by 
HEINRICH & CO, 
this swirl of stylized leaves done in subtle 
shades of purple, gray, blue and brown 
against « background of pure white Bavarian 
china in the coupe shape, with platinum edge 


line. j.pe, Setting: App. $9 retail 


GEO. BORGFELDT 
CORPORATION 


Established 188) 
44-60 £. 2380 ST., NEW YORK 10, N.Y. 


712 3. Oliwe $ prreren Mert) 
Los Angeles, Cell 





44 York S$. 
Terento, Ont.. Cenade 
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LOST AND FOUND 


© A man walked into the jeweiry store that belongs to 
Ed Bender, in Sutherlin, Oregon, and said that he wanted 
to buy a watch just like the one that he had purchased 
there eight months before. He explained that he had lost 
the original timepiece while working in the woods. 


Bender had the watch in stock, and the man placed his 
money on the counter. Just as he was about to put the 
watch on, the customer said that he would like to take off 
his mackinaw to see what had been making him seratch 
all day. After removing ihe heavy garment, he rolled up 
his left sleeve and, sure enough, there was the missing 
watch, just above his elbow. Except for a partially broken 
link in the expansion band, it was none the worse for wear. 


Bender reports that though his customer was happy. 
he is still thinking about the loss of what he had hoped 
was an unusual “repeat” sale. 


Write us a note about your unusual business experience 
(literary style is unimportant), $5 will be paid for each 
story published. Address JC-K Editorial Dept., Chestnut 
& 56th Sts., Philadelphia 39, Pa, No manuscripts returned ; 
all become property of JC-K. Jeweler’s name and town 
will be used in story unless request is made to omit it. 


Free TV Schedules... 


days in advance. He is spared the trouble of finding the 
TV log in his newspaper, and the sheet is a convenient 
size which can be referred to with relative ease. 

No other store in the Albuquerque area provides such 
a television schedule, The only comparable listing avail- 
able to area residents is a weekly TY magazine that is 
sold in drug and food stores. 

The distribution of the free schedules has made a 
number of new friends for the Judd-Weitz store—-and 
created a great many impulse sales, In fact, one of the 
most expensive sterling silver tea sets ever sold by the 
store was purchased by a woman who had not been in 
the store for years, who came in for one of the free 
schedules. 
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A Blend of Old and New 


(From page 122) 


awning and created another entrance in the same style 


as the original in the main store. The firm name is cen- 
tered in a petal-shaped design in the floor just inside 
both entrances. 

The job was so carefully done that it is now nearly 
impossible to distinguish the exterior of the addition 
from that of the main section. 

The interiors of the two sections are equally well 
blended. The curved display counters which were used 
effectively throughout the main section were duplicated 
in the new addition. A complete circle of these curved 
counters is a feature of the main store. It displays one 
of the largest stocks of gold jewelry in the Northwest, 
including jade, opal, garnet, antique necklaces, earrings 
and bracelets. A duplicate circle in the new section dis- 
plays tea sets and antique silver. In the center of both 
circles is a column which rises to the ceiling. On two 
sides are built-in shelves for displaying additional mer- 
chandise. 

A difference in the level of the two floors was turned 
into an asset by the firm. The use of two low steps and a 
railing in the newly-expanded china, crystal and silver 
department is perfectly in keeping with the atmosphere 
of the store, and, in fact, adds to the effectiveness of the 
department by separating it from other parts of the 


store. 


from | 








In charge of the enlarged china, crystal and silver 
department is Mrs. Lois Kaplan, who has been with the 
firm since 1946 as its buyer in these lines. As part of 
her duties, she is responsible for training the sales staff, 
Following the expansion, the firm has introduced a 
bridal consultant service, also under Mrs. Kaplan's 
supervision. 

The new department features one of the largest selec. 
tions of china in the area and more than 140 sterling 
silver patterns. Related merchandise includes antique 
silver and figurines. (mong the odd pieces of antique 
silver stocked are a pair of telescopic candlesticks and 
a butter dish which has a compartment to hold ice, 

Both Mrs. Kaplan and Carl Greve are in demand to 
lecture before women’s clubs and other organizations. 
On such occasions they usually distribute literature 
which illustrates their talks. Among the stories Mrs. 
Kaplan finds most popular is that of the French marriage 
cup—used by bride and groom to pledge their troth at 
their wedding and again at anniversaries, The store 
displays a fine reproduction of such a marriage cup, 
created by Reed & Barton, 

The wall cases throughout the store are adjustable, 
so that the merchandise can be displayed in tiers, The 
backgrounds are changed frequently to harmonize with 
the various goods exhibited. The colors in the addition, 
like those in the main section, were chosen to create a 
light atmosphere. Neutral colors are used for the walls 


and ceilings, light tones for the cases and counters. 


aviland... 


heritage china—at intelligent prices 








Of course your customers know 
and respect the Haviland reputa- 
tion. And when they can get 
Haviland quality and elegance at 
Haviland’s truly modest prices — 
you've got a winner. 


With Haviland, you sell at full 
markup — and you feature a line 
known and admired for more than 
100 years! Today, more than ever 
before, Haviland is being pre-sold 
for you in the largest national ad- 
vertising campaign in its history 
— national advertising you can 
convert into local sales! Get the 
facts — you'll get results! 


Haviland 


Ano co MPAH Y ine. 
270 Park Avenue, New York, N. Y. 





- 
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ELS Our fixtures, original in design eight years ago dur- 


Ted i Me @cls,m @olael Me lel ame @ . lat tists 


ing our first remodeling, are still modern today,” says 

Karl Greve, son and partner of the firm’s founder. 

“English hairwood was used for them. Fortunately, the 

HANDSOME POINT-OF-SALE-DISPLAY designer, Grand Rapids Store Equipment Co., obtained 
_ a second supply for our latest renovations.” 

In addition to its other benefits, the recent expansion 

enabled the Greve firm to arrange its diamond depart- 





Created EXCLUSIVELY for Jewelers 


ment to provide privacy for gem purchases. The depart- 

KEM PLASTIC ment extends across the front of the main section, with 
fee gta low counters alternating with higher display cases. Mod- 
ernistic chairs in front of the counters add to the com- 


fort of gem customers, This arrangement of alternating 








counters and chairs with showcases is used throughout 
the store. 

An innovation in the window area of the addition is a 
“disappearing” double display shelf which is used for 
figurines, tea sets and various pieces of hollowware. By 





@ DESIGNED by experts to be seen from both sides means of adjustable pegs, it can be lowered to the floor 
@ CONSTRUCTED of brilliont Bleck plastic with rich gold ~—(lisappearing completely if the table beside it is high- 
lettering and trim, actual cards attached LA es ; 3 
@ SIZED to suit your windows, counters, isiend displays lighted. The shelf unit can be raised to a height of 

Ohe” x 11%" 0 2% 30 inches, one inch at a time and can be used as a 


© Destined te Pyramid Your Profits for ' ; Pagina 
single unit, as was done to display Gorham’s “Largest 


Christmas! Yours...free with initial Order | 
Double deck retails for $7.50 Teaspoon in the World.” or with one shelf above the 
emer 








Prompt shipments guaranteed by u 
KEM PLASTIC PLAYING CARDS, INC, © 


Write... Wire... Phone KEM other to display unrelated merchandise. 
immediately! ; , ; ,; 
d y During the remodeling, the three picture-like windows 
a in the main section displayed posters of antique auto- 
Ge 
/ 








595 Madison Ave., New York 22, N.Y. mobiles starting off in clouds of dust. The captions read: 

Miwrey 1h OSeey “Please excuse our dust. We are remodeling for your 

. eee a shopping pleasure.” At the rear of each of these win- 
it’s easy! It’s profitable! | dows is a frosted glass panel which serves to dramatize 

| the merchandise and to make the windows self-con- 


| tained selling units. 
STA M p N AM ES OT The modernistic lighting fixtures installed in the 1946 
_ remodeling were continued in the new section. Sealed 
Mi (} N 0} G RA M S | beam floodlights, using 150-watt globes behind reflectors, 
ie provide direct lighting over the sales area, following the 


display cases and illuminating the merchandise at all 










levels. Despite its efficiency, the comparatively low 


wattage of the lighting fixtures results in a soft light 
which is easy on the eyes. Fluorescent units are built 
into the showcases to provide further highlighting of 
items. 

The store has a wrapping room upstairs to handle the 
numerous bridal items sold. Near it are storage bins for 
the outsized silver trays and a dumbwaiter to facilitate 
— ‘ faster handling of china and hollowware. Opening off 
NOW YOU CAN RENT the wrapping room is the employee lounge. 
the simple, easy-to-use 
KINGSLEY 
MACHINE 
Write for details 







The firm’s innovations are not limited, however, to its 
physical aspects. In 1949, Karl Greve originated a 


Sterling Silver Teaspoon plan which has resulted in more 





than 15,000 registrations of silver patterns. It took 
courage the first year to invest about $5,000 in the plan, 
with no idea of how successful! it might be. Invitations 
were sent to girls in the area who were prospective high 
| school graduates—-offering them a free teaspoon. The 
| idea worked and has since paid off handsomely in profits 


eres cunt co 


and in good will. 
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When Carl entered the jewelry field 51 years ago 
and established his own store 18 years later——he prob- 
ably never expected to own the fine jewelry store he has 
today—so the recent expansion undoubtedly put a smile 
on his face. But Carl probably smiles even more when 
he realizes that his success has, among other things, put 


him back in the very store that started him on his way! 


New Address for JC-K 


The executive, editorial, circulation, and production 
offices of Tue JewreLers’ CirncuLAR-KEYSTONE moved to 
the Chilton Company's main office and printing plant, 
located at Chestnut and 56th Sts., Philadelphia 39, 
Pennsylvania, on September 22nd. Henceforth, all cor- 
respondence with these departments should be sent to 


this address. 


The New York Advertising sales ofhice will remain at 
the present location, 100 East 42nd Street, New York 17, 
N. Y., but cuts and engravings will be sent directly to 


the Philadelphia address, 


The move is part of a larger consolidation plan in 
which editorial, circulation, and production operations 
of all Chilton publications are to be centralized in the 


new Chilton building in Philadelphia. 








Retailers and High School Seniors 
Benefit from Novel Sales 


A number of retailers in Decatur, Illinois, have found 
that their sponsorship of weekly Student Day Sales has 
attracted wide attention—and meant an increase in 
business. 

Under the student plan, the retailers not only pay the 
salary of high school seniors who work in their stores 
on Saturdays, but they also pay $2.50 to the student's 
class treasury. Students have shown considerable interest 
in the idea, for it has given them retailing experience 
and a salary while, at the same time, it has helped build 
up the senior class treasury. The students are either 
assigned to stores by the teachers or, in some CASES, 


selected by the retailers. 


‘Free Coffee’ Promotion .. . 


(From page 102) 


and through the surrounding communities, 
On the free coffee day, there was a program of ex. 
hibition dancing carried out by two groups of Swedish 


folk dancers, There were 12 young people in each group. 


They toured the city, giving colorful exhibitions at 


various intersections. The coffee was served in the stores 
between 2 and 4 p.m, and merchants reported that sales 


for the day were excellent. 





DIRECTED BY 


HELEN BRETT TRADE SHOWS 
6 E. MONROE, CHICAGO 








Gift, Art, Jewelry 


AND 


Home Accessories Show 
JANUARY 5, 6, 7, 8, 9, 
Thursday, Friday, Saturday, Sunday, Monday 
THE RONEY PLAZA HOTEL 


Where Business and Pleasure are 
Teammates 


A Prestige SHOW at A Prestige HOTEL 


WELCOME BUYERS 


Come and get a preview of merchandise as 
new as the ‘New Year,” at the first show 
of the year anywhere. See exciting exhibits 
of domestic and imported lines from Maine 
to California and the Great Wide World. 
Note to Buyers: Make your reservations early 
for special low rates at the Roney Plaza Hotel. 











ror NOVEMBER, 1955 






































Misiateeiiiee! Biades 


by "Picdhas plou 


For New Goods or Repairs 














































A. Bottle Opener (Ring Type) 8. Cap Lifter (Hook Type 
C. Knife Blade (Medium) D. Cheese Scoop 


Leading silversmiths and repair shops look to 
Northampton for finely finished forged stain- 
less steel blades. Unequalled for quality, 
beauty and craftsmanship since 1871, North- 
ampton offers a wide variety of specialty items 
in addition to a complete line of tableware. 
Prices and illustrations gladly furnished. 





NORTHAMPTON CUTLERY COMPANY ¢ 


MORTHAMPTONM 2. MASS * ESTABLISHED 1671 


TREASURE DOME (R) DESK SET 


With handsome .. modern .. streamlined, banker's approved, ball point 
pen (designed for "Paper Mate’ refilis) in black and gold combination, 
on herdwood base of biende, ebony of mahogany. (5%24''.) Fit for 
Mom's writing desk, Dad's office Srystel clear buPont Lucite, breok 





resistant, ‘‘bell-case’’ displays treasured heirloom wetch. 80% of your 
customers hove old weotches! Guide them to an ‘‘original’’ TREASURE 
DOME. Mokes o modern, 
useful, easy-to-wind time- 
piece . . Netionally 
Advertised .. . Proven 
Sales... Helps you de- 
velop extra repair work. 
AVAILABLE AT 
YOUR JO6BER 
or write Cerol 
Reatty, Dept. Iii- 
©, 7410 Sante Mon- 
lca Bivd.. Los An- 
acles “4%, Calif. 
$7.00 Keystone. 





TREASURE DOME 





INTRODUCING THE “C-24"! 


features 6 150 watt (da-lite) bulb with a 
double wall blue glass reflector, its surface 
is of glistening chrome plate with a swivel 
head that can't loosen. The “C.24"° meas 
ures 22° high, its weighted base is 0%" 


Te order or for further information write: 
FRANKART INC. 


208 Seuth l4th Avenwe, Mount Vernon, %. 1. 
Serry no ©C.0.04 








ART MONOGRAMS 


The Jewelers’ Circular-Keystone 


and LETTERING 


BY 


J. M. BERGLING 








I8TH EDITION PAPER COVERED 


$2.50 POSTPAID 


REMITTANCE WITH ORDER 





CHESTNUT & 56th STREETS 





PHILADELPHIA 39, PA. 








Here's Frankart’s fabulous new jewelry | 
counter lamp, @ premier example of fine | 
industrial design! Functionally the “C-24° | 
offers jewelry a@ brilliance never before | 
achieved by interior lighting. The “C.24 | 





wide, the lamp is equipped with 6 feet of | 


cord only $39.95 | 


SELL AMERICA'S MOST — 
PROFITABLE LINE OF 
10 KT. AND GOLD FILLED 
EARRINGS & BRACELETS 


JM 





S> JMS Jewelry Manufacturing Co. 


4356 LIBERTY STREET BLOOMFIELD MEW Jt* 


Worlds iar sf eatthah LA La a of (Juatlity ; ; an? 


4454 3 434341343 4 434000 INLLL rtd) etete 
} i34 23234 ; rSetete: $24 asthe 
siete} Hits Tete eis ; aye) pte bee peee Seleletei4 
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Alabama Customers .. . 
(From page 109) 
convenience it affords the customer. A prospective bride, 
for example, is ushered to one of four chairs placed 
before the flatware patterns. As she looks over the 50 
patterns and makes her selection, the salesperson reaches 
for a matching stemware piece and places it before her. 

“Chances are,” Elebash says, “she will buy the stem- 
ware at the same time she purchases the silverware. And, 
of course. they will be sister sets.” 

This program has been in operation at the Alabama 
jewelry store for more than two years—and there has 
been a steady rise in the percentage of stemware sold. 

When stemware is not sold with the silverware, Elebash 
notes that the desire to possess a specific set has been 
planted. Often the customer, especially if she is a 
prospective bride, will tell gift-buying relatives of het 
preference, 

The stemware-silverware system has gained a new 
reputation for completeness in glassware inventory for 
the klebash Jewelry Co. And following through, Elebash 
makes sure that his stemware displays are always neatly 
arrayed and identified with the specific pattern name. 

He also uses his window displays to promote the 
combination. When a new pattern of flatware is empha- 
sized in the windows, the stemware motif which best 


harmonizes is likewise advertised. 





Embarrassing Moment! 


® A customer recently walked into Rays, Inc., 11 E. Com 
merce St., Bridgeton, N. J., to make a purchase, While 
waiting on him, manager Cy Kramer struck up a con 
versation and asked the customer his name 

“Snow White.” the man replied without a change of 
expression, 

Thinking the customer was kidding him, Kramer de 
cided that he could be equally as funny--and promptly 
gave a snappy comeback 

‘le that so,” he said, ° _ and I'm one of the seven 
dwarts.” 

The customer looked quite startled when he heard 
Kramer's retort, but made no comment. A bit later, whik 
writing out a credit slip, Kramer asked the man for 
identification. 

To his scute embarrassment, he discovered that the 


mans name actually was Snowhite' 


Write us a note about your unusual business experience 
(literary style is unimportant), $5 will be paid for each 
story published. Address JC-K Editorial Dept., Chestnut 
& 56th Sts., Philadelphia 39, Pa. No manuscripts returned ; 
all become property of JC-K. Jeweler’s name and town 
will be used in story unless request is made to omit U 





Strictly Refiners 


Not Manufacturers 





21 West 46th Street 





* 





Metals of Guaranteed Purity 


GOLD * SILVER * PLATINUM * PALLADIUM 
IRIDIUM * RUTHENIUM * RHODIUM * OSMIUM 


W, solicit your Sweeps ts 
Filings—Scrap Gold and 
Platinum—Metals 
Your Ol Gold Shipments 

WILL RECEIVE 


Special Attention 
Kastenhuber & Lehrfeld, Ine. 


Tel. JU 2-2320 
Est. 1895 


New York 36, N. Y. 
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BELLANCA BUYS CONTROLLING INTEREST IN WALTHAM. 322,700 shares of Waltham stock were 
purchased by the Bellanca Aircraft Corp., Akron, Ohio, on October 25. The con- 
trolling interest was sold by Teviah and Gilbert Sachs, president and vice- 
president, respectively, for $600,000. The Messrs. Sachs said that they would 
maintain their association with Waltham and that the company would remain in the 
watch business. 


AGENCIES WILL RECOMMEND EXCISE TAX CHANGES. Officials of the U. S. Treasury De- 
partment and the Internal Revenue Service are ready to make recommendations to 
Congress on correcting shortcomings in the present excise tax laws. A House 
Ways and Means subcommittee has also been holding hearings on technical and ad- 
ministrative problems connected with excise taxes. Victor Paul, a director 
of the Jewelry Industry Tax Committee, presented the jeweler's viewpoint on the 
question of the multiple taxes involved in some trade-in transactions. 


TREASURY EXPERTS GO TO SWITZERLAND. Representatives of the Treasury and the Bureau 
of Customs have gone to Switzerland to negotiate an agreement cn what consti- 
tutes a “watch adjustment" with manufacturers there. U. S. makers claim that 
Swiss watches coming into the country have already been adjusted while the Swiss 
maintain that the techniques involved are not adjustments under the tariff laws. 


WILLIAM T. LUSK NAMED PRESIDENT OF TIFFANY. Walter Hoving, chairman of the board 
of Tiffany and Co., announced on October 20 that William T. Lusk, a great- 
grandson of the founder, had been elected president of the world famous store. 
He succeeds Louis de B. Moore, who is retiring after 44 years with Tiffany. 
Lusk is the fourth successive member of the Tiffany family to be a member of the 


firm. 


RONSON TO STEP UP FAIR TRADE ENFORCEMENT. Ronson has announced that it is stepping 
up enforcement of Fair Trade pricing on its cigarette and cigar lighters, 
lighter accessories and electric shavers. Herbert M. Stein, general sales man- 
ager, said that increased activity was necessary because of the uncertainty 
in the minds of retailers because some manufacturers had abandoned Fair Trade. 


} RISE IN SALES PREDICTED OVER 10-YEAR PERIOD. Peter S. Nagan, editor of the 
"Report on Business Outlook" of the Bureau of National Affairs weekly news 
service, speaking at the 69th annual convention of the Printing Industry of 
America, in Atlantic City, forecasted a 70 per cent increase in the annual sales 
of jewelry and watches in the VU. S. by 1965. 


RECORD DIAMOND SALES PREDICTED. De Beers Consolidated Mines, London, England, 
predict a record year for diamond sales. Reports indicate that 1955 sales will 
easil, surpass last year's total of $173,880,000 and will comfortably exceed 
the $194,880,000 record established in 1952. 


JEWELRY SALES BEHIND OTHER RETAIL LINES. According to a preliminary report by the 
U. S. Department of Commerce retail sales for the first eight months of the 
year are eight per cent ahead of last year's totals during a corresponding 
period. The study, which is based on statistics gleaned from jewelry chains op- 
erating ten or more stores, indicates, however, that retail jewelry sales are 
only seven per cent ahead of last year. 

ADAM HAT STORES BUYS GEMEX. The Gemex Co., Union, N. J., one of the leading watch 
band manufacturers in the country, was purchased on October 1 by Adam Hat 


Stores Inc., 665 Broadway, New York. Harold N. Leitman, president and chairman 
of the board of Adam Hat, announced that no personnel or policy changes were 


anticipated. 
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a sensational NEW concept in Wall Clock styles to help 
you promote bigger, better volume in clock sales! 


the Pe i Medlin serves 


new, brilliant 8-DAY clocks with unique 
simplicity in style that brings sophisticated decor 


to every home or office. 
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Medel Ne. 543 Brilliant 
raised gilt roman numerals 
and heur indicators on 
contrasting gilt heur track 
background; oyster white 
diel and gilt hands 
Braided cord in meatchin 
gold color with emmamentel 
hanging fixture. SIZE 
0%" everall, 6%" dial 
diameter, Ie" de 


Medel Ne. 544... Same as 
above, with twe-tene 
brown oir brush track 
beckground,; gilt diel end 
brown hands. Braided cord 
in metching dark brown 
color 

Medel Ne. 545 Some as 
above, with oyster white 
hour track background, gilt 
dial and oyster white 
hands. raided cord in 
matching gold color 


to retail at 


‘29.99 


plus tax 


Nationally famous Semea brings you NEW, glieam- 
ing, sales-winning clock styles to sell every home 
and office in your city. Instantly appealing, these 
handsome models feature streamlined designs ond 
precision time-keeping. They're priced to attract con- 
sumer attention .. . they're another example of 
outstanding Semca Valves! 


Write for catalog — Consult your wholesaler 


enver clock & watch corp., A Subsidiary of SEMCA CLOCK COMPANY inc. 
30 Irving Place, New York 3, N. Y. 


CANADIAN OFFICE: Semca Clock & Watch Company of Canada, Lid., 103 Richmond Street East, Toronto 1, Canada 


Copyright Gemea Clock Co 
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Treasury and Internal Revenue 
Will Recommend Tax Changes 





Method of Computing Tax on Trade-In Transactions Discussed 





Officials of the L. S. Treasury Depart 
ment and the Internal Revenue Service 
are ready to make recommendations to 
Congress on correcting technical shortcom- 
inge of the present excise tax laws, 

A House Ways and Means subcommittee 
headed by Kep. Aime J, Forand, D., R. L, 
hae been holding hearings on technical 
connected 


and administrative probleme 


with excise taxes, Among the industry 
speakers who presented special probleme 
were Victor Paul, of the Jewelry Industry 
Tax Committee 

He asked the lawmakers to overturn a 
Treasury Department ruling that the tax 
paid on a less expensive jewel cannot be 
taken into account when it is traded in on 
a mote expensive second jewel 

lt has been the histori practice in 
jewelry stores to allow the full purchase 
price on diamonds when they are traded 
lowarde the purchase of higher pri ed 
diamonds, he told the lawmakers, but the 
practice has been curtailed by the admin 
istrative tax ruling. The practice is “essen 
tial” and permits persons of limited means 
lo realize their desire for a diamond ring 
in a price range not within their immedi- 
ate means by permitting them to spread 
the purchase over a period of time by trad. 
ing in a emaller diamond for a larger 
one Paul said 

The public is aware of the practice, Mr. 
Paul said, and is “understandingly resent 
ful when a jeweler cannot abide by estab 
lished procedure and give his customer 
eredit for the amount of the tax that was 
included in the price of the diamond which 
is being traded in.” 

This problem, Mr. Paul concluded, is 
just an example of the “general inequity 
which application of the excise tax on 
trade-ins of precious stones foists upon the 
jewelry industry,” since gems are rarely 
“ueed merchandise.” The jewelry industry 
is now singled out as the only segment of 
our economy whose products are subject 
to multiple taxation, he added. 

At the same hearings, 150 «mall retail 


jewelers from Western states argued that 


two of the most important problems con 


138 


nected with excise taxes are: “The unreal 
requirements for record keeping on the 
part of retail jewelers, and the lack of 
any practical administrative hearings on 
disputed jewelry tax questions before the 
taxpayer is forced to pay a government 
tax claim.” 

The jewelers, who are not part of an 
organized group, contended through their 
attorney, Jack KR. Decker. thet the re 
quirement that complete inventory “shrink 
age” records be maintained is an impos 
sible burden, They urged passage of leg 
islation relieving a taxpayer from being 
required to keep records not customarily 
kept by similar businesses. 

They also disputed present laws which 


SWISS HONOR NEW YORK 





Mayor Robert F. Wagner, mayor of New 
York City, was presented with a clock that 
is wound by air pressure by members of 


Switzerland's jeweled-lever watchmaking 
industry in late September. He is seen in 
the picture (1) receiving the timepiece 
from Henry Pillichody, manager of the 
Swise National Travel Office in New York. 

In a statement made during the presen- 
tation, Pillichody said that the gift was in 
honor of the 664th anniversary of Swiss 
independence and as a gesture of apprecia 
tion of the friendly business relationship 
between New York City and the Swiss 
watch industry. 





require a taxpayer to “pay first and argue 
later,” suggesting that the Tax Court 
should be given jurisdiction over retailers’ 
excise tax cases to speed law suits and 
protect merchants from having their funds 
and credit tied up for years. 

Another complaint at the hearings 
which did not consider any changes in 
excise tax rates-—-was that Internal Rev 
enue Service tax rulings are not published 
fully nor fast enough, and that frequently 
small businessmen find themselves unin 
tentionally violating the law. 

As expected, the National Association of 
Manufacturers again proposed that a na 
tional uniform excise tax on end prod 
ucts, imposed at the manufacturing level, 
is the answer to the multitude of techni- 
cal problems in the present laws. The 
proposal was favorably received by some 
subcommittee members, lending strength 
to the possibility that the 1956 session of 
Congress may see passage of a national 


sales tax. 


Trade-in Tax Clarified 


On September 6, in Internal Revenue 
Bulletin No. 36, the IRS clarified the re 
tail sales tax picture as it affects sales of 
jewelry items involving trade-ins. The 
ruling reflected new interpretations of the 
law as it has existed for some time, rather 
than a change in the law. 

The ruling states that in sales where the 
title to the merchandise is still in the 
jeweler's hands. and the customer trades 
in the gem in question for a more valuable 
one, the customer shall only pay an addi 
tional tax on the difference in cost of the 
two Hermes, 

At the same time, IRS points out, where 
title has changed hands, as in a normal 
cash sale, the customer is obliged to pay 
the tax on the second purchase, without 
regard to the tax that he may have paid 
on any previously completed transaction. 
In other words, the passing of the title 
from seller to buyer is the operative action 
in interpretation of the law according to 
the recent ruling. 

In addition, IRS amplifies its position 
on the tax paid on a new watch where 
the sale involves the trade-in of an old 
watch at a price arbitrarily fixed by the 
jeweler in collaboration with the manufac 
turer. IRS rules. in this instance, that the 
“allowance” made on the old watch does 
not reflect its actual value and is thus a 
“trade discount” rather than an allowance. 
Therefore, the tax should be computed on 
net sales price of the new watch, says IRS 
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U.S. Delegates Go to Switzerland 


To Negotiate Watch Import Formula 


Three U. S. Treasury Department off 
cials have been in Switzerland attempting 
to negotiate an agreement on what con- 
stitutes a watch adjustment under this 
country's customs laws 

John Weitzell, an assistant to Under 
Secretary of the Treasury H. Chapman 
Rose, and two experts from the Bureau 
of Customs, left this country early in Or 
tober for talks with Swiss watch industry 
leaders and Swiss government officials 

They are attempting to settle a long 
standing dispute over which types of ad 
jusiments are required to pay the extra 
duty of 50¢ per adjustment per watch 
when they are brought into this country 

Domestic watch manufacturers have 
been complaining that Swiss watches are 
being imported into this country marked 
“unadjusted” when some adjustments have 
been made. The Swiss argue that the 
techniques involved are not adjustments 
under the tariff laws 

The U. S. delegation is trying to work 
out a formula acceptabl to the govern 
ment, the Swiss, and domestic manufa 
turers to determine when the watches are 
or are not, adjusted for tariff purposes 

Farlier, the Treasury Department had 
indicated it would simply close the loop 
hole and tax all types of adjustments, but 
indications are that pressure from the 
State Department which is on very 
touchy ground as far as Switzerland is 
concerned-——caused customs officials to ne 
gotiate a settlement with the Swiss Phe 
officially 


more foreign trade, wants to avoid further 


“tate Department, promoting 
charges of “protectionism” from abroad 
regarding this country’s trade position 
Meanwhile, the U. S. Tariff Commission 
and the Committee for Reciprocity Infor 
mation—-a group made up of several gov 
ernment agencies-—-are holding hearings 
in Washington, D. C., to get industry 
reaction to a Mate Department proposal 
to bargain for tariff reductions on nearly 
one-third of all dutiable U. S imports 
The tariff bargaining will be conduc ted for 
about three months starting January 18 
at Geneva under the 33-nation General 
Agreement on Tariffe and Trade (GATT) 
The State Department, using authority 
voted by Congress only this year to cut 
tarifis by as much as five per cent a year 
for the next three vears, will negotiate for 
reciprocal duty reductions with Australia, 
Austria 
Denmark. Dominican Republic, Finland 
France West 


Incia, Italy, Japan. Luxembourg, Nether 


Belgium, Canada, Chile. Cuba. 


(,ermany (,reece, Haiti. 
lands, Nicaragua. Norway, Peru, Sweden. 
Turkey, the United Kingdom and the 
Linion of South Africa 

Among the items up for tariff cuts are 
glase and earthen tableware; optical glas« 
and apparatus: costume iewelry; gold, 


platinum and silver jewelry; earthen stat- 
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ues: textiles: toys: lace and ornamented 
textile products; leather; musical instru 


ments, and smoking accessories 


Swiss Watch Group Welcomes 
US Delegation Before Talks 


Maurice Vaucher, president of th 
Swise Federation of Watch Manulacturers, 
said that the Swiss watch industry looked 
forward to the arrival of a special tech 
nical delegation of United States Treasury 
Department experts 

Mr. Vaucher said, “As in the past, we 
will extend the fullest cooperation to this 
greup which is here to study the adjust 
ment procedures of watch manulacturing 

“The United States laws covering adjust 
ments were promulgated nearly thirty 
years ago and have been fairly interpreted 
and administered and regularly conhrmed 
over the years by the Lnited States 
Treasury Department Swiss watch manu 
facturers always fill orders placed with 
them by United States watch importers 
in conformity with the laws of the United 
States. and we are confident that an on 
the spot study of the United States Treas 
ury mission experts can only confirm this 

“During the last two years there have 
been renewed attempts to change the in 
terpretation of these laws, and we wel 
come the opportunity to cooperate fully 
with a mission sent here to study the 
phases of this problem, We in Switzer 
land view possible changes in the laws 
or interpretation of the laws as another 
means of increasing tariff and possibly tur 
ther restricting Swiss watch imports into 
the United States,” he said 


Revenue Service Pounds Gavel 
To Show Quirks in Tax Laws 


There are ways to take advantage of the 
quirks in the excise tax laws, and the 
Internal Revenue Service, which adminie 
ters them, is not bashful about pointing 
some out 

Take the case of wooden gavel« and 
bands of silver or other precious or semi 
precious metals which may be attached to 
them. The law simply says that the excise 
tax applies to the sale, at retail, of articles 
ornamented, mounted, or fitted with pre 
cious metals. 

Simple, rules IRS 
gavel is sold with the mounting already 


WV here 4 wooden 


attached, the entire price of the article is 
subject to the tax. But, if the retailer 
selle the wooden gavel and at the same 
time makes a separate sale to the same 
customer of the silver band to be attached 
to it, only the band is taxable. This ap 
plies even though the attachment of the 
hand to the gavel is made by the retailer 

And the cost of engraving is not taxable 
as long as the charges are shown sep 
arately on the sales slip 


Industry Honors Leredu 
At Testimonial Dinner 


Members of the jewelry maustry joined 


im paying tribute to Andrew Leredu, press 
dent of the Amaigamated jewelry, tia 
mond and Watchcase Workers Linwn, al 
& testimonial dinner at the Waldort A» 
toria Hotel, New York, on Uctober 0. 
Henry Peterson, of tue Feature thing 
Lo 


of the industry present that many of them 


. diner chairman, told the memvpers 


could recall the jewelry industry 20 year 
belore when “our honored guest came 
upon the scene 

Peterson said that the imdustry did not 
then enjoy the stability and conhdence 
that is taken for granted today. He said 
that the “tremendous strides which were 
made during these years must be at 
tributed in large measure to Andrew 
| eredu 3 

lhe proceeds from the dinnet will help 
to establish a children’s shelter in Alas 
Saba, Israel, in memory of Milton Rosen 
bye re of the i h Hires h Coo and Bernard 
Kushner, of Kushner and Pines, [ne 
Lhe shelter I» heimg erected by con 
tributions from the jewelry industry and 


lerae!l Histadrut 





Andrew Leredu [L) 
receives scroll at testimonial dinner in his 
honor. Herold Kushner, of Kushner and 


RECEIVES SCROLL 


Pines, Inc., and Henry Peterson, of the 
Feature Ring Co., and dinner chairman, 
make the presentation. 


In presenting a ecroil of honer to Mi 
leredu in Histadrut’s behalf, Harold 
Kushner. of Kushner and Pines, Inc., said 
“| am sure all segments of the industry 
will agree that we are fortunate in having 
a man of your fine character and integrity 
in the important offer you hold.” 


NJA Convention Dates Set 


The National Jewelry Fair and the an 
nual convention of the National Jewelers 
Association will be held from July 29 to 
August 2, 1956, according to an announce 
ment by Clarence Olesen, chairman of the 


erouvention committer 
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Adam Hat Stores Purchase Leading Watch Band Maker 


SHAKE HANDS ON DEAL: Aft the conclusion of negotiations, Herold N. Leitman, 

president and chairman of the board of Adam Hat Stores, shakes hands with the two 

previous principal owners of Gemex, William Lichtenfels (left) and Eugene Prestinari, ot 

the Gemex offices. William A. Swartman (for left) and Rolapd F. Boehm, (right), senior 

executives with Gemex, have been nomed vice-presidents in charge of marketing and 
operations, respectively. 


The Gemex Co., of Union, New Jersey, 
one of the nation’s leading manufacturers 
of watchbands, was bought by Adam Hat 
Stores, Inc., 665 Hroadway, New York, on 
October | 

The cash transaction includes all the 
asecta of the firm such as land, a building, 
machinery, inventory, supplies, patents, 
licenses, trademarks and trade names, The 
Gemex Co., a privately held New Jersey 
corporation whose principal owners were 
Eugene Prestinari and William Lichtenfels, 
will become a wholly owned Adam sub 
sidiary and the name of the company will 
be changed to The Gemex Corporation, 

Of the Adam purchase, Mr. Leitman 


said, “Gemex has been in business for 


‘Plan and Idea’ Book 
Of ‘Operation Cherub 
Received by Retailers 


“Operation Cherub,” the jewelry indus 
try Christmas promotion, sponsored by the 
Jewelry Industry Council, moved into high 
gear with the mailing out to cooperating 
retailers of the ceramic cherub figurines 
and “Plan-and-Idea Books.” 

The latter contains merchandising helps 
consisting of suggested layouts, headlines 
and mats for local newspaper advertising, 
copy for direct mail and radio advertising 
and ideas for window displays 

Jewelers participating in the promotion 
buy “Operation Cherub” in packages 
priced at $12.50, $25, $50 and $100. Each 
package contains figurines and the “Plan 
and-Idea Book” and display material for 
window and sales area use, gummed 
cherub stickers for packages and outgoing 
literature, and cherub gift card and envel.- 
opes. 

Display material includes large die-cut 
cherubs that were originally previewed by 
jewelers attending the NJA convention in 
Chicago last summer. At that time jeweler 
reaction was «0 good that the display 
pec es were added to the “Cherub” kite 

Early reports indicated that orders for 
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more than 35 years. It has a strong do- 
mestic and international sales force and its 
products are sold throughout the world. 
The history of the company is one of 
leadership, quality and profits. On the 
basis of its present operation, it should add 
50 cents or more to Adam earnings. How- 
ever, it is our intention to expand Gemex, 
not only in ite present field but also in 
other allied products,” 

Mr. Leitman announced that no major 
changes in company organization were con- 
templated and that two senior executives 
had been appointed vice presidents: Ro- 
land F. Boehm, vice president in charge of 
operations, and William A. Swartman, vice 
president in charge of marketing. 


“Cherub” kits were coming in from jewel- 
ers all over the country at a brisk rate 
Furthermore, it was reported that many 
retailers who had originally ordered the 
sample kit for $12.50 were reordering in 
larger quantities, 

National advertising will appear in the 
December 3 issue of the Saturday Evening 
Post in support of “Operation Cherub.” 

Special 12-page jewelry section for news 
papers are being supplied to 17,000 papers 
lrom coast-to-coast. They will implant 
gilt-buying ideas in readers’ minds by 
carrying stories and illustrated features 
on jewelry store merchandise and will pro 
vide space for jewelers’ newspaper adver 
lising. 

In a statement made as this issue went 
to press, Albert E. Hasse, JIC president, 
described retailers’ acceptance of the pro- 
gram as “most gratifying.” He said that 
many jewelers had commented on the 
suitability of the cherub as a symbol for 
jewelry and the joy of giving. : 


industry Unions Merge 


The Diamond Workers Protective Union 
of America, A. F. of L.. has amalgamated 
and merged with Local No. 1, Interna. 
tional Jewelry Workers Union. The newly 
amalgamated union has assumed all the 
assets and obligations of the Diamond 








Supreme Court Refuses 
To Review Fair Trade 
Cases Upheld by States 


The U. S. Supreme Court has refused 
to review two fair trade cases in which 
state courts have upheld the principle, but 
the Court must still act on a third case 
in which the validity of fair trade is chal- 
lenged. 

The High Court refused to review a case 
in which 52 Chicugo liquor dealers con- 
tested the constitutionality of the [illinois 
fair trade law, and another case brought 
by Schwegmann Bros., a New Orleans, La., 
supermarket and perennial fair trade con- 
testant. who had been denied the right 
to cut prices on drugs on which the brand 
names had been removed. 

The court has also been asked by the 
Justice Department to decide whether a 
manufacturer who also operates his own 
wholesale outlets can enter into fair trade 
agreements with independent wholesalers 
with whom he is in direct competition. 

Meanwhile, the American Fair Trade 
Council says fair trade has not been se- 
verely damaged by recent adverse state 
court decisions. 

The Council points out that only in Ne 
braska has the entire fair trade law been 
ruled invalid, and in four other states- 
Arkansas, Florida, Georgia, and Michigan 

has the non-signer provision been ruled 
out entirely. In the other states, lower 
court decisions have conflicted and the 
status of fair trade is cloudy although it 
is still in effect, the Council says. 


Manufacturers Cooperate 
In Post Cherub Issue 


The Jewelry Industry Council reported 
that as of October 12 the following 2 
manufacturers had reserved advertising 
space in the special “Operation Cherub” 
jewelry section of the Saturday Evening 
Post, dated December 3, 1955: 

Elgin National Watch Co.; Feature Ring 
Co.. Inec.: Forstner, Ine.;: Gold Filled 
Manufacturers Association; Imperial Pearl 
International Silwer Co.; 


Holmes and Ed. 


Svndicate: 
Hamilton Watch Co.: 
wards: Krementz and Co.: Linde Air 
Products Ce.: Omega Watches; Oneida 
Lid.: A. H. Pond Co., Inc.: Towle Manu- 
facturing Co.: R. Wallace and Sons Manu 
facturing Co.: J. R. Wood and Sons, 
Ine.; and Zippo Manufacturing Co. 

Croton Nivada Grenchen Co., The Gor- 
ham Co. and Longines Wittnauer Watch 
Co., Inc., have reserved advertising space 
elsewhere in the same issue. 


Workers Protective Union and will repre- 
sent members of the DWPU in the future. 

Thus the name of the new union is the 
Amalgamated Jewelry, Diamond and 
Watchease Workers Union, Local No. 1, 
1LJWU, A. F. of L. The union's address is 
1650 Broadway, New York. 
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Providence Ring Maker 
Reports Expansion Plans 


Uncas Manufacturing Co. of Providence, 
the largest ring manufacturer in the world, 
has embarked on a half-million dollar ex- 
pansion program that will add a fourth 
floor to its large factory building and per- 
mit the streamlining of production, pack- 
aging and shipping operations. 

The new fourth floor, construction of 
which was started in early October, will 
provide adequate quarters for the com- 
panys entire shipping department, now 
largely located on the third floor. 

Executive offices will remain on the 
third floor. The sample making depart 
ment will be moved into the space on the 
third floor vacated by the shipping depart- 
ment. This will make more room, and 
alleviate overcrowded conditions for the 
production departments on the first and 
second floors. 

Also being expanded are the engineer. 
ing department and tool room. A pas 
senger elevator is being installed and the 
freight elevator will be made into a semi 
passenger elevator. 

Uncas was established by Vincent Sor 
rentino in 1911 and in the 44 years since 
that time has been expanded on numerous 
occasions. 


Post Office Issues 
Booklet on Wrapping 


Helpful hints on wrapping and shipping 
packages are contained in a new illustrated 
Post Office Department publication of spe 
cial interest to jewelers as the Christmas 
season approaches. 

The booklet, “Packaging and Wrapping 
Parcels for Mailing,” is available free at 
all post offices. It describes the types and 
sizes of cartons best suited for outer and 
inner shipping containers: gives details 
for internal protection for different types 
of goods, including glassware and stem 
ware, and presents instructions for mark 
ing various types of parcels to insure the 
quickest delivery. 

Meanwhile, the Defense Department 
again is asking the retail trade to remind 
customers that Christmas parcels for mem 
bers of the armed forces overseas should 
be mailed before November 15. Special 
regulations governing overseas shipments 
are available at all post offices. 


President of Gruen Watch 
Addresses Detroit Jewelers 


Ed. Weitzen, president of the Gruen 
Watch Co.. was the guest speaker at the 
monthly meeting of the Greater Detroit 
Jewelers Association, held at the Belmont 
Dining Room, Calvert and Woodward. on 
October 11. 

Other topics discussed at the meeting 
included “Jackpot,” an institutional ad 
vertising plan for the months of Novem 
her and December; plans for the annual 
banquet to be held on December 4; and 
a report on program sales. 
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GOVERNOR BOOSTS PROVIDENCE SHOW 


The Honorable Dennis J. Roberts, Gov- 
ernor of Rhode Island, is shown signing a 
proclamation in connection with the United 
Jewelry Show to be held at the Sheraton 
Biltmore Hotel, Providence, R. LL. from 
November 6-17. Shown with the Governor 
(lr) are Charles C. Bulkley, show man 
ager; Rally Migliaccio, Stephen Villari, 
Max Kestenman, Angelo Del Sesto and 


High Pressure Salesmanship 
Brings 60 Actions by FTC 


The new speeded-up, “tough” enforce 
ment policies of the Federal Trade Com 
mission are taking their toll, 

In one month, FTC reports that some 
60 actions were taken against “high pres 
sure salesmanship that shaves the corners 
too close.” Cases included complaints 
against false advertising, misebranding, and 
charge 


misrepresentation, including a 


against a “golden opportunity” coupon 
book supposedly enabling a buyer to get 
$45 worth of merchandise for $2.50 

Charges were touched off by indignant 
purchasers who found strings attached to 
bargains and by “reputable merchants sul 
fering from the unfair competition,” the 
FTC says. In the case of the coupon book, 
it was found that the offer did not disclose 
all conditions under which the coupons 
were redeemable 

Many of the firms charged agreed to 
stop the practices in question. The agency 
is continuing its drive, looking especially 
in the months ahead for cases where pro 
motional allowances to merchants are not 
being offered by manufacturers on a4 pro 
portionately equal basis, as required by 
law, 


Labor Force Will Grow 
Because of ‘Baby Boom’ 


American businesemen should be able 
to draw from an 80-million-person labor 
force to find employes in another 10 years, 
the Federal Reserve Board predicts, an 
increase of 10 million. 


The board, with an eye on the baby 





avis? 
SRS - 


Lou Jaron, members of the show commit 
ter 

According to Bulkley, 300 lines repre 
senting all types of jewelry will be on 
display Attendance at the show will be 
conhined to legitimate jewelry jobbers and 
wholesale buyers 

The show will be open from 9 until 
6 oclock daily 


Entry Into Flatware Field 
is Reported by Carvel Hall 


Charles D Briddell, Ime 


Carvel Hall cutlery, have entered the stain 


makers of 


lees flatware field for the firet time ae 
cording to a recent announcement by com 
pany president, Charles D. Briddell 

(th es and 
Carvel are located at Crisheld, Md. but 
the new flatware line will be manufac 
tured by the Imperial Knife Co., Provi 
dene ¢. Kh. | , 


not involving transfer of stock, 


production facilities of 


under a special agreement 


The decision to enter the stainless flat 
ware field was made by Carvel after much 
research on the future market for this type 
of product, Before deciding on Imperial 
Knife as manufacturer, company president 
riddell visited plants of many domestic 
produc ere and also factories in England, 
Sweden and Germany 

Specifications for the new line show that 
it will be sold in sete of 16, 30 and @ 
pieces and a unique |2-piece party set con 
sisting of eight [easpoons and tour salad 
forke 

Carvel will continue to make the steak 
knives and carving sete at Crisheld. The 
new line will be marketed and sold by 


(arvel 


boom of the 19408, expects the labor force 
to grow at the rate of 1.2 million persons 
a year during the 1960-65 period, com 
pared with an average growth of 750.000 
a year during the last five years 

If existing trends continue, the labor 
force of the future will contain a lower 
percentage of elderly and teen-age work 
ers, but a higher percentage of women 


14) 











Oklahoma City Jeweler 
Retires After 35 Years 


After 35 years epent im the jewelry buses 
Harry A. Raskin, owner of Kaskin’s 
North Robinson 


Nees, 
(redit Jewelers, Inc. | 
St., Oklahoma City, Okla., has retired and 
sold hie store for $257,000. He had been 
in business at the same location for the 
past 20 years, 

Mr. Raskin established his first jewelry 
Kaneas City, Mo. in 1920 and 
moved to the present location in Oklahoma 


store Wi 


(ity im 1955. 

Norman Gordon and associates KR. H. 
Dwery and Ted Warkentin have taken a 
five-year lease on the store and will con- 


the business. Mr. Gordon 
wholesale jewelry firm 


& Co.. located in the 


tintie to operate 
is a member of the 


of Samuel Cordon 


(ravens Huilding, Firet and Robinson Stz., 
(ity 


Oklahoma 












ae, Dennison Line. 


FOR MANUFACTURERS: A wide range ‘a 
specially designed paper jewelry boxes 


and cases. 
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Minneapolis Jewelry Stores 
To Take Part in Promotion 


Jewelry Stores in Minneapolis, Minn., 
will take part in a promotion, designed to 
increase emall appliance sales, during 
American Education Week, November 6-12. 
Known as the Young Consumer Education 
Program, the promotion is co-sponsored by 
Seventeen Magazine and the home eco- 
nomics department of the Minneapolis 
Hoard of Education, total of 6,000 stu- 
dents are echeduled to take part. 

The program calls for regular classroom 
small electric appliances and 
visite to retailers, including jewelry stores, 
where demonstrations of the appliances will 
be featured, 


“aeions on 


The promotion will be tied-in with cur- 
rent Seventeen editorial features, and will 
be backed up by local publicity in the 


press, radio, TV and other sources. 


The attraction is irresistible when 
you use this new Dennison case to 
draw attention to your fine rings. It is 
ultramodern beauty at its best— simple 
and appealing. 











8150TX is made of transparent fF 
polished to a jewel-clear finish. Inl2 
are shimmering fabric patterns with a 
rich brocade effect, in silver, gold, pink 





















and light blue, 


lanted ring pads of rich Karess or 
nsparent velvet complement the 
kground colors. The pads hold one 
o rings at just the right angle for 
or counter display. Cover cush- 

e white rayon satin. Strong pin 


es in individual white packers 
mone dozen to a carton, 


Mm) 

JFACTURING COMPANY 
JEWELER’S DIVISION 

Marlboro, Massachusetts 





Sterling Silversmiths Guild 
Issues New Consumer Booklet 

A new consumer booklet entitled “What 
You'd Like to Know About Your Sterling” 
has been issued by the 
smiths Guild of America. 


Sterling Silver- 





booklet 


on choosing a pattern and starting a set 


includes information 


The new 


and also encourages the customer to keep 


adding to her collection until she has a 


‘ omplete Sterling service. 


Retailers are urged to encourage repeat 


business by including a booklet in each 


Sterling package, whether it is flatware 


or hollowware, personal purchase or gift. 


Other possible uses are as enclosures, as 
talks on 


who 


a handout after silver or as a 


giveaway for customers ask for in- 
formation on Sterling. 


A free sample will be sent to on request 


to the Sterling Silversmiths Guild of 
America, 551 Fifth Ave.. New York 17, 
N. Y. In quantity they are available for 


$2 per hundred up to 999, $1.75 per hun- 
dred for 1,000 up to 4,999, and $1.25 per 
hundred for 5,000 or more. Imprint charge 
is $1.50 per thousand additional. 


New Address for J C-K 


The executive, editorial, circulation and 
production ofices of the JeweLens’ Cincu- 
LAR-KEYSTONE moved to the Chilton Com- 
pany’s main office and printing plant, 
located at Chestnut and 56th Sts., Phila- 
delphia 39, Pa., on September 22. 
Henceforth, all correspondence with these 
departments should be this ad. 





sent to 
dress. 

The New York advertising sales office 
remain at the present location, 100 
42nd St.. but cute and engravings 
directly to the Philadelphia 


will 
bast 
will be 
address. 
The move is part of a larger consolida- 
tion plan in which editorial, circulation 
and production operations of all Chilton 
publications are be centralized in the 
new Chilton Building in Philadelphia. 


sent 
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Named to Executive Posts 
By International Silver 


Stuart Hemingway, Jr., has been ap 
pointed general sales manager for whole 
sale lines by The International Silver Com 


john 


recently elec ted vice-presicde ni 


pany, assuming the post vacated by 
b. Stevens, 


for sales. 





TILLEY 


5. C. HEMINGWAY, JR H.R 


H. K., Lilley moves trom assistant sales 
manager of sterling flatware to sales man 


Bros _ the 
Robert \I 


Johnston assumes Tilley’s previous post 


ager of i847 
Hemingway and 


Rogers position 


vacated by 
joined the 


Mr. Hemingway company in 


1939, upon his graduation from Yale. As 
a trainee-salesman, he was thoroughly 
grounded in manufacturing procedures be 
fore assignment to a southern sales terri 
tory. Subsequently, he covered many ter 
ritories before returning here to Meriden 


He became sales manager of sterling 


flatware before his assignment on 1847 


Rogers Bros. In his new position, he will 


supervise operations of several lines and 
the Promotion Division. 

An outstanding salesman since 1946, Mr 
lilley, 


im the 


too, served his apprenticeship both 
factory and on the road. In 1947 
he was named assistant sales manager of 
1847 Rogers 
filed a like 


ware division 


Bros.. and six vears later 


position in the sterling flat 
He traveled extensively in 
connection with sales meetings and «pe 
cial company functions 


Mr. Johnston has had 
in all phases of silver 


extensive and 
varied experience 
In 1952 his sales achievements won him a 
three assign 


trip to Bermuda. His last 


ments with the company have given him 
thorough grounding in holloww are, sterling 


flatware and the company’s direct lines 


Stahl Elected President 
Of Missouri Jewelers Group 


elected 


Je we lers 


George H. Stahl was president 
of the Missouri Retail 
tion at the annual convention held at the 
Jefferson {_ity, 


Stahl is a registered 


A sean ia 


(,overnor Hotel. or “ee ptiem 


ber It Mr 


and certihed 


jeweler 
gemologist and is also a 
member of the Missouri Watchmakers As« 
sociation. 

He has been in the jewelry business for 
the past 18 years and for the past eight 
has managed the Pilcher 
Mexico, Missouri. He 
established firm in 1940 as a watchmaker 
and worked for the late Fred W. Pilcher 


one of Missouri's outstanding jewelers and 


Jewelry (“., of 
came to this old 
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a former MRJA. Mr. 
Stahl will serve as president ot the MRJA 
during its 50th anniversary year. 

Fred S. Lounsbury, manager of 
the Community Division of Oneida Ltd. 


president of the 


' Gem Society Announces 
Newly Awarded Titles 
Newly 
by the headquarters of the American Gem 
Society in Los Angeles on October I! 
Chey 
awarded te 
Members, awarded to 
Certihed 


awarded titles were announced 


eA ies 


Silversmiths, addressed the delegates on 
the subject: “Merchandising and Selling.” included 27 Registered Jewelers, 


He eaid that the 


tion was not from the 


eight Graduate 


wholesalers; and 


jewelers big competi retailers ; 


1ew eler across the 


street but from the “appliance dealer, the 12 Lemologists, awarded alter 


hardware dealer, the liquor dealer and an advanced course of study and exam 


the automobile dealer in vour tewn who inationa«., 


is doing everything possible io get a piece 


of what used to be your gift market.” he pearliing fleet and three 


luggers from Darwin have 


Japanes 
discovered the 
biggest bed of pearl shell found in Aus 
wide promotion sponsored by the Jewelry tralian World 
Industry Council Wer Il. The bed is about ten miles square. 


Lounsbury also pointed out the potential 


value of “Operation Cherub.” the nation 


waters since the end of 


retailers and manutacturing 


jewelers alike protit trom 


the starring" role Linde” stars 


piay in their sales picture! 


LINDE’ STAR™ 


oem, Om. am. 2 ek Se & 





Oh Me cali m, Fc hdlels MO ob ela -saaten-s 


Manufacturing Jewelers 


| 


NEW YORK CITY 
Beckerman & Lerner 
Belenky Gros., inc 
4. L. Brandt Co 
Coronet Jiry. Mig. Co., inc 
Davidson & Sons Jiry. Co., inc 
Fideiman-Danziger, inc 
J. and H. Fiver, inc 
Geverts & Co., inc 
Goidstein-Gerson Co 
Green & Co., Jewelers, inc 
Harry Guise 
Kahn and Co 
Morris Kapien and Sons 
Knight Manutactur'ng Co., Inc 
Krituer, Stern and Kritter, inc 
Murray Perkel & Co... Inc 
Aaron Perkis 
Semuel Platzer Co. inc 
K. Polishook and Son Corp 
5S. & M. Jewelry Co 
Devid Searkin, inc 
William Schneider 
Stern & Stern, inc 
Untermeyer, Robbins & Co., inc 
J. R. Wood & Sons, inc 


































CHICAGO, ILLINOIS 

Ed. Cein & Co., Inc 

Hirsch and Oppenheimer 
Mithening Mig. Co 
Stein & Elibogen Co 
Wendell and Co 


INDIANAPOLIS, INDIANA 
Goodman and Company 


MINNEAPOLIS, MINNESOTA 
Ostbye and Anderson 


ST. Lous, missouRi 
Kinsley & Sons, inc 


OHIO 
Fratianne Mig. Co 
The Victor Corp 


PENNSYLVANIA 
Byerd F. Brogan 
Heim and Haha Co 


NEW JERSEY 

Acme Ring Mig. Co. inc 
Church & Company 
Par tne Vang 
Jabe! Rin , ine 

SUPFALO, WN. Y. Jones & Woodiand 

The Bock-Lewis Co Co., inc 

M. A. Reich and Co Larter and Sons, inc 








"Linde ts & registered 
iredemart of ('alan 
bide & Carbon Corp. « 
synthetic gem 


CHARLES F. WINSON 


143 











Briman’s in Topeka 
Completes Remodeling 


riman's Jewelers, 602 Kaneas Ave., 
Topeka, Kan., completed a $20,000 remod- 
cling and expansion program on Octo 
ber |. Included in the program were a 
new estore front of glass, aluminum mold- 
mg and porcelain enamel, and greater 
display espace. Other 
ments include new floors, lighting fixtures 


window improve 
and wall cases and the repainting of the 
entire interion 

Morris Uriman, founder and owner of 
the enterprine, eaid that the company 
would expand ite office area and repair 
department and that a new self-service gift 
department would be opened 






when we say | 











Or 2 Vir, 
— 


1 OcK Boxes 


~~ 


ae 


Makers of Gold Filled 
To Expand Sales Efforts 
During 1955-56 Campaign 


The Gold Filled Manufacturers Associa- 
tion has announced plans to increase the 
popularity of gold filled jewelry and to 
expand sales of their products. 

The association's 1955-56 advertising and 
public relations program was officially 
launched with the circulation of its new 
brochure “Too Big For Last Year's 
Britches,” to 40,000 retail, wholesale and 
manufacturing jewelers. 

This program includes a stepped up 
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WEBSTER SAYS: STOCK means 
“An accumvloted store or re- 
serve wupply thet may be 
drawn on at will.” This te so 
at MASON and here's why— 








Mason hos over a million boxes in stock. Deliv. 


ery is ossured if you buy MASON 


om has productive capacity of over 100,000 


boxes each day 


The nome MASON stands for quality ond 





service 
Please contest your moterial 
supplier 
Three different lines of “stock” costume jewelry 
. boxes plus the popular cotton filled utility MANUFACTURERS AND 
\ boxes, All in stock for immediote delivery. SEGARERS « - « 
Please write ws direct fer 
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DISPLAY BOKES 
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” 
DON’T BE DISAPPOINTED ON DELIV. 
ERIES — ORDER MASON AND BE SURE 

















RETAILERS ... 


your custom designed or 
stock jewelry bones. 





BOX CO. 


522 MT. HOPE STREET 
ATTLEBORO FALLS, MASSACHUSETTS 


Write for full-color illustrated folder with prices of all stock boxes. 


Also Manufacturers of... 


Wasson THalmaster 


THE JEWELRY MAILING BOX 





OPERATION OHERUSB 


advertising program in two of the nation’s 
leading home magazines, a continuation of 
its tie-in with the morning TV show, 
“Today,” featuring Dave Garroway in the 
period between Thanksgiving and Christ- 
mas; and use of the association's new 
motion picture “The Gold Filled Story.” 





J. Ottmar [!), chairman of the advertising 

committee of the Gold Filled Manufacturers 

Association, and Robert Smith (r), presi- 

dent of the association, point phases of 

their campaign to Rep. Joseph Martin at 

a reception given by the association on 
October 4. 


The brochure tells that Life magazine 
has again been selected as the principal 
consumer medium, with the initial inser- 
tion on November 12 and repeating con- 
sistently through the pre-Christmas season. 

The Saturday Evening Post will be used 
by Gold Filled with an insertion cooperat. 
ing with I.1.C.’s “Operation Cherub.” 

Through this means the association ex- 
pects to reach a consumer audience of 57 
million, pointing out (1) that gold hilied 
is quality and has true karat gold con- 
tent, and (2) that there are many beauti- 
ful products fashioned from gold filled 
metals. 

The association reports that it was a 
stroke of good fortune when RKO-Pathe 
decided to adapt a 16-minute short subject 
titled “Golden Glamour” from the asso- 
ciation’s new film, “The Gold Filled Story.” 

The theatrical short subject, according 
to Sidney Kramer, general sales manager 
of RKO-Pathe, will be shown in approxi- 
mately 4,000 theatres in the United States 
and Canada. 

The new association training film, “The 
Gold Filled Story,” was released for dis- 
tribution on August 16, and is available 
to all manufacturers, wholesalers and re- 
tailers. It may be procured through the 
association's office, 220 Bates Building, 
Attleboro, Mass. It was shown a group 
of manufacturers at the Sheraton-Biltmore 
Hotel, Providence, early in October. 

S. L. “Bud” Cantor, sales promotion 
manager for the association, in evaluating 
the first year’s accomplishments of the 
promotion program said: “Our objectives 
at the outset were quite clear cut. We 
realized that not only was it essential to 
educate at the consumer level, but that a 
glaring lack of knowledge existed in the 
retail field. We sincerely feel that the 
conclusion of the first year of campaign- 
ing has removed some of the unnecessary 
confusion which exists about gold filled.” 


Henry Stohlton, 2283 Chestnut St.. San 
Francisco, is enlarging his watch repair 
department having taken over an adjoining 


store. 
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Star Sapphire is Carved 
In Likeness of President 
By West Coast Importers 


The largest star sapphire in the world, 
carved in a likeness of President Eisen- 
hower, was displayed for the first time at 
a meeting of the American Federation of 
Mineralogical Societies, held in Washing- 
ton, D. C., on September 27. 


£ 
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The huge gem, weighing 144 carats, 
is the property of Kazanjian Bros., cutters 
and importers of diamonds and precious 
stones at 220 West Sth St., Los Angeles, 





ba 


Cal. 

The Eisenhower stone is one of four 
in a series: “American Presidents in 
Gemstones,” conceived by James and 


Harry Kazanjian, who own the five largest 
sapphires in the world. The other presi- 
dents in the series are Lincoln and Wash- 
ington. One of Thomas Jefferson is still 
being carved. 

The actual carving of the stone was 
executed by Harry Derian, Los Angeles 
artist, after he had made six terracotta 
models over a six-month period, Lincoln 
Borglum was technical adviser for the 
actual cutting operation which took a 
year to complete. 

Carving was done with a dentist's drill 
used with diamond-bonded tools at 10,000 
revolutions per minute. A solid spot was 
chosen for the nose, and carving pro- 
gressed from there to the forehead, mouth, 
ears, and finally the eyes. During the cut- 
ting operation, a cavity developed on the 
right side of the neck. Later, a basic 
fault line running across the face was 
used to form the mouth, 

A unique feature of the stone is that 
it has a fine star at the base of the neck. 
visible by reflection in a mirror placed 
in the gold box that serves as a base for 
the sapphire. A small six-volt battery and 
light shoots a beam on the inside of the 
bust to reveal the star formation—the only 
one of its kind in existence. 

After leaving Washington, the gem was 
displayed at Brock and Co., Los Angeles: 
Neiman-Marcus, Houston; and at Black. 
Starr and Gorham, New York. where it 


ror NOVEMBER, 1955 





en RE EE ree 


will be seen until November 5. Accord 
ing to Kazanjian Bros., the “President 
Series” will ultimately be given to an 
American museum as a gilt. 


Chattanooga Store is Sold 
After 37 Years in Business 


L. C. Leach and Co., Ine., 738 Cherry 
St., Chattanooga, Tenn., has gone out of 
business and its stock of merchandise has 
been purchased by an out-of-town buyer. 

The business was founded by the late 
L. C. Leach, who with the late W. A. 
Meyer, organized the Meyer-Leach Jewelry 
Co. in 1918. The store was located on 
Market St. from 1918 until 1928. At that 
time the firm was reorganized as L. C. 
Leach and Co. and it moved into a new 
building on Market St. In 1936 it moved 
to its present location. 
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Commerce Department Reports 
Photographic Imports on Rise 


Production and exports of foreign film 
industries continue to grow with a cor- 
responding the number of 
cameras and other pieces of equipment 
being shipped to this country. 

In a survey made during the first six 
months of this year, the Department of 
Commerce reports that Germany's produc 
tion of still cameras has reached 1,500,000 
as compared with 1,400,000 in the same 
period in 1954. Exports during the same 
period rose 8.9 per cent reaching 981,000 
units of which 135,000 units came to the 
United States. 

At the same time, the U. 5, 
photographic goods valued at $20 million. 
an increase of 10 per cent of the first half 


of 1954, 
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MOVING 


AHEAD? 





Here 
is 


wa 
to: 


good jobs... 
experienced salesmen... 
profitable partnerships... 
lines wanted... 


business opportunities... 


They are found every month 
in the classified advertising 
pages of The Jewelers’ Circu- 
lar-Keystone. 


For 87 years, the JC-K has 
carried more classified adver- 
tising than any other jewelry 
publication. During all this 
time JC-K has quided the 
alert, moving-ahead forces in 
the jewelry industry to better 
jobs and businesses. JC-K 
will show you the way, fool 


Read the want-ads. And 
use them regularly for good 
results! 


JEWELERS’ 
CIRCULAR - 
KEYSTONE 


Chestnut at 56th Sts. 
Phila. 39, Pa. 





A Chilton ® Publication 
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MANUFACTURERS HONOR BASEBALL STARS 










in photo at right Moose Skowron (1), New York Yankee first baseman, presents Pfc Ray 
Rosenbaum with Flair pattern of 1847 Rogers Bros. silverware as a reward for being named 
the "Most Valuable Player in the Armed Forces in Europe.” Both players attended Purdue 
University and were teammates in semi-pro baseball. Presentation was made at Ebbets 
Field during recent World Series. In the left hand picture, Ted Kluszewski, first baseman 
of the Cincinnati Redlegs, is presented with solid gold Gruen watch, housed in a baseball 


bot. Kluszewski hit 47 


omers during season. Mayor Carl Rich of Cincinnati made pres- 


entation during local TV sports show. 


Bulova and NYU Sponsor 
Retail Jewelers Course 
That Opens in January 


The Joseph Bulova School of Watch- 
making and the New York University 
School of Retailing have announced that 
applications are now being received for 
the 14th semi-annual two-week course in 


“Jewelry Store Management and Mer- 
chandising.” 
The seminar, conducted joinily since 


1949, has graduated three hundred jewel. 
ers from 45 states across the nation and 
eight provinces of Canada. Classes begin 
on January 16, 1956, at New York Uni- 
versity. 

Cooperating in the presentation of the 
course with Bulova and N. Y. U. are the 
ANRJA and the NJA. ‘Like its predeces- 
sors, the program will provide a com. 
prehensive and intensive training expe 
rience for the retail jewelry store repre- 
sentative in attendance. 

The “Jewelry Store Management and 
Merchandising Course” will bring  to- 
gether a combination of professors of re- 
tailing and successful jewelry store execu- 
tives as instructors. The 13th seminar had 
included talks and discussions by 31 lead. 
ing jewelers and executives. 

The course includes the following spe 
cific subjects: buying and merchandising, 
advertising and sales promotion, selling 
and merchandising information, operating 
systems and practices, credit management 
and accounting, training and managing 
personnel, and establishing store policies 
and customer relations. 

Combining the efforts of professors of 
the New York University School of Re 
tailing and the owners or executives of 
the country’s leading jewelry 
to receive 


some of 


the students are able 
the maximum of practical and theoretical 


stores, 





knowledge. Field trips are made to out 
standing retail jewelry stores and jewelry 
manufacturing plants. 

Courses will be conducted at the School 
of Retailing, New York University, Main 
Building, Washington Square East, New 
York, and the Joseph Bulova School of 
Watchmaking, 40-24 62 Street, Woodside, 
Long Island, N. Y. Applications may be 
obtained at either organization or at the 
ANRJA or the NJA. Total the 
employee for the training program is $175 
The fee is payable upon receipt of the 
note of acceptance from the admissions 
committee. All checks should be made 
payable to New York University. 

Any jewelry store may submit an appli 
behalf of one or more of its 
personnel, Candidates should be 
with sufficient store experience, maturity 
and ability to profit by the training pro 
gram. 

Members of the admissions committee 
include: Dr. Elmer O. Schaller, chairman, 
professor of retailing, New York Univer- 
sity; Charles M. Isaac, executive vice 
president, ANRJA; and William Wagner, 
executive secretary, NJA. 

A certificate of completion will be 
awarded to all trainees who maintain a 
satisfactory level of The 
number of students in each seminar is lim- 
ited to 25 to insure maximum benefit by 
all participants and close personal contact 
with the faculty and the store owners. 

Instruction will be under the supervision 
of Dr. Charles M. Edwards, Jr., dean of 
the school of Retailing; S. Grant Connor, 
director of the Joseph Bulova School; and 
Dr. Schaller, School of 
Retailing. 


cost to 


cation on 
persons 


performance. 


assistant dean. 


Opens Third Store 


The Shifrin Jewelry Co. opened its third 
store at 3698 Fort St.. Lincoln Park. 
Michigan, on October 20. Melville B. Con 
heim is president of the firm. 
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> The Lumin Jewelry Co., wholesalers of 
religious jewelry, have reported that the 
firm has moved to more spacious quarters 
in the same building, located at 236 West 
55th St.. New York. 

> Harves Jewelry, 303 Fifth Ave.. makers 
of rhinestone jewelry, held a celebration 
in their showrooms last month for Miss 
Pearl Pulaski who has just completed ten 
years as a member of the firm’s sales staff 
During the celebration, Sol Friedman, 
company president, reported that the cur 
rent year has been one of the most profit 
able in the company’s history. 

> Samuel Gorman, sales manager of David 
Sarkin, Inc., 37 Weat 47th St.. left on a 
trip to the West Coast October 15. He 
and the company’s West Coast represen 
tative will visit California, Washington and 
Oregon to introduce the latest Sarkin pro 
motions. 

> Harry Schear, formerly with Rudolph 
Jewelry, and Alexander Singer, have 
opened a retail jewelry store at 264 Glen 
St., Glens Falls. The new store is known 
as Alexanders Jewelers. 

> Savel Jewelers opened a new store at 
332 New York Ave., Huntington, Long 
Island, on October 7. Open house was 
held from 6 until 9 o'clock. 

> Hy Frackman, of the Alean Manufa 
turing Co., makers of ring mountings at 
62 West 47th St.. have purchased the en 
tire stock of tools and dies of Benjamin 
and Edward J. Gross Co., Inc., 64 West 
th St. 


> Bill Israel has been named credit mana 


ah VEW YORK 





ger of L. Luria and Son, Inc., according 
to an announcement by Joseph J. Luria, 
president. He has been associated with 
the jewelry industry for several years. 


Former Ambucseder Patents 
Pen-and-Watch Combination 


Irving Florman, a New Yorker and for 
mer Ambassador to Bolivia, has received 
a patent for a combined pen and self. 
winding watch. 

The watch is attached to the pen clip. 
so that when the pen is inserted in a 
pocket, the face is displayed outside. The 
watch is wound by the act of pushing the 
clip over the edge of the pocket and re- 
moving it which 
ratchet wheel. 

Mr. Florman says a ball-point pen, foun- 
tain pen, mechanical pencil or even a 
pocket comb or slide rule could be used. 


moves a projecting 


Henshel is Elected 
To Olympic Games Post 


Col. Harry D. Henshel, vice-president 
and director of the Bulova Watch Co., has 
been appointed chairman of the City of 
New York committee for the 1956 Olym- 
pic Games to be held in Melbourne, 
Australia. Col. Henshel is also chairman 
of the United States Olympic basketball 
committee, 

Henshel said that he was confident that 
New Yorkers would “continue to get behind 
their American team and lead the nation 
in contributions.” 


J. R. WOOD & SONS HOLD SALES MEETING 


» 
& 


J. R. Wood and Sons, Inc., makers of 
Artcarved rings, held their 106th national 
sales conference recently at the Plaza Ho- 
tel in New York. During the meeting, new 
merchandising and promotion plans were 
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discussed. W. Waters Schwab, president, 
told the assembled members of the sales 
staff that the company's “Permanent Value 
Plan” had increased sales 4 per cent 
over the corresponding period last year. 











NECKLACES and EARRINGS 
at attractive prices 


Featuring Genuine 


BLACK STAR SAPPHIRES 


Finest Cut Genuine 


BLUE SAPPHIRES 
WALTER S. ARNSTEIN 


iW. 47th Gt., New York MON. Y. 
FINE SYNTHETIC CALIORE 


GOLDEN, BLUE AND 
WHITE ZIRCONS 


Ales Other 
Unmeounted Stones 








ENCRUSTERS 


Stone Seal Engravers, Drilling 
Precious—Semi Precious Stenes 


HARRY BRAUNFELD 


108 FULTON ST., NEW YORK 38.N Y¥ 

















DIAMONDS 


IMPORTANT SINGLE STONES IN FANCY AND 
ROUND — RARE COLORED DIAMONDS 


WRITE, WIRE OR PHONE 


MARTIN |. HARMAN 
M Weet 47 Street New Yorke 4, N.Y 
Please 7-254 














18.20 W. Tiet 6t.. New York 1, MM. ¥ 


Manefacterer te Reteller 


Quality Costume Jewelry 


FREE—sensational displays—mat service 


Fantasy of Jewels 
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LEYS, CHRISTIE & CO., INC, 


65 Nesseu S., New York 














GOLD 


and 


SILVER 


PLATING 


(Before) Silverware Repaired 


Equal to NEW 


Removing of Engravings 


Wm. Hertel & Co., Inc. 
Silversmiths G Platers 
17 W. 46th $? 
New York MH, WN. Y, 


“37 years at the same 


addres” 


(After) 











Be convinced by checking ovr bergein price fist 


WATCHES - CLOCKS 
TOOLS - MATERIALS 











Executive A ppointments 





Miss Marge W. Sherwood has been 


elected secretary-treasurer of Sloan & Co.., 


15 Maiden Lane, New York, manufactur. 
ing concern, according to an announce- 
ment by John Gates Babcock, president. 


Miss Sherwood thus becomes the first wo- 
man to hold an executive position in the 
company since it was founded in 1841. 
She has been with the company for the 
past ten years and has served as office 
manager. She was named a director in 
1952, 

William W. Whitfield has been elect- 


ed to the board of directors of Anson, Inc.. 


according to an announcement made by 
the company on September 27. He is di- 
rector of purchasing and quality control, 


Director of 
Anson, Inc. 


and has been vice-president of Anson 
Canada Ltd, since that company was 
formed in 1949. 

Jay Freudenheim has been named 
sales manager of K. Polishook & Son Corp., 
216 East 45th St.. New York, ring manu- 
facturers, according to an announcement 





Son, Baltimore, Md. He succeeds Frank 
Marshall who recenily resigned. Mills- 
paugh is a fifth-generation descendant of 


Appointed 
Advertising 
Manager 


Samuel Kirk and the son of M. L. Mille 


paugh, company president. 


Westinghouse Appoints Two 
As Advertising Supervisors 


The appointments of R. C. Ellsworth 
and Frank H. Ruth as advertising super 
visors of portable appliances for the West 
inghouse Electric Appliance Division has 
been announced by C. G. Duy, advertising 
manager. 

In his new capacity, Ellsworth will be 
responsible for coordinating advertising 
plans for all portable appliances including 
electric housewares, bed coverings, fans 
and vacuum cleaners. Prior to joining 
Westinghouse in January of this year, as 
supervisor of the training service depart 
ment, he had been with the Cowles Chem- 
ical Co., Cleveland, O., and the Elleworth 
Ice Cream Co., Huntingburg, Indiana. 

Ruth will work on the preparation of 
all advertising and related materials for 
portable appliances made at the company’s 
East Springfield, Mass., plant. These in- 
clude fans, vacuum cleaners and electric 
food mixers. He began his career at West- 
inghouse in 1950 in the cooperative adver 
tising department and later served as an 
operator of “Elektro.” the Westinghouse 
mechanical man. traveling throughout the 
United States. From 1951] until his present 
appointment, has been a member of the 
promotion department of the appliance 
division headquarters. 
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New Postal Orders Issued 


Merchants are going to begin receiving 


@ sever before on complete line 


Sevings a 
MODERN TECHNICAL "SUPPLY co. 
Dept. 11/CK, 55 West 42nd Street, New York 34, H. Y. 











PAST + DEPENDABLE 





K. Polishook 
Names 
Sales Manager 


by Phil Polishook, president. For the past 

six years he has covered the New York 

and New Jersey territory for Polishook. 
S. Kirk Millepaugh has been named 


advertising manager of Samuel Kirk & 





odd-looking postal moneyorders but there's 
no cause for alarm—they'’re perfectly legal. 

The Post Office Department, in an effort 
to speed up issuance of the orders and 
help reduce the number of altered money 
orders, is selling “new look” orders at all 
first and second class post offices. Later, 
the new forms will be used in smaller 
offices. 

One advantage of the new forms is that 
they are filled in by postal clerks in words 
of $10 multiples, which should help reduce 
“kiting” (altering), postal officials believe 
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It’s Difficult to Win if You’re Considering 


Suing U.S. Weathermen for Faulty Forecasts 


Retail jewelers and suppliers who lost 
property in floods and storms may think 
they've got a case against the U. S. 
Weathe: Bureau—they haven't. 

Bureau officials are sympathetic, 
they point out that services provided by 
the agency are forecasts, not guarantees 
of weather behavior, and can not be con- 
sidered an assurance of logical conduct 
on the part of nature. 

The Bureau is a federal agency, which 
makes it tough, if not impossible, to col- 
lect in court. The Bureau has never paid 
off in any suit against it involving a pre- 
diction. 


but 


Diamond Booklet Offered 


Joachim Goldenstein, diamond merchant 
of Antwerp, Belgium, has offered a new 
booklet on diamond buying to U. S. jew- 
elers. Titled “Operation 248” it offers 
eight regular parcels in four different 
grades, each at $248, thus qualifying for 
direct shipment without customs clearance. 
According to Mr. Goldenstein, a U. 5S. 
Customs ruling, issued last year, elimi 
nated clearance at ports of entry for ship- 
ments of diamonds that are valued at less 
than $250. 











COLORFUL SEALIFE 
IN BEAUTIFUL LUCITE 


#202 Paper Weight 
Sine V%/q" nV fq" nV /_” 
Available with 

) Undersea and Fish 
| Bly Scones 


$4.00 Keystone 





Exquisitely detailed sea fern, tiny sea 
horses and sea shells, all suspended in 
three-dimensional Lucite! 


#201 Paper Weight 
Size 2%," die. «’/,” 
Available with 
Undersea and Fish 
Fly Scenes 


$3.00 Keystone 





An entirely NEW gift 
Leading jewelers throughout the country are 
profiting from these popular and exciting gift 
items at the jewelers’ full mark-up 


NOT A DISCOUNT HOUSE ITEM 
Send for Illustrated Catalog 
KARVART PRODUCTS MFG. 


PO. BOX PI CAMDEN 56, N. J 


line for your store! 
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Meanwhile, Congress is considering pro- 
posals for a federal disaster insurance pro- 
gram. Senator Lehman, D., N. Y., has 
been holding hearings as chairman of the 
Senate Banking subcommittee. 

The senator’s staff is drafting a bill pro- 
viding insurance coverage for a number 
of disasters, including flood, drought, and 


atomic bombing. Bills are also being 
drafted by other law makers. 

Witnesses include private insurance 
firms, federal agencies such as the Civil 
Defense Administration and the Small 
Business Administration, and state and 


local government officials. 
Fashion in Watches 
is Promotion Theme 


The 1955 “Watch Fashion 


Parade” is 


being held from October 27 to November 5 
According to Paul A. Tschudin, director 
of the Watchmakers of Switzerland Infor 
mation Center, the promotion can 
profitable one for the jeweler this year. 


be a 





The Watchmakers of Switzerland suggest 
this as an effective and inexpensive display 
idea for “Watch Fashion Parade.” Props 
include: mannequin with black feather hot; 
sequin glasses; black net; black platform; 
gold, dies and blue dust; evening blue 
bockboords; white styrene snow balls and a 
costume jewelry necklace. 


According to the Watchmakers of 
Switzerland, fashions in watches are now 
tied-in to the varied activities of people's 
daily lives. There are self-winders, chron- 
ographs, calendars, water-and-shock-re- 
sistant and anti-magnetic watches, wrist 
alarms and sport watches, among others. 

Story material for local newspaper use, 
on the subject of “Watch Fashion Parade,” 
can be obtained from the Watchmakers 
of Switzerland Information Center, 730 
Fifth Ave.. New York. 


September Retail Sales 
Up 11 Per Cent Over 1955 


Retail sales in September totalled $15.9 
billion, according to an advance report by 
the U. S. Department of Commerce. This 
figure is one per cent higher than August 
of this year, and 11 per cent higher than 
September, 1954 

















Proudly Presents | 
the NEW 


“RIVIERA” 


TRAVEL CLOCK 











Exclusive slide-open travel case 


Handsomely finished in rich grain 
Arabian Ostrich with gold trim. 


30 hour pull-out alarm 


Dial; Ivory background with 
polished gold bands; gold dama- 
scene finish dial .. . black numeral 
track with luminous numerals 
Designed (length 4” closed; height 
214”; depth 1%”) fer space-econ- 


omy, safe packing 
No, 540 Retail $9.95 
Tax to Sus 


Add Federal Excise 
gested Retail Price 

RIVIERA PACKS A PROFIT 
WALLOP FOR YOU! 


Here's why Riviera 

“het” profit item 

@ it's a brand new type of travel 
clock, just in time for the Xmas 
market 

@ it's a lux exclusive that consumer 
research has proved your customers 
will go for 

@ it's priced to sell at big profits 
for you. 
Talk stock with your distributer 

now, and be profit-ready. 
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is @ really 
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Please send full information on your 
new Riviera Travel Clock; and nearest 
distributor 
MAME. 
COMPANY 
sreeer. 
ciTy: ZONE STATE 
Department 21 
THE LUX CLOCK MANUFACTURING CO., int 
WATERBURY 20, CONNECTICUT 
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ENGRAVE 


YOUR OWN JEWELRY 
IN 


* STORE Henry C. Beadel, 79, former trea- | the Bell Bros. jewelry store, the oldest in 
. SHOP eurer of the A. H. Pond Co.., Inc.., of Texas. He operated the business under 
* FACTORY Syracuse, N. Y., died September 28 at his the title of Bell Jewelry until 1921. 

home in Syracuse. He had been associ- In 1894 he opened the B. M. Hammond 
ated with the company since 1892 and Co. wholesale jewelry firm in conjunction 


Easy to Use , , | , 1 
” . , since | ell conce ‘ 1 1921, when 
Suitable for en- had been active in company affairs since with the Bell concern, and ix 


Obituaries 





































grove _shaintess 1892 until his recent illness. He is sur the latter was sold, went exclusively into 
CNP and other metals vived by a son and two grandchildren. the wholesale jewelry and watch materia! 
William J. H. Culp, prominent jeweler business at 111 West Commerce St. He 






na oo gn ty Bg a and former president of the James K wae president of this company until his 
RANGE OF JEWELRY WORK | Armiger Co., Inc., 310 North Charles 5t.. | retirement in 1946 when he turned over 
Baltimore, Md., died September 16 after 


The 30-5 PANTO Engrover: a long illness. He was 68 years old. A Witham H. Hammond, and their associate. 







the business to his two sons, Rigsby and 










Cuts medaiiion, ring and jewelry dies, steei | , Carlisle Maxwell 
stamps of any bas-relief design as well as native of Baltimore, he started in the H ; | a 
lettering, name plotes, trophies, signs, etc. jewelry business in his early teens and e is survived by his widow and three 





spent most of his career with the Armiger sone. 


company. He is survived by his widow, 


Mre. Marie Hampson Culp, a daughter, Leo Granat, 67, is Dead: 
two sons and four grandchildren. 


Harry A. Gestrich, 74, who has oper. | Meaded West Coast Firm 








A Full Line 
of Engraving 









Equipment and | ated a jewelry store in New Brighton, Pa.. Leo Granat, vice-president and co 
Accessories ‘ , ’ 
since 1918, died at his home in Beaver founder of Granat Bros., retail jewelry 
Falls, Pa.. September 29. He was born in frm and manufacturing jeweler of 101 
Pittsburgh and worked there as a jeweler Grant Ave., San Francisco, Cal., died Sep 





Write for Ulustrated litera , ‘ y 7 
TRADE MARK ture and indicate work you starting at the age of 12. He is survived tember 20 at the age of 67. 
wieh te de. Far tmmediats 


attention write directly to bv his widow, Mre. Eva M. Gestrich, three 
manufacturer. Ask for areat : 
PA “a8 children, two sisters and two grand 


children. 


H. P. PREIS ENGRAVING MACHINE CO. | Louis Gentile, 58, president of F. & L. 
667 U.S. Highwey 22 Hillside, N. J. | Gentile, Ine. importers of coral and 
mosaic at 220 Fifth Avenue, New York 
_ died September 2 while on a business trip 
| at Torre del Greco, Naples. Italv. He i« 


Fine Cultured | survived by his widow, Mrs. Celia De 


Pascale Gentile, a brother and three sisters 


Charles T. Jenkins, 85, retail jeweler 
PEAR] S of 142 Sumner St., Boston, Mass., and 
| elosely identified with railroad watch in 


spection since its inception, died at his 
home in Framingham on August 10 after 
; | a long illness. Mr. Jenkins had been 






























LEO GRANAT 























While he had been in frail health for 
some time, Mr. Granat reported for work 
up to the day of his death. He founded 


superintendent of Time Service for the 
Reston and Albany Railroad since 1922 
Mrs. Clara M. Price will continue to 


Granat Bros. with his brother, Joseph, in 
1905. From meager beginnings, the firm 
grew into an organization of national stat- 


operate his store. ure. The 50th anniversary of the founding 
of the company was celebrated last May 

Ben M. Hammond, 90, Dies; when the firm moved into a new factory, 

Headed Wholesale Firm an event marked by the attendance of San 
Francisco's mayor, Elmer E. Robinson, for 

Ben M. Hammond, 90, former owner of many years a friend of the brothers 

the B. M, Hammond Co., Inc., San An Mr. Granat is survived by his widow, 

tonio, Tex., wholesale firm, died on Sep Rose. a son. two brothers. and a sister. 

tember 25. Mr. Hammond was born in 3 

















BIKOL REFINERS CO. 


Assoyers & Refiners of Precious Metals 
Buyers and Sellers of 
| GOLD + SILVER - PLATINUM + PALLADIUM 


: JU 2-3497 
46 West 46th Street, New York 34. N. Y. 





IMPORTERS FOR: 
JEWELERS . MANLFA’ TURERS 
WHOLESALERS : DEALERS 


William & Sidney Spector, Inc. ; 
665 Fifth Ave., New York 22, N.Y. | 


Pl ozo ; 20372 ; 








M. HAMMOND 











| a when in need of 
JAPAN BRANCH: | _ & STOP WATCHES 
2% ichigechi, i-chome, Shibe Keen. | _ | _\ CHRONOGRAPHS 


Minato Ku, Tekyo, Japon | Knightstown, Ind., and moved to San An- | 
tonio, Tex., in 1890, where he purchased 
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Oneida Ltd. Pays Tribute To Long-Service Workers 





FORTY YEARS SERVICE: 7! men and women were recently honored by Oneida for serving 
the company for 40 years or more. Employees, representing all departments in the com- 
pany, were presented with engraved gold watches. 


Oneida Ltd. Silversmiths recently hon 
ored all its employees with 4 or more 
years’ service with a testimonial dinner 


held in the company’s restaurant. 
Engraved gold watches were presented 
to 71 employees including Miles E. Robert 


Open New Store 


James A. Weese recently opened a new 
Weese Jewelry, at the corner of 
South 312th St. and Highway 99, Federal 
Way, State of Washington. The new unit 
is located in the Carolina Building, part 
of the shopping center located there. 


store, 


Mr. Weese will operate the new store 
while his wife will be in charge of their 
store in Auburn 





CULTURED PEARLS 
For a complete range of loose cultured 

_ pearls in every size and qvality, 
‘one resource for dozens of fine jewel- 


Necklaces Chokers 
Diestids 
Links 
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son, president and chairman of the board 
Pierrepont T. 
dent and general manager, acted as toast 
master at the ceremonies that followed the 
dinner. He caid the group was the “back 
bone of the company.” 


Noyes, executive vice-presi 


California Horologists Name 
Officers for Coming Year 

At a recent meeting of the Horological 
Association of California, Howard Nixon, 


of Nixon's Jewelry, Long Beach, 
elected president. 


was 


Also named were A. B. Fox, Southern 
California College of Watchmaking, South 
vice-president; Norman D. Luth, 
Tower Jewelry, Compton, secretary-trea 
surer; and John B. Eiles, Time Service 
of California, Burbank, assistant secretary 
treasurer. 


(ale, 


Named as directors were Leonard Wil 
loughby, Glendale, chairman; Floyd Haw 
ley, Downey; Charles Snow, Long Beach; 
Noiman Siegel, Norwalk; Bruce Blackman, 
Beverly Hills; and George Stevern, Glen 
dale. 

At the annual meeting of the associa 
tion on August 14, Norman Luth, presi 
dent of the United Horological Associa 
tion of America, presented a plaque to 
Bruce Blackman, who was the winner of 
the grand achievement award of the na 
tional convention out of more than 150 
entries, 


Mr. Blackman made a desk clock with 
an English detent escapement and helical 
haircpring. Every part of the clock was 
made by Blackman except the hairspring, 
jewels and glass. It was made as a project 
while he ettended Bradley University, 
Peoria, Ill. 


Buffalo 24 Karat Club 
Breaks Attendance Record 


The largest gathering ever assembled by 
the 24 Karat Club of Buffalo and Western 
New York attended the Sunbeam Corpora 
tion dinner held at the Lafayette Hotel in 
Kuflalo September 27. 

The club’s annual Hallowe'en ball was 
held on October 25 at the Trap and Field 
Club, Buffalo. Harry Lippman was chair- 
man of the masked costume ball, Maurice 
Teibel was master of ceremonies, and Chet 
MecCawley was in charge of costumes 
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~ Operation 


ae 


( Dia mon ds 


NO LONGER do shipments of 
diamonds valued at less than $250 
have to be cleared at port of entry. 
As a result of a U.S. Customs eul- 
ing, such shipments now may be 
sent air parcel post directly to your 
store, the 10°% duty being collected 
by the postman. The savings in 
time and money are important. 





To enable U.S. jewelers to take 
maximum advantage of the new 
Customs ruling, | devised “Oper- 
ation 248" which consists of 8 
standard parcels of Diamonds in 
4 different grades, each priced 
at $248. 

Send for a copy of my 4-color 
folder which describes “Operation 
248” in detail and includes Whole- 
sale Price List #29 (prices per 
carat in U.S. Dollars). Also order 
forms. Fill out coupon below and 
mail today. 

(Airmail postage: 15¢ per 
4, ounce, ) 


joa chim Golden slein 


Diamond Exporter 
DIAMOND CLUB, ANTWERP, BELGIUM 


CLIP COUPON and MAIL TODAY 








Joachim Goldenstein, Diamond : 
Ex porter : 

Diamond Club, Antwerp, Velgium ‘ 

’ 

Please airmail a copy of your ‘color t 
folder describing “Operation 248" : 
’ 

) ’ 

Store Name ; 
; 

' 

Store Address ’ 
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Vow . . , CORRUGATED RING GUARD 


CHECK THESE SAFETY PEATURES: 
|. Corrugation prevents slipping or turnin 
4. Corrugetion permits various reductions in vine sizes 
Without releing 
Wrap eround ne ht all width shenke of sines 
Con rugation allows cushion effect an finger comfort 
PRICE: $1.50 per dow (assorted sizes) mounted 
. 2 ‘“ IMMEDIATE Of Pr VERY 
j per dow a4 1.75 per dos 
LADIES: hd Tie 50 per dow GENTS: #4 206 per dos 
quantity and eolor ee whites 
DISTRIBUTORS—-JOebERS aquirlies invited 


ALLURE 
“MIRACLE ACTION’ JEWELRY CLEANING POWDER 


Precious and costume jewelry 
Cleaned like new in « jiffy 
Contains ne soap. lye, evanide 
or other harmful chemicala 
Odoriess and harmiess lo hands 


MOUNTED DISPLAY pe ye 

CARD $1.50 DISPLAY BOX $5.00 
holds | dow. 75 chets conteins | des. deluxe 
ond | deluxe 55.08 eosten cartons, rotaile $1.00 ec. 


HARBEE PRODUCTS MFG. CO. 
82 Bowery, 4. Y. 13, 0. Y. Tel. WAther 56-8786 








ARRINGS 


. 


in 14K Gold 
A NAME TO REMEMBER 
FOR QUALITY, STYLE, 
PRICE, 
SOLD THAU LEADING WHOLESALERS 


FACET a one co. 
3 Coentios Silp Mew York, N. Y. 
Wh. “42629 


DIAMOND 
SETTING 


Twenty years experience on 
gold & platinum settings 


Ref. on request | 


56 W. 45 St. 
N.Y. 36, MY. 





Rhode Island Introduces 
‘Hen and Anchor Symbol 


The Rhode Island Development Coun- 
cil, state-financed agency charged with the 
industrial development of the state, has 
adopted a formula for emphasizing that 
Khode Island is “The Jewelry Capital of 
the World.” 

The council, with the co-operation of 
the jewelry industry, has had made attrac- 
tive souvenirs which will be presented to 
groups visiting the state. 


Joyce Sasso, of Providence, R. |., wears 
new costume pin made for the Rhode 
island Development Council. The emblem 
is designed to emphasize the fact that the 
state is “The Jewelry Capital of the 

Worl *e 


They are a tie clasp for men and a 
costume piece for the ladies—-each boast- 
ing a Rhode Island Red hen superimposed 
on a gold anchor. 

The first presentation was made on the 
October 8 weekend to a group of New 
England editors who had been attending 
meetings of the New England Associated 
Press News Executive Association in New- 
port, 

A third piece of jewelry is to be made 
available soon by the council. It is a 
lapel pin of the same Rhode Island Red 
design to be worn by Rhode Islanders at- 
tending out-of-state conventions. 


Gold Transaction Records 
Must be Kept Five Years 


New Treasury Department regulations 
require that jewelers or others permitted 
to buy, hold, or sell gold retain their rec- 
ords for five years, instead of the three 
years formerly required. 

The longer requirement was established, 
according to Department officials, to con- 
form with a law passed in 1954 extending 
the statute of limitations for offense for 
violations of the gold regulations from 
three to five years. 

A firm handling gold is required to 
maintain “full and accurate records of all 
transactions.” The records must be made 
available to Department agents at any 
time within five years after the end of a 
firm’s accounting year. 


$9009000005000000000 








industry Committees Under FTC 
To Abide by Strict New Rules 


Industry committees formed under the 
Federal Trade Commission's trade practice 
rule procedure are going to have to abide 
by a set of strict new rules. 

The committees are formed to help the 
FTC draft voluntary rules governing busi- 
ness practices for particular industries 
such as costume jewelry, diamonds, or 
pens and pencils. The rules 
guides to prevent businessmen from un- 
wittingly violating the antitrust or fair 
competition laws. 

Under the new rules, 
will not be permitted to 
rules, attempt to correct alleged violations, 
make determinations or express opinions 
as to what constitutes a violation, 
ceive or screen complaints. 

The committees, FTC says, are formed 
to help an industry become aware of the 
trade rules. Meetings of committees now 
are required to keep {ull meetings and an 
FTC official must serve as chairman. 

Trade committees are permitted to form 
only under an exemption to provisions of 
the antitrust laws, which generally forbid 
meetings of businessmen engaged in the 
same level of distribution in an industry 


serve as 


such committees 
interpret the 


or re- 


Larger Quarters Opened 


New and larger quarters were opened 
by Barrow’s Jewelry, 40 Main St.. Spring- 
field, Vermont, on October 5. Theodore 
R. Barrows is the owner. 


a nen eee 


(Cy clots ” 
' TREATED 
iDIAMONDS 


in beautiful green and 
golden colors of high bril- 
liance. 

Write for folder on 


"The Story of Cyclotron 
Treated Diamonds” 


THEODORE MOED 
An Original Distributor 
10 West 47th St. 
New York 36, N. Y. 
JU 2-1994 
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Lavan Tells of Plan 
For Employee Pool 
At Providence Dinner 


In a colorful autumn setting, the Manu- 
facturing Jewelers’ Sales Association, Inc., 
Providence, held its third dinner 
dance, October 15, in the grand ballroom 
of the Providence Sheraton-Biltmore Hotel. 


annual 


An attendance of 360 persons marked 
a new record for this outstanding social 
event on the association’s calendar. 

Gov. Dennis J. Roberts represented the 
State of Rhode Island. and Joseph lavan 
of Superb Case Co., association president, 
The large ballroom was 


was toastmaster. 


decorated with potted plants. Table cen 
terpieces were bouquets of autumn flowers. 

During the dinner program Lavan spoke 
of the healthy the 


jewelry industry in the Greater Providence 


condition of costume 
He said that Social Security records 
750 Rhode 
Island alone, with employment at a new 
high of 27,000 as of October Ist. 

As the result of growth over the past 


area, 


showed jewelry factories in 


few years it has become increasingly difh 


cult to workers at the busy 
sons of the year, he added. 
He reported that with this in mind 


particularly in 


procure se a- 


regard to polishers and 
lacquer sprayers—he had with 
the Rhode Island Board of Education the 
possibility of adding courses in polishing 
and lacquer spraying in the manual train 
ing departments of the public 
Lavan the addition of such 
providing a pool of employable young peo 
ple who would be able to work during 
vacations or school holiday periods. 
Playing for dancing, and providing en 
tertainment, was Ralph Stewart's nine 
piece orchestra. The souvenir for the ladies 
was a genuine leather jewel box. 
Comprising the committee 
Jaron of Alice Jewelry Co.. chairman: 
Louis F. Monti of Uncas Mig. Co., Harry 


discussed 


schools. 


saw courses 


Wis Lou 


R. Auerbach of Ansul-Craft. Inc. Joseph 
Martelli of Martelli Jewelry Co. and 
Joseph Aquilino of Anthony Creations 
Ine. 


omen 


Friends Honor Burk at Dinner 
Before He Opens Own Office 


150 friends in the jewelry 
and appliance industries joined in honor. 
ing Al Burk of Markson Brothers, Boston 
ret-il jewelry chain, at a testimonial din 
ner’ at the Parker House on September 12. 


More than 


after 15 years as buyer for Markson’s. 
he is leaving to start his own business as 
a jewelry merchandising consultant. with 
ofhees at 101 Tremont St.. Boston. 
Samberg, of the Kay Jewelry 
505 Washington St., set the keynote 
of the evening when, as toastmaster, he 
recalled that Burk’s 
the salesman 


(eorge 
Co,, 


Duties 
and that he had 
never been known to be too busy to help 
a friend.” 

Among those who paid tribute to Burk 
during the dinner were: George Falvey, 
the Co.;: Lou 


door always 


open to 


area manager, Hoover 
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Haimes, Rogers Jewelry Co.; Jack Heuer, 
Oneida, Ltd.; Andy May, Bulova Watch 
Co.: Louis Mushkin, formerly of Markson 
Bros.: Leonard Weiner, Englishtown Cut- 
lery Co.; Murray Rosenfield, Emerson 
Radio Co.; Bob Johnson, Parker Pen Co.; 
Matty Scott Jewelry Co.; Dick 
Russell, Corp.; Herbert Panoff, 
Markson Bros.; Marke Cohen, clothing di- 
vision, Markson Bros.; and Manny Horo- 
Markson Bros. The latter has suc- 


Brown, 
Corey 


witz, 


ceeded Burk as buyer. 





BOOK OF GOOD WISHES: Al Burk re- 

ceives remembrance book signed by 150 

well-wishers at testimonial dinner in his 
honor. 


During the evening’s proceedings, Burk 
was presented with a book of good wishes 
signed by those present, along with a 
movie camera and projector. Movies were 
taken during the dinner and the film 
will be presented to Burk as a lasting 


swuvenir of the occasion. 
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import an 


will be paid. 
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To The 
$10,000 a year 


WATCH 
SALESMAN 


who isn't looking 
for a job! 


You may be pretty satisfied with your 
present connection or might feel that 
much 
change. Because it's your future we 
think we've got something important 
and we expect to pay for it! 
Now here's something about us: We 
excellent 
made in our own Swiss factory, The 
watch is nationally advertised and has 
wide consumer and dealer acceptance, 
As part of our expansion program we 
will add 3 men to our present selling 
staff. Territories can be adjusted to 
fit the experience of these 3 men. A 
very liberal draw against commission 


salesmen 
formed of this ad. Your reply will be 
kept in complete confidence. No ret- 
erences will be contacted without the 
express permission of the applicant. 
Write in full detail, 


Box “B., 1501,” care 
Jeweler’s Circular-Keystone 
Chestnut & 56th Sts., 
Philadelphia 39, Pa. 





trouble to make a 


quality watch, 


has been in- 








me, 


5 year ATO mantel clock, BY," «x 7 
brass case. Clock operates 5 years on a small dry cell battery. 
timepiece. 


SEND FOR NEW CATALOG AND LATEST PRICE LIST 


Sole U. 


101 FIFTH AVENUE 
1524 Merchandise Mart 








Beautiful modern lantern shape. Polished 


S. Agents for Junghans 


HENRY COEHLER CO., INC. 


To Retail at $49.95 


Seen in 


NATIONALLY 
ADVERTISED 


FROM COAST TO COAST 


* 
FAMOUS 


JUNGHANS 


5 YEAR LANTERN 


CLOCK 
#7785 





House Beautiful 
House & Garden 
New Yorker 
(,entry 


Most accurate 


NEW YORK 3, N. Y. 
Chicago, til. 
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FRAMES 


Raimond Sterling Frames 
Make Perfect Gifts 


Compare for quality, style and 
finish. Priced right. Send for 
illustrated Catalog and Price List 


Seld by leading Jewelers 
coast-to-coast 


RAIMOND, INC. 


MALDEN 48, MASS. 
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> The board of 
Hampshire Retail Jewelers 
met in Laconia, N. H., on September 18, 
with Jack Sawyer, president, and plans 
for the 1956 
Further details will be announced shortly, 
it was stated. 


directors of the New 


Association 


convention were discussed. 


> James J. Sullivan, jeweler, has moved 
from Room 618 Province Building to a 
new and larger location at 8 Winter Street 
>» M. Wolfgang, jewelers, have moved from 
724 Province Building to Room 304, 52 
Province Street. 

> As this issue went to press, members 
of the Diamond Peacock Club gathered 
at the Parker House on October 28 for 
the annual dinner and election of officers 
Results of this election will be given next 
month, 

DP A special executive meeting of the Bos 
ton Jewelers Bowling League was held at 
Karl 
Savoy, of the Shreve, Crump & Low team. 
was elected president for the 1955-56 sea 
son; Joe Ball, of the Thomas Long Com 
pany team, 
Krank Horton, of 


pany, was elected secretary : 


the Parker House on September 15. 


vice-president ; 
Smith-Patterson Com 
Ben Rubin, of 
the Mahar & Engstrom team, was elected 
treasurer; and Phil Barber, of 712 Wash 
ington Building, was elected official «corer 


Was named 


Phil is planning to reproduce the weekly 
scores on a duplicator so that official team 
standing will be seen at a glance. Phil 
replaced Harry Sederquest of the D. ¢ 
Percival Co 

> Mise Katherine A. Murphy, of the K. A 
Murphy Co., 509-511 Building, 
spent her vacation during the month of 
September as a guest of Mrs. Claire Hahn, 


lewelers 


of the same firm, at Breman Long Island, 

Friendship, Maine 

> Mre formerly associ 

Manu 
now 


(ood 


Schwartz, 
ated William Sehneider 

facturing New York, is 
assistant bookkeeper with the N. [. 
1006-7 Jewelers Building 

> Mrs. Fay Herlickman, formerly on the 
hookkeeping staff of the I. Alberts 
Company, &th floor, Jewelers Building, be 
Barry 


Arlene 
with the 
Company, 


man. Ine.. 
Sons 


came the mother of 4 haby hov. 


Lee, on September ll, 
> Harry Heckman, 


Scott Jewelry Company, Lowell, Mass., has 


supervisor of stores 
been getting around on crutches following 
a fall during an Atlantic City buying trip 
when he broke hie ankle 

> Joseph Gann, 404-407 Washington Build 
ing, has purchased a new motor boat which 
he will use on the Charles River. Boston, 
and at Plymouth, Cape Cod, next summer 
> Mre. Rose Marshali, 


of the Travis-Farber Company, 909 Jewe! 


head hook keeper 


ere Building, now enjoys the distinction 


of being the firet lady commander of the 


Rock Yacht 
held 


and among out-ol-town 


Club. Dorchester \ 
there in her 


Savin 


reception was honor 
on September 11, 
jewelers honoring her were Harold Gins 
berg, Fall River; George Allman, Quincy: 
and Henry Beverly, Mass 
Charles Ross. the firm 


California 


Desjardins, 
watchmaker with 
flew to during September to 
visit his daughter during his vacation 

> Arthur Wright of the Buffalo Jewelry 
o.. 
“All 


Post on September 3 


Harring 
Boston 


(ase was featured in Joe 
column of the 
(the oldest 


paper column in the L. 5S.)-—~as 


ton s Sorts” 

news 
making 
hour as he started trom 
the day after the 


Needham, Mass 


alter over 


“four miles an 
Willimantic, 
floods, for his 
Balked by 
Connecticut highways and 
Arthur finally called his wife at 7 
to tell her that he had been since 9 o clock 


(Lonn 
home in 
washout washout 
roads, 


p.m... 


side 


that morning trying to get from Williman 
tic to Chepatchet, ew 
of W oonsocket. 


from 


a community just 
The 


which 


southeast proprietor 
of the filling station Arthur 
phoned remarked: “You didn’t do too bad 
Willimantic is 40 miles from here, 
you made it in 10 hours!” 


> A new jewelry store, known as Custal 


and 


son's, opened on October | at 672 Forest 
Avenue, Portland, Maine 

> The Herbert W. Stranger Co., 305-6 
Washington Building, scored another “first” 
at the Boston Fall Gift Show in the Parker 
House when a well-hidden tape recorder 
produced soft music for the enjoyment of 
visitors. 

> The Haselton Company, 701-702 Jewel 
ers Building. has entirely redecorated its 
and has installed new lights 
wall 


quarters, 
showcases, and 
> Norman Reiffarth, Jr., son 
Reiffarth, New England representative of 
discharged 
after 


cases. 


of Norman 


Volupte, Inc.. was honorably 
from the Air Force September 4, 
four years in Korea. 

> Franklin Jewelry Company, Stoneham. 
Maes. closed its store on September I, the 








J. A. SILVER CO. 


NEW HAVEN, CONN. 


For Your Complete 
Flatware and Hollowware 
Needs 


1847 Rogers Bros. Community 

Wm. Rogers & Son OneidaCommunity 

Rogers Sterling 0. C. Sterling 

Silco Stainless Oneida Stainless 
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owner moving to the West Coast 

> Jack Sawyer, jeweler of Laconia, N. H., 
has just been appointed zone chairman of 
the Laconia Lions Club. 

> “Chic” Lavan, 
baseball player, and now covering south- 
ern New England for the Herbert W. 


former minor league 


Stranger Co., 305-6 Washington Building, 


reports that his son Howie is carving a 
sports niche for himself as a quarterback 
on his high school football squad. 

> Phil Webber, who covers New England 
for Mahar & Engstrom, 406-412 Jewelers 
Building, entered the Quincy Hospital, 
Quincy, Mass., on September 15 for an 
operation. 

> Henry’s Jewelry Store, Indian Orchard. 
Mass., for 23 years in the same location. 
has moved to a new store which the owner. 
Henry Kamuda, built just across the street 
> Edward A. Prince, watchmaker. former}! 


in business for himself in Franklin. N. H.. 


has joined the Freeman-Hascal!l firm in 


Rutland, Vt. 

> Leon C. Remick. 
N. H., is getting around on crutches fol 
lowing the recent breaking of his hip 

> Clarence H, Dana. jeweler of st, Johns 
bury, Vt., has opened a new store on Main 
Street. 

> Mr. and Mrs. J. Franklin Sullivan. of 
the Jean P. Howes & Company jewelry 
store, Keene, N. H., spent a week in Bos 
ton during the Fall Gift Show 

> Kelly's Jewelers, Norwich. Conn.. 


jeweler of Colebrook 


plan 
ned to move to a new location across the 
street on November 15. 


ae ah, 
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139.50 


“299.00 


KLING Photo Corp. 
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firm of R. E. Drapeau, Waterville, 


> The 


Maine, recently expanded from carrying 
a line of applian es to the handling of 
jewelry. The present store, on Main 
Street, is to be used exclusively for 
jewelry when the firm moves its ap 
pliance department into a hew building 


being erected nearby 

> Frank Lanowy, jeweler of Central Falls, 
RK. ml has taken over a next door, 
enlarged his place on the corner of Dex 
installed a 


store 


ter & Summer Streets, and 


big comet window with decorations in 


turquoise and flamingo. 


> Emile and Val Guertin, of Guertin 
Brothers. Jewelers. Hivannis. ( ape Cod. 
Vass.. flew into Boston to attend the 


Fall Gift Show at the Parker House, using 
their own private plane 

> Richard “Dick” 
Case, Willimantic, Conn., a past 
International Club, 
New bngland 
recently at Kennebunkport 


Wolmer & 
governot 


( ase ol 


of Lions attended a 


meeting of the 
of the club 
Maine. 


t The jewelry store of Lacey & Lebowitz, 


(,overnors 


Clinton, Mass., moved recently from 186 
High Street to 326 High Street, nearet 
the center of the city 


> Alvin O'Leary of the Nathan Sharitman 
& son, I me Worcester. Viaae 


he serves as store manager, ts convales ing 


firm where 
after a long iliness 
> Theodore R. “Ted” Barrows of Spring- 


held. Vt.. moved to a new corner location 


on Main Street on October Ist. 

> Royce Whipple, formerly with Bogk 
Brothers. White River Junction, Vt., and 
J. S. Welle, Lebanon, N H., assisted at 
the Fall Gift Show in Boston with the 
Smith & Zaff display 

> Mrs. Sadie Kublu, head bookkeeper 
with Mendelsohn & Terban, 412416 Wash 


ington Building, has returned to work 
after six months absence due to serious 
illness. 

b Ralph Levkel salesman al tive 1) { 
Perc.val Lompany 2nd floor, Jewelers 
Building, who War operated on recently 
at the Milton Hospital Milton, Mass... is 


convalescing, and it is expected will 
soon be back on the job 
. Robert Lantz, jeweler of Keene, N. H., 


“Tail Twister” at the 


rea W 


has been named 
Keene Lions Club. 


> M. Shuster, 816-A Washington Build 
ing, celebrated his 30th anniversary in 
the jewelry business on September 16 

> Joseph “Joe” MeDevitt, formerly with 
Handy & Harmon. Providence, and a vice 
president of the Diamond Peacock Club 
has left the jewelry business and is now 


with the Carpenter Steel Company, Bridge 


port, Conn 

> The F. & G. Richards Store, Wineted 
Conn., operated by Frederic P. and Gay 
nel S. Richards, and which was badly 
damaged during Hurricanes Connie and 
Diane, have moved into a new location 


> Miss Avis Joseph is a sales woman 
with the Herbert W 
35-306 Washington 
» Norman Sharpe has rejoined the 
of James Mitchell Co., Inc., 80! 
Building, after honorable discharge 


the LL. S 


new 
Stranger Company 
Building. 

staff 
Provinces 
from 


Army 


Now ! LOW-COST 


TELEPHONE INTERCOM 


eee 








— 


; 
+... 
$2 














@ Private telephone in your offices 
@ 2-way loudspeaker in work areas 





Help your staff get more done with 


less effort, by eliminating waste 
motions, Connecticut's new DIRECT. 
A-CALL gives you advantages of 
quiet, dignihed telephone intertom 
combined with the 
two-way loudspeakers in work areas, 
Phones and speakers can byes cronies ted 
in any combination on one DIRECT. 
A-CALL system, Pushbutton signalling 
on all phones, makes every phone 
a “master” station. Voice-clear inter- 
communication with handsome plastic 
phones that need virtually no mainte. 
nance, Anyone can install it easily; 
plugs into 110 v. outlet. Handles 
up to 10 stations, 


ronvenience of 


Typical S-station system s 179 5° complete 


Large Automatic Systems 


Connecticut « automatic, dial- 
operated systems serve from 5 to 
5,000 stations. Features: voice 
paging, central dictation, executive 
priority, conference circuits, ete, 





TELEPHON 


202 Britannia S&t. Meriden, Conn. 
Send literature and prices on DIRECT. 
A-CALL systems for... tations, 


MAME 








ADDRESS 
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This is your 3 


NASH SUPERIOR QUALITY 


GUARANTEED FOR LIFE! 












the registered 
trademark of 
G&S Mig. Co. 


| acoma 
DEALER'S 
COST: ‘ 
$16.20 Doz. 














o. 301 


Retails at $2.75 


Ask your wholesaler - or write - 











Precious and Semi-Precious 


STONES 
Oy 


EMERALDS 


CAT'S EYES 
RUBIES—SAPPHIRES 
AQUAMARINES 
PERIDOT 
TOURMALINES 
TOPAZ 

AMETHYST 






Unusual Gems 


Memo Selections sent promptly 


ALLAN CAPLAN 


2 West 46th Street New York 36, N. Y. 











LEARN WATCHMAKING 
REPAIRING - ENGRAVING 
Dey or Evening 


PHILA. COLLEGE OF HOROLOGY 


1338-48 W. Somerset St., Phila. 
Write Dept.”"K" lil'd Cetelog 


Baldwin 9-137 Get. 1094 
Arthur T. Johneoa, Principal 








Petar 
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és PHILADELPHIA 


>» M. Simon & Co., 1222 Market St.. has 
installed new rose drapes and reflector 
lights in their display windows. The other 
Simon store, 6573 Roosevelt Boulevard, 
has aleo been redecorated and has re- 
stocked its merchandise. Frank Johnson 
is manager of the latter unit. 

> Jack K. Green, of Louis S. Grossman, 
Inc., 3089 Kensington Ave. has 
elected vice-president of the Greater Ken- 
Businesemen’s Association. 


been 


sington 
> Miss Marjorie Morrow has joined the 
staff of S. Kind and Sons, Chestnut and 
Broad Stzs., a bridal consultant and 
color co-ordinator. She will assist brides 
in their purchases of silver, china and 
glaseware. 

> Edward G. Wilson, 1802 Chestnut St.. 
recently purchased some interesting pieces 
of antique jewelry, china and silverware, 
which his store deals in exclusively. 

> Helen MacLeod, of 206 South 17th St., 
has added diamonds to her line, and is 
currently specializing in remounting and 
redesigning old jewelry as well as match- 
ing old pieces, 


a” 


> Wynnewood Jewelers opened last month 
at the Main Line Shopping Center in 
Wynnewood, The new unit is a branch 
of Sydney C. Gansky, 3938 Lancaster Ave. 
> Bernard Jackson, partner in J-D Jewel- 
ers, 508 Market St., Chester, bought out 
his partner and is now the sole owner, 
He has added C.B.S. radio and TV equip 
ment to his previous lines. 

> Nathaniel Ringold, of 817 Allegheny 
Ave., has delivered a talk on precious 
stones over radio station WPEN at the 
request of Steve Allison of the “Steve 
Allison Show.” He will give a_ further 
two talks to complete the series. Sydney 
Wasa, a new watchmaker, has been se- 
lected as manager of the Ringold store 
at 4316 Germantown Ave, 

> Louis J. Bachofer, 121 South Broad 
St.. reports that he has stocked a large 
quantity of imported Hummel figurines, 


angele and Madonnas for the Christmas 
holidays. 

> J. Lang, 2508 Kensington Ave., has 
added two makes of TV sets as well as 


radios, luggage and small appliances to 
his line. 

> i. (,corge Louis, 1714 Walnut =... Fre 
ports that his business increased 300 per 
eent after certain structural alterations 
allowed passers-by a better view of the 
approach to the store which is located 
in the lobby of the building. 

> Smith-West Jewelers, 27 South 17th 5t., 
have added fluorescent lighting and spot 
lights to the store decor, 

> J. H. Goldberg, 538 Market St., Chester, 
has added portable and clock radios to 
their line. Christmas stocks have been 
received by the store, including jewelled 
music boxes. 








> Fred Fish, 5 East State St.. Media, re- 
ports that his older brother, William J. 
Fish, has retired from the jewelry repair 
business that he conducted in the Theatre 
Building, Ardmore, for the past 35 years. 
> Miss Elaine Cooper, of Fred J. Cooper, 
Inc., 109 South 13th St., has been named 
president of the Philadelphia Guild of the 
American Gem Society. Carl Schwemmer, 
of Reading, is vice-president; John Sam- 
uelian, University Jewelers, 3459 Wood- 
land Ave., is treasurer and Ray Kirkpat- 
rick, Chester Snyder jewelers, Norristown, 
secretary, 


Labor Department Opens Drive 
Against Made-at-Home Jewelry 

The Wage-Hour Division of the U. 5S. 
Department of Labor the New En- 


gland Manufacturing Jewelers’ and Silver- 
smith’s Association have opened a drive 


and 


to eliminate illegal jewelry homework. 
Manufacturing areas of New York, New 

Jersey, Rhode Island, and 

Massachusetts are being watched closely 


(onnecticut, 


by an extra large crew of Labor Depart- 
ment investigators for evidence of illegal 
homework. 

The problem is that so-called “home- 
work subcontractors” who do assembly, 
carding, or other work, 
work out as homework and paying wages 
below the Federal minimum wage of 75¢ 
an hour, thus making the practice illegal. 
In Rhode Island, any homework is illegal, 
according to the Labor Department. 

The NEMJ&SA iv 
to post the names of homework law viola- 
tors. Wage-hour officials that pro- 
visions of the Federal statute permit is- 
suance of “hot goods” injunctions against 


are giving the 


asking ite members 


warn 


manufacturing plants which are distribut- 
ing goods in interstate commerce made in 
violation of the minimum wage and over- 
time provisions of the law 


Store Silver Dept. Buyer 
Pians Retirement Soon 


Felix A. Berner, manager-buyer of the 

silver department of Hudson's, Minne- 
apolis, Minn., has announced that he will 
retire. He is credited with having 
introduced the silver registry system for 
future brides to the upper mid-west re- 
gion. A total of more than 60,000 names 
have been put on the register at Hudson's 
1938. 
Berner was born in LeMars, lowa, the 
of a family of Swiss 
watchmakers and jewelers. International 
Silversmiths, Meriden, Conn., presented 
him with a tray, recently, in recognition 
of his standing in the silverware field. 


aoon 


since it was started in 


sixth generation 
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Philadelphian Marks 6lst Year as Clock Repairer 


New Joplin, Mo., Store 
Opened by Zale Chain 


Zale Jewelers, large jewelry store chain 
with headquarters in Dallas, Tex., opened 
a new unit in Joplin, Mo., on September 8 
The new store is the company's third in 
Missouri and the 6lst in the Zale organ 
ization. 

Bill DeWitt, formerly on the staff of the 
Zale store in Springfield, Mo., is the man 
ager 








BIG TRAFFIC 
BUILDER | 


COST TO YOU 
10¢ each, 


in lots of 
100 













ad | 






ACTUAL [= Entered’ ie iii uy 
SIZE =, Passed Hit 
Raised Ee 
4, 
Gold-plated &% 
bronze. 


Newspaper mats furnished. Can 
be advertised for 49¢ engraved, 
or given free with other pur- 
chase. Promotional possibilities 
unlimited! Terms: 10 days net to 
rated jewelers. Others, cash with 
order F.O.B. Nashville. (3 Ibs. 
per C) 


GOLDNER ASSOCIATES 


P. ©. Bex 2703, Nashville, Tennessee 











FOR NOVEMBER, 1955 


William A. Heine celebrated his 6lst 
year as a clock repairer last month. A 
worked on his 


Teday he is 


native of Philadelphia, he 
first clock at the age of 14. 
the owner of the Heine Clock Shop, 31 
South 40th St., Philadelphia, where a 
staff of 10 clock repairers and one watch 
repairer inspect, clean and repair some 
3,000 clocks of all types a year under his 
close supervision. 

associated with 


Heine has been closely 


some “big clock” jobs during his 61 years 
in the business. Currently, his firm main- 
tains the City Hall clock in Camden, N. 
J., and is called in periodically when the 
Philadelphia (ity Hall clock needs atten- 
tion. In desk, 
mantel, hall and grandfather clocks come 
Frank Herr, 


Heine's nephew, is associated in the enter 


addition, all varieties of 


to the shop for an overhaul. 


prise, 


New Management Reported 
For Dave Paul and Son 


Dave Paul and Son. diamond wholesal- 


ers of 610 Arcade Building, St. Louis, Mo.., 


has been sold as a going concern to local 
interests, according to an announcement 
by Mrs. Frieda Rehder, office manage 
The sale followed the death of Dave Paul 
on July 27, at the age of 61, after a heart 
attack, 

The business continue to be 
with Ted Harris, a sales 
calling on Mr. Paul's 
South Southwest in 
his own in the Midwest 


Mre. Rehder 


will oper 


ated as before 


man, former a 


counts in the and 


addition to and 


surrounding territory. will 


continue in her position as ofhcer man 
ager, a post she has filled for the past 
“ix years. 

The company moved from suite 1012 
Arcade Building to suite 610, the same 


building, on July lat 


Parcel Post Package Repeal 
Considered by PO Committees 


The Post Office committees of both the 


Senate and the House are considering 
whether to take up the controversial quces 
tion of repealing Public Law 199, which 


restricts the size and weight of parcel post 
pac kages. 

Both groups are planning hearings on 
the Post Office Department this fall. They 
will consider such problems as the con 


tinuing post office operating deficit, and 
the Administration's proposals for mail 
rate hikes, particularly in third clase 


charges. Opponents of hikes in third class 


rates protest it would mean reduced wus 


and therefore would not 


help reduce the Post Office deficit. 


by businessmen 


Retailers generally have been pushing 
for repeal of publi« law 199 for several 
years. A recént speech by Senator Olin 


D. Johnston, chairman of the Senate Poet 
Office 
question of repeal “should be considered,” 


committee. in which he said the 


is encouraging proponents of repeal 














RANSOM & RANDOLPH 


JEWELRY INVESTMENT 


Compare the important and distinc- 
tive features of this high quality 
jewelry casting investment, 
¢ Easy to mix — Sift powder into 
water at room temperature. 
© Setting time is sufficient to invest 
several flasks at one time, 
e Greater strength at end of burn- 
out cycle. Does not crack as eas- 
ily when temperature is lowered 
to casting point 
Greater permeability — assuring 
sharper definition in the finished 
castings. 
© Controlled expansion results in 
accurate dimensions. 
© Cleans easily from the castings, 
Ransom & Randolph Jewelry In- 
vestment is easy to handle, assures 
outstanding results for any size run, 
and is most economical to use. 
We are the sole industrial source of 
Ransom & Randolph Investments in 
the East and maintain large stocks 
in our warehouse for immediate de- 
livery. In addition, we offer you 
prompt delivery on any and all of 
your casting and finishing needs — 
from the largest equipment to the 
smallest accessories. For additional 
information — 






Write for CATALOG #52 





157 














Sterling 
Hatware 


inactive and Obsolete 





We are interested in purchas- 
ing for cash any of your odds 
and ends of sterling patterns, 
any quantity, no matter how 
small or how large — active, 
inactive, or obsolete, new or 


used. 


We are also interested in co- 
operating with dealers who 
have calls for the older sterling 
patterns that are no longer 
available. 





Reference 


lewelers Raavd of Trade 


JULIUS GOODMAN & SON 


Memphis Jewelers Since 1862 


113 MADISON AVENUE 
MEMPHIS, TENNESSEE 
































ANTIQUES WANTED 







Genuine Antiques and 






Antique 


Reproductions 






Silverwore ~~ Gold and plated jewelry — old 
costume jewelry Watches—movements—watch 
bonds, any tind, any type, in any condition 
Diemonds—any tind or size. Gem ond semi 
precious stones Gold Scrap—Platinum—flled 
ond piloted scrap. No consignment too large 
or too small. Our check sent immediately. Your 
consignment will be held intect for 10 days, 
subject to your approval of our check 


References: Whitney Nationa! Bank 
Branch, New Orteans. La: National 
Board of Trade: Dun and tBrodstreet 


ANTIN'S 
114 GARONNE STREET, NEW ORLEANS 12, LA. 
Established 1916 
















Morgan 
Jewelers 
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WHOLESALE 


DIAMONDS-WATCHES 
* JGEWwetry * 


5 HOPKINS PLACE, BALTIMORE, MD. 













ALBERT S. SMYTH CO. | 













Prove for yoursel! how our jeweiry 


RUSH TO Edwin Freed 
fhow card window service can hei 


— 
A>... ou Make Mere seiek’ Ask for 
7 AY FREE TRIAL. Phone. write or 
wire TOOAY - 


Prene 
WAthine 46422 












annual 


» The 


eighth 
Greater Washington Retail Jewelers Asso- 


banquet of the 


will be held November 6 at the 
Royal. The 
“Folies de Paree” 
prize 
containing 


Cltion 


(_asino banquet boasts a 
revue and a main door 
consisting of a 
720 
$176. Donald Wolpe is banquet chairman 
and Mel Foer in charge of tickets. Dave 
Mann is president. 


> Edward C. Kibler. 


Jewelers Association 


l6-drawer cabinet 


watch crystals valued at 


past-president of the 
of Baltimore 
Maryland, 


and a 
director of the Delaware, Die- 
trict of Columbia Jewelers Association, ad 
dressed the Optimist Club of Baltimore at 
His 
subject was “Diamonds as an Investment.” 
, Hennegen Bates 
Md., is moving across the «treet to larger 


a luncheon meeting on September 21. 


jewelry store Towson, 
quarters 

> Lileyd Overbeck, of Theodore Overbeck 
Son, In 


the Jewelers 


and was elected president of 
Baltimore at 
a recent meeting of the directors. He suc- 
Jacob M. Paul. Other of 
ficers lerry Weingrofl, trea- 
worer: Robert W. Culp, firet vice-president 
and Jules FE. Morstein, 


Sigmund Holtzman 


Association of 


ceeds the late 
elected were 
second vice-presk 


dent. was named a 


director. 

> Edward FE 
store of the same name at 2915 North 16th 
St. Phoenix, Arizona, died September 25 
brief illness. He ix 


hie wife. a son and three brothers 


Lewis, owner of the jewelry 


after a survived by 
D> Levit’s Jewelers new store at 1026 Main 
=f.. held a 
celebration October 10 to 
the 38th anniversary of Frank Levit’s entry 
The first 5,000 
store Te 
has 2.506 
Remodelling 
Frank 
Charles 


enterprise 


Houston, Texas week long 


starting mark 


into the jewelry business 


rusetomere to visit the 


The 


women 
orchids, new store 
feet of floor apace 
the building cost $100,000 
Maurice 
are associated in the 


> Linz Brothers, In 


store Mn the 


ceived 


“uate 
Levit's 


three sons. and Harry 


have announced that 


their new Preston {enter 


Dallas, Texas, was completed as thie issue 


went to press, Designed in contemporary 


style. it contains departments for dia 


monds, gold, jewelry, watches, silverware 


antique silver. ervetal, china and gifts and 


wedding stationery. Design includes an 


open fireplace in the center of the store 


surrounded by a sofa and chairs. In win 
ter customers will he aerved tea in this 
area. and in summer cold drinks 


WwW 
of the same name in Okmulgee, Oklahoma, 
25th anniversary of the 
store September 23. For 20 years the store 
was located on South Grand St 

the past five at 203 West Main St 
ae 


elry 


A. Perry, owner of the jewelry store 
announced the 


and for 


FE. Jones, who has operated the jew- 
store of the same name at Weather 


THE SOUTH 



















lord, Uklahoma, since 1916, has sold the 
business to his son, G. E. Jones, Jr. For 
the past four years, the younger Jones 


has been in the wholesale optical business 


in Hutchinson, Kansas. The Jones store 
is one of the oldest business enterprises 


in Weatherford 


> Bernard and Grunning, Inc., 140 Ba- 
ronne St., New Orleans, La., recently com- 
pleted a rather unusual job. Jewelry store 
personnel replated the altar of the Jesuit 
(Church next door with 24karat gold leaf 
> S. 
of Gordon's 
sf 


Albert has been appointed manager 
Jewelers, 501 East Houston 
, San Antonio, Texas 

> Miller Brothers, 1407 Main St., Dallas, 
Texas, have opened a new store in the 
Athletic Club. Morris 
the manager 


Dallas Bergen is 


>» ©. George Cambell, veteran jeweler of 
Rotan, Texas, died at his home September 
22 after attack 
old 

> Frank Mann 
ot the 
Austin, 


a heart He was 72 years 
uwner of the jewelry store 
same name at 619a Congress Ave., 
(,em 
Under his 
known as 


Texas, has purchased the 


lewelry Co., 715 Congress Ave 


ownership, the store will be 


Viann’s 
> The Lone Stat 
Frank B. Stephens, has opened for busi 
ness at 3408 Camp Bowie Boulevard, Fort 
W orth, Cal Williams 


the new unit which will handle all types 


(,em Jewelers 


Trophy Co., owned by 


Texas will manage 
of trophies 


> Vrs. Olive 


in San Antonio. Texas, 


Humble, 68, a watchmaker 
and for nearly 30 
vears an official railroad watch imspector, 
died September 13 at the home of a 
daughter in Albuquerque, N. M. She 


learned the watchmaking trade from an 


uncle, and came te San Antonio in 1921 
with an invalid husband and four small 
children. Three years later she opened 
her own jewelry store at 1217 Flores St 


and got the job of official watch inspector 


for the Southern Pacifie Railroad. She 
retired in 1953 

» FE. N. Lillard has been elected president 
of the Southwestern Jewelry Co. a new 
concern with headquarters at 4701 Fannin 
St. It will produce a line of costume 
jewelry. Louis Schroeder is vice-president 
and William R Suda secretary-treasurer 


of the new firm 


Open Second Store 


Thomason Brothers 923 East 
Shaw St., Pasadena, Texas, opened their 
second suburban on October 28 at 
the Spring Village Shopping Center at 
Long Point and Wirt Roads. Jack Thom- 
ason, manager of the Shaw St. store, will 
be the manager of the new unit, while his 
brother, Truitt Thomason, will take over 
the Pasadena operation. 


Jewelry, 


store 
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Cherub’ Explained; 


Convention Dates Set 
By Alabama Jewelers 


Directors of the Alabama Retail Jewel! 
ers Association met on September 26 at 
the Whitley Hotel, Montgomery, to hear 
a description of “Operation Cherub” and 
to set the dates for the 1956 convention 
of the association. 

\n illustrated talk on “Operation 
Cherub” was given by John Beach and 
Joseph Spaulding of the Atlanta office of 
the Saturday Evening Post. 

Kalman Shwartz, of Montgomery, on be 


half of the Montgomery Jewelers Associa- 
tion, the City of Montgomery and the 
Chamber of Commerce, read a resolution 


inviting the association to hold its 1956 
convention in that city. For the past eight 
the convention held in 
Birmiagham, but after much discuse¢ion it 
was agreed to hold next Mont 
gomery. April 15 and 16 were set as the 
dates 

Other subjects discussed at the meeting 
the 
and an Alabama licensing law for watch 
makers. Both possibilities will be investi 


years has been 


years in 


included need for a paid secretary, 


gated by president Jim Pitts 

The following appointments were made 
at the Carheld 
Goodwin, Bessemer, was placed in charge 
the William 
will be responsible for 


Nick Saad will be con 


meeting: past president 


ol prizes at convention 
Neville, Eufaula, 
salesmen’s prizes. 


vention vyear-book chairman. All officers 
and directors of the association will act 
“as membership ( hairme ri iti their indi 


vidual areas, 


Schwartz Head Reports 
New Store Construction 


preside nt of Charles 
WW ashington, D. ns 


firm 


(harles Schwartz. 
Schwartz and Son. In 
announced that the 


mid Nove mber at 


will open a 
1311-13 F 
sched 
elab 

the 


nas 
new store in 
st.. N.W. The new 
uled to be “the 
Washington 


present downtown store at 


unit. which is 


most modern and 


will replace 


14h =! 


orate” in 


Elected 
President 
of D.C. 
Firm 


CHARLES SCHWARTZ 





the 


atic ceeded 


Schwartz, grandson of 
founder of the firm, 
his father, Samuel T, 
dent. The latter was elected a vice-presi- 
deat of operates 


a suburban store in Silver Spring, Md. 


(haries 


recently 
Schwartz. as presi 
the concern, which also 

Charlies Schwartz previously served as 
treasurer of the firm. Other newly elected 
oft era are Mrs 


Charies Schwartz. widow 


VOR NOVEMBER, 1055 


of the founder, chairman of the board; 
Benjamin Blanken, treasurer, and Henry 
R. Brylawski, secretary, 

Renovation of the four-story building 


will cost an estimated $125,000. Included 
in the design, executed by Milton Glasser 


Glaser, of Richmond, Va., are departments 


for jewelry, silverware, glaseware, gilts, 
executive oft es, storage, shipping, watch 
and jewelry repair, engraving and gem 


polishing. 

Brazilian rosewood accented by polished 
brass hardware will be used to decorate 
the first floor 


showing rooms 


and two private diamond 


Hecht Elected President 

Of Norfolk-Portsmouth Group 
Joseph L. Hecht 

of the Norfolk Retail 

Jewelers Association at a meeting at the 

Retail Merchants Association, Norfolk, Va.. 

on October 12. Heeht 


group tor 


Was elected president 


and Portsmouth 


been a vice 


the 


has 


president of the past fous 
years. 


He cht 


<erved for 


has 
the 


Hardy who 
(\leo elected at 


Salomonsky, 


aucceeds * 1) 
our years 
Jack R 


Har mon 


meeting Was vice 
secretary -trea 


194). wae 


president. ©. P 


surer of the organization «ines 


reeles ted 


The firm of L. Ratzkoff & Company, 


512 Providence Building, Boston, Mass., 
has been closed on account of illness, and 
inquiries have heen referred to Abe Ratz 


koff, Ath floor, Washington Building 


basic 
trade 
advertising 


JEWELERS ° 


BUYERS 
GUIDE 





- USED —*For Daily Reference 





JEWELRY DESIGNED , 
EXCLUSIVELY FOR YOU, F 





Safeguard 


EASTERN STAR 
PIN 







Rhinestone baguettes encircling 
star. Rhodium Finish, Pin 
shown \& of actual size 


Keystone $3.00 







your business and your profit 


sell the line that can be only sold 


by 


outstanding in 
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e USED ——When the Buying Decisions are 
Made 


e USED — The Entire Year ‘round 


*Of 65.000 ferme surveyed, 84.6% 


detly er at least ener «2 week. 


wa 


ie og. 
“aa 
ATE idbitetean Let 
. Fe? & 3 : 7 . 
‘ > | 
ay AX 


you, the jewelet! 


designed to be 


Appearance, Quality 


and Price. Write for Free Folder. 


PINS * NECKLACES * EARRINGS 
EASTERN STAR * CROSSES * JEWELRY 


i 2: 


stated they used the 1.8.6. 





Desien and Preduction of 
Organisational Jewelry a 
Specialty Details on requeil 





25086 VINE ST. 
CINCINNATI 19. O. 


USED BY 


Retailers 
* Manufacturers 
* Wholesalers 


* lmporters 


Insure your sell- 
ing job to the 
Trade by placing 
your advertise- 
ment in the next 
issue! 


FOR DETAILS 


Write. Wire of Phone 


JEWELERS’ 
BUYERS 
GUIDE 


1475 Broadway, N.Y. 36 
OXferd 5-515! 



















































































HEADQUARTERS 
for Nationally 
Known Lines 


Now in our own building with Greater 
Facilities for Better Service 





SESSIONS WATERMAN EVANS 

VS TiMé tives SCHICK 

TELECHRON HAYWARD 4 - WESTINGHOUSE 

INGRAHAM LATAUSCA DOORMEYER 

VULCAIN REMINGTON OSTER 

ULYSSE NARDIN ALVIN TRAVELER 
TWILIGHT STAR DIAMOND RINGS 


and Many Others 
Ceteleg Twice Yearly * Ask for Yours Tedey 
JOSEPH HAGN COMPANY 


Wholesalers Since 1911 
326 West Madison Street, Chicago 4, Hlinols 








Pine stefs and stems that increase your profita by 
reducing material cvets. 72 etafie that fit ower 556 mont 


frequently repaired watches. Two each of 72 seme 
whieh fit over 450 popular watch motels Bach staff of 
stem i4 if &@ separate numbered bottle easily identified 
on chart furnished ln @ convenient leatherette case 


Me, 680 72 Statts $11.45 (including case ond chart) 
Me, 625 144 Stems $6.75 (including cose ond chert) 


deh Your Newall Jobher 


THE WEWALL MFG. CO. Chicago 2, Winels 














Jack T. Goldman & Co. 


29 East Madison Street, Chicage 2, llinels 
FOR THE LARGEST ASSORTMENT OF 


14K Diamond Earrings & Scarf Pins 


PRICES FROM $15.00 TO $800.00 


Our large stock of earring and 
scarf pin mountings also is 
available to rated jewelers. 


We Welcome Memo Requests 


























WATCH DIALS 
REFINISHED 


4 DAYS SERVICE 
Complete Line Watch Cases and Diels 
MICHIGAN DIAL 
REFINISHING COMPANY 

663 Metrepolites Bidg 


+ Detrel? 24, Mich. 

















BECKER-HECKMAN COMPANY 
29 East Madison Street, Chicago 3, Illinois 
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> Speidel has moved its offices and show- 
rooms to Suite 1701, Heyworth Building, 
according to Bob Scheffres, Chicago rep- 
resentative for the firm, who 
cordial invitation to the trade to visit the 
new quarters, 


issues a 


> The Jewelers Association of Greater Chi- 
cago held ite regular monthly meeting at 
the Standard Ciub on October 19. Plans 
were made for an extensive cooperative 
advertising campaign. Committee chair- 
man Jerry Berger, of Macy's Jewelers, re- 
ported that arrangements were complete 
for the association's annual dinner-dance 
to be held at the Palmer House ballroom 
on November 13, 

> Louis and Mildred Rifas, owners of 
Rifas Jewelers, 1634 West Chicago Ave., 
sold their store September 13 to George 
Wallace, of Wallace Jewelers, 1202 North 
Clark St. The Rifas has been re 
named Wallace Jewelers. The Rifas 
move to the East to be nearer their daugh 
ter, and Mr. Rifas plans to remain in the 
jewelry business. He has been in the 
jewelry trade for the past 20 years. 


estore 
will 


> Timecraft Watchmakers, repairers to the 
trade, has moved into larger quarters in 
Room 1005 in the Heyworth Building. For 
13 years the firm was located on the 14th 
floor of the same building. 

- Vincent J. Newman, Jewelers Board of 
Trade, recently completed a tour of the 
mid-west to interest jewelers in member 
ship. He reports that the junket was so 
suceessful that he plans to repeat it at 
monthly intervals, 

> The Chicago Golden Roosters met Oc 
tober 11 at the Jewelers Club, Pittsfield 
Building. Ten new candidates for mem 
bership were voted upon. New 
will be initiated at a stag party to be held 
November 11 at the Morrison Hotel 

> Walter T. Connor, who has retired from 
the Ingersoll-Waterbury Co., 
pletely recovered from his recent illness 
and will soon resume his participation in 
the activities of the various jewelers’ oF 


members 


has com 


ganizations of which he is a member, 


2 A luncheon meeting of all 
dente of the Chicago Jewelers Association 
took place at the Palmer House October 
2). A talk on Argentina was a feature of 
the evening. 

» Tessler & Weiss, Inc., 29 East Madison 
S:.. will soon present a new line of mount 
ings, Dick Showerman recently returned 
from the factory in Union, N. J., where he 
attended sales meetings in connection with 


past-presi 


the new mountings. 

> F. H. Noble & Co., 29 East Madison St.. 
has opened an office at 151 Mission 5t.. 
San Francisco, Cal... its 
trophy line. Frank Gross is the manager 
The company’s new 48-page color cata 
logue was ready for distribution at the 
end of Oetober. Adam Hartman, formerly 
of Cutler-Hartman, has been named east 


to house new 






— MMS CHICAGO 


sales manager for the custom built 


packaging division. 


ern 


> The fall dinner party of the Chicago 
Jewelers Club was held October 18 in the 
club New members of the club 
include Donald Blank, Hamilton Watch 
(Co., and Albert Kotler, of Providence, R 
l., a non-resident member. 

> James H. Napier Co., 36 South State 
“t., presented $1,500 worth of jewelry to 
the 1955 winner of the recent Mies Amer- 
ica Contest at Atlantic City, N. J. Miss 
Kay Ruthie, Miss Colorado, was the re- 
cipient, 


rooms. 


The other 52 contestants also re- 
ceived Napier jewelry. 

> Maurice M. of Van Schyndle, 
Inc., 30 South State St., recently returned 
from a buying trip to the east to make up 
the company’s spring line. 

> Pakula & Co., 28 South Wabash 
that 68-page 
catalogue is available to all jewelers upon 
It lo 
Christmas business, the company states. 

> Services were held September 28 for 
Harry J. Osborne, 59, of Elgin, LIL, assis 
tant to the vice-president of the Elgin 
National Watch Co. He was formerly 
superintendent of the [Illinois Watch Case 
(o., Elgin. He by 
widow, Mrs. Avis Osborne, and a son. 


Schur, 


Ave.. 


reports its new two-color 


request, will be ready tie-in with 


in is survived his 


Golden Roosters Vote 
To Increase Membership 


At a meeting of the Golden Roosters of 
Ih, it 


to increase the membership of the club 


Chicago, held October was decided 
to 155 to permit accepting into the organ 
vation a of the waiting list. 
George Engelhard presided at the meet 
ing. 

Jack Friedland and Gus Weinfeld were 
named honorary members by the board of 
Fight “Roosters” 
by present. 


part large 


prospective 
were accepted the 
They be eligible for initiation at the 
Fall party to be held at the Morrison 
Hotel, November 10. Dick Showerman and 
Phillips be of the 


initiation ceremonies, 


directors. 
members 


will 


Sid will in charge 


New Jeweiry Store Opens 

Beat’s Jewelers opened a new estore at 
241 Seneca St., Oil City, Pa.. 
A curd mailed to customers described the 


on October 6. 


new store as “Western Pennsylvania's most 
modern jewelry store.” 


WRITE FOR OUR NEW CATALOG 
SPECIAL ORDER SPECIALISTS 


WENDELL 


55 FAST WASHINGTON STREET Cl 
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STAY in BUSINESS | 


Thru our Dignified 
and Profitable 


AUCTION SALE | 


Most Recent Sales Conducted: 


Budds’ Jewelers, Bradford, Pa. 
Engel Jewelers, Grd. ae iy 
Wade the Jeweler, Fresno 


WE WILL een 
100¢ ON THE DOLLAR 
PLUS—FOR YOUR STOCK 


Your reputation will be guarded. 
You will have a more popular store 
when sale is over. 

Your business will be permanently in- 
creased. 

We will interview you at our expense 
without obligation to you. 

We specialize in buying stores for 
cash, 


WRITE — WIRE — PHONE 





SOUTHWESTERN SALESMEN ELECT NEW OFFICERS 























The Southwestern Jewelry Travelling treasurer; and EF. H. E. Anderson, 
Men's Association, the Tola Tumbleweeds, Altheimer and Baer, secretary. COLMES BRILL 
held its annual meeting September 4 at Newly elected members of the board & 
the Hotel Adolphus in Dallas, Tex. of directors are LeRoy Belt, Morris Gold- i AUCTIONEERS 
Shown in the photo (lr, front row) are berg, Ralph Epstein, Leo Kamion, Mal- | ‘ 
Fred Swenson. Wells Manufacturing Co., colm Miller, Sem Schnell, Norman Zim- 45 West 45th St., New York City 
second vice-president; David J. Orman, ring and John W. Sims, Jr. JUdson 6-2334 
Jacques Kreisler Manufacturing Co., presi- Directors who will serve a further term | 
dent: and Norman Teguns, Bulova Watch are David L. Berkman, Arthur Braude, 
Co., first vice-president. Standing (l-r) Emil F. Barger, John P. Dolan, Jeff Fergu- 
are Ben W. Kuhn, J. R. Wood & Sons, son, Arthur M. Harris, Ben L. Henry, 
immediate past-president and current Richard C. Jacobs, Harold Killeen, H., 
chairman of the board: Abe Berger, Abe Warner King, Karl Kahn, Sam Liehson, 
Berger Advertising Agency, executive di Lewis N. Sterling, Frank J. Teagarden 
rector: Jerome Jokl, Eleetric City Box Co., and Raymond 5S. Teguns. 


° Vieeting in conjunction with the jewel 
Svacina Reelected Head ers was the Horological Association of 


lowa. George Shanklin, of Burlington, was 


Of lowa Retail Jewelers named president; James B. Kidd, Sioux WATCHWORK—STONE SETTING 











® ( JEWELRY—ENGRAVING 
At 55th Annual Meetin Hie. VERGOONCI; ENS Hoyt cnyee, BRADLEY UNIVERSITY 
g Hlumeston, secretary-treasurer. This will HOROLOGICAL Biviarors - 
. , - - Dept. C eoria, til. 
The 45th annual convention of the lowa be Snyder's fifth year in the same office Students may enroll at any time of the yeor 
Retail Jewelers Association was held Sep 
tember 18 and 19 at the Hotel Fort Des Secret Service Reports 
Moines with a total of 234 jewelers and Increase in Phony Money Fine Quality Tarnish Proof 
watchmakers registered ' ' | 
Mark Svacina, of the Hoffman Jewelry ounterfeiting of paper money and coins | IL 
o., Marshalltown, was reelected president, and age of money orders is on the | lined with Pacific Silver Cloth 
as were Bob Prastka, Prastka Jewelers, rise. In 1954, $140,000 worth of phony | Tastefully styled Fully quoranteed 
Cedar Rapids, vice-president, and Gordon money was passed on merchants and Note important sew announcement 
O'Connor, Boe Jewelers, Mason City, se others, regarding shipping cherges: Freight 
In its annual report-—-a reminder to paid on chest orders of $100.00 or 


retary-treasurerfr. 


Flected as members of the board of di dealers to scan money carefully and know more (wholesale). 


rectors were Milton Roth. Roth Jewelers. persons for whom ches ks and money or Eureka Mfg. Co., Inc. 
Waterloo, and Joe Hoyt, Siebke and Tay ders are cashed—the Secret Service says | Tevnten, Mens, 


lor Jewelers, Cedar Rapids. a % were 63 new srigtodg note ene || Makers of rolls, bags, poet, ond chests for 
Chief epeaker of the two-day convention and variations turned out iaet year, ané silverware since | 

P more cam be exnected this ve | Mestreted consumer leaflet and whelesale 
was J. H. Asthalter, general merchandis no ve pected this year. price-list will be sent upon request. 


ing manager of the Sheaffer Pen Co. His Total value of all counterfeit money 























topic was: “You Can Do Something to made last year was $348,000, of which 
Protect Yourself from Discount Sellers.” $208,000 worth was seized before it was STOP SILVER TARNISH! 
Asthalter told the assembled jewelers circulated, : 

) , a1 0 PRO-TEX-SIL 
that they should support fair trade laws There were 31.931 government checks wee. ae ee ; 
which compel retailers of nationally ad forged in 1954, of which 28,000-——valued SPRAY-ON Con 
vertised products to sell them at a desig at $2.3 million—were traced successfully Samole Can... $1.00 : 
nated price. He said that such laws were Some 2,600 persons were arrested for Weimaid Meautacturing | 
designed to prevent discount houses from forging government checks, including © Halton Bag ate . ae ’ 
underselling franchised outlets. | postal money orders. Leasesdéoa I Le nn nada bay ope lahony 
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DIAMONDS 


LOOSE 
AND 
MOUNTED 









THE GERWE BROWN CO. 
CINCINNATI ° DALLAS 
















































PRECISE WATCH TIMER 


Offers quick visual comparison of rates in 
ail positions and under various mainspring 
tensions. impulses from movement under 
test are heard through a speaker and im 
pressed on a visual device Burton M 
Reid inc. is exclusive distributor except 


ing New England and Pacific areas. Fully 
Quaranteed 
BURTON M. REID inc 


First and Washington Springfield, tii. 


Watch Repairing 


FAST.-DEPENDABLE—ECONOMICAL 
WORK, WATCHMASTER TESTED 
. 

Over @ quarter century of service 
to the trade 
a 


Watches insured and safequarded 
in Holmes-protected vaults 
> 


Ast for price list or send trial order 


Cooper's Watch Repair Co. 


48 West 48th Street, New York 34, WN 
Pieze 7-1740 


HE Original 


abs 5, SEED 
REMEMBRANCER 


Write for Catalog No. 71 
THE FLINTS © 210 W. Oth © Kensas City 5, Me. 












































HARRY GREENWOLD 
WALLENSTEIN-MAYER CO. 


31 &. FOURTH STREET 
CINCINNATI 2, OHIO 
Meadquarters for DIAMONDS and all the 


better NATIONALLY ADVERTISED 
LINES for your Jewelry Store. 











55 Years of Service Plus 


WRITE FOR OUR NEW 
1956 RED BOOK 


Distributed in November 
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va CINCINNATI 


»> Robert 
sentative had E. & J. Swigart Co., jewelers’ 
supplies, 34 West Sixth St.. 


Hardin, Florida sales repre 
was chairman 
of the 


Association on 


for the tenth annual convention 
Florida State Watchmakers 
October 8-11 at Clearwater. 
> Jack A. Getz, president of Getz Jewelry 
Stores, a retail chain headquartered here, 


has been elected to the board of trustees 


of HBellefaire, a Jewish orphan home in 
Cleveland, Ohio. 

> Max Litwin of Litwin & Sons, Ine.. 
manufacturers at 114 West Sixth St.. wae 


made a Kentucky Colonel during cere 
monies at the Cincinnati Gym Boat Club. 
> Joseph Faigle, Jr. 
members of the manufacturing 
Joseph Faigle & Sons, 2219 Quebec 
have purchased a two-family residence 
suburban Delhi Hille. 

> Manny Weiss, sales representative 
the Vieter Corp., has from 
juries sustained in an automobile accident 
in Kentucky, and is again in his territory. 
> The annual “Red Book” of the 
Wallenstein-Mayer Co.., 
Kast Fourth St., is 
November |. 


and Gilbert Faigle, 
firm of 
Ave., 


for 


recovered in- 


Harry 
Creenwold, whole- 
sealers at 31 


for release 


scheduled 


president of E. & J. 
rips 


N, 


> Fugene Swigart, 
Swigart Co., recently made 
Washington, D. C., Lawrenceville, 
Y., and Pittsburgh, Pa. 

> Herman Schenker, president of Western 


business 


to 


Tray and Case Co., jewelers’ supplies, at 


127 Plum St.. vacationed in late October 
at Miami Beach, Fla. 
> Cherrington L. Fisher, vice president of 


Harry Greenwold, Wallenstein-Mayer Ce.., 
is a proud grandfather for the third time 


It was a grandson, born in September 


Gruen Watch to Expand; 
Diversification Planned 


The Gruen Wateh Co, of Cincinnati, 
las organized a subsidiary, Gruen Pre 
cision Laboratories, Inc., for the purpos 
of expansion and diversification of pro 
duction, it was announced by president 
Kdward H, Weitzen in early October, The 
subsidiary firm will engage in the engi 
neering, development and production of 
precision products for consumer, indus 


trial and defense uses, but will in no way 
lessen Gruen’s emphasis on watch manu 
facturing, Mr. Weitzen said. 

lt aleo was announced that Gruen’s ad 
vertising and merchandising departments 


and some of its marketing and finance 
ofhiees will be moved from Cincinnati to 
New York City next spring. Fewer than 
20 present employes will be transferred, 
with others in the affected departments 
being assigned to new positions in the 


(,ruen plants in Cincinnati. 


Maury Solomon Purchases 
interest in Gleeson Firm 

1), of 
known jewelry 


the 
inl 


)., 


industry 


Solomon, Cincinnati, 


the 


Maury 
widely in 
has purchased 


Jewelry Co.., 


mid-west, 
the 
wholesale jewelry firm in 


throughout 
an 
Inc., a leading 
Louisville, Ky., in association with Litwin 
and Sons, Inc... ¢ 


interest (leeson 


incinnati manutacturers 


Announces 
Purchase 
of Wholesale 
Firm 





Solomon 


called 


said that plane ex 
pansion of the Gleeson business and that 
the firm will carry the better lines of 


for 


jewelry, including extensive stocks of qual 


ity diamonds. Solomon has had 33 years’ 


experience in the wholesale jewelry busi 
ness and has been an active member of 
the Cincinnati 24 Karat Club and numer 


ous other trade groups in the mid-west 


a me 


Loans for Retailers is Part 
Of US Government Expansion 


The Small 


panded by the recent session of Congress, 


Business Administration, ex 


18 planning a severn-step extension of its 


services, 

One drive is aimed at channeling mor 
small loans to very small business con 
cerns, including wholesalers and mer 
chants 

Other phases of the expanded smal! 
business program will include better co 
operation between the agency and other 
government bureaus so that SBA can bet 


ter present the problems of small business 
to the 
firms to get more 
cooperation with state development corpo 


government: actions to permit smal! 


equity capital and more 


rations to help «mall business 


SBA is 74 
cooperation with colleges and universities 


The 
gram, expanded by 44 courses so far this 


now operating courers if 


for management of emall firms. pro 


year, permits officers of small firms to learn 


the latest developments in business man- 
agement. 
Announce Formal Opening 

The Dickinson-Oakes Jewelry Store has 
announced that its formal opening in its 
new location at 102 Center St.. Oil City, 
Pa., took place on October 21, 


THE JEWELERS’ CIRCULAR-KEYSTONE 
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> The Manufacturing Jewelers Association 
of Northern California held its regular 
monthly dinner meeting October 13 at the 
Elks Club, 456 Post Road, San Francisco. 
Fred Buehn is the president of the grous 
> Northern Californian jewelers were told 
the story of “Operation Cherub” by W 
Waters Schwab, chairman of 
and plans committee of the JIC during a 
special luncheon meeting September 15 at 
the Sheraton-Palace Hotel, San 
Schwab said that “Cherub” was the largest 
promotional campaign 
the council for the benefit of the 
jeweler and urged that manufacturers and 


the poli y 


Francisco. 
evel sponsored by 


retai! 


jewelers cooperate to make it a success 
Julius Loeb, of Loeb and Oak 
land, chairman of the California Retail 
Jewelers presided at the 
luncheon. 


> Martin 
Terminal Jewelers, Los 
mediate past-president of the CRJA, re 
cently purcahsed Bryant and Co 
215 East Second St.. Pomona. 
> Emil Crosman recently purchased Pali 
sades Jewelers, Pacific from 
John Sonderhouse. 

> Ray Hall, sales director of Reynolds As 
sociates, 315 West Fifth St., L.A., reports 
that his father is recovering from injuries 
sustained when he was struck by an auto 
in Portland. 


Velasco. 
Association, 


Thomas, owner of the Subway 
Angeles, and im 


jewelers, 


>aliaade 
Palisades, 


> Joe Orloff and Tony Cisneros, owners 
of Bert Sagor Manufacturing Co., L. A., 
recently announced the change of their 
firm’s name to Classic Manufacturing Co. 
They will remain at the present location: 
315 West Fifth St., but have enlarged their 
ofhee and factory and have also completed 
a retooling job. The firm specializes in 


watch attachments. and has a line of 75 


different styles. A. M. Martin, 220 West 
Fifth St.. L. A. is the West Coast repre 
sentative, and the Midwest territory i 
covered by Dave Kolen. 5 South Wabash 
Ave., Chicago 

> Allen Hiersch, of Hiersch Jewelers, 


Puente, Cal.. was elected secretary of the 


Puente Businesemen’s Association at a 


recent meeting of that body. 

a Two new store managers were recently 
appointed by Kay Jewelers in San Diego 
Sid Allen has taken over the management 
1026 Fifth Ave 
nue, and Sol Schiseel is in charge of the 


of the downtown store at 


North Park unit at 1063 University 
Avenue. 
> Waiter H. Butler, president and chair 


man of the board of directors of the E. W. 
Reynolds Co., announced the appointment 
of E. Reynolds Butler as executive vice 
president. He has been with the company 
in various capacities for 15 years, and ix 
the third generation to assume top man 
agement. At the same time it was an 
nounced that Jack C. Comly had been ap 


pointed treasurer 
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owned by Harold 
from S15 Castro St., 
Ave., Berkeley. 
four blocks 


> Harold 
Soltes, has moved 
Hayward, to 2979 College 
The new location is a 
from Mr. Soltes’ home. 
* The San Francisco office of the National 
Silver Co. recently moved from 61 Post St. 
to the Western Merchandise Mart, 
282. at 1355 Market St 

> James L. Callan and Sons, recently cele- 
brated the formal opening of their new 
store at the corner of Fourth and “B” Sts., 
San Rafael. The entrance to the new unit 
is built of black tile main 
display area, a mezzanine with office and 


Jewelers, 


mere 


suite 


Inside is a 


private sales room and a watch and jewelry 


repait department. Fred Brown is in 
charge of the repair department 

>» Otto Frei, wholesale jewelry supply 
house, 1419 Broadway, Oakland, has an- 


nounced the addition of Bill Baum to the 
sales staff. He will cover Oakland, Berke 
ley, Alameda and other East Bay cities 


& William Kludjian, who has operated a 
jewelry store at 610 South Broadway, Los 
Angeles, for the past 10 years, recently 
moved to the Whittier Downs 
Center, Whittier, Cal. The 
called Adrianne’s Jewelry 

> Trade Shows Ltd., 
fornia Gilt 
opened a new headquarters at 672 South 
Lafayette Park Place. George Pascoe is in 
Charles Blackburn, 


Shopping 
new store is 
whic h conducts Cali 


Shows, in Los Angeles, has 


charge, assisted by 
Mary Braun and Mary Peart 

> Richard H. Knobla, of the E. W. Rey 
Angeles, has been named 
American Gem 
Knobla ia the 
in the firm which 


“Member of 


past 


nolds Co., Los 
a Graduate Member by the 
Society in Los Angeles. Mi 
third Graduate Member 
has carried the designation 


the American Gem Society” for the 
two vears 

> Leonard Lippett, owner of Carl's Jewel 
ers, 211 East 4th St.. Santa Ana, Cal. 
has just announced that the store has been 
three times the 


remodeled. lt now has 


previgois floor space and | lar ge gf ift de 
partment 


> Don Connell of Western Air 


the guest of honor at the September meet 


Lines wis 


ing of the South Fast Retail Jewelers Ax 
sociation held at Cole's Cafeteria. Hunt 
ington with President H W (dstermier 


Autumn 


A I hy rta- 


entitled 


Filmes 


“Vacationing in 


in the chair 
Alberta” and 


were shown at the meeting 


Correction 


It was incorrectly stated in the Oetober 
isene of the Jewrerens’ Crmcucan-KevysTons 
that 40,000 Davy Crockett watches, belong 
ing to the Seth Thomas Clock Co., 
ruined by 


Thomas 
flood 


manufacture 


Conn... had been 
waters, The 


theme 


ton, 
firm does not 


watches 





Selling like Hotcakes ! 


WORLD FAMOUS 


NEW 
LUSTER 


TRADE MARK 
“SMOOTH AS SATIN” 











turns over fast. It's the answer to 
Mrs. Homemaker’s long, long search 
for the right silverware polish at 
last. Cleans the toughest tarnish on 
silver, copper, bronze, any jewelry 
metal... retards oxidation (wipin 
with a clean cloth restores pe 
luster) and makes profits for 
the many Jewelers who sell the at- 


tractive 5 oz. packages—like hot- 
cakes——-at $1.50. 

Jewelers recommend it because they 
use it on their own stock, Keeps 
cases free of fingermarks, too— 
easily. 


A full sized package of New Luster 
mailed to any retailer or whole 
saler on receipt of one dollar. 


Wholesalers’ inquiries welcomed, 


EARL L. SMIT 


National Distributor 
315 W. Sth S?t., Los Angeles 13, Calif. 














GEORGE C. HOUSTON 


National Distributor of 


“LINDE” STAR 


Man-Made 
SAPPHIRES and RUBIES 
Wide selection in stock for 
Manufacturing jewelers by 


GEORGE C. HOUSTON 


446 S$. Hill S$. Les Angeles 13, Coll. 











Ask For 
TIME TESTED 


bh 4-2 e)| B. 


[he Best 
Watch and Clock 


) : 
Blieiaieelse 








Indian Jewelry 


Made by the Hopi, Navajo 
and Zuni Indians. 


Wholesale only. 
INDIAN CRAFTS 


WICK ENBURG ARIZONA 
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STERLING SILVER, DIE .STRUCK, RHOD. FIN 
HANDSET 


“One 
\we A, sunny, 


TE see soi an 


- woe ia 





- 


MADDOCK & MILLER, INC. 


CROWN DUCAL Dinnerware FOLEY Bene Chine 
MASOM'S Ironstone Ware IRISH BELLEEL 
JOUM BESWICK, LTD. Ceramic Figures 


129 Fifth Avenue, New York 3, N. Y. 

















































importers eof 
ENGLISH CHINA 
and 


EARTHENWARE 
Sieck and Import 
FOMDEVILLE & CO., INC. 


148 Oth Ave... Now Yor® 10. 4.Y. 
At. 4-104 














WEDGWOOD 


tese Chto Olener were, Quece's Were 


ead Biech Besoit 
lrede-Mert WEDGE WOOD 


4OS1AH WEDGWOOD & SONS, INC. 
34 Best 64th Street New York City 































CRYSTAL by BRODEGAARD 


IMPORTS—from Sweden—Stemwere, Vases, Bowls 
AMERICAN MADE—Stemware and Drinking Accessories 
Send jor new illustrated catalog 
R. F. BRODEGAARD & CO.., Inc. 
225 FIFTH AVENUE NEW YORK 10, H. Y. 
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INDUSTRY HEADS HOLD FUND DRIVE MEETING 





Leaders of the Jewelry Division of the 
Federation of Jewish Philanthropies met 
recently to discuss plans for the current 
drive for funds. This year the Federation 
seeks $18,000,000-—$2,600,000 more than 
was raised last year. Shown in the picture 
are (l-r.) Col. Harry Henshel, Bulova 
Watch Co.; Alexander E. Arenstein, Aren 
Brothers: Milton Weill, Arrow 
Manufacturing Co.; Norman M. Morris, 
Norman M. Morris, Inc., chairman of the 


stein 


24 Karat Club Installs 
New Officers at Dinner 


The Jewelers 24 Karat Club of Southern 
California held their formal installation of 
new officers at their annual dinner dance 
on October 27 in the Grand Ballroom of 
the Beverly Hilton Hotel in Beverly Hills. 
This 


dinner and dance and all available tickets 


was the organization’s tenth annual! 


were sold, 


Arthur Michael, of Michael's Credit 
lewelers, 8426 South Vermont Ave., Los 
Angeles, was installed as the new presi 
dent. Others who also took ofhce were 


Irving Kaufman, Allison-Kaufman Co., 424 
South Broadway, Angeles, first vice 
president; Jack E. Morris, Morris Credit 
Jewelers, 8721 South Los An 
gelesa, second vice-president; Rudy Apffel, 
James A. Apffel Co., 448 South Hill St., 
and Herman 


West 7th 


| os 


Broadway, 


Angeles, treasurer; 
Siegel, Robbins 
St.. Los Angeles, 

New directors who were installed at the 
ceremony were Edward Endman, Sam 
Haffner. Stanley Jacobs, Perey Jones, 
Robert Mendeleon, Herbert Mitchell, Dave 
Schwartzmann, Sam Warshaw and William 
Y oukestetter. 

Jules Lindenbaum of the King Jewelry 
Co., Santa Monica, and Walter B. Dorrer, 
of Higbee and Dorrer, Los Angeles, were 
in charge of the dinner arrangements. 


Los 


Jewelers, 727 


New Shopping Center Unit 


Petty’s Jewelers recently opened a new 
store in the Uptown Piaza shopping cen 
ter, Phoenix, Ariz. Previously, the owner, 
Dwyatt L. Petty, operated a smaller store 
at 21 West Roosevelt St., in the same city 
Petty, has engaged in the 
jewelry business since 1929, is assisted in 


who been 


the running of the new store by his wile 


i 
| 
i 


er. 


Jewelry Division; Benjamin Lazrus, Ben- 
rus Watch Co.; and Stephen W. Hofman, 
Diamond Distributors, Inc. 

Named as drive co-chairman were Mr 
Hofman; Sidney Fiddelman, J. Fiddelman 
and Son; and M. Fred Cartoun, Longines- 
Wittnauer Watch Co. 

Appointed as honorary were 
Col. Henshel, Mr. Lazrus and Mr. Weill. 
Mr. Weill is a former president of the 


Federation. 


chairmen 


More Nickel to be Freed 
In November and December 


The government, attempting to ease the 
tight nickel supply problem, will permit 
producers to sell an extra three million 
pounds of the metal to industry in Novem 
December. The 
sched 


government for 


ber and a like amount in 
six million pounds was originally 
uled for delivery to the 
stockpiling. 

The latest diversion of stockpile nickel 
to industry brings to 21,750,000 pounds the 
total nickel 
trial use this year by the government. It 


amount of freed for indus 


means that somewhat more metal will be 
available to industry for civilian uses than 
October, 


million 


months. In 


released 2.5 


has been in recent 
the government 


pounds, 


New Address for J C-K 


The executive, editorial, circulation and 
production offices of the Jeweiens’ Cincu- 
LAR-Keystone moved to the Chilton Com 
main office printing plant, 
located at Chestnut and 56th Sts., Phila 
delphia 39, Pa, on September 22. 
Henceforth, all correspondence with these 





pany s and 


departments should be sent to this ad 
dress. 

The New York advertising sales office 
will remain at the present location, 100 


Fast 42nd St., but and engravings 
will be sent directly to the Philadelphia 
address 

The move is part of a larger consolida 
tion plan in which editorial, circulation 
and production operations of all Chilton 
publications are to be centralized in the 
new Chilton Building in Philadelphia. 


cuts 
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November 


5-11—Cestume Jewelry Manulacturers of 


New York Wholesale Market, Martinique 


Hotel, New York. (Wholesale buyers 
only.) 

6-17—-United Jewelry Show (for whole- 
salers only), Sheraton Biltmore Hotel, 
Providence, R. I. 

January 

6-9.VMiami Beach Gift and Jewelry 
Show, DeLido Hotel, Miami Beach, Fla. 

7-9.-Creater Miami Gift Show, Miami 
Beach Auditorium, Miami, Fla. 

8-ll—-New Orleans Gift and Jewelry 
Show, Roosevelt Hotel, New Orleans, La. 

8-12--Accessories Show and “Boutique,” 


Park Sheraton Hotel, New York. 
10-17 
Gift Show, Carlton House, Pittsburgh, Pa. 
10-18-—Keystone China and Glass Show. 
Hote! Fort Pitt, Pittsburgh, Pa. 
11-18-—Pittsburgh Glass and Pottery Ex 
hibit, Hotel William Penn, Pittsburgh, Pa 
15-18—Southeastern China. 
Gift Show, Atlanta Municipal Auditorium. 
Atlanta, Ga. 


Carlton House China. Glass and 


Clase and 





NEW YORK STATE 


| WANT T0 BUY 
A 


JEWELRY STORE 


IN NORTHERN OR CENTRAL 


NEW YORK STATE 


CONTACT ME AT ONCE 
FOR QUICK ACTION 


Jewelers’ Circular-Keystone 
Box "'C., 1502," Chestnut & 56th Sts. 
Philadelphia 39, Pa. 
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eee so 


Parker House Gift Show, Parker 
House, Boston, Mass. 
22.24—Carolina Gilt 
ter, Charlotte, N. C. 
29.27--California Gift Show, Merchan 
dise Mart Building, Biltmore and Alexan 
dria Hotels and individual showrooms, Los 


L5- 1y 


Mart. Radio Cen 


Angeles, Cal. 
22.27-New York Home Furnishing Ac- 


Cessorie Show, New York Trade Show 
Building, New York. 
22.27.-New York Lamp Show, Hotel 


New Yorker and New York Trade Show 
Building, New York. 


29.1.-Washington Gift Show, Hotel 
Willard, Washington, D. C. 

February 
58—China, Glass, Gift and Jewelry 


Show, Civic Auditorium, Sheraton Palace, 
St. Francis and St. Francis Drake Hotels, 
San Francisco, Cal. 

5-15—Chicago Gift Show, LaSalle Hote! 


and Palmer House, Chicago, Ill. 


6-17—China, Glass and Gift Market, 
Merchandise Mart, Chicago, Il. 
11-15—China, Glass, Gift and Jewelry 
Show, Portland Public Auditorium and 


Plaza Hotel, Portland, Oregon. 
12-15-—Cleveland Gift Show, Hotel Stat 
ler, Cleveland, Ohio. 
18-22.-China, Glass, Gift and 
Show, New Washington and Olympic Ho 
Auditorium, Seattle, Wash 


Jewelry 


tela and Civie 


ington. 
19-23.-Allied Gift and Jewelry Show. 
Hotel Adolphus, Dallas, Texas, 


19.24—-Original Dallas Gift Show, Baker 
Hotel, Santa Fe Building, Dallas Mer 


chandise Mart. Dallas, Texas 


26-28 China, Glass, Gift and Jewelry 
Show, Davenport Hotel, Spokane, Wash 
ington. 

96.29.0Ohie State Gift Show, Hotel 
Deshler-Hilton. Columbus. Ohio 


2-2 .New York Gilt Show. Hotel New 
Yorker and N. Y. Trade Show 
New York. 


Building 


March 


+6 Pacific Northwest 
Multnomah 


Retail 
Hotel, 


Jewelers 
Convention, Portland, 
(regon. 
+7——Denver Gift and 
Hotel Albany, Denver, Col. 
t+-7—-Detroit Gift Show, Sheraton-Cadil 


Jewelry Show, 


lac and Tuller Hotels, Detroit, Mich. 

-8—Parker House Gift Show, Parker 
House, Boston, Mass 

59...Boston Gift Show, Hotel Statler 
Boston, Mase. 

18-21.—Philadelphia Gift Show. Hotel 


Benjamin Franklin, Philadelphia, Pa. 


Open New Pittsburgh Store 


The Wilkens Co.. Ine.. 
chain in the Pittsburgh, Pa.., 
a new «tore at Mellon Square on Septem 
ber 21. 

The EZC Ranch Girls, seen on television 
five nights a week on a program sponsored 
by the Wilkens organization, were present 
at ceremonies marking the opening of the 


credit jewelry 


area opened 


new store, 








“Honor,” said a great author, “is like 
@ precious stone, the price of which 
is lessened by a single flaw.” 


AN AUCTION SERVICE 
FOR JEWELERS 
WHO CARE 


For the jeweler who wishes to sell 
out, we can tell as close as humanly 
possible what his stock will realize, 
If he so desires, we will buy his en- 
tire business outright and conduct the 
liquidation sale on our own behalf. 





THOMAS J, FAUSSETT 





America’s Foremost Jewelry Auctioneer 


When you bow out of the final picture 
on your businessstreet by a Faussett 
auction, the glories of a lifetime do not 
just fade away. 


HISTORY OF AUCTION GALES THAT MADE 
AUCTION HISTORY THROUGHOUT AMERICA 
EMBRACING OVER THREE MILLION If 
ACTUAL CASH-RESULTS FOR M JEWELERS, 
ALONG WITH THE FAUSSETT GROUP-BALE 
HELD FOR THE GIX LEADING JEWELERS 
OF ST. LOUIS, MO., 1992-3 FOUND IN OUR 
BOOKLET 


FOR THOSE WHO CONTEMPLATE 
RETIRING FROM BUSINESS, THE 
MONTHS AHEAD MAY PROVE THE 
BEST OF THE HALF CENTURY FOR 
EXCELLENT RESULTS, GRATIFY- 
ING PRICES, AND A COMPLETE 
CLOSE-OUT OF STOCKS AND FIX. 
TURES. THE ECONOMY OF THE 
NATION WILL BE AT AN ALL 
TIME HIGH ACCORDING TO LEAD 
ING ECONOMISTS. 


ANOTHER RECORD BREAKER 
IN JEWELRY AUCTIONEERING 


After thirty days of intensive selling 
our Colorado Sale came to a close on 
August 30 with more than $12,800 in 
sales for four hours of auctioneering. At 
the close the Press of the city photo- 
graphed the overflowing crowd which 
became a news story on the following 
day. In fact the Press of the city and 
Radio Stations were highly complimen- 
tary of our Mr. Faussett for the way in 
which he conducted this sale. It was 
attended by the Elite of America vaca 
tioning in the Rockies at the time, 


THOMAS J. FAUSSETT 


521 Fleming Street 
HOWELL MICHIGAN 
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WHERE CAN | GET—? 


” ho WH 
sneAnt f 2065 9 


SOLUTION FORMULA-—Please let me have a formula 
lor a solution for making a brown finish on bronze 
medals, (Question No, 6527) L. R. 


. 


A nsimer Dissolve L ounces hy posulphite of sodium 
and 4 ounces of nitrate of iron in 1 quart of water; let 
this stand until the ingredients are entirely dissolved, 
Hang the work in the solution and watch it carefully 
until the desired shade of color has been reached; rinse 
and dry. Rubbing the work then with a clean linen rag 
slightly moistened with olive oil, then with a dry rag, 
may be desirable to enrich the color. 


DAMS WATCH-—A customer of ours has an ances- 

tral watch that he values very highly, and asked us 

for all the information we can give him, about its makers, 

ywnd exactly how old it is, if possible. On the dial is 

I. B. Adams Sons, London, It is in a gold case. (Ques- 
tion No, 6528) M. B. 


Answer—The firm fF, B, Adams & Sons was com- 
posed of Francis Bryan Adams and his sons Francis 
B. Adams, Jr., and George William Adams. The older 
Adams was in business from 1792 to 1825, in which year 
his sons joined him, and remained in the partnership 
until 1848, The business address was #21 St. Johns 
Square, Shortly after 1848, the business was bought by 
George Moore, who died in 1894. How long the watches 
made by this successor were signed in the name of the 
Adams firm we do not know, But as you say, the watch 
is cased in gold, there are probably stamped in the case 
the marks of the London (England) Assay Office, which 
are different for each year. If you will press into the 
stamped marks some hot sealing wax, and send us these 
impressions, from them we could tell you the year when 
the work was stamped, and its exact age. 
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WORKSHOP 
QUESTIONS 
AND 
ANSWERS 


HOW SHALL I~? 


LMOVING IVORY STAINS—-I want to know how to 

remove dark spots on an ivory toilet set that cannot 
be taken off because they seem to be sunken into the 
ivory. (Question No, 6529) T. D. 


Answer—-We assume that the “ivory” is in goods 
made of the material known as pyralin. The dark stains 
found on these are generally caused by drops of perfume; 
the alcohol in the perfume penetrates more or less deeply 
into the pyralin, so that the stains are not just on the 
surface of the goods. To remove these stains, it is neces- 
sary to “grind” them out and then repolish the surface. 
The grinding may be done with any sort of abrasive 
powder like emery, either on a felt buff in a jewelers’ 
lathe, or on a felt hand-buff. This grinding will either 
soon show that the stains are not deep and they will dis- 
appear; or they are too deep to grind out without making 
a noticeable depression in the surface, in which case 
there is no way to remove them, unless the sunken sur- 
face is preferred to the stain. After grinding, for which 
a rather coarse abrasive may have been used to work 
quickly, the surface may be polished with a buff using 


finer abrasive—-putty-powder or rouge. 


HALK VETHOD What is the chalk method for 
cleaning watches, and how does it compare with 
cyanide or machine cleaning? (Question No. 6530) 


J. M. 


Answer-—-About the relative merits of “chalk clean- 
ing’ and “cyanide cleaning,” we will explain first that 
the method properly called the chalk method prevailed 
in times when nearly all watches had the gilded finish 
on their movements; this beginning almost when the very 
first watches were made, shortly after the year 1500. 


But the gilding on the earlier watches was “fire-gilding,” 
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NEW 


Size 8!/." x 13" 
Weight, |7!/> Ibs. 
Odd-beat gear shift 


Tests uncased watches 
Hairspring Vibrator 
Sharp Records 
Quiet gears 
Many other features 


plus 


the same engineering know-how that has 
brought economy and profit to WatchMaster 
users in the past—through the long life and 
fine performance of the machines, 


NOW, = THE NEW 


NG _— Watch Watch €= 


_.. 
















American Time Products, Inc. 


580 5th Ave., New York 36, N.Y, Name 








Gentlemen, 

Inasmuch as there is no obliga. ‘Store — 
tion involved, | would like to see 

the new WatchMaster and test “777505 
some of our repaired watches on 





it. aati) ———— 





So, please have your representa- 
tive drop eround., 





AMERICA’S STANDARD MADE BY AMERICANS 








FOR NOVEMBER, 19565 













































an amaigam process that put a much thicker coating of 
gold on the parts, than the electroplated gold coating 
that came into use eventually, Chalk cleaning was done 
by brushing over the gilded parts, a mixture of alcohol 
and powdered chalk; the alcohol evaporated leaving a 
coating of fine chalk powder on the gilding. This was 
then vigorously brushed over with a stiff-bristled hand 
brush; the chalk acted as a gentle abrasive, in polishing 
the gilding, which was thick enough to stand repeated 
cleanings by this method. 

But when electro-gilding came in, about 80 years 
ago, it was so much thinner that the chalk-brushing 
tended to remove it in places and expose the brass 
underneath, which would tarnish easily; so other clean- 
ing methods, one of which is the “cyanide-soap-and- 
water, alcohol and sawdust-drier” method, naming the 
principal steps in the process. This cleaned the gliding 
without abrasion, and largely displaced the chalk method. 
principal steps in the process, This cleaned the gilding 
the earlier objection to chalk-cleaning might no longer 
be urged, except that properly performed cleaning with 
a machine and good solutions has largely replaced both 
chalk and cyanide cleaning methods. There may be rare 
cases of excessively tarnished watch parts, wherein chalk- 
cleaning would be more effective than anything else for 


occasional use. 


LD PENDULUM-——We have a fine old clock with 

pendulum about 40 inches long made of steel and 
brase rods. The pendulum is very dirty, but too long to 
clean by laying in a solution, How should we clean 
them? (Question No, 6531) P. G. 


Answer--Brass and steel rods of a pendulum which 
are too long to immerse in a solution can be cleaned 
by rubbing them by hand with emery paper or cloth. 
Starting with emery of medium size grain, you could 
use successively finer emery and produce any type of 
finish desired from coarse line-finish to finer and finer 
line-finish, until, if you go as far as using 4/0 emery 


paper, the metal would then have a high polish, 


ALANCE WHEEL 
a “Believe It or Not” cartoon, This shows a pic- 
ture of a watch with the statement that “every wheel 
must come to a complete stop, 432,000 times every 24 
hours.” We know that the balance wheel must stop that 
often, but does this occur all the way back to the center 


[ am enclosing a clipping from 


and main wheels, or is there always a full pressure on 
these wheels and no actual stop? (Question No. 6532) 


H. kK, 


Answer—The statement in the newspaper is correct. 
It is true that there is, as you say, always a full pressure 
on the gearing back to the main wheel. But every wheel 
and pinion in the train stands still except during the 
part of each beat in which the escape wheel moves for- 
ward from the instant it is “unlocked” then through 
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“lift” and “drop” until “lock” occurs again on the 
opposite side of the escapement. At each beat, there- 
fore, the train is stationary during a longer period than 
the period when it is moving forward. The actual 
movement of the train is easily seen at parts near the 
escapement. It is the same near the other end of the 
train, but there the parts move so slowly that the dis- 
tance travelled at each beat cannot be seen with the 
naked eye; but could be seen under very high magnifi- 
cation. This is why, to the naked eye, it seems as if the 
center and main wheels are in slow continuous motion; 
whereas, they alternately move and stop just like the 
faster moving parts do. 


SOLID WOOD CLOCK-—I am sending a photograph of 
an old clock, made entirely of wood, that the owner 
thinks was brought to America in one of Christopher 


Columbus’s ships and wants to sell it for $500. It runs 


but the regulator weights do not affect the timekeeping 
closely. Do you think his opinion is correct? (Question 


No. 6533) S. S. 


Answer—The description and photograph sent of the 
wooden clock shows that this is a clock of which thou- 
sands were made for and sold as souvenirs at the World’s 
Fair, Chicago, in 1893. The relief-work on the wooden 
dial is die-stamped, and this and the other workmanship 
indicates “mass production” instead of handicraft work. 
These clocks often turn up and are thought to be ancient 
clocks and there are many “headaches” in the antique 
trade resulting from high prices paid for this particular 
clock, for which, of course, there is no justification as 
they have none of the factors of rarity or value as a 
collector's specimen. Even without any knowledge of 
old clocks, one might reason that Columbus would hardly 
have had a clock made with “1492” as part of the design, 
before he accomplished the deed that is now commem- 


orated by that date. 


UZEE MOVEMENT—We have an old watch here, of 

which owner wants to know the history; an 18 size 
verge fuzee movement in silver cast. The only inscrip- 
tion on it is “M. Lynn, Birr, #70.” We have two books 
listing old-time watchmakers, but this name is not in 
either list. Can you tell us anything about origin of this 


watch? (Question No, 6534) M. T. 


Answer-——The maker of your watch was Michael 
Lynn, who was in business between 1801 and 1828, 
in Parsontown, Leinster County, Ireland; a town also 
known by the Gaelic name Birr. This maker’s history 
indicates that the watch, made between 1801 and 1828, 
is now between 127 and 154 years old; but we could 
tell you its exact age, if we had impressions that you 
could make in hot sealing-wax, of any hall-marks that 
are stamped inside its case; probably these would be 
of the Dublin, Ireland, assay-office, and would include 
the figure of a crowned harp, and letters of the alphabet, 
indicating the year when the piece was stamped. 
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“Real asset to our business,” 
says S. L. Ward, Patchogue, New York 
about his new 
Pittsburgh Store Front 






An excellent example of Semi-Open-Vision design is Woods Jewelers, Patchogue, N. Y. An attractive, inviting view of the in- 


terior is seen through the wide entranceway featuring a Herculite”™ Plate Gloss Door with Sidelights. The individual display 
windows, styled to show off small jewelry, are glazed with Pittsburgh Polished Plate Giass. The unusual corner location of 
this shop gives it an air of distinction. Architects: Telchin & Campanella, New York, N. Y. 





“Weare exceedingly pleased with And these same people prove that 
our new Pittsburgh Store Front. they like to shop in your modern 
It has been a real asset to our jewelry store by returning them- 
selves and by telling other people 








business.” 
about your place. 

This is not an unusual testimonial. For more information on Pitts- c-—-—--/; ™ -———-, 
It has been shown, in jewelry shops burgh Store Fronts and Store Front : | 
of all sizes—in all sections of the Products, just sendinthe convenient =| 
th: } , . . rT) tues orl. : | Pittsburgh Plate Gless Company 
country—that a Pittsburgh Stor coupon, We'll be glad to send youa@ = _— go, gaa 639 Fort Duavesne Bivd ' 
Front pays dividends. A new store copy of our booklet, “How To Give | Pineburgh 22, Pe | 
front makes better displays possible; Your Store The Look That Sells.” | Sere end eoe Maar dww | 
it attracts more people to your shop. There is no obligation. | en | 
Name 
| | 
PAINTS + GLASS - CHEMICALS + BRUSHES - PLASTICS - FIBER GLASS : Address | 
PLATE GLASS COMPANY City aie 7 
IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED ee cee cee cee ee ae GD aD GD a aD as aD aD aD ee ame J 
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New Keepsake Counter Display 
Highlights Six Ring Features 


A. H. Pond Co,, Ine., Syracuse, New 
York, maker of “Keepsake” diamond rings, 
is currently offering a new counter dis 
play featuring ite Certificate of Guarantee 
and Kegistration and six Keepsake fea- 
lures, 





ae: Tee 
dstiticon, @ Begieitaion 





shown in the photo, is 


The 
made of high-lustre maple. A metal wire 
holder on the side holds the firm's “Choos- 


display, 


The 


ing Your Diamond Ring” booklets. 
unit is 12” high by 12%” wide. 


Westinghouse Introduces 21" 
Portable TV and Folding Cart 


Westinghouse Electric Corp., Television- 
Radio division, has introduced a new 21 


in. table model TV set which can be 


mounted on a folding portable patio cart 
and rolled to any part of the home. 





Vhete shows the “Malibu” model in 
Westinghouse’s Catalina series mounted on 
the special cart, The set features “tip-top 
comfort tuning” and an Ebony finish. Also 
(“Santa Clara” 

(“Monterey” 
model) and in The 
Malibu (shown above) has a list price of 


$169.95; the portable cart is listed at $30. 


available in spruce green 


model) and terra cotta 


three 17 in. sizes. 
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Eigin Launches Ad Campaign 
To Promote ‘Petite’ Watches 


Elgin National Watch Co. has launched 
a highly-concentrated advertising cam- 
paign to feature ite “Petite,” smallest 
ladies’ watch it has ever offered in the low 
price field, 

Twelve national magazines, including 
Life, Saturday Evening Post, Look, Vogue, 
and Harpers Bazaar, which 
reach an estimated 196 miliion readers, 
will carry Petite ade. An additional 30 
million viewers will see Elgin advertising 
on the Edward R. Murrow “Person to Per- 
son” TV show. 

All ads and commercials are featuring 
Elgin’s “ring test,” in which a Petite is 
slipped through a wedding ring as proof of 
its tiny size. A point-of-sale display, shown 


Seventeen 





in the photo, which features this unique 
test is being offered to dealers. A second 
display being offered shows three Petites 
on @ stand. Lights behind a screen flash 
on and off, creating an eye-catching ap- 
peal, 


Reed and Barton Conduct 
Window Display Contest 


Reed and Barton is conducting a na- 
tionwide window display contest to intro- 
duce their new sterling pattern, “Tara.” 
The contest is open to all franchised Reed 
and Barton dealers, and the main prize 
will consist of a week-long cruise to the 
island of Nassau in the Bahamas for two. 
A total of 22 other prizes will be awarded. 
Participating stores must submit a 
“Tera” window to Reed and Barton post. 
marked not later than November 15, 1955. 
Originality, not the size of the window 
will be the basis for judgment. 

JIundges for the show will be Mies Martha 
Percilla, fashion director, Jewelry Industry 
Council: Rolin Smith, art director of the 
Ogilvy. Benson and Mather ad agency: 
and P. M. Fahrendorf, publisher, Jew- 


elers Circular Keystone. 








1847 Rogers Bros. Offers 
20-Piece "New Home’ Set 

1647 Rogers Bros. is currently offering 
a 20-piece “New Home” set of flatware in 
the “Flair” pattern as a special for Christ- 
mas sales. 





The set, shown in the photo, includes 
four knives, forks, salad forks, service 
spoons and teaspoons, The set retails for 
$29.75, a saving of $7.75 over the old 
price. Dealers are offered a full-color dis- 
play, consumer folders, counter handouts 
and newspaper mats. 


Kirk's Counter Display Holds 
25 Pearlex Handle Pieces 
Kirk’s Lid., 65 West 
York, has introduced a new counter dis- 
play designed to stimulate cutlery sales. 


Broadway, New 





The display, shown in the photo, holds 
25 Pearlex handle pieces, including Cook's 
and Butcher 
Carving and Pot Forks. The display mea- 
is finished in 


knives, Carvers, Slicers and 


and 
List price con» 


sures 12 in. by 17 in. 
an attractive wine color. 


plete is $83.25. 
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UNIFORM GOLD PLATING FOR SMALL FINDINGS 





ESTABLISHED 1936 
Write for free catalogue, ‘The Science of Gold Plating” 


SPECTRANOME PLATING CO., INC. 


N. Y.14,N. Y. © AL 5-8677 


You get heavier, MORE UNI- 
FORM gold plate with our 
Spectralloy Process*. This proc- 
ess, which is unique with our 
plant, permits the deposit of four 
metals in alloy with gold. The re- 
sult is longer wearing, richer look- 
ing plate for your findings. Our 
modern, automatic equipment 
makes this better plating pos- 
sible at greater economy. Our 
plant is equipped with the latest 
type barrel plating machinery to 
also handle nickel, rhodium, an- 
tique gold, and other types of 
plating for small findings. 




















PRICE TAGS - LABELS 
QUALITY MARKERS 
STRINGced RIBBON TAGS 


MADE OF METAL.FOIL.OR PAPER 


ATTLEBORO PRINTING & EMBOSSING CO. 
56 UNION ST., ATTLEBORO, MASS. 














SELL AMERICA'S MOST 
PROFITABLE LINE OF 
10 KT. AND GOLD FILLED 
EARRINGS & BRACELETS 


<IMS> JMS Jewelry Manufacturing Co 


2456 LIBERTY STREET BLOOMPIELD, NEW JERSEY 


' s Largest Manutacturer « 
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SINCE 1887 


BOWMAN TECHNICAL SCHOOL! 


A very fine new book of facts about B.TS. 
and ite work: Your Future and Our Scheol, 
tells how you can benefit supremely by « 
B.T.S. course, and will be mailed you, free: 
write for it. 

Courses in Watchmaking, Engraving and 
Jewelry Repairing. 

Bowman graduates pase the Certified Master 
Watchmaker tests of H. |. of A., or any State 
Board examinations. 

Highest authorities say, “B. T. 8. is the best 
school,” and the bes jobs await Bowman 
graduates. 

Write for free book “Your Future and Our 
School” which shows how many finest jewelry 
businesses have been built on thorough Bow- 
man Training. 


to BOWMAN TECHNICAL SCHOOL 
Bowman Building, 
Lancaster, Pa. 





Courses Approved for Kerean and Other Veterans 
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Holmes & Edwards Provides 
Novel ‘Silver Sampler’ Box 


Holmes & Edwards division of Interna- 


tional Silver Co. is now offering dealers 
a “Silver Sampler” gilt box as a means of 
boosting their Christmas sales of flatware. 





The Silver Sampler, shown in the photo, 


is presented by the jeweler to each cus 
tomer The 
transparent package contains a miniature 
white-collared red Chrietmas stocking that 


who purchases silver. novel 


holds a gilt certificate which guarantees 
of a of four 
coflee spoons in four different Holmes & 


delivery chest silver, and 


Edwards patterns, This provides members 
of the family with the opportunity to se 
lect the pattern of their choice, The four 
spoons are kept by the family as a gift 
from the jeweler, 

will be 
Yorker, Lool 
Evening Post 


The Silver Sampler campaign 
backed by ade in Life. 
and 


Venu 
Saturday Complete 
display material and dealer aide are avail 


able 


Howard Miller Co. Offers New 
‘Do-it-Yourself’ Clock Kit 


“Do-It-Yourself” clock kit has 
been developed by Howard Miller Clock 
Co., Zeeland, Michigan. 


A new 











The kit, shown in the photo, includes 
the 
hands, minute dote and 


electrical movement, 4” center disc. 


hour markers or 
numerals, It is aveilable in a black, alu 
minum or brass finish; the dial sizes range 
from 8” 16”. and 


hobbyista can use the kit te create exclu 


to Home craftemen 
sive clocks in the wall panele of rooms, 
in pier cabinets o1 special clock 
The kit carries a full year guarantee. Free 
literature and prices can be ob- 
tained from the firm upon request. 


CARCS. 


dealer 
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Copper Appliance Maker 
Predicts Sales Increase 


An increase 
for electric housewares made of copper 
was recently predicted by Stanley G. 
Fisher, vice-president and general sales 
manager of Landers, Frary and Clark, 
smali appliance manufacturer, of New 
Britain, Conn. Fisher said that thie was 
the reason for the company’s introduction 
of ite five-cup automatic coffee maker in 
Jul, and ite new inetant coffee and tea 
maker, 

The company recently released a bro 
chure showing its advertising schedule in 
national magazines for the fall and Christ- 
mas seasons. Illustrated in the brochure 
are coflee makers, automatic frying pans 
and electric blankets. 


Alsan Manufacturing Reports 
Sales Success for Ring Series 


Hy Frackman of the Alean Manufactur- 
ing Co., 62 West 47 St., New York, has 
reported a lively demand for the firm's 
new H. Z. Wedding Ring Series and has 
stated that no further deliveries can be 
made until after January 1, 1956. Frack- 
man said that the new line is being backed 
by promotional support including national 
advertising in women’s magazines, news- 
paper mats, consumer booklets, counter 
cards, radio and TY ascripts and a full. 
color illuminated motion display for point- 
of-eale use. 


New Brochure is Issued 
By Harmon Plastic Boxes 


Ira A. Harmon, of the Harmon Co., 330 
Madison Ave., New York, has announced 
the issue of a brochure depicting 
the firm's line of rigid, transparent con 
tainers for packaging purposes. 


Shown in the brochure are 50 recent 
models in some 150 different sizes. In- 
cluded are designe with hinged, snap 


closures, in colored or clear plastic; two 
color covers, with or without 
designe and contrasting paintings. 
of the brochure are available on applica. 
tion to Mr. Harmon. 


decorative 


Copies 


New Hermes Machine Offers 
New ‘Engravolube’' Coolant 


A new aid to users of the New Hermes 
Engravograph which improves the engrav- 
ing on fountain pens and pencils has been 
announced by New Hermes Engraving Ma- 
chine Corp., 13-19 University PL, New 
York. 

The new aid is a special coolant called 
“Engravolube” which cools the engraving 
cutter. It insures a clean, sharp letter when 
engraving pen barrels which are made of 
a new plastic with a low melting point, 
according to the firm. Engravolube is also 
suitable for engraving hard metals such as 
stainless steel or nickel-chrome. It can be 
obtained only from the firm; the price is 
$1.25 per half-pint can. 


in the size of the market 











Reed & Barton Offers New 
Chests and Display Rack 


Reed & Barton silversmiths of Taunton, 
Mass., is now offering a completely new 
line of silverware chests and a new “Chest 
Merchandiser” to exhibit them. 

The Merchandiser, shown in the photo, 
has sturdy wrought iron shelves which 
displays up to nine silverware chests. It 
is 56” high by 2544” wide by 28” deep; 
cost is $25. With a chest order of $100 
or over, the firm will ship the display rack 
“transportation free,” 





The new chests include plain, single and 


doubie-drawered models. Four atyles 


available in blond or mahogany finish on 


are 


hardwood. Prices range trom $6.75 to 
$52.50. All chests are lined to guarantee 
protection from tarnish. Transportation 


charges will be paid by the firm on all 
orders of $100 or more. 


Two Sets of 'Boontonware' 
Offered in New Promotion 


Boonton Molding Co., Boonton, New 
Jersey, is currently promoting two sets 
of its “Boontonware” dinnerware in a 


merchandising campaign created for the 
retail jeweler. 












The first set, shown in the photo, is a 
6-place, 35-piece unit retailing at $39.95. 
With this service, the purchaser receives 
free, a Boontonware mixing bowl which 
retails at $5.95. The second offer is a 20- 
piece starter set priced at $19.95. with a 
free gift of four Laureline watér tumblers. 

Each set is available in five colors and 
is guaranteed against breakage. Full-color 
national advertising, a direct mail cam- 
paign, flyers and letters are backing up 
the promotion. 
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Hammel, Riglander Introduces 
New "Dyna-Saw’ Band Cutter 
Hammel, Riglander & Co., 395 Fourth 


Ave., New York, has new 
band cutter which makes possible the cus- 


introduced a 


tom-sizing of watch bands in one minute, 


according to an announcement from the 


hirm. 





The new cutter, shown in the photo, is 


called the “Dyna-Saw.” It is said to leave 
a uniform factory finish on all shapes of 
band ends and all metals, including stain- 
less steel. The Dyna-Saw can be set to 


automatically saw off the exact amount 
required on both ends of the tube, thus 
permitting unskilled clerks to size bands. 

Dyna-Saw is made of case hardened steel 
with nickel-plated accessories. It is priced 
at $15.50. Full information can be ob 
tained from the firm at Dept. JC, Box 100, 


Madison Square Station, New York. 


Waltham Watch Company 
Holds Special Promotion 


The Waltham Watch Co. has announced 
a special sales promotion to reduce the 
number of the company’s watches on jew 
The company said that the 
watches would be Fair Traded at special 


eley "y shelve + 


prumotion prices for the duration of the 
promotion and then would revert to their 
Relatively few 
were involved, Waltham said. 


normal prices. watches 


Massachusetts Woman Wins 
Swift & Anderson Contest 


Mrs. Edna B. Tyler of Dover, Mass.. 
was the winner of the “Holiday” Binocular 
Contest recently held by Swift & Ander 
son, inc., Boston, Mass. 





Photo shows (left to right) Humphrey 
H. Sw ift, vice president of Swift & Ander- 
irs. Tyler, Fred Meichener of the 
Meichsner Co., a Swift & Anderson 
Burvill, 


advertising 


aon, 
F. C. 
dealer in Boston and Clifford L. 
Burvill & 


partner of Cox, 


agency. 
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Elgin National Honored 
For Design of Clubman Watch 


The Elgin National Watch Co. has been 
cited by the Institute of Contemporary 
Ari, Boston, for the design of its “Club 
man” watch. James S. Plaut. director of 
the Institute, 


]. G. Shennan with a framed scroll testify. 


presented Elgin President 


ing to the award. 


Plaut said that 
standing illustration of the fact that good 


the watch is “an out- 


means good business.” Since its 


1951, jewelry 


design 


inception in store sales of 


this watch 
$7,500,000. 


have amounted to more than 


Accent Now on Quality 
Says Eterna Watch Head 


The fact that the 
consumer now wants to buy quality mer- 


average American 


chandise is one of the most significant 
facts of the currently prosperous climate 
in this country, according to Dr. Rudolph 
Schild-Comtesse, director general of the 
Eterna Watch Co., Grenchen, Switzerland. 
that Ameri. 


cans have purchased Eterna Matics, which 


Schild-Comtesse noted many 


are self-wound. 


‘Americana’ Pearls Featured 
in Deltah's National Campaign 
Heller-Tara. Inc., 411 Fifth 


York, recently launched a national adver- 
tising campaign for its Deltah “Ameri 
cana Group” of simulated pearls. 


Ave., New 

















Photo shows a full-page, color ad, ap- 
pearing in Motion Picture magazine, which 
inaugurated the campaign. Other ads will 
appear in Life and Look and in 29 Ameri- 
can W eekly sections of local Sunday news 
papers. All ads in the campaign will 
feature Deltah’s free gift cigarette box. 
Dealer aids are 


available on request to 


the firm. 


Kem Playing Cards Suggests 
‘Gifts for industry’ Depts. 


Kem Plastic Playing Cards, Inc., is cur- 
rently introducing a merchandising plan 
which calls for retailers to set up a “Gilts 
for Industry” department. 

Kem's idea is based on a survey figure 
that business firms annually spend §1 
billion 810 million on Christmas gilts 
13 per cent of which comes from retail 
stores, 





The photo shows one of Kem's proposals 


industry department. 
information of 
the firm at 595 


for setting up the 
Retailers wishing 
assistance should contact 


Madison Ave., New York. 


more 


Maurice Goldman Announces 
New Toga Pearl Brochure 


\ new catalog featuring Toga cultured 
pearls has been announced by Maurice 
Goldman and Sens, 10 West 47 St., New 
York. 

The catalog, which has an eye-catching 
peep-hole features necklaces and 
chokers, earrings, bracelets, and brooches. 
the folder is 


over, 


All merchandise shown in 


photographed actual size 


New Wyler Display Piece 
Features Christmas Scene 

Wvler Watch Corp., 131 East 23rd 5St., 
New York, is currently offering dealers a 


full color. 3-dimensional Christmas counter 


display sleeve for watch boxes, 





The display, as shown, depicts a Christ 
mas morning fireplace scene. The Wyler 
crest and name are framed in the fireplace 
Size is 8% in. by 6% in. The display is 
positioned by slipping a loop sleeve over 


the opened top of the watch box 
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Wadsworth-Hadley Introduces 
New Men's Adjustable Band 


Wadeworth Hadley division of Elgin Na- 
tional Watch has introduced a new 
adjustable watch band for men that can 
be lengthened or shortened in a matter of 


(4, 


aed onds, 





The new band, shown in the photo, has 
three easily-removable links in the center 
A emall metal tool, supplied free, is used 


io separate these links. The band can be 
reassembled merely by clamping the links 
together with the giners. An extra link is 
the 
larger sized band if necessary 

The 


possible 


provided mo jeweler can provide 4 


makes 
links 


older 


new adjustable band alee 
quick of broken 
the the 


type models, ranging from $3.95 to $12.95 


repairs 


Prices are same fs firm's 


Watch Crystal Company 
To Offer New Booklet 
Unbreakable Watch Crvetals. 


123 East 144th St... New York, 
announced that their new catalog will be 


Standard 


ine.. have 


available at the end of November 


Eterna.Matic Offers Colorful 
New Counter-Window Display 


bierna. Matic 
window 


has introduced a new 


counter and display as the first 


of a series of merchandising aids created 


for ite Centennial Year celebration, lo 


1956 


begin in January 





The new display, shown in the photo, 
pentagonal hase cov 
corded-silk ma 
The base sup 


has a gold colored 
ered with a high-fashion 
terial in orange-rust color 
ports a dull finished, ebony black leather 
back bearing the Eterna.Matic legend 
“The first self-winding watch with a bal! 
bearing.” The display is 21 in. long by 


18 in. high 
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Enicar Watch Announces 
New Advertising Campaign 


A new “advertising campaign, featuring 


the Enicar watch that doesn't need oiling 
or cleaning for three years, has been an- 
nounced by Ernest Grunwald. 
manager of the Enicar Watch Corp., 115 
Weet 45 St.. New York. The campaign 
will start with a half-page ad in the 
November 21 issue of Life and will include 
other consumer ads in national magazines 
Retail jewelers will be supplied with mer 
chandising kits, including 
plays, counter cards, mailing pieces and 


general 


window dis 
newspaper mats. 

Featured in the promotion will be an 
explenation of Enicar’s Ultrasonic Process 
by which the 
high-frequenc: 
manufacture, A 
is also applied to both metal and jewels 
to prevent the oil, which is subsequently 
from 


watches are cleaned by 
sound waves during their 


epecial uniform coating 


placed on these parts, spreading. 

In announcing the new advertising cam 
paign, Grunwald said: “Not the 
Ultrasonic major forward 


in the production of fine watches, but it 


only is 
Process« a step 
is also an important selling tool to increase 
the retail jewelers watch business.” 


Westinghouse Mixers Available 
in Two-Tone Combinations 


The Westinghouse portable mixer, intro 
duced one year ago, is now available in 
two-tone color combinations of yellow with 
white, turquoise with white and pink with 
white, according to an announcement by 
the Westinghouse Electric Appliance Divi 
#1011. 

The colored mixers will have a list price 
of $21.95 while the standard white mode! 
will $19.95 


continue to be available at 


Kimler and Daniel Offer 
Marcasite Expansion Bracelets 


Kimler and Daniel, Inc.. 83 Canal St.. 
New York, have announced that the com 
pany is offering Marcasite expansion watch 


bracelets, A folder describing the new 
bracelets liste six styles that retail from 
$14.50 to $19.95. 
Tessier and Weiss Report 
New Style Ring Mounting 

A new development in the design and 
styling of diamond ring mountings has 
bees announced by Teasler and Weiss. 


Inc., 2389 Vaux Hall Read, Union. N. J. 
The new mounting is said to permit more 
light than ever before to the 
diamond, thus showing the stone to the 
best advantage. 


penetrate 


Al Jaffee, sales manager, has announced 


thea: an advertising and merchandising 
campaign will include newspaper miats. 
colorful envelope stuffers, displays and 


poiut-of-sale material. 





Hamilton Launches Intensive 
Sales Promotion Program 


Watch Co. is 
gaged in the most intensive Christmas ad- 


Hamilton currently en 
vertising and sales promotion program in 
iis history. 

Nationa! 
double-page, four-color spreads in Life and 
Saturday Evening Post, plus full page ads 
Digest and National Geo 
There will also be an 
of radio “time 


consumer advertising includes 


in Reader's 
graphic magazine. 
intensive program signal 
announcements in eight major metropoli 
newspaper ads in 


tan areas and 600-line 


160 leading newspapers. 





In addition, dealers are being offered a 


light and motion display in Christmas red 
and green (shown in the photo); Christ 
mas Gift catalogs, which illustrate in color 


40 Hamilton watches ranging in pric: 
from $33.95 to $300; Santa Strings, a 
colorful decoration for use on mantels 
doorways, stairs and Christmas trees 
newspaper tie-in mats; and musical spot 
announcements for radio 


Eigin National Watch 
Offers Christmas Display 


New motion displays developed by ELigin 
National Watch Co. contain a calendar so 
that the jeweler can tear off a page cach 


many days 


day to show how shopping 


remain before Christmas. 


Anson Sponsors Second Year 
Of "Stop the Music’ TV Show 


which sponsored the “Stop 
show with Bert Parks last 
the show again this 
format larger 


Anson, Inc.., 
the Music” TV 


sponsoring 


year, is 
yea! 
jac kpot. 


with a new and a 





The photo shows (left to right) H. Wil 
liam Coulthuret, administrative assistant 
of Anson, Inc., Bert Parks, master of cere 
monies on the new show, and Olof V. An 
derson, president of Anson, Inc., following 
the firet show of the 


om fs 
1955-56 season 
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Marine Lieutenant Wins Chest 
Of Community Silverplate 

Among the prizes won by Marine Lieu. 
tenant and Mrs. Laurence R. Gaboury on 
the CBS-TV quiz show, “The Big Payoff,” 


was a chest of Community silverplate. 





Photo shows the Gaboury’s with their 
prize chest. Other prizes won by the 
couple include a trip to Hawaii and a 


mink coat. 


Paper-Mate Pens Are Pushed 
As Universal Yule Presents 


Paper-Mate Pen’s Christmas season ad 


vertising and promotion plans are based 
on the theme, “Ideal Gilt for Evervone 
backed up with a large window and 


counter display. 

The sales theme will be pushed on the 
Art Linkletter show, “People Are Funny, 
plus a heavy spot schedule on local radio 
TV in 22 National 
zine advertising will include schedules in 
Life, Look Ebony. Roadside bil! 
boards, car cards, window streamers. e 
stuffers 
will 


and markets. maga 
and 


velope and newspaper advertise 


ments round out the intensive pro 


gram. 

For counter and window display, Pape: 
Mate has designed a three-foot high pen. 
held by Santa Claus, focusing sales atten 


tion on six “Tu-Tone” and six “Capri’ 
models in gift boxes, with a suggested 


gift list including family and friends 


American Time Introduces New 
"Elimag’ Watch Demagnetizer 


American Time Products. Ine maker 


of the “Wat hVMaster™ 


has new 


watch-rate recorder 
announced a product called the 


“Elimag.” which is said to eliminate the 
magnetic effects of all watches 
The instrument is 6™% in. by 7% in. by 


4 in 


ordinary 


high; it can be plugged into any 
AC light socket, 

The watch is held in the recessed pane! 
on top of the instrument and the plunger 


at the right is then pressed down—and 


released. In less than one second. accord 


ing to the firm, the watch is completely 


free from all magnetic effects. American 


Time Products claims the new “Elimag” 


has 15 times the energy of ordinary de 
magnetizers, 


] 955 
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Toastmaster's Fall Campaign 
Features Network TV Shows 

\ large-scale television promotional pro 
its fall national aciver- 


been 


back up 


eTram, to 
announced by 


Mi (,raw 


lising campaign, has 


loastmastet Products division of 
blectrix (a. 


lhe firm will new network 


TV show, 


evenings 


sponsor the 
Film Festival. 
(Christmas on (5 


\ be 


“Famous sun 


sta 


I he 


day until 


tions afhliated with the network 


show will feature outstanding motion pk 
tures that have never been shown on TY 
The network show supplements Toast 


advertising campaign 


| 
masters extensive 


which includes 25 insertions in 10 national 
consumer magazines, daily newspapers and 
trade publications This Toast 
master's heaviest fall advertising schedule 
in history. The firm is also presenting “In 


Town Tonight.” a musical-variety program 


represents 


over WRBMV-TV in Chicago every Thurs 
day evening. 
Feature Ring Spotlights 
Actress in Christmas Ads 
Center of attraction in Feature Ring 


Company's current consumer advertising 


actress Jeanne Crain, fea 


Lock’s Life, 


and Ebony 


is Hollywood 
Feature 
Photoplay 


tured in True Con 


lessions, acdvertine 
ments, 

The 
local retail jeweler with a 
including ad 


supporting the 
Jeanne Crain 


company also is 


promotion package, mats 
Lile hlow ups, Lite eounter cards and other 
dealer aids. 


A Christmas plan book is available to 


jewelers. Write authorized Feature Lock 
wholesalers or Promotion Department, Fea 
ture Ring Co. Ine., 130 Weet 4th & 


New York 36. 


New Columbia Display Features 
Miniature ‘Guardian Angel’ 


Axel Bros, Inec., 21-10 49th Ave.. 
Island City, New York, is currently offer 
Angel” dis 


Long 
ing a new “Guardian window 
play for special ring sets in the “Presenta 
tion” series of ite Columbia Diamond rings. 





The display, shown in the photo, fea 
tures 4 miniature guardian angel made of 
imported china and finished in antique 


white tinted with highlights of gold. The 
finished either in royal blue or 
It is available with 


unit is 
charcoal grey velvet. 
out charge with the purchase of any set 
in the Presentation series. 





New Point-of-Sale Card Holds 
Six $4.95 Sentinel Watches 


A colorful new ecard for 
Sentinel wrist watches is currently being 


offered by E. Ingraham Co., Bristel, Conn. 


point-of -sale 





The new card, shown in the photo, holds 


six watches that retail at $4.95. The 
watches are jeweled and have shock-re 
sistant movement, antimagnetic tempera 
ture-compensating hairepring, full year 


guarantee, (ther features are chrome case 
with stainless steel back, silvered metal 
dial and gray leather strap. Dealer cost 


of the display is $21.56 


Low-Cost Adding-Bookkeeping 
Machine Placed on Market 


A new double-duty adding-bookkeeping 
machine, maseproduced to sell at $720 
has just been placed on the market by 
The National Cash Register Co. NCR (No 
Carbon Required) bookkeeping forms hav: 


been designed for use with the machine, 


and customers will be offered a ready 
made, low-cost “package deal” for the 
first time 

The machine. called the “litth wizard.” 
will perform many bookkeeping tasks in 
a emall or medium-sized business — a 


accounts payable, pay 
stock records, ete 4 
the 


counts receivable 
roll, general ledger 
the left 


normal, 


instantly changes 


flexible-keyboard 


switch at 
machine into a 


adding machine 

Many of the 
higher-priced models 
“wizard.” among them a front 


features found in much 


hav e been incor po 


rated im the 
which makes it possible to 


feed carriage 
prepare reveral related formes at the sam: 
time Automatic dating, credit balance: 


and a fully-vieible posting line are among 
other quality features of the new low-cost 


machine 


Bulova Watch Co. Sends Out 
Christmas Advertising Material 


The Bulova Watch 
$300,000 worth of special Christmas ad 
radio and TY 


(io. ie sending out 


vertising material for both 
to some 2.500 jewelers acroes the country 
The material i« sent free of charge 
Special TY 
series of spote featuring Bob Hope and 
Rosalind Russell, a puppet show commer 
and a film 
23 jewels, 


Christmas filme include a 


cial on waterproo! watches 
featuring a ladies watch with 


the Rulowa La Petite 
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*Pro-Tex-Sil' Now Offered 
in 6-Ounce Spray Container 


Welmaid Manufacturing Corp., Chicago, 
oflering ite “Pro-Tex-Sil” tarnish 


con- 


sm how 


preventer in @ new 6-ounce 


epray 


tainer 





The new container, shown in the photo, 
makes it possible to apply Pro-Tex-Sil at 
the touch of a finger. The tarnish pre 
is said to create an invisible and 
tenacious coating that blocks all the tiny 
pores in silver and effectively prevents the 


venter 


formation of tarnish. 
tainer retaile at about $1.50 and can be 
obtained either through jobbers or direct 


The new spray con- 


from the manufacturer. 


General Electric to Offer 
4 Telechron Clocks in Sale 


Four General Electric-Telechron 
tric clocks will be offered in a fall sale 
planned to epur trafhe before the Christ. 
mas buying period, according to an an- 
nouncement from the firm. 

The sale will spotlight moderately-priced 
models at substantial reductions. The clocks 
being featured are “Little Tel,” “Caller,” 
“Telemaid” and “Navigator.” 


elec- 


Waterman Pen Co. Introduces 
Turn-Table Window Display 
Waterman Pen Co,, 551 Fifth Ave. New 


York, has 
display to 


miroduced a new turntable 


highlight ite line of 


window 


cartridge filled fountain pens 





Photo shows the display, which features 
a giant sized cut-a-way cartridge-hiled pen. 
The display revolves, serving as an at- 
tention getter and provides passers-by 
a view of the inner construction of the 
new pen 
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New Croton Catalog Includes 
5 Different Watch Groupings 


Croton Watch Co., Inc., 404 Fourth 
Ave., New York, has just published its 
new Croton Nivada Grenchen catalog. 

The new catalog includes five distinct 


groupings: (1) self-wind, water-resistant 


watches, (2) Water-resistants, (3) Men's 
and ladies’ dress watches, (4) Diamond 
watches and (5) Technical watches. It 
contains the latest price list and order 


blank for jeweler convenience. 


Waring Products Publishes 
New 64-Page Cook Book 


To broaden its market and lend weight 
to its sales argument that a Waring 
Blendor is an essential kitchen tool, War- 
ing Products Corp. has published a new 
64-page Waring Blendor cook book. 

Fully indexed and illustrated, the free 
book tells how to grind coffee, add fresh 
taste to orange juice, prepare a number 
of gourmet dishes and puree foods for 
children and invalids. 


Ronson Constructs New Plant 
To Centralize Production 


Konson was recently scheduled to start 
construction on a new lighter manufactur- 
ing plant in Pennsylvania, according to a 
recent announcement from Louis V. Aron- 
son Il, president of the firm. 

The new brick-and-steel plant will be 
located in the Cherry Valley section of 
Monroe County on Route 611. It will cen- 
tralize Ronson’s American lighter produc- 
tion, which is now maintained in three 
widely-separated buildings in East Strouds- 
burg, Pa. 


Swiss Announce Extremely 
Small Production Movement 


The smallest timepiece ever produced by 
normal production methods has been an- 
nounced by the Watchmakers of Switzer- 
land, It has a Swiss jeweled-lever, preci- 
sion movement which can be covered by 
a dime, It measures only ‘4 inch in length 
by % inch in width. The winding crown 
is a toothed wheel—only 5/32 inch in 
diameter——which is only partly visible when 
the movement is encased, 


M. J. Silbert Opens New Piant 
To Begin Decentralization 


M. J. Silbert & Co., Elgin, Illinois, ex- 
perts in dial refinishing, crystal fitting and 
hairepring vibrating, announces the open- 
ing of a new plant at 1118 West Peach- 
tree St.. N. W., Atlanta, Georgia. 

The new branch is the first of several 
moves contemplated to decentralize into 
specific areas where service can be speeded 
up. The Silbert firm carries on its business 
entirely through the mails, Its Elgin plant, 
one of the largest of its kind, serves more 
than 9,000 watchmakers and jewelers 
throughout the country. 


Kiepa Arts Introduces New 
Line of 'Desertgem' Jewelry 
8628 Melrose Ave., W. 


California, has introduced a 


Klepa Arts, 
Hollywood, 
new line of semi-precious stone jewelry 
called “Desertgem.” 





The photo shows the bracelet of the new 


line, which retaile for $15. The semi- 
precious nuggets are drilled by the latest 
Raytheon ultrasonic machine by silent 
sound. 


Westinghouse Appoints Nine 
New Appliance Distributors 


J. E. Hugo, sales manager of portable 
appliances for Westinghouse Electric Ap- 
pliance division, has announced the ap- 
pointment of nine new distributors for the 
firm's line of portable appliances. 

They are: Lowe Electric Co., Macon, 
Georgia; Aurora Home Furnishings, Au- 
rora, Ill.; Indiana Artophone Corp., Evans- 
ville, Indiana; Wagner Hardware Co., 
Mansfield, Ohio; Kalispell Mercantile Co., 
Inc., Kalispell, Montana; Smith-Faus Drug 
Co., Dothan, Alabama; Puritas Paper Co., 
Lorain, Ohio; and Allison Erwin Co., 
Charlotte, N. C. 


Harbee Products Introduces 
New and Improved Ring Guard 


Harbee Products Manufacturing Co., 82 
Bowery, New York, has developed a new 
ring guard which, according to the firm, 
embodies an entirely new principle and 
improved features of simplicity over other 
models available to the trade. 





The new ring guard, shown in the photo, 
has a corrugated construction. It is said 
to allow a comfortable, firm fit with its 
flexibility also making it adaptable to a 
wide range of ring sizes. 

Mr. Harry Diskin, president of the firm 
said: “The corrugated construction of our 
ring guard represents the first major in- 
jewelers’ item in many 


novation in this 


years.” 
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News of Personnel 








National Silver Co., 295 Fifth Ave., New 
York, announces the appointment of Louis 
M. Tepper as sales representative. He 
will call on chain stores and other ac 
counts in the New York area. Mr. Tepper 
formerly headed a firm engaged in the 
importing of giftwares. 


J. J. Anderson, manager of portable ap- 
pliances for Westinghouse Electric Appli- 
ance division, announces the appointments 
of W. B. Massenburg as assistant man- 
ager of portable appliances and C. E. 
Anderson as manager of the fan depart- 
ment. 

Mr. Massenburg will be responsible for 
product development, distribution, adver 
tising and promotion. Mr. 
direct all activities in the 
and sales of the firm's 


Anderson will 
manufacture 
line of fans. 


The 


Sessions Clock Co. Forestville. 
Conn., has announced the appointments of 
Harry P. Snyder as district manager of 
the Philadelphia territory and William P. 
Brown III as sales promotion manager. 
Mr. Snyder was formerly a district mana. 
ger for Parker Pen Co. Brown was for 
meriy assistant promotion director of Par- 
ade Publications, Ine. 





HARRY FP. SNYDER WM. P. BROWN, Ii! 
essions Sessions 
Tuttle Silver Co. North Attleboro, 


Mase., announces the appointment of 
Joseph J. Murphy as sales representa 
tive. Mr. Murphy will handle Tuttle 
Sterling in the eastern coast states, from 
New York to Virginia. He was formerly 


associated with Watson Silversmiths. 


Electronic Specialty Co., 5121 San Fer- 
nando Road, Los Angeles, California, an 
nounces the appointment of W. H. Dun- 
ning as director of advertising and public 
relations. Mr. Dunning, formerly advertis 
ing manager of the Shavex division, will 
direct advertising and sales promotion ac- 
tivities for all divisions of the firm. 


FOR NOVEMBER, 1955 





Phil Polishook, president of K. Polishook 
& Son, announces the appointment of 
Irving Firstenberg as credit manager and 
Bernard Bockal as sales representaive. 

Mr. Firstenberg, who has many years of 
experience in the jewelry field, will be in 
charge of the firm's credit department. Mr 
Bockal, formerly associated with a national! 
watch firm, will cover Illinois, Ohio, Michi. 
gan, Indiana and Wisconsin, 










|, FIRSTENBERG 


Polishook 


SERNARD BOCKAL 


olishook 


The Harmon Co., 331 Madison Ave., 
New York, manufacturer of plastic molded 
boxes, announces the appointments of 
three sales representatives. 

Ted Barnet will Philadelphia, 
J. A. Cooper will cover Ohio and W. G., 
Atkinson will cover the upper West Coast 


territory. 


cover 


Baker & Co. Will Soon Issue 
New, Illustrated Catalog 


\ new, illustrated catalog containing the 
largest number of items it hase ever listed 
is now being prepared by Baker & Co., 
Inc, Newark, New Jersey, refiners of 
precious metals. 

The catalog, scheduled for 
the end of the year, is being compiled in 
a manner which will allow manufacturers 
to order directly from it. It will include 
life-size illustrations of the firm's complete 
line of settings, findings and wedding ring 
blanks. A special section will be devoted 
to techniques for working Palladium. 


release by 


Longines-Wittnauer Sponsors 
News Programs on CBS Radio 


Watch Co. is cur 
new series of 


Longines- Wittnauer 


rently sponsoring a news 


analysis broadcasts seven nights a week 
over the CBS radio network. 
Longines-Wittnauer’s sponsorship of the 
new series began on October 2, the same 
date on which the firm began ite cighth 
year of sponsorship of “The Symphonett« 


aleo over CBS radio 













Girard Perregaux Dealer Wins 
National Display Contest 


Boyson Jewelry Co., Girard Perregaus 


dealer in Cedar Rapids, lowa, was re- 
cently chosen as the $1,000 grand prize 
winner in Ceronet magazines 1954 na- 


tional window display contest. 

Koyson’s won the award with a display 
of Girard Perregaux watches. Earlier in 
the year, the firm won Girard Perregaux's 
$100 divisional contest. The grand prize 
winner was selected from among the win- 
ners of 15 such divisional contests, Over 
1560 dealers participated in the contests. 


Alice Jeweiry Offers Novel 
Gang Card for Earring Line 


A unique “tear-apart” gang card is cur- 
rently being offered by Alice Jewelry Co., 
Providence, to fall line of 
tailored earrings. 

The gang card holds 12 sets of individ 
ually carded earrings. When «ix of the 
earring sets have been sold, one side of 
the card may be away, leaving a 
fresh, new 6-set card. It is available with 
a eclection of earrings. 


promote its 


torn 


Eigin American Publishes 
Its 1956-57 Catalog 


Elgin American Co., makers of women's 
accessories and jewelry, has published its 
1956-57 catalog. The multi-colored catalog 
illustrates the firm's 1,700 
lighters and 


describes and 
items of jewelry, compacta, 


other accessories. 


Victor Introduces Low-Cost 
Multi-Purpose Adding Machine 


Vietor Adding Machine Co. has 
machine, called the 


intro 
duced a new low-cost 
that 
of a cash register with those of an adding 


“Duomatic,” combines the features 


machine, 


machine, shown in the photo, 


The new 





itemizes each sale by adding and print- 
ing individual amounts, as well as totals, 
on tape. It adde up charge purchases and 
does other miscellaneous adding machine 


work without disturbing the cash total 
It has a Fiberglass case that won't chip, 


erack. rust or dent 
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Special Notices 


“Situation Wanted’ —Regular type only, $2.00 
fire 25 words; additional words, 10 cents per 
werd. Heavy type $7.00; additional words 25 
conte per werd, 


“Help Wanted” -—"lines Wanted” and “Bide 
lines” ~——regeler type 64.00 first 25 words. Ad- 
dittenadl werds 15 cents per werd. Heavy type 
$7.00 Gee 26 words; additional words 25 conte 
per word 


All ether headinge——-regealer type 686.00 brn 
25 words; edditional words 25 conte per werd. 
Heavy type 612.00 first 26 words: additional 
words 30 cents per word 


Name. eddress, initials, and abbreviations 
count ae werdse, and are charged fer as part of 
the advertivement. If anewers are ta be fer. 
warded, 20 eants extra ta cover postage must 
be enclosed, Remittance whith erder,. 


Not eubjeet te agency commission 


Advertioing matter addressed ta classified ead- 
vertioers will mat he delivered 

Special netics forme clase 10th of the pre 
ceding menth 


Te eveld unnecessary correspondence men- 
tien your leeation in the advertisement, 

All answers will tbe directed care Jewelers’ 
Circular -Kevetone, unless atherwlee inetructed, 


in anewering ads, da nat enclose ertgind 
letters af recommendations 


Jewelers’ Circular-Keystone 


fhestteut & Soth Sie., Philedelphia 9° 


wm nme ane ce te ami 
Situations Wanted 


DIAMOND expert, all around experience, 
fjesires to make connection with goo 
firm ae buyer or similar. Address “H., 
iz care J (HK 


ON'TON Maes watchmaking student, 
oon to graduat« looking for a job in 
Hionton or vicinity top references, 3 

1197 or FP. ©. Hox 17, Hoeton 14 


ITUATION wanted. engraving, lettering, 
ornamental and stone setting no stain- 
le eiee!| and ehrome plating. Address 
Pomt CMe ion &5. Attleboro, Mass 


DIAMOND 


Aliesman, young man, expert. 


enced seeks position with loose goods 
house excellent reference furnished 
Address N 247% rare J hy 


ENUINE-TURNER, youne married man. 
manktgerial background years’ exper! 
ence cutting wold tile clipe discs, rings 
ete, seeka opportunity Addressee “N., OF 
care J ¢ f 


WATCHMAKER permanent position 
light jewelry repal LC HIAA Watch. 
master certified io ver old, married 
Harrold Thomas Hox 407 W oonsocket 
QB. DD 


RALEBRMAN, ageressive married man, 
New York ity resident, desires connec 
tion with manufacturer would coneider 
some travel Addresna | a, care 
i «kh 


WATCHMAKER, five years experience 
piain and complicated, ring sizing; posi- 
tion in Chieage or vicinity: age 26, 
single, dependable and sober Addreas 
th., 64." care J C-K 


PRESENTATION jewelry box salesman 
every type; expert consultant estimator 
window platforms, showcase trima, epe- 
celal ring traye terrific tmaginative 
facuity. Address “J... 40." oare JI CK 
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SUPERB counterman available successful | DIAMON e ecti 
credit jewelers Manhattan or North Jer- | ND xpert, desires connection 


sey; highest qualified sales guaranteed: | as buyer with responsible loose 
heavy experience all departments; ref- goods house or growing ring manu- 
erence. Address “G., 87,” care J C-K facturers; capable of taking com- 
plete charge of big organization; 
large following; willing to invest 
capital; excellent references. Ad- 
dress 82,” tare j C-K. 


WATCHMAKER, wishes to make change 
after firet of the year, has foreman ex- 
perience 15 years: wants to work for 
reliable firm good repair man and 
caser. Address "P.. 80." care J C-K 


DIAMOND expert, experienced in setting 
up systems of assorted goods in single, 
full and fancy cut diamonds. seeks posi- 


ENGRAVER, 25 years’ experience, highly 
efficient in all branches of engraving ; 


fret quality workmanship only; best tion with organization that can use a 
references ; rampies on request. Address man who can take charge of diamond 
(., 6," eare J C-K department, help buy, pick for mount- 
ings, fill orders excellent references 
, Address “h., 95," care J C-K 
POSRITION as watchmaker at present 


manager of a credit store: years of ex- 
perience as saiesman and watchmaker 
Address Hex F. Geily, 404% Niverside 
Ave., Munecte, Ind 


KING girl, production, buyer, saleswoman 
experienced in: production of wedding 
rings and ladies’ ring mountings; buy- 
ing of ladies’ solitaire and wedding rine 
mountings ; merchandising : al! facets of 

spondence, production and every phase rings (engraving, vetting. etc.) all 

of the jewelry business ; top record with office routine; salesmanship: can han- 
leading concerns. Address ‘A 2952, fie order from inception to finished 

care I CK product. Address “A., 57," care J C-k 


BOOKKEEPER, expert: credits, corre 


IMMOKKEERPER. female, full charge: re 
sponsible, thoroughiy experienced pro- 
cedures, syatem, all books, typing, sten 
ography stone importing: Manhattan 
Address “A., 2935." care J C-K 


MANAGER-saleaman, 326, superior sales 
man with executive ability complete 
knowledge credit jewelry business: ag 
gressive selling, promotions, windows 
volume at a profit: 18 years strong back 
ground New York and (Ohio areas: now 
managing store doing $200,000 yearly 


WATCHMAKER, with 24 years’ experi 
ence, desires bench job in Gulf Const present income $9,000 yearly will re 
area close timing comp lk ated watches mcate Address ‘ aril care J K 


would tike te change about January, 
1956. Address “H., 2966." care J C-K 

WATCHMAKER wants permanent posi 
tion with highest type cash jeweirr 
store: long years of unusual experi- 
ence; capable, expecially on Patek Phil 
lippe, Lo Coultre and ali other finer 
grades: excellent references: customer 
contacts not desired ; salary $125 weekly 


PROLIFIC salesman-expediter national 
jeweiry merchandising experience : seeks 
inside job reputable wholesalers, tmport- 
ere or manufacturers consider occa- 
sional tripe; reference, Addreas “T.. 39," 
fare J (KK 


minimum Address "Kr... 2889," care 
J (*-K 

WATCHMAKER, 28 years old, 17 year 

experience, seeks stendy position with 

firet clases store in Philadeiphia metro SOUTHERN representative desires 


politan excellent reference five dave 
a week starting esalary 890 Address 
se -~7 ] ’ — kK 


i?” eare J ¢ 


change January Ist or sooner; 
presently employed by nationally 
known wholesale distributor; previ- 
ously employed by two large na- 
tionally known watch companies; 
reside in territory; have traveled 
the South for 10 years; have a per- 
sonal following amongst all lead- 
ing jewelers and chains; a profita- 
ble and permanent association is 
desired; all replies treated in con- 
fidence. Address “H., 88,” care 


J CR, 


BOOKKEEPER - secretary - stenographer 
(fermale) full charge books, correspon 
dence, thoroughly experienced all phases 
jeweiry, diamonis, watch lines, capable 
assistant to employer. Address “T,, 18," 
care J (-K 


SALESMAN. age 29. not married ex 
perienced in diamonds, watches, silver- 
ware, jewelry, including Fouropean ex 
perience, wishes position with opportu 
nity to advance: epeake five language: 
Address "“K., 9%.” care J C-K 


RETAIL executive, fully qualified; seek. 
ing a change and interested in joining 
wants work with eatablished concern an appreciative and progressive retail 
location immaterial: salary or percent jewelry chain or individual organiza. 
age references Address ‘t) °O54 tion seeking a top flight man: have di- 
care J (C.K rected the sales, purchasing, mercharn. 

dising, advertising, esales promotions 

and personnel supervision of three jew 
married din elry organizations ; am 34 years of age 
married, with 12 years thorough jeweiry 


WATCHMAKER, 54, capable, unusually 


fine workman, ; years’ experience 


A-l jeweler, young man 
mond setter and experienced in ermal! 
manufacturing in platinum, paladium, experience with @ proven record of % 
gold and silver, can handle small watch complishment; showing the ability to 
and clock repaire. Address “PE 2875," Ket volume at a profit will consider any 
care J CK location only if proposition ts good. Ad 

dress “J. 89."' care J C-RK 


LOS ANGELES; incomparable retail ex- 
perience, sales building record with top 
New York and California independent, 
chain, major department stores; buying, 
promotion, managerial; diamonds, 
watches, jeweiry. Charlies Hynes, tele- 


~ 


phone Dunkirk 7-0065, apartment 211! 


arsenate secncsncncaenaananar te een, 
Lines Wanted 


Gla eee eee ak i eterna reeave 


ACTIVE eales organization seeks good 
clock line on representative or jobbera 
basis. Address “M., 47," care J C-K 


STORE manager, personable execu- 
tive, 40, with exceptional sales abil- 
ity; 20 years’ experience in com- 
plete phase of fine jewelry store 
operation including merchandising, 
sales, accounting, personnel, desires 
to relocate. Address “K., 36," care 
J CK, 


LINE wanted fer the South West by 
experienced well known man cali- 
ing on best rated jewelers. Address 
“E., 85,” care J C-K. 
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SALESMAN; Southern States: now cail- 
ing on One jewelers, gift shops and de- 
partment stores, wants to add an estab- 
jiehed line. Address “B.. 4 care J C-iK 


SALESMAN 


Year? 


traveling New England, 15 
experience selling watches, dia- 
monds, rings, et seeks reputable line, 
Address aa ae care J C-K 


SALESMAN, desires manufacturing line 
io jobbers and premium trade; 25 years 
experience calling on trade east and 
west. salary and expenses. Address "W 
% care J ©-K 


SALESMAN, desires established lines for 

jobber retailers New York City, New 

Westchester and Lone Island 

ig thest reference Lddres Hi a, 
care Jj ¢ hy 


lersey 


Ri VRESENTATIVE. 
travel New York, Connecticut, wants 
manutacturers, importers outstanding 
ine jewelry noveities, coetume. summer 
jewelry intensive, active coverage. Ad- 
dress ty fe. care J ('-K 


better following, 


WHOLESALE jeweler-manufacturer : jew- 
eiry, Waten and ciock lines wanted for 
mid-Atlantic coast coverage by likable 
and aggressive Young man: retail sale 
experience , college trained. Address “W 

6, care J C-K 


WELL known representative of nation- 
Ally advertised high quality costume 


jeweiry iine Wishes additional line of 
jewelry to retall trade estate name ofl 
ine, territory and commission in first 
letter Address I ZRU2 care J CC 


METROPOLITAN New York and Mid. 
\tlantic manufacture! representative 
i? years’ experience top gift and silver 

ware iines: department stores, jewelers, 

gift shop following: seeks quality man- 
ufacturers lines finest references, Ad- 
dress “H.. 79 care J ('-K 


TRAVELING salesman for Southern terri 
tory, now living In Fiorida; long exper! 
ence with highest grade lines mount- 
ings, watches, sliver hollowware iarge 
acquaintance in email and iarwe cities 


bondable avaiiabie january Lddrese 
K.. 69 care J C-K 
SALESMAN everal years experienc 


high calibre naw covering our estat 
lished Weset-(‘entral territory, calling on 


retail jewelers in lowa, Kaneas 
ouri, desires additional non-conflicting 
line , & 4 Chain Ca 116 (Chestnut 


Street Providence Rhode Island 

SALMSMAWN 20 years’ experience, repr 
entative in metropolitan New York and 
middie Atiantic State ror past eleven 
years of leading manufacturer of dia 
mond mounted merchandise and «ald 
wedding riz interested in connection 
with established jewelry manufacturers 
preferably in New York area. but may 
onsider limited amount of travel first 
Ase reference Adare . 4 are 
} «*.~K 


WANTED: exclusive nationally adver- 
tised line, either costume, watches, 
pierced earring line or what have 
vou? 25 years’ experience in the 
field; will be in New York end of 
the year for personal interviews; 
also available for interviews else- 
where; this is your opportunity to 
get top producer and go-getier for 
Indiana, Michigan. Illinois and 
Kentucky; A-l references. Ad- 
dress “P., 49.” care J CR. 


SALESMAN, who has traveled extensively 
for Zo years (with one house) in “Key” 
cithes of Midwest and Southern States 
vith sliver plated ware line: has the re 
spect and confidence of the department 
and jewelry store buyers knows how to 
merchandise ling has knowledge what 
iteme to make: bas averaged over $150 
oot) volume every year: is open for tw 
ines, piated and steriing ware have 
iiway been considered the “Tops” in 
the industry can finance myself at all 
times: will consider replies from repu 
table manufacturers only knowe how 
to handie sealeemen, and will travel ex- 


tengsively open for interviews after 
December let. Address 81." care 
} O-K 
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(on haenen nce aamanamantgmmanamnieaimn 
Side Lines 


~ _ —— 


SALESMEN with jebber following, 
watch straps, different; 15% com- 
mission; some territories open. Ad- 
dress “C., 2675,” care J c-h,. 


SALESMAN, to represent leading Ns 
York manufacturer of gold mountings in 
Southern territory to call on whot 
salere and jobbers, commission bast 
Address “t: 1} eare J (’-K 


CULTURED importer, has 
Southern and Eastern territories 
sill open for salesman carrying 
non-conflicting side lines; give all 
details first letter, confidential. Ad- 


dress “C., 83." care J C-hR. 


pearl 


ALESMEN covering jewelry stores and 

ift shop in <jreater New York, New 
Southeast ‘including Florida) 
all established territory for all kinds of 


ber ey 


moker and w«ift items, garnet ewelry 
in sterliine G.F. and 14h Lddre 4 
i,o¢ care J C-K 


THE wateh that goes everywhere; 
earn big money now; build future 
selling new exclusive novelty watch 
for everybody; nationally advertised 
$24.75 to $35; account openers, 
awards, gifts; mats supplied; sam- 
ple free plan. 5S. Rodman Sons, 
580 Fifth Ave., Dept. A, New York. 


SALESMEN wanted, experienced, to han 

die & steriing flatware iine, Continental 
type, Outstanding quality, imported, very 
attractive prices, to represent manuta: 


turer's | S. branch office; commission: 
basis some territories open ‘rite wi 

ing full detaliis references Adare 

1) 2 i care J (-K 


SALESMEN; Pacifie Coast, Mid Weet, 
Southeast, Southwest territortes; 
represent long established New 
York manufacturer of ladies’ and 
men's diamond rings; complete 
semi mounted and blanks; liberal 
draw; top commission to right men; 
we have ample accounts to assure 
substantial income. Address “W.., 
2937.” eare J CR. 


SALESMAN for South and Texas; ex- 
perienced, aggressive resident with 
following te expand coverage in 
well-established territory for manu- 
facturer of outstanding, nationally 
advertised line of 14k men’s and 
ladies’ jewelry and distinctive gold 
watches: one non-conflicting line 
okay; commission; replies confi- 
dential. Address “L.. 45.” care 


J CA. 


AMAZING: new Vari-trem goid stone ring 
line with interchangenatie hirthaetone 
and onyx stones: retail jeweler himeelf 
(in hie own estore) can ewitch and set 
“tones in a Vari-iem ring in 60 se 
onds retailers want Vari-liem hecause 
it cute thelr inventory %0° 
making compact side line jewelry salen 
men with retail following wanted for 
Michigan, Penneyivania (¢ xcluding Me 
ropolitan Philadeiphia) New Jersey, 
New York State, New York City, New 
Mngliand area, Lovielana . excellent com- 
mission: supply references and exper 
ence: eonfidential. 1D. Pfeffer Co ire 
106 Fulton Bt New York City 


rriestie 


_s 

















































































































Help Wanted 


POLISHER, woman, with a few years 
expertlence Address . ia, care 
} t’«hk 

WANTED, two A-l watenhmakers per 


centage basis only Address r., 1460, 


are } « Ik 


WANTED \-l jeweler whe can repair 
tones Address \ 1461. care 


and set 
| eK 


EAPERIENCELD) diamond setter for ' 
year Central New England shop, steady 
year around state experienc: Address 

hy +] cure ; 4 hy 


EANPERIENCELD aeeorter, New York 
‘itigies and Tftilla state guaiifoatiovnn 
references salary expected, etc \ad 
dress M.. 19 care J C-RK 


MANLFACTURERS’ representative 
wanted; electric shaver appliance; 
exeellent market; territery open. 
Driggs Machine Corp., 68 Guernsey 
si.. Brooklyn 22, N. Y. 


JEWELER: combination setter and spe 
claity ordetl i; nour week air-cond! 
tioned hop, Mhiweest 
Jewelry 1O16 \ Walket! (ikiahoma 
(ity, OKia 


peer rreatie ni 


WANTED 


‘ies mMman 


retail exper tenced heweilry 
permanent for right party 
vive ame references, detall in letter of 
application ine old outhern jewelry 
store Address “H boo care J («RK 


JEWELER, with good mechanical abil 
ity, adleo with experience for supervising 
an ermall jewelry shop ready for expan 
ion give full information in fret 
letter \;didiressa “WY i414.” care J CK 


SALESBMAN, with retail following to 
carry a complete line of fine tmperted 
tallored jewelry and high ciagse head 
and stone tine high commission La 
dress “Rt... 60 care J CK 


WATCHMAKIECEH, interested in adoing TT 
ine quality work muet HAVe At lent 
1) yeri experience at the bench etate 
“qualifieations in iret tetter Adar: 
‘“ i* care J ¢ hk 


EXCEPTIONAL opportunity for thet 
oughiy experienced eredit jeweiry store 


manager tt eopciniiie suceeseiull opera 
tion in lar@we Weet Virginia city Ad 
Ares \ ; care J CK 


WATCHMAKEHR : firet classe only, perma 


rent pomition tate experience full 
parte ulinare atpeptit yourself and alary 
expected (i owan lewelet 4 ate 
= 1 Newbureh ‘ 7 


4ALERMEN Witt retiaei folowing tf 


carry popular pric mtume jewelr 
ecompiete or mide live 1iheral camer, : 
ive ti ail Territerr ie ‘oppert Adare M ‘ 


ru46 eare J (+h 


JEWELER, combination man, to do 
light special order and diamond set- 
ting: steady employment; up te $4 
per hour; time and one-half for 
overtime. Address “C., 2712," care 


J (kh, 


DIAMONT ring faieeman required fio 
Mid.-Weet: muet be ageressive and ha 
geome following travel fy Car epmentin 
adiviee in firet ietter experiences ets 

os 7 


Address 


: 


replies confidential 
care J ¢é 4 

Wr have an opening for An aeerereive 
mierman te cove Vidweet territory 
liberal commission and liberal drawing 
account our men know of thie aa afi 
information will be Kept in etriet 
fidence. Addrevs Hi 4 care J C-1 


EXPERIBENCEHI esaleeman wanted = for 
W eet (‘onmet te renresefrii eteriimg #1iVvet 
ware manufacturer direet to retailer 
*“AiATY ek periment and honus detatied 
data on eduention and experience re 


quired. Address “Tl, eare J 


(f'outinued on page 1a) 
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(Continued from page 179) 


HELP WANTED-—C ontinued 


[pe ps Fa 
ee ee , ~~ =~ ~~ 


WATCHMAKER, experienced; five day 
week, ideai working conditions in 
Northern Ohio city: permanent job; 
state ag€¢, experietice, salary expected, 
in firet letter. Address “K., 21656," care 
J CK 

WATCHMAKER, experienced, all phases 


watch repairing ; must be highly skilled, 
efficient and top notch; juniors please 
do hot apply ; excellent opportunity, top 
wages , permanent. Keply “Colony Jewel- 
ere, 4986 Monroe Btreet, Toledo, Ohio. 


WANTED, experienced jewelry sales- 
lady; pleasant and permanent posi- 
tion im firet class jewelry store 
(not Borax) in Southern city; write 
full hist and salary wanted to 
start im firet letter. Address “Jj., 
68.” eare J CK, 


WATCHMAKER; permanent position 
for experienced man; ideal work- 
ing conditions with full employee 
benefits; must come well recom- 
mended. Wire or write Hillman’s 
7 Wabash Ave., Terre Haute. 
nad, 


WATCHMAKER; must be good me- 
chanic; permanent position in high 
type store, 50 years under same 
family management; send details in 
first letter, interview will be ar- 
~ a M. Mever-Jeweler, Marion, 
nd, 


BALEBMEN ; The Hartek Company, man 
ufacturers of tailored jewelry, now has 
open the entire Midwest and Southeast 
territories to men of proven ability, 
with strong department and specialty 
estore following ; commission 16%. 22646 
Fifth Ave., New York City 


GOOD jeweler who has experience on the 
better class of work on production and 
special order work: one who tse capahle 
of taking charge of four men: wonder- 
ful opportunity and a future for a cap 
able man: write in detail, Address “V.. 
42," care J C-K 


BALEOBMAN, experienced, to represent es 
tablished gold stone ring manufactur 
ere; Bouthern territory to jobber chain 


and syndicate; commission: write full 
particulars for appointment hase % 
Jewelers, Inc, 26 Camp S8t., Newark, 


OPPORTUNITY unlimited, we need you: 
make in excess of $7,500 per year with 
opportunity to become & manager in 
the fastest growing jewelry chain in 
the Intermountain Weet immediate 
openings in several cities. Address “T., 
73,” care JI C-K 

MANUFACTURERS’ representative with 
following among retailers wanted for 
popular priced sterling hollowware line 
openings in Midwest, Bouth, Southwest 
and Mountain States; prefer man cover 
ing one or two SBtates liberal comms. 
sion. Address “N., 22." care J C-K 


WANTED; experienced retail jewelry 
man, merchandising and advertis- 
ing, to act as assistant supervisor of 
four jewelry stores (middle road 
store, not Borax) making head- 
quarters in central office in South. 
ern city; some traveling to 
branches; give complete history 
and salary wanted to start. Address 
“h., 59.” care J CK. 


WANTED, watehmaker and engraver : old 
line etore established for 34 years re- 
guires the services of a capable, ex- 
perienced watchmaker and engraver for 
& permanent position: give references 
and salary expected in firet letter. L. Kh 
Brehm Jewelry Company, Bisbee, Ariz. 
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WATCH salesmen; territories open for 
men with sales experience and good 
following amongst retail jewelers ; draw- 
ing against commission; all replies will 
be held in strictest confidence. Croton 
Watch Co., 404 Fourth Ave., New York 
16, N. Y. 

STORE manager; permanent position for 
credit jeweiry store, annual contract 
and bonus; excellent earnings, suburhe 
of Detroit; age 25 to 40; state history 
last 10 years; your earnings last year 
and salary desired ; replies strictly con- 
fidential. Address "C., 2960," care J C-K 


WANTED watchmaker; permanent posi- 
tion for experienced man, located near 
Hochester, New York, in the beautiful 
Finger Lakes region: modern store, air 
conditioned; immediate opening; state 
experience and salary expected. Write 
to Brenner Jewelry Co., 137 South Main 


St., Canandaigua, N. Y. 


TWO estimators for watch and jewelry 
repair departments, in two of the lare- 
eet department stores in Denver, Colo- 
rado. The May Company and he 
Denver Dry ‘tioodsa Company; salary 
$765 per week to start; all correspond. 
ence confidential Address “H., 65,” 
care J C-K 


SUCCESSFUL line of ladies’ fine diamond 


and cultured pearl jewelry now being 
expanded ; excellent territories open to 
top-notch salesman; must have depart- 
ment store following ; 


and a on 
liberal commission plus exceptional op- 
portunity ; give full details, replies con- 
fidential, Address “J., 35," care J C-K 


SALESMAN, for south Atlantic and 
gulf States who has following to 
represent nationally known ring 
house; delivery line of diamonds 
and colored stones; established 
territory; drawing account; reply 
in confidence. M. H. Shiman & 
Co., Inc., 48 W. 48th St.. New York 
36, N. Y. 


SALESMAN to represent Preisner Sil- 
ver Company sterling and Art il. 
ver Company plated hollowware in 
Texas, Oklahoma, Arkansas, New 
Mexico and Kansas; no objection 
to non-conflicting side line; reply 
to Preiener Silver Company, P. O. 
Box 398, Wallingford, Connecticut; 
all replies held confidential. 


IMMEDIATE opening for experienced 
shiesman to assist owner of middie of 
the road credit store: good hours, good 
salary and unusual opportunity for ad 
vancement in pleasant community 1%, 
hours from Manhattan; reply in con- 
fidence giving complete background and 
salary expected. Address “D., 84," care 
 & & 


~— —- 


WANTED, jewelry repairman, experienced 
in general repair and diamond settine, 
in Michigan's finest retail jewelry store 
in Btate capital of Lansing, Michigan ; 
fine working conditions and top salary 
for one who qualifies; estate full in- 
formation and references in first reply 
Morgan Jewelry Co., 121 8. Washing 
ton Ave., Lansing, Mich. 


JEWELRY buyer, experienced in dia 
monds, watches an general jewelry 
for retail credit chain, for suburbs of 
Greater Detroit, Michigan; permanent 
position, annual contract; top salary 
and yearly bonus; state age, history 
last el@ht years and present salary: a!! 
replies held in strictest confidence, Ad- 
dress “A., 266%." care J C-K 

SALESMAN: South and Southwest; 
outstanding ring manufacturer has 
opening for experienced salesman 
with following among better retail 
jewelers; opportunity for ambitious 
salesman; state confidentially ex- 
perience in territory and full details 
when replying. Address “N., 20,” 
eare J C-K. 





’ 











SALESMAN for Midwest; manufac- 
turers of outstanding, nationally 
advertised line of men’s and ladies’ 
14K jewelry and distinctive gold 
watches want aggressive, experi- 
enced resident with following to 
expand coverage in already well 
established territory; commission; 
replies confidential. Address “M., 
2926,” care J C-K. 


-_ a 


SALESMAN; Pacific Coast East to 
Colorado; carry manufacturers’ 
line of semi mounted and complete 
bridal sets for delivery, and men’s 
sample mouttings; non-conflicting 
side line satisfactory; state territory. 
experience and drawing. 8S. Reiman 
& Sons, Inc., 64 West 48th Street, 
New York 36, New York, established 

1911. 


EXPERIENCED salesman to take over 
200 accounts in ready-made stone ring 
territory ; call on retall and chain stores 
in Minnesota, Wisconsin, lowa, Lilinois 
and Michigan: highly etyled and well 
priced manufacturer's line; line avail- 
able January, 1956; may carry non- 
conflicting side line; opportunity of a 
lifetime; give all details, in strict con- 
fidence. Address “E., 77," care J C-K. 


SALESMEN for Midwest, West Coast 
and South Atlantic States, to rep- 
resent prominent manufacturer of 
silver plated and chrome hollow- 
ware and giftware in 1956; must 
have established following with 
jewelers, department stores, gift 
shops, ete.; commission basis, non- 
conflicting side line acceptable; 
state full particulars. Address “M., 
2869,” care J C-K. 


WATCH salesmen wanted, excellent 
opportunity with leading manufac- 
turer of quality watches having ex- 
elusive features; complete line of 
men’s and ladies’ waterproof auto- 
matic watches; sold through jewel- 
ers only; draw against commission; 
interested in live wire, conscientious 
men; Middle Atlantic, Ohio and 
Southern area: give details; all ap- 
plications confidential, Address 
“F.. 86.” care J C-K. 


EXPERIENCED woman wanted as 
manager in Southern city for art- 
ware (crystal, china) and silverware 
departments; would be located in 
main store and supervising four 
other stores; would mean two trips 
to market per year; would have to 
be eapable of buying and merchan- 
dising; write in confidence, giving 
complete personal and business his- 
tory, and salary wanted to start. 


Address “D., 60,” care J CR, 


SALESMEN wanted to call on fine 
jewelers only with our exclusive line 
ef ladies’ selfwinding ballbearing 
and men’s watches for: No. 1, East- 
ern territories; No. 2, Southwest 
territory: liberal drawing against 
commission; many active accounts 
in territories; only men with estab- 
lished following will be considered. 
Send full particulars including ref- 
erences to, Eterna Watch Co.. of 
America, Inc., 677 Fifth Ave., New 
York 22, N. Y. 
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DIAMOND ring salesman; due to the 
desire of our Vice-President to cur- 
tail his traveling and the flexibility 
of our own sales force, we invite in- 
quiry from qualified applicants 
having a proven record of earn- 
ings in any but the Eastern terri- 
tory; this is an opportunity for a 
capable diamond ring salesman to 
affiliate himself with a reputable 
firm of long standing; write full 
particulars; all correspondence 
held in confidence if desired, Unter- 
meyer Robbins & Co., 136 W. 52nd 
Se., N. ¥. C. 


SALESMAN for Midwest; well known 
manufacturer of ladies’ diamond 
mountings and engraved wedding 
rings extensively backed by dealer 
aids and promotional material has 
opening for experienced man sell- 
ing to wholesalers and chains; line 
is now sold in the territory; this 
is an opportunity to make a perm- 
anent and profitable connection 
with an established and expanding 
concern if you meet our require- 
ments; all replies held in strictest 
confidence. Address “F., 10,” care 


Jj CK. 


SILVER salesmen; unusual opportunity 
for sales representative who has follow- 
ing with jewelry, silverware and gift 
shops, for manufacturer's line of ster- 
ling asllver serving pileces, hollowware 
and English imports; we want only men 
who are sanastaneed in the silver field 
and have established accounts among 
jobbers, department stores or retail 
jewelry gift shops; excellent salary and 
drawing against commissions; reply 
giving full particulars, territories cov- 
ered and references. Ambassador Cut- 
are Mfg. Co., 398 South St., Newark 5, 
N. J. 


SALESMAN; Southern States includ- 
ing Eastern Texas by manufacturer 
of fine diamond rings and wedding 
rings, fine opal and genuine stone 
rings, men’s and ladies’ Linde 
Stars, cultured pearl rings, ete.; our 
line is well known and used by al- 
most every reputable jeweler in the 
territory; this position is a lucrative 
one; applicants must be well known 
and with a good record in this ter- 
ritory; no side lines permiited; gen- 
erous drawing account; all replies 
held in strict confidence. Morris 
Kaplan & Sons, 21 W 46th St.. 
New York 36, N. Y. 


WANTED, an additional hand and brain 
the hand may be young or middle-aged - 
the brain, however, must be alert. 
creative and experienced in setting up, 
following-thru on Saies promotions, 
sales training, advertising and merchan 
dising; working owner of chain or 
jewelry and appliance stores finds he 
has insufficient time to cope with above 
phases; this is new position salary 
commensurate with ability to produce 
will involve five days per month travel 
to branch stores, all within 85 miles of 


home office in Western Pennsylvania 
start now or early ‘56; please state 
background and starting esalary ex- 


pected: all replies confidential. Address 
des , 


3.” care J C-K 


—- ea, 


SALESMAN, our lucrative Southwest 
territory open for man capable of 
catering to or present following; 
must have selling experience and 
reside in area; ours is an important 
line of diamond jewelry and mount- 
ings, complete and semi-mounted 
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ring sets in platinum; a substantial 
line of gold and diamond complete 
rings, semi-mounted rings and ring 
sets; diamond watches and attach- 
ments in platinum and gold and 
other diversified items; we will ad- 
vance substantial drawing against 
commission; a good future with a 
high income is assured for the right 
man; all replies kept in strict confi- 
dence. Seidman & Company, 31 
W. 47th St.. New York 36, N. Y. 
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Sieres, Stocks end Businesses 
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WHOLESALE antique jewelry business 


with large out of town following; muat 
sell on account of sickness Address 
‘D., 6," care J C-K. 


store, due to old age 
western part 


FOR SALE: jewelry 


same location in 24 years 
of Los Angeles. Knud Weirum, 7104 
teverly Bivd., Los Angeles 36, Calif, 
(CENTRAL Wisconsin jewelry store, good 
location: will sell for $6,000 cash; very 
Address “B., 25,” 


good repair business 
care J. C-K. 


right in; completely equipped, 

jewelry store; northern Cali- 

thriving area: no merchandise 
F.. 31,” care J C-K. 


MOVE 
modern 
fornia 
to buy. Address “ 


FOR SALE, retail jewelry store, Brooklyn 
N 


} established over 30 years; au- 
thorized agency for many national), 
known brands of watches and sliver- 


ware. Address “M.. $2." care J C-K 


PROSPEROUS 34 year old credit jewelry 


business on main etreet in Pensacola, 
Florida: stock and fixtures can tbe 
bought for $40,000 Gilmore Jewelry 
(o, 
BEAUTIFUL store in a thriving town 
Upstate New York; excellent location 
and lease: opportunity for ambitious 


man with $20-$25,000; will do $100,000 
Address “P., 2670," care J C-K 


MODERN jewelry store in northeastern 
(Colorado ; excellent location, clean 
stock, good lines, and modern fixtures 
throughout; inventory $25,000; town of 


24.000 with 


large rural drawing area 
Address “CC K. 


74,” care J C 


FOR SALE; old established jewelry stor: 
Midwest town, population 125,000; good 
lease, low rent; location considered beat 


well organized store, fine return for 
further particulars address “M., 38,” 
care J (C-K, 

SMALL, jewelry store small expense ; 
downtown location: ideal climate ee- 
tablished 1935; good repair business 


excellent merchandi«e and lease 6,000 
Ban Diego, California: other interests 
*~K 


Address “G., 33," care J ¢ 


IEWELEY store, located on main street 
of an induatrial city in the Piedmont 
section of North Carolina: carried ex 
clusively the lines of Spode, Gorham 
silver and other lines of better mer. 
chandise. Address “H., 67," care J C-K 


thriving town 
established 17 
years excellent location ; lease Ope 
portunity for ambitious man or chain 
references ; owner moving to California 
Address “J., 15," care J C-K, 


store in 
Ono 


CREDIT jeweiry 
of Painesvilie, 


BEAUTIFUL jewelry store, with great 
potential, in one of the fastest 
growing cities of the nation; ideal 
climate; rare opportunity; good 
reason for selling. Address “D., 
75.” eare J C-K, 














NORTH CAROLINA jewelry store; 
population 25,000; established 
1939; cash and credit; best lines; 
modern air condition; 100% loea- 
tion and lease; profitable operation ; 
ean be bought right at once. Ad- 
dress “O, 99,” care J CK, 


JEWELRY Store, good business; best 
location; doing only Cash and Lay- 
away; business being built up; rea- 
son for selling out is retiring after 
January Ist, party taking over can 
earn $25,000 vear. Monterey, Calli- 
fornia, Address “L., 91,” eare J CR. 


STORE for sale in the suburbe of Los 
Angeles in midet of wealthy community ; 
exciusive lease and no competition; top 
exclusive lines sold; repairs alone gross 
$11,000; fixtures new and modern; 
adequate parking facilities. C. BB. Paul- 
sen, 1147 W. Huntington Dr... Areadia, 
Calif 


OPPORTUNITY: recent death leaves 
widow with credit jewelry business, 
next to large chain stores, in ter- 
rifie community, close to Los An- 
geles; new front and fixtures; won- 
derful lease; Xmas ahead, must 
sell. Contact Mr, L. Light, 756 Se. 
Broadway, Los Angeles. Madison 


6-7524. 


ESTABLISHED, retatl, 
sale: finest location obtainable, in heart 
of downtown Portland, Oregon: high 
type merchandise, all freah stock includ- 


jewelry estore for 


ing diamonds, watches, fine gem jewel- 
ry, ete.; owner leaving city: for further 
details contact Mr. Duane Vergeer ¢/o 
Portiand Trust Bidg., 319 &.W. Waeh- 
ington St., Portland, Ore 

OWNER wishes to retire from one of 
New Pngland’s finest cash stores, «s- 


years and enjoying 
finest reputation in area: carries every 
major line ineluding sterling, china, 
stemware yearly volume in eix fig- 
ures: $80,000 inveetment covers inven- 
tory, receivables, fixtures and bank bal- 
ance: thie ta not for auctioneers or 
sharp operators. Address “(., 28," care 
J CK. 


tablished over 60 


(eae etm sar ae ene 
For Sale 


Teels, Equipments 
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USED tools, benches, lathes, cleaning ma- 
chines, staking tools, ete. KR. FP. Gallien, 
220 W. Fifth 8t.. Lose Angeles 1%, Calif 


YORKTOWN benches, showcases, aisle 
displays: send for circular or see your 
jobber. Yorktown Mfg. Co., Pilot Grove, 
Mo 


—_—_—_—— ees 
Business Opportunities 


RVERY EFFORT ta made by The Jewel. 
ere’ Circular-Keystone to keep ita ad- 
vertising columne clean Advertisers 
under Business Opportunities, ete., muat 
furnish trade references Announce 
ments muat pase the strict censorship 
requirements of The Jewelers’ Ctroular- 
Keyatone 


GORDON BROTHERS, oldest and 
largest cash buyers of complete 
jewelry stores and surplus stock in 
the country; established in 1905; 
for detaile see our advertisement on 
page 45. 


See Page 165, Thomas J. Faussett 
Auctioneer, 521 Fleming St., How- 
ell, Mich. 


(Continued on page 182) 
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ANTHONY Jj. Gregory, Auctioneer. 
6746 No, Ashland. Br. 4-730%, Chi- 
cago 26, Ill, 


SALMAMAN-partner, must have following 
£014 stone rings, ete New York manu 


facturer, emall she » eptabiieoned Ad- 
dress “A ,” Care j (c-K 

RAISE cash immediately through a 
dignified auction sale, Colmes & 
brill, auctioneers and appraisers, 


45 W. 45th St., New York: see our 
display ad page 161. 


DON HK. KNAPP, epecializing in a digni- 
fed and ethical auction serviee for 
jewelers. Write or wire. lion FE Knapp, 
1204 Willow Cirelk (oloradoe Springs, 
{olo, 

COLMES BROS... cash buyers and 


liquidators of jewelry stores; inter- 
view arranged at our expense; best 
bank and trade references. Write 
Max Colmes, Room 4333, 18 Tre- 
mont St., Boston, Mass, 


CASH for your store, regardless of 
amount; if you really want to «ell 
now and get the highest dollar write, 
wire or phone Rt. A. Zanone & Co.., 


hl Madison Bidg.. Suite 701-2-3. 
Memphis, Tenn. Phone 5-0660. 
BAMUEIL, GANSBURG will buy your sur 
pilus or entire stock and fixtures or 
estates for caah my direct outiet en 
ables me to pay you higher prices: bank 
ang trade references of the highest 
character W rite loel7 Maiden Lane, 
New York Telephone Rector 2-5928 


AUCTIONEER, Vie Kelley; over a period 
of 25 years Kelley Auctions have gained 
& reputation of such uniform succers 
that today we maintain unrivaled lead 
ership in our line of endeavor: all gales 
are conducted under my personal super 


Vision and with the aid of an able asso 
late: write or wire today Vie Kelley, 
7422 N. Ridge, Chicago 456, Ii! 


1 AM ready to pay you cash, dollar 
for dollar, for your stock, providing 
you have been an established cash 
jeweler for a period of years and 
enjoy a good reputation; I will take 
stock over as a going or going-out- 
of-business; not interested in any 
credit stores; | have bought and sold 
over 100 stores in my 40 years of 
business; all correspondence held in 
strict confidence. Herman Kimmel, 
31 W. 47th St... Suite 901, New 
York, N. Y. 


DO you need cash? Examine our 
guarantee sales method of obtain- 
ing at least 10% above 8 for 8 for 
your surplus stock, after all sales 
expenses; we have accomplished 
this amazing result for over 200 
jewelers in oe last two years alone; 
their thankful letters are in our 
files for your inspection. Wire, 
write or telephone, Manny Silver- 
man, of Silverman Sales Enter- 
rises, SBO Pilth Ave. New York 
9, N. ¥. Telephone PL 77-4698; 
See page 107 for additional details. 


THINKING about a sale to closeout, 
liquidate, retire, raise cash; our 
quality services have been used and 
endorsed by over 1500 retail jewel- 
ers in the last 36 years: we are 
recommended hy saleamen, whole- 
salers and the top manufacturers in 
the trade; you owe it to yourself 


a + —_ oa ae me a - — — 
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and to your customers to investigate 
our background and reputation be- 
fore selecting a reliable firm; for 

rticulars write, wire or phone 

ilson Sales System, 420 Madison 
Ave... New York City. Telephone 
Plaza 88-2110; aleo, we buy stores 
for cash. 


caneentemtmanmmmamnmeanmt nt ma 
Wanted to Purchase 
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CABH for 
ere tools, 
staking tools, 
W. Fifth &t., 
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and jewel- 
machines, 

yA A 

me he 


used watchmakers’ 
lathes, cleaning 
etc Rn. PF. Gallen, 
Los Angeles 12, Calif 


retall jewelry 
South Dakota, 
Nebraska, in 
Addresa “A., 


WANTEL to purchase, 
store located in lowa, 
southern Minnesota or 
city of 15,000 to 20,000 
24." care J CK 


WANTED, profitable jewelry store doing 
approximately $125,000 volume offering 
opportunity for expansion; state full 
particulars in confidence in firet letter 
Address “J., 66," care J C-kh 


and standard 
payment or 

references 
or Dun & 
Co., 15 le 


STERLING silver flatware 


brand watches; tmmediate 
estimate by return mali; 
Jewelers Hoard of Trade 
HMradstreet London Watch 
44th Street, New York City. 


$88 WE pay cash for watches, dia- 
monds, silverware, rings and small 
appliances, any quantity, excess 
stocks, or complete stocks; also 
scrap gold, silver and platinum; 
cheek by return mail. References; 
Dun & Bradstreet, Ine., Houston 
National Bank. Leo Frank Jewelry 
Co., 607-8-9 Chronicle Bidg., Hous- 


ton, Texas. 


WE pay cash; send us your surplus 


jewelry stock; we will pay the 
highest possible cash dollar for dia- 
monds, watches, silverware, scrap 


gold, or any other jewelry; acknowl. 
edgment of your shipment same 
day by phone; our check to you 
within 24 hours. BR. A. Zanone Co.., 
81 Madison Bidg.. Suite 701-2-3. 
Memphis, Tenn. References; Union 
Planters Bank, Memphis, Tenn. 


CASH in: send us your watch move- 
ments, watches, diamonds, old spec- 
tacle frames; gold filled serap, sil- 
ver, gold and any other precious 
metale and jewels for highest 
prices; we send vou a check at once 
and hold shipment intact for your 
approval; references; National Bank 
of Commerce, Memphis, Tenn.: 
Jewelers’ Board of Trade, Dun & 
Bradstreet. Weinman'’s, Dept. K, 
108 Beale Ave... Memphis, Tenn. 


ATTENTION jewelers read thie; why 
can pay more for your surplus 
old jewelry, diamonds, rings, old 
gold, silver, stick pins, antiques, 
odd stones precious or semi-preci- 
ous or anything you have around 
your store: I have a retail store 
and manufacturing shop and have 
a geod outlet for same here; will 
advise you by phone or letter same 
day your shipment arrives how 
much yvour check will be: if not 
satisfied will return same prepaid; 
small or large quantities; references 


Florida National Bank. Jewelers 
Roard of Trade. Dun and Brad- 
street. Bromlev’s, 486 First Ave- 


nue North (Bromley Building). St. 
Petersburg, Fla. 
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| Watch Work, etc., for 
| the Trade 
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INTRODUCTORY offer: one wateh re- 
paired free if you bring-send more than 
three. Direct Mailed Watch HKepairing 
Service, 1023 Court trookiyn 1, N. ¥ 


St., 


QUALITY watch repairing is our spe- 
cialty; rated concerns find our ser- 
viee most satisfactory; we welcome 
your inquiries. Osear Aron, 62 W. 
47th St.. New York, N. Y. 


repairing for the trade; 

timed; work guaranteed, 
quick service on all 
Irwin Farber, 5620 
HMaltimore 7 d 


EXPERT watch 
Watchmastet 
reasonable prices, 
type watches 
(‘adillae Ave., 


WATCH repairing for the exacting jewel- 
er ; fine workmanship, reasonably priced . 


estimates; over 35 years of experience 
M. Il. Schwartz, 1243 


Boynton Ave., 
Bronx 12, N ) 


BOSTON, Mas expert and guaranteed 
watch repairing Watchmaster tested: 
prompt service; prices on request; mati 
orders invited David Migdaili & Co., 
109-B Summer St, Tel. Hu 2-9547 

COMPLICATED and plain watch repair- 


chronograph cleaning, $8: watches 
timed on Watchmaster, one week's ser- 
vice Feider’s, 1173 52nd St... Brooklyn 
19. N. ¥. Gedney 6-6200. 


inn 


ene 
Special Order Work and 
Repairs for the Trade 


cee tee 
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ENCRUSTING, engraving, drilling; pre- 
clous, semi-precious stones furnished and 
cut: fraternal emblems encrusted . seals 
engraved : special orders. Harry Braun- 
feild, 108 Fulton St New York City 


aR A LOC TCC 
To Let 


Nevine Street corner 
Schemerhorn desirable downtown 
Brooklyn jocation for a watch repairer 
and jeweler, at an extremely low rental! 


CORNER store, 


Mdward Beecher, Telep. South 58-2846. 

rOoOR RENT modern newly re-modeled 
building, front 27 ft. depth 65 ft. tn the 
heart of the downtown area: ideal ioca- 
tion for credit jewelry or pawn shop; 
complete with fixtures and a modern 
jewelry front: bullding faces two main 
streets, in a resort and industrial town 
of 565,000 in weatern North Carolina; 
the town has a drawing of 150,000. Ad- 
dress "FE., 61,” care J C-K 


or een ka aman mat 
Miscellaneous 





JOURNAL contains 
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JOIN EXISTING FORCES 


Your prime competitors are not the jewelers down 


the street. 


Your real competitors are the merchants whose stores 
separate you from your brother jewelers. Don’t let this 
physical separation carry over into your merchandising, 


Don’t remain isolated from your natural allies. 


Every other merchant in your town, except your 
brother jewelers, would be delighted if the public stopped 
wearing wrist watches. Every other merchant would be 
happy if diamond jewelry went out of fashion or if 
sterling flatware should suddenly be declared in bad 


taste. 


You may sell the other merchants merchandise—cer- 
tainly your brother jeweler will never send you a piece 
of business——but don’t forget that ali the other merchants 
are trying to sell the public on every other kind of mer- 


chandise but jewelry store items, 


The success they are having in doing just that is 
evident from existing government figures. Think for 
a moment of your local photographic equipment mer- 
chant——your local auto agencies—your hardware stores 
your drug stores—your local branches of mail order 
houses-——your department store. Assuming that they are 
up to the average of their industries, each one has in the 
past decade increased the percentage they get from the 
consumers’ expendable surplus—increased it more than 


has the jeweler, 


Government figures are national figures, of course, but 
they are only reflections of local trends. You, individual- 
ly, can't do much to reverse this loss of jewelry store 
patronage nationally, you just aren’t big enough. But 
you and your brother jewelers are collectively big enough 
to do eomething about it locally-——and that is where your 


personal interest lies. 


Never has it been so important, so downright essential 
for jewelers to work together, promote together, develop 
the local jewelry market together—as it is today. 


And probably never in the past has the individual local 
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Ghoed! Ge Corrolueions + « 


jeweler had a better national standard to rally under 
than that which is provided for him by the JIC’s “Opera- 
tion Cherub.” Here is a program backed by hundreds 
of thousands of dollars of national advertising and pro- 
motion which can be employed by any or all of the 
jewelers in every town in America. It sells the idea that 
“A Gift from the Jeweler’s is a Gift of Love.” a theme 
which, though designed to move more jewelry store 
merchandise this Christmas, will have continuing benefits 
to those local jewelers who combine with others in 
Operation Cherub, or who tie-in on an individual store 
basis. The program is ready to break; it is available in 
“packages,” priced at $12.50 up. Any jeweler who spends 
anything on promotion for this coming Christmas season 
should order at least this minimum kit. Where he goes 
from there, how much he benefits from this great national 
cooperative effort depends entirely on the extent to which 
he recognizes the potentials in this idea-—and the imag- 


ination and energy he uses in his application of it. 


Every gift that this campaign sells on the basis that 


“A Gift from the Jeweler’s is a Gift of Love,” is a gift 
that will be paying a profit to some jeweler, instead of a 


profit to some other kind of merchant down the street. 


Work with your fellow jewelers or work individually. 


Either way, work Operation Cherub for its full worth. 


We received in the mail a clipping of a newspaper ad 
run by a jeweler. It was noted on the clipping by the 
sender that it had appeared in the Chicago Tribune 


during the month of October. 


This advertisement carried a heading in large bold 
type “FREE! Men’s 17 Jewel Watch,” and beneath it 
in smaller, lighter face, “With purchase of $9.95 Watch 


Band.” 
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New chests with “custom-made” styling and... 


‘CUSTOM-MADE FOR 
"1847" GIFT SALES! 









new GEORGIAN” cuesr 


holds up to 76 pieces 








Here are the first chests for silverplate styled and finished 
just like expensive furniture! 

Introduced recently, they've scored an immediate hit 
with silverware shoppers! 

And now, you can use them to boost your gift-season 
volume on all 1847 Rogers Bros. patterns! 


Early orders, early results. So—order enough sets with 1847 ROGERS BROS. 


these new-style chests in all styles to supply the November- 





a Made only by The Internationa! Silver Company, 
December demand! Order through your 1847” representa- Meriden, Conn 


tive or Approved Wholesale Distributor for fast service. 





The perfect pair for holiday 
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SAVE-ON-S/LVER SALE 


Team fresh new” Twilight"’* with a $28.25 sav- 
ing on the 54-pc. service for 8 in this colorful 
gift chest—and you have a hard-to-miss com- 
bination! Yes, during the special “Save-on-Sil- 
ver Sale,” your customers can have any of six 
popular Community* patterns at tempting sav- 
ings. Here's what they get. A complete service 
for 8 (54 pieces) in a stunning drawer chest 
..» for only $84.75. A total value of $113.00! 
(Two extra pieces add another inducement — 
cold meat fork and pierced pastry server.) 


Women everywhere will see this offer in top 
national magazines and on NBC Television's 
“Home Show.” Be sure you're ready for them 
with “Save-on-Silver Sale” sets of Community 
— today’s look in fine silverware! 





Choice of cither bionde - finish chest 
with red-and-white fabric lining; or 
mahogany-finish chest lined in green- 
and -white. 


ONEIDA LTD. 


SIitLvErRSM™MITHS 





